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Predgovor

Svoje sam predgovore u prethodnim Godisnjacima zavrsavao
sa zahvalama onima koji su doprinijeli postignutim rezultatima.
Ovaj put zbog izuzetno teskih uvjeta u kojima smo radili, a koji
su bili gotovo na rubu regularnosti, najprije zahvaljujem svim
studenticama i studentima, nastavnicima i suradnicima na izni-
mnim naporima koje su morali uloZiti kako bi uspjesno okoncali
ovu akademsku godinu.

Podsje¢am, prosla akademska godina (2012./2013.), bila je po-
sliednja u interfakultetskom organizacijskom modelu.

Kako u meduvremenu nije pronaden novi, 22. studenog 2013.
god. potpisan je izmedu Sveucilista u Zagrebu i Arhitektonskog
fakulteta Sveucilista u Zagrebu Sporazum o prijelaznom ustroju
Studija dizajna.

Proces zamjene nastavnika koji su radili u svojstvu vanjskih
suradnika u okviru prethodnog modela, stalno zaposlenim na-
stavnim kadrom u okviru novog modela, odvija se izuzetno tesko.
Propisane procedure, komplicirane i trome, tro3e toliko vremena
da e ovaj problem opterecivati i idu¢u akademsku godinu.
Studentima je istovremeno trebalo osigurati nastavu u skladu
sa studijskim programima koje su upisali, zbog ¢ega je uspje3no
okoncanje ove akademske godine ravno podvigu.

Zbog toga sam ovaj predgovor zapoceo iskrenom zahvalom
neposrednim akterima. Zahvalu svakako dugujemo i Arhitek-
tonskom fakultetu na Celu s dekanom, prof. mr.sc. Borisom
KoruZnjakom, te Fakultetskom vijecu bez Cije podrike bi se
tesko nosili s trenutnim problemima.
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Preface

In the previous issues of this publication I usually ended my
introductions giving thanks to all those who contributed to the
achieved results. On this occasion, due to the fact that we all
worked in extremely adverse conditions, | would like to express
my gratitude to all the students, the professors and our collabo-
rators who put in a great deal of effort in order to successfully
complete this academic year.

The academic year 2012/13 was the last year in which we could
follow our formerly established interfaculty organization model.

In view of the fact that no new organizational model was de-
vised in the meantime, an Agreement between the University
of Zagreb and the Faculty of Architecture of the University of
Zagreb was made on 22nd November 2013 concerning a tran-
sitional organizational scheme for the School of Design.

Finding full-time teaching staff who might adequately substi-
tute those who used to work on outsourcing basis (as was
previously the case), has turned out to be an extremely difficult
task. The regulations currently in force are complicated, slow,
and time-consuming and therefore will continue to put great
strains and burdens on our work in the next academic year as
well. Teaching should have been organized according to the
programs. Therefore the successful completion of this academic
year is a real accomplishment.

This is why | started my introduction giving thanks to all the par-
ticipants in this successful endeavour. We express our gratitude
to the Faculty of Architecture and its dean prof. Boris KoruZnjak
including the Faculty Council for their active support.
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U povodu ove, 25. godi$njice Studija dizajna sasvim je umjesno
postaviti pitanje: Da li je Studij ispunio (i dalje ispunjava) ciljeve
zbog kojih je 1989. godine osnovan? Umjesto odgovora iznijeti
¢u samo neke Cinjenice:

Na Studiju dizajna je u “predbolonjskom” periodu diplomiralo
535 dizajnerica i dizajnera. Nakon uvodenja “bolonjskog” modela
biljeZimo 196 prvostupnica i prvostupnika, te 96 magistrica i
magistara dizajna. Njihovo profesionalno djelovanje je domi-
nantno odredilo dizajnersku scenu u Hrvatskoj. Afirmirana je
profesija. Nije nevaZna ni ¢injenica da na trZistu rada gotovo i
nema nezaposlenih dizajnera.

Zasto ipak izostaje plodnija interakcija izmedu dizajna i hrvat-
skog gospodarstva?

To je tema koja svakako zasluZuje posebnu analizu i elabora-
ciju. Tek nakon toga ¢e biti moguce to¢no odgovoriti na gore
postavljeno pitanje.

Voditelj Studija dizajna
prof. Stipe Br¢i¢

On the occasion of the 25th anniversary of the School of Design,
it seems appropriate to raise the following question: Has the
School truly fulfilled the objectives set in its 1989 foundation
program? Let me present a few facts as an answer:

In the “pre-Bologna” period 535 designers graduated from our
School. Upon the implementation of the “Bologna” higher edu-
cation reform, 196 students have earned their Bachelor’s degrees
and 96 their Master’s degree. Their professional activities have
left an indelible trace on the Croatian design scene. The design
profession has established its reputation. Last but not least,
there are currently no unemployed designers.

The question is: why cannot be established a more fruitful colla-
boration between design and Croatian economy?

This is the vital issue that needs to be specifically addressed and
properly examined. Only then will it be possible to provide an
adequate answer to this question.

Head of the School of Design
Stipe Brci¢

VODITELJ STUDIJA DIZAJNA
prof. Stipe Br¢i¢

Roden 1948. godine u Osijeku. 1971. diplomirao
slikarstvo na Akademiji likovnih umjetnosti u
Zagrebu, u klasi prof. Miljenka Stanci¢a. Od 1968.
do 1972. stalni suradnik u ateljeu arh. Vjenceslava
Richtera. Od 1977. do 198g. ¢lan autorskog tima
Vizualne komunikacije Centra za industrijsko
oblikovanje CI0. 1983. ¢lan-osnival Drustva
dizajnera Hrvatske. Od 1985. do 1989. predsjednik
Drustva dizajnera Hrvatske. 1990. osniva vlastiti
studio Norma International. Od 1986. do 1988. ¢lan
radne grupe za osnivanje i izradu okvirnog programa
Studija dizajna na Sveuilistu u Zagrebu na kojem,
po osnivanju 1989. godine, postaje predavac na
kolegiju Projektiranje. Od 2002. do 2006. voditelj
Studija dizajna. Od 2004. do 2005. koordinator
radne grupe za izradu studijskog programa u sklopu
‘bolonjske’ reforme i koautor izvedbenog programa
iz kolegija Projektiranje / vizualne komunikacije 1— 6

(preddiplomski studij) i Dizajn vizualnih komunikacija

1 — 4 (diplomski studij). Od 2011. godine voditelj
Studija dizajna.

HEAD OF THE SCHOOL OF DESIGN
Stipe Br¢ic, prof.

Born in 1948, in Osijek. In 1971 graduated from

the Academy of Fine Arts in Zagreb, Painting
Department, in the class of Prof. Miljenko Stancic.
From 1968 to 1972 was a permanent associate

with the architect Vjenceslav Richter’s studio. From
1977 to 1989 acted as an authoring member of the
visual communications design team at the Industrial
Design Centre (CI0). In 1983 became a co-founding
member of the Croatian Designers Society (HDD).
From 1985 to 1989 held the position of President of
the Croatian Designers Association (HDD). In 1990
established his own studio, Norma International.
From 1986 to 1988 acted as a member of the
working group in charge of founding of the School
of Design and drafting of its educational programme
framework. After the School’s foundation in 1989

he became a lecturer in Visual Communications
Design. From 2002 to 2006 he was Head of the
School of Design. From 2004 to 2005 acted as
coordinator of the working group in charge of the
educational programme draft within the ‘Bologna’
reform of higher education, and a co-author of the
Visual Communications Design 1 — 6 (undergraduate
level) and the Visual Communications Design 1 — 4
(graduate level) courses’ educational programmes.
As of 2011 he has been holding the position of Head
of the School of Design.

PREDGOVOR
PREFACE
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Preddiplomski studij

Undergraduate Programme
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Ciljevi

Struka je na Studiju dizajna promatrana kao interdisciplinarna,
kreativna, inovativna i intelektualna djelatnost usmjerena na
uspostavu nacela promislienog, odrZivog i ekoloski osvijestenog
razvoja sa ciljem stvaranja i njegovanja identiteta, humanizacije
tehnologije i permanentnog poboljsavanja kvalitete Zivota i
rada, te prema odgovornom pronalaZenju odgovarajucih rje-
Senja komunikacijskih problema u gospodarskom, drustvenom
i kulturnom segmentu drustva. Kao takav, dizajn je promatran
kao jedan od temeljnih ¢imbenika pri stjecanju konkurentnosti i
prepoznatljivosti u globalnoj gospodarskoj i kulturnoj razmjeni.

Tijekom trogodisnjeg preddiplomskog studija dizajna studen-
ti stje€u znanja i sposobnosti za rad u projektnim timovima
na osmiljavanju i oblikovanju projektantskih zadataka diza-
jna predmetne i komunikacijske okoline. Cilj preddiplomskog
obrazovnog ciklusa je stvaranje kompetentnih stru¢njaka za
zadovoljavanje stvarnih ljudskih potreba u realnom okruZenju.
Interdisciplinarni karakter dizajna je uspjesno implementiran
u nastavni program pomocu teorijsko-metodickih, osnovnih
tehnickih i tehnoloskih, te drustvenih i umjetnickih, odnosno
onih prakti¢no-projektantskih podrucja koja Cine bitne zada-
tosti struke. Ciljano koordiniranim kombiniranjem teorijskih i
prakti¢no-projektantskih predmeta potice se svestrani razvoj
kreativne imaginacije u cilju razvoja sposobnosti za inovativno
stvaralastvo u dva specijalisticka podrudja koja Studij dizajna
pruza: industrijski dizajn i dizajn vizualnih komunikacija. Pod-
ru¢je industrijskog dizajna na preddiplomskom studiju ukljucuje
raspon strukovnih vjezbi od dizajna raznovrsnih predmeta, diza-
jna namjestaja i njihovih sustava, dok podrucje dizajna vizualnih
komunikacija ukljucuje dizajn elemenata i sustava za tiskovne i
elektronicke medije. Tijekom prve godine studija studenti usva-
jaju temeljna opca nacela dizajna i informacije potrebne za izbor
usmjerenja. U kasnijim fazama produbljuju op¢a znanja i vjestine
i stjecu specificna znanja u odabranim podrucjima specijalizacije.

Objectives

Design profession is at the School of Design considered as an
interdisciplinary, creative, innovative and intellectual activity
striving to comply with the principles of planned, sustainable
and environmentally friendly development, humanisation of
technology and continuous improvement of the quality of life
and work, and it is primarily focused on responsible selection
of adequate solutions to communication problems in economic,
social and cultural aspect of society. Design is one of the prin-
cipal features in achieving competitiveness and recognisability
in the global economic and cultural exchange.

During the three-year undergraduate study of design students
acquire knowledge and competencies for work in project te-
ams on ideas and creation of planning design tasks in material
and communication environment. The principal objective of
an undergraduate cycle is the creation of competent profes-
sionals to meet human requirements in the real environment.
The interdisciplinary feature of design is implemented in the
curriculum through theoretical and methodological, basic te-
chnical and technological, as well as social, artistic, practical
and project-related areas as fundamental preconditions of the
profession. The use of creative imagination is encouraged to
enhance development of personality required for innovative
creation trough co-ordinated combination of theoretical and
practical-planning courses in two specialist areas of study at the
School of Design: industrial design and visual communications
design. Industrial design at the undergraduate study includes a
broad range of practical work ranging from design of various
items and furniture design and furniture system design. On the
other hand, visual communications design involves the design
of elements and systems for the press and electronic media.
During the first year of study the students become acquainted
with fundamental general standards of design and the informa-
tion essential for their selection of a specific study programme.
Subsequently, throughout the study, the students enrich their
general knowledge and acquire new skills, as well as specific
knowledge in their selected study programme.

Studenti ve¢ tijekom preddiplomskog studija kontinuirano su-
raduju na projektantskim zadacima sa stvarnim gospodarskim i
drustvenim subjektima u okviru semestralnih projekata tijekom
redovne nastave, te u izvannastavnim aktivnostima poput radi-
onica, natjecaja, izlozbi i sudjelovanja u aktualnim regionalnim i
medunarodnim dogadanjima. Time je omoguceno cjelovito usa-
vriavanje procesa dizajniranja u uvjetima suvremenog realnog
okruZenja, aktivno pracenje aktualnosti i uklju¢ivanje studenata
u procese razvoja struke.

Zavrsetkom preddiplomskog studija dizajna studenti stjecu
kompetencije za suradnicke poslove na podrucju dizajnerskog
stvaralastva prema definiciji ICSID-a | ICOGRADA-€, poput samo-
stalnog izvodenja jednostavnih projektantskih zadataka dizajna
predmeta i sustava, suradnje u razvojno-istrazivackim poslovi-
ma i projektima, zatim suradnja u specijalisti¢kim istraZivanjima
i u interdisciplinarnim razvojnim, istrazivackim, znanstvenim
i umjetnickim timovima. Zavrsetkom ovog studija stjeCu se
takoder i kompetencije za upis diplomskog studija.

PREDDIPLOMSKI STUDI)
UNDERGRADUATE PROGRAMME

Undergraduate students continuously co-operate in project
tasks with economic and social entities, as well as in extracu-
rricular activities: workshops, tenders, exhibitions and in current
regional and international events, which enables comprehensive
advancement of the process of design in real conditions, keeping
abreast of current trends and events, as well as inclusion of
students in the processes of professional development.

Following the completion of the undergraduate study of design
the students acquire competences in the field of design creation
in compliance with the definition by ICSID and ICOGRADA, such
as independent performance of simple tasks concerning design
of objects or systems and co-operation in interdisciplinary, re-
search, developmental, scientific and artistic teams. Moreover,
following the completion of undergraduate study, students
acquire competencies for enrolment in graduate study.
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Projektiranj Design Course
— Industrijski dizajn — Industrial Design

Projektiranje — industrijski dizajn temeljni je strukovni kolegij koji  Industrial Design Studio is the fundamental vocational course
se provodi kroz sve tri godine preddiplomskog studija. Tijekom  extending throughout the three years of undergraduate study.
prve godine studija studenti usvajaju osnovna znanja i vjestine  During the first year of study students acquire basic knowledge
temeljem kojih izabiru usmjerenje. Na drugoj i trecoj godini  and skills based on which they subsequently select the program-
studija studenti svladavaju projektantske procese u cilju stjecanja  me. During the second and third year they become acquainted
odgovaraju¢ih kompetencija. SloZenost projektantskih zadataka ~ with planning processes aiming to acquire the required com-
postepeno raste kroz semestre, a studenti u njima primjenjuju  petencies. The complexity of planning tasks increases gradu-
znanja i vjestine iz odgovarajucih predmeta drustveno-huma- ally through semesters and students are required to apply the
nistickog, umjetnickog, tehnickog i komunikacijskog podrucja.  knowledge and skills in social and humanistic area, as well as
the area of arts, technology and communications.
Na pocetku obrazovnog procesa u okviru predmeta Projek-
tiranje studenti svladavaju temeljna predznanja u struci. U tu At the commencement of the educational process during the
svrhu analiziraju, estetski razmatraju i stvaraju trodimenzio- course Studio the students acquire the fundamental backgro-
nalne oblike na funkcionalnoj i simboli¢koj razini kao temeljne  und required. Consequently, they analyse, examine aspects of
sposobnosti u industrijskom dizajnu. U nastavku obrazovnog aesthetics and create three-dimensional items at functional
procesa usvajaju metode kriticke analize i kreativne sinteze u  and symbolic level as vital competencies in industrial design.
cilju osposobljavanja za osmisljavanje kreativnih i inovativnih -~ Subsequently throughout the educational process students
rieSenja. Pri tome primjenjuju osnovne metode istraZivanja are introduced to methods of critical analysis and creative
odnosa proizvoda, korisnika i okoline u aktualnim drustvenim, synthesis in order to acquire competencies in providing creative
tehnoloskim i gospodarskim okolnostima. and innovative solutions. Moreover, fundamental methods of
research of relationship between products, users and the envi-
Zavrsnim radom preddiplomskog studija studenti pokazuju ronment against the backdrop of current social, technological
svoje sposobnosti, znanja i vjestine potrebne za samostalno  and economic circumstances.
projektiranje proizvoda i njihovih sustava. Izradom multimedi-
jalne prezentacije zavr$nog rada dokazuju svoje sposobnostiu  The graduation thesis upon completion of the undergraduate
predstavljanju svojih zamisli kao sastavnog dijela kompetencija  study shows students’ competencies, knowledge and skills requ-
koje preddiplomski studij daje. ired for independent planning of products and their systems. In
a multimedia presentation of their graduation thesis students
show their competencies in presentation of their ideas as a
vital constituent of competencies acquired during the under-
graduate study.
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PRVI SEMESTAR
Analiza oblika

Prvi zadatak studentima postavlja izazov oblikovanja prostorne
forme inspirirane principom zlatnog reza (Fibonaccijevog niza).
Studenti trebaju analizom prirodne i predmetne okoline u sva-
kodnevnici uociti i istraZiti taj princip, te ga koristiti kao osnovu
vlastite interpretacije predmeta. Cilj zadatka je potaknuti stu-
dente na analiti¢ko promatranje vlastitog okruZenja, iz kojeg ce
crpiti ideje za oblikovanje; upoznavajuci zakonitosti kompozicije
trodimenzionalnih oblika kroz analizu plohe, volumena, mrezne
konstrukcije, materijala, teksture i svjetla. Potrebno je istraZiti
percepciju tih karakteristika, te ih artikulirati kao alate u obliko-
vanju. Tijek zadatka obuhvaca biljeZenje zapaZanja i razvijanje
ideja skicama i predmodelima, te kona¢nu samostalnu izradu
prostorne forme, koja predstavlja studentovu interpretaciju
istraZenih fenomena.

FIRST SEMESTER

Analysis of Form

The first task for the students is the challenge of designing spatial
form inspired by the principle of the Golden section (Fibonacci
sequence). Students are required to perceive and study this
principle through analysis of natural and material environment
inour daily lives and use it as a basis for their own interpretation
of objects. The specific objective of the task is to encourage
students to develop analytical observation of their environ-
ment which will provide them with ideas for design; by getting
introduced to rules of composition of three-dimensional forms
through analysis of level surface, volume, network construction,
material, texture and light. Perception of these features needs
to be analysed and articulated as design tools. During the task
students need to document their observations and develop-
ment of their ideas through drafting and pre-modelling and
subsequently provide an independent design of spatial form
showing students’ interpretation of the analysed phenomena.

MARTA BADURINA
MENTOR Ivana Fabrio

Rad je nastao temeljem analize oblika ¢ajnika grupe
Memphis. Pri tome su uogene nelogi¢nosti nastale
predimenzioniranjem pojedinih dijelova ¢ajnika.
Redukcijom oblika stvorena je kompozicija kojom
se neobi¢nim rasporedom elemenata negiraju
zakonitosti zlatnog reza i zadrzava prepoznatljivi
karakter ¢ajnika.

The project originated as a result of an analysis of
Memphis group teapot forms. Moreover, the analysis
showed inconsistencies of over dimensioning of
specific teapot parts. A composition has been
created through a reduction of forms which, through
an unusual arrangement of items, negates the rules
of the Golden section and retains the recognisability
of the teapot features.

EVA SMUC
MENTOR Mladen Ore3i¢
ASISTENT / ASSISTANT Andrea Hercog

Polazni predmet, Sivaca masina,
razdvojena je na dva zasebna tijela.
Manije je tijelo ono koje predstavlja
funkciju te ukazuje na ostrinu igle i
pokret koji masina ¢ini pri radu, dok
vece tijelo ukazuje na karakteristi¢nu
formu Sivace masine. Pri redukciji forme
saCuvane su kosine koje su iznimno
uodljive kod polaznog predmeta.

&L

The initial item, sewing machine

has been divided into two separate
parts. The smaller part represents

the function and indicates the
sharpness of the sewing needle and
the movement made by the machine
while operating, while the smaller
part indicates the specific form of the
sewing machine. The slants which are
extremely prominent in the initial item
have been preserved irrespective of
the reduction of form.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 1. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE — INDUSTRIAL DESIGN, 1°" SEMESTER

JOSIPA TADIC
MENTOR Mladen Oresic¢
ASISTENT / ASSISTANT Andrea Hercog

Odabrani predmet je stroj za ru¢no
mljevenje oraha. Prou¢avanjem
sastavnih oblika i postupkom njihove
redukcije dobiveni su oblici svedeni
na osnovne i pojednostavljene
elemente. Pri tome je zadrZan
osnovni karakter i prepoznatljivost
predmeta i njegove funkcije.

The selected item is a manual walnut
grinder. Shapes reduced to basic

and simplified items were obtained
following the study of the constituent
parts and through the process of
their reduction, while retaining

the fundamental features and the
recognisability of the item and

its function.
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PAULA SANTIC
MENTOR Mladen Oresi¢
ASISTENT / ASSISTANT Andrea Hercog

) f\ Ht \w

=B

Pocetni predmet, melodika, reducirana
je na dva osnovna elemenata. Jedan
element je suplji kvadar koji sugerira
strujanje zraka i stvaranje zvuka, a
drugi su tipke u razlicitim poloZajima.
Kompozicija tipki prati poloZaj crnih

i bijelih tipki na melodici a njihovim
postavljanjem na razli¢ite visine
sugerira se visina tonova.

2.

AN

The initial item, melodica has been
reduced into two basic items. One
item is a hollow parallelepiped which
suggests the air circulation and the
creation of sound, while the other
item comprises of keys in diverse
positions. The composition of the
keys follows the position of the black
and white keys on the melodica and
their placement at different heights
suggests tone height.

TEA DRAGAS
MENTOR Ivana Fabrio

Kao predmet analize odabran je
mlinac za orahe. Karakteristike

mlinca zadrZane su u formi izdvojenih
elemenata, te u njihovoj funkciji:
izvlatenju/uvlagenju i rotaciji.
Oblikovana su dva kvadra koja se
pomicu, a kroz njih prolazi disk. Za
dva pomicna kvadrata koristeno je
drvo, dok kruzni element od plesiglasa
simbolizira rotaciju.

Walnut grinder has been selected

as the subject of this analysis. The
features of the grinder have been
retained in its form and separate items,
as well as in their function: pulling
out/pulling in and rotation. Two
movable squares have been designed
and a disc passes through them.
Wood has been used for two movable
squares, while the circular item made
from Plexiglas symbolises rotation.

ANJA NIKOLI¢
MENTOR Zlatko Kapetanovi¢

Za analizu odabran je ¢e3er bora, Cija
gradbena struktura prati Fibonaccijev
niz. Model je stiliziran prema osnovnoj
kompoziciji tih ukrstenih spirala.

A pine cone has been selected as

the subject of this analysis. Its
construction structure follows the
Fibonacci sequence. The model has
been stylised according to the basic
composition of the intertwined spirals.
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LUKA DUNDOVI¢
MENTOR lvana Fabrio

Namijenjen snimanju fotografija,
fotoaparat svojom nas formom
navodi na postupak promatranja,
odabira i kadriranja prizora ispred

nas. Odabirom kadra i okidanjem,
omogucujemo prolaz svjetlosti

do filma, ¢ime biljeZzimo odabrani
kadar. Izvedeno rje3enje nagladava
usmjeravanje fotoaparata u potrazi za
razli¢itim kadrovima.

Through its form the camera, intended
for photograph shooting, makes us
observe, select and frame the scenes
before our eyes. Through a selection
of a shot and photograph shooting we
enable the passage of light to the film
which records the selected shot. The
implemented solution points out the
focusing of the camera in search for
diverse shots.




GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

PRVI SEMESTAR
Ravnoteza

Drugi zadatak prvog semestra vjeZba je u kojoj studenti istraZuju
pojam ravnoteZe, kako u oblikovnom smislu, tako i kao stanja
tijela ili fizickog sustava. Cilj zadatka je oblikovati trodimenzi-
onalnu kompoziciju koja simbolizira zadani pojam kroz tri faze
procesa. One ukljucuju analizu pojma i otkrivanje karakteristicnih
znacajki na funkcionalnoj i simbolickoj razini. Interpretacija vla-
stitih saznanja sastavni je dio procesa oblikovanja sa jasno defi-
niranim odnosom elemenata. Ovom vjeZbom studenti razvijaju
osobno razumijevanje osnovnih nacela percepcije i semiotike
trodimenzionalnih oblika. Usvajaju osnove analitickih, kreativnih
i prezentacijskih metoda i tehnika. Proces je dokumentiran skica-
ma i prostornim eksperimentima. Zadatak ukljucuje i samostalnu
izradu osnovne projektantske dokumentacije i prezentacije kao
i izradu modela.

FIRST SEMESTER
Balance

The second assignment in the first semester is a task through
which students analyse the concept of balance, both concerning
its formal aspect and as a condition of a body or a physical
system. The objective of the assignment is to create a three-di-
mensionalcomposition that symbolises a specified concept
through a process comprising of three phases. These include
concept analysis and revealing of characteristic features at a
functional and at a symbolic level, as well as interpretation of
one’s own findings through creation of a three-dimensional
composition with clearly defined relations between the features.
This assignment is intended to contribute to development of
personal understanding of fundamental principles of perception
and semiotics of three-dimensional shapes among students.
Students deepen their insight into analytical, creative and pre-
sentation methods and techniques, while the process has been
documented through results of these findings through drawings
and spatial experiments. The assignment includes independent
preparation of design documentation and presentation, as well
as model creation.
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PAULA SANTIC
MENTOR Mladen Oresi¢
ASISTENT / ASSISTANT Andrea Hercog

Trodimenzionalna kompozicija je sastavljena od
kocaka koje je moguce zakretati za 360 stupnjeva na
nacin da u odredenom momentu zakretanja dolaze
na dijagonalu prethodne kocke. Time je omoguceno
formiranje kompozicije na nacin da se iz uspravne
forme rotacijom elemenata ostvaruje niz novih
uravnoteZenih ili neuravnoteZenih formi.

Three-dimensional composition comprises of dice
which can be turned by 360° by reaching the
diagonal of the previous die at a certain point.
Consequently, the formation of the composition
has been restricted by a rotation of items from the
vertical form and creating a vast array of new or
unbalanced forms.

MENTOR Mladen Oregi¢
ASISTENT / ASSISTANT Andrea Hercog

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 1. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE — INDUSTRIAL DESIGN, 1°" SEMESTER

KARLA ¢oTi¢
MENTOR lvana Fabrio

Trodimenzionalna kompozicija je
sastavljena od dva medusobno
suprotstavljena elementa: polukugle
od stiropora i drvenih 3tapica. Na taj
nacin dobivena je naizgled nestabilna
kompozicija. Budu¢i da je teZiste izvan
njene konstrukcije, a oslonac u jednoj
tocci, ostvarena je stabilna ravnoteZa,
odnosno tijelo se uvijek vraca u
uravnoteZeni poloZaj.

Trodimenezionalna kompozicija
je sastavljena od kocaka razlicitih
veli¢ina, Cije su stranice obradene
na nacin, da imaju grubu teksturu.
Takva gruba tekstura ostvaruje
trenje pomocu kojeg je moguce
slagati kocke u trodimenzionalne
kompozicije, ostvarujuci pri tome
indiferentnu ravnotezu.

The three-dimensional composition
comprises of dice of different sizes
whose sides deliberately have a rough
texture. The rough texture enables
friction through which it is possible
to arrange the dice into three-
dimensional compositions, hence
achieving an indifferent equilibrium.

A three-dimensional composition
comprises of two mutually opposed
items: half-ball made from Styrofoam
and little wooden sticks, resulting in an
apparently unstable composition. Since
its median point is placed outside its
construction and the support is in one
point, a stable equilibrium has been
achieved and the entity always returns
to the point of equilibrium.

21




GODISNJAK STUDIJA DIZAJNA 13./14.

SCHOOL OF DESIGN ANNUAL REVIEW 13/14

VIKTORIA JURINA
MENTOR lvana Fabrio

Crtati zvrkovi su nastali na temelju
istraZivanja nacina funkcioniranja
Ziroskopa i zvrka kao najstarije igracke
na svijetu. Prilikom vrtnje zvrk balansira
na vrhu okomite osi ostvarujuci

labilnu ravnoteZu. Pri tome se zvrk ne
vrti u jednoj todci, nego se krece po
horizontalnoj plohi. Ova karakteristika
je iskoristena za formiranje zvrka
crtaca: tanjuru pomocu kojeg se
ostvaruje labilna ravnoteza je kao
sredisnja vertikalna os ugradena olovka,
koja svaki puta prilikom vrtnje ostavlja
drugacije tragove.

22

The drawing spinning tops originated
following the research of the methods
of functioning of the gyroscope and
the spinning top as the oldest toy in
the world. During the normal going of
the spinning top, spinning about the
vertical axes, it achieves an unstable
equilibrium, while the spinning top
does not spin in one point as it

moves along a horizontal surface.
This feature has been used for the

formation of the drawing spinning top:

as a central vertical axis a pencil has
been built into a plate through which
an unstable equilibrium is achieved.
Upon spinning the pencil leaves
different marks.

MATEJ MALTAR
MENTOR Zlatko Kapetanovi¢

Inspiracija za izraZavanje ravnoteze
proizasla je iz promatranja

kaoti¢nog kretanja duplih ljuljacki.
Eksperimentiranje je rezultiralo
sistemom medusobno povezanih
Celicnih Sipki koje se krec¢u bez lagera,
stvarajuci zanimljive kineticke efekte.

;

=
The inspiration for the expression of
equilibrium came from the observation
of the chaotic movement of double
swings. The experimentation resulted
in a system of mutually connected iron

bars which move without a bearing,
creating interesting kinetic effects.

VALENTINA SUNEK
MENTOR Mladen Oregi¢
ASISTENT / ASSISTANT Andrea Hercog

Trodimenzionalna kompozicija je
sastavljena od niza krugova koji
poloZajem svojih osi zajedno ¢ine
kuglu. Oblikom kugle ostvaruje se
simetri¢na ravnoteza. Osi krugova
omogucuju njihovo zakretanje na
nacin da se postiZu razli¢ite prostorne
kompozicije, ostvarjuci pri tome
asimetri¢nu ravnotezu.

The three-dimensional composition
comprises of broad range of circles
which through the position of their
axes create a ball. The form of the ball
accounts for a symmetric equilibrium.
The axes of the circles enable their
turning and hence diverse spatial
compositions are created, as well as
an asymmetric equilibrium.
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DORJA HORVATI¢
MENTOR lvana Fabrio

RavnoteZa je prikazana odnosima
raznih materijala. Omjer gustoce
naspram veli¢ine Celika i stiropora
omogucava ravnotezu ove
kompozicije, bazirane na principu
poluge. Kako bi se lako¢a stiropora
izjednacila tezini Celika, dodani su
plosni elementi razli¢itih karakteristika.
Pleksiglas svojom prozino3¢u djeluje
lak3e od crnog, manjeg i lak3eg
komada forexa, dok bjelina stiropora
doprinosi njegovoj lako¢i. Prikazano je
takoder kako odnos gustoce materijala,
svijetlog naspram tamnog, plohe
naspram volumena, teksture naspram
glatkog te sam razmjestaj elemenata
unutar kompozicije, utjece na opticku i
mehani¢ku ravnotezu.

The equilibrium has been shown
through the relationship between
diverse materials. The ratio between
the thickness and the size of iron

and Styrofoam accounts for the
equilibrium of this composition,
based on the principle of lever.
Surface items of diverse features

have been added in order to balance
the lightness of Styrofoam and

the weight of iron. As a result of

its transparency, Plexiglas appears
more light-weight in relation to
black, smaller and more light-weight
piece of forex, while the whiteness of
Styrofoam contributes to its lightness.
Moreover, the relationship between
the thickness of the materials, light
versus dark, surface versus the volume,
texture versus smoothness and the
arrangement of the items within

the composition impact both on the
optical and the mechanical equilibrium.
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DRUGI SEMESTAR
Nagrada Studija dizajna

Na prvom zadatku drugog semestra studenti su oblikovali go-
disnju nagradu Studija dizajna, koja se dodjeljuje za najuspjesnije
projekte iz podrucja industrijskog dizajna i dizajna vizualnih
komunikacija za preddiplomski i diplomski studij. Oblikovanje
nagrade podrazumijevalo je osnovno rjesenje sa dvije varijante,
jednu za preddiplomski i jednu za diplomski studij. Tijekom
ovog zadatka studenti se upoznaju s osnovnim predznanjima
o procesu dizajna predmeta sa zadanim parametrima i defini-
ranja osnovnih kriterija za kreiranje novih proizvoda. Idejnim
riesenjima prethodilo je istraZivanje simboli¢ke uloge nagrade u
opéem i konkretnom smislu, te upoznavanje sa konstrukcijskim,
tehnoloskim i estetskim nacelima. Prema definiranim kriterijima
studenti su oblikovali jednostavan predmet jasne simbolicke
vrijednosti, izradili projektantsku dokumentaciju i finalni model.

SECOND SEMESTER
The School of Design Award

The first assignment in the second semester comprised of de-
signof annual award presented by the School of Design, that
isgiven for the most successful projects in the area of industria-
Idesign and visual communication design for both undergra-
duateand postgraduate study programme. The design of the
award implies a basic solution with two versions, one for the
undergraduate and one for the postgraduate study program-
me. During the assignment students were introduced to basic
background knowledge on the process of design of objects with
specific assigned parameters, striving to predict the fundamental
criteria for the creation of new products. The conceptual design
was preceded by aresearch on the symbolic role of the award
both in the generaland in the specific sense, as well as intro-
duction to construction, technological and aesthetic principles.
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ANA KIKEREC
MENTOR Mladen Oresi¢
IZABRANO RJESENJE / A SELECTED SOLUTION

Pored osnovne uloge objekta da se nekom dodjeli
kao nagrada, ovo rjeSenje istovremeno sluzi i kao
prakti¢ni alat za proces dizajniranja. Zamisljen kao
mjerilo za mjerenje proporcije ljudskog tijela -1:10,
ovaj se alat moZe iskoristiti pri oblikovanju predmeta
za Covjeka. Ovako oblikovana, Nagrada Studija
dizajna postaje i koristan alat za dizajnera.

In addition to the fundamental role of the item to
be received by someone as an award, this solution
is simultaneously intended as a practical tool

for the design process. It has been conceived for
measuring of the proportion of the human body
1:10. This tool can be used during the design of the
items intended for people. Designed in this manner,
the School of Design Award transforms into a
useful tool for the designer.

JOSIPA TADIC
MENTOR Ivana Fabrio

Koncept nagrade temeljen je na pojmu
interdisciplinarnosti obrazovanja koje
stje¢emo tijekom studija. Drveni kubus
predstavlja temeljna znanja, a metalni
dio je kreativan doprinos dizajnera.
Metalne plocice se nadovezuju jedna
na drugu, kreirajuci grafizam koji
predstavlja proces i napredak. Krak koji
izvire kada se metalne plocice spoje sa
kubusom simbolizira pojedinca koji se
istaknuo, dobivanjem nagrade.
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EVA SMUC
MENTOR lvana Fabrio

Idejni koncept nagrade temelji se na
obliku knjige kao simbolu ste¢enog
znanja. lako je forma nalik na obi¢nu
knjigu, unutrasnjost je ispunjena
sadrzajima i alatima koji poticu
dobitnika Nagrade na daljnji kreativan
rad i razvoj.

The concept of the award is based

on the notion of interdisciplinarity of
education acquired throughout the
study. The wooden cube stands for
the fundamental knowledge, while the
metal part stands for the contribution
made by designers. Metal plaques
create a continuum, hence creating
graphism which indicates the process.
The part which is protruded when
metal plaques are brought together
with the cube symbolises an individual
who has become prominent — an
award winner.

The conceptual idea of the award is
based on the form of the book as a
symbol of the acquired knowledge.
Irrespective of the fact that the form
looks like an ordinary book, the inside
is filled with content and tools which
encourage the award winner to further
creative work and development.
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RAFAEL MILCIE
MENTOR Mladen Oresi¢

Idejno rje3enje Nagrade se bazira

na meduodnosu plohe i tijela, te

na simbolici dualnosti/jedinstva

koja proizlazi iz njihove interakcije.
Koristenjem poliranog inoksa kao
reflektirajuce podloge, u odrazu

od jedne polovice drvene kugle
dobijamo sliku cijele kugle. Taj efekt
omogucuje da ista nagrada sluZi

i za preddiplomski i za diplomski
studij, zavisno o tome na koju stranu
okrenemo objekt. Razli¢itom obradom
drva dobiva se doslovna razlika izmedu
jedne i druge strane objekta a time i
simbolicka razlika izmedu nagrade za
preddiplomski i diplomski studij.
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The conceptual design of the Award

is based on the interrelationship
between the surface and the entity, as
well as on symbolism of duality/ “unity
originating from their interaction.
Through the use of polished inox as a
reflective background surface, in the
reflection of one half of the wooden
ball we get the picture of the entire
ball. This effect enables the same ward
to be used both for the undergraduate
and for the postgraduate study,
depending on the side we choose. The
diverse methods of wood processing
result in differences between the sides
of the item, as well as the symbolic
difference between the award for the
undergraduate and the award for the
postgraduate study.

PAULA SANTIC
MENTOR Ivana Fabrio

Svoje ideje najprije stavljamo na
papir, od njega sve pocinje, stoga

je i ambalaZa ove nagrade od

tyveka, materijala koji izgleda

poput zguZvanog papira. AmbalaZa
je s unutrasnje strane hrapava 3to
simbolizira ‘brusenje, poliranje’ ideja.
Sama nagrada je slojevita, kao i na3
put do uspjeha. Vanjsko ‘kuciste’ je
od metala 3to simbolizira tezinu puta
do uspjeha, unutar kojeg se nalazi
novo ‘kutiste’ sacinjeno od Cetiri vrste
drva ¢ime je simbolizirana raznolikost
nacina obrade/razrade ideje.
Posljednji, unutarnji dio je grafit koji
sugerira poticaj na stvaralastvo.

Firstly we put our ideas down on paper
from where everything commences
and hence the packaging of the
award has been made from Tyvek, the
material which looks like wrinkled
paper. The inside of the packaging

is uneven which symbolises the
‘polishing and the smoothing’ of ideas.
The award in itself is multi-layered
and so is the road leading to success.
The exterior ‘casing” has been made
from metal which symbolises the
difficulties encountered on the road
leading to success, within which there
is another ‘casing’ made from four
types of wood which symbolises the
different methods of the processing/
elaboration of ideas. The last, interior
part is a grafitto which implies an
encouragement to create.

VITA VREBAC
MENTOR Ivana Fabrio

Koncept nagrade inspiriran je
stereotipnim izgledom nagrada
izradenih iz kristala, koje se dodjeljuju
u razli¢itim prilikama. Ideja je bila
zadrzati ideju ‘kristalne nagrade’

ali ne kroz materijal, vec formu.
Smisljene su dvije verzije nagrade,
jedna za preddiplomski a druga za
diplomski studij, koje se formom i
bojom razlikuju, a imaju i moguénost
spajanja u jedinstvenu cjelinu. Ideja
je da svaki nagradeni student dobije
pomalo izmjenjenu verziju nagrade
tako da jedan oblik nikada nije dva
puta ponovljen, 3to nagradu ¢ini
uistinu jedinstvenom.

The concept of the award has

been inspired by the stereotypical
appearance of awards made from
crystal which are presented in diverse
occasions. The idea was to preserve
the idea of a crystal award, yet opting
for the form rather than the material.
Two versions of the award were
devised, one for the undergraduate
and one for the postgraduate study,
which differ concerning the form and
the colour and have the opportunity
of integration into a unique entity. The
idea behind it was for each awarded
student to receive a slightly altered
version of the award so that one form
is never repeated, which certainly
makes it a unique award solution.
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MIRJAM MILAS
MENTOR Mladen Oresi¢

Idejnim rjeSenjem naglasava

se dimanika samoga dizajna a
istovremeno i stalni intelektualni

i kreativni napredak dizajnera.
Odabirom reflektirajuceg materijala na
simbolicki se nacin istic¢e sveprisutnost
dizajna ali i odgovornost koju dizajneri
imaju prema drudtvu i okolini u

kojoj djeluju.Rje3enje omogucuje
razli¢ite prostorne poloZaje koji
simboli¢ki izrazavaju razliku izmedu
prediplomskog i diplomskog studija.
Okretanjem idejnog rjesenja u razlicite
poloZaje mijenjamo veli¢inu baznog
trokuta ¢ime simboliziramo razlicite
nivoe studija.

The conceptual design points out

the dynamics of the design itself, as
well as the continuous intellectual

and creative progress of the designer.
Through a selection of a reflective
material in a symbolic manner
emphasises the omnipresence of
design, as well as the responsibility

of designers towards the society

and the environment they operate

in. The solution provides diverse
spatial positions which symbolically
express the difference between the
undergraduate and the postgraduate
study. Through placing the conceptual
design into different positions, one can
alter the size of the basal triangle and
hence symbolise diverse levels of study.
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DRUGI SEMESTAR
Svjetlo na stolu

U ovom zadatku studenti trebaju istraZiti funkcionalne po-
trebe za svjetlom na stolu u razli¢itim situacijama, te tehnicke
zakonitosti i estetske i ambijentalne vrijednosti proizvoda koji
takvo svjetlo omogucuju. Na temelju tog istraZivanja studenti
su osmislili vlastita rjeSenja i samostalno izradili proizvode. Cilj
zadatka je istraZivanje i rjeSavanje medusobnih odnosa ¢ovjeka,
predmeta i okoline u zadanoj situaciji uz uvazavanje ergonom-
skih, konstrukcijskih i estetskih nacela, istraZivanje dostupnih
materijala i tehnickih zakonitosti, te stjecanje iskustva samo-

stalne izrade jednostavnog proizvoda.

SECOND SEMESTER
Light on the Table

This assignment was aiming to focus on functional requirements
for lighting at tables in different situations, as well as technical
principles and aesthetic and ambient values of products provi-
ding such lighting. Based on this research students provided their
own solutions and independently created products. The specific
objective of the task was research and addressing relations
between man, objects and environment in specific situations
considering ergonomic, construction and aesthetic principles, as
well as research of available materials and technical principles
and gaining experience in independent creation and making of
a simple product.
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MIRJAM MILAS
MENTOR Mladen Ore3i¢

Idejno rjeSenje inspirirano je igrom svjetlosti i sjene,
pozitiva i negativa. Ideja je bila jednostavnom
rotacijom elementa omoguciti korisniku da

po osobnom afinitetu, Zelji i potrebi prilagodi
osvjetljenje. Rasvjetno tijelo nudi dvije mogucnosti,
navedenom rotacijom elementa dobiva se difuzno,
atmosfersko svjetlo dok pocetni polozaj odlikuju
karakteristike usmjerenog svjetla.

The conceptual design has been inspired by the
game between light and shadows, the positive
and the negative. The idea behind it was to enable
the user to adapt the lighting, aiming to meet
their specific personal requirements, wishes and
affinities through simple rotation of items. The
lighting equipment provides two opportunities -
the abovementioned rotation results in diffused,
ambiance lighting, while the initial position has the
features of directional light.

PAULA SANTIC
MENTOR lvana Fabrio

Koncept svjetiljke temelji se na
upotrebi najnuznijihh elemenata
svakog rasvjetnog tijela, Zarulju i
kabel uz minimum materijala koji
Ce te elemente povezati u cjelinu.
Provlagenjem kabla kroz plohe
drvene konstrukcije postizu se
razliciti karakteri svjetiljke, a samim
tim i raznolike sjene koje nastaju
interakcijom svjetla i kabela.

The concept of the lamp is based on
the use of the most essential items
of each lighting equipment, the light
bulb and the wire with the minimum
material which will integrate all these
items. The installation of the wire
through the wooden surfaces results
in diverse character features of the
lamp, as well as different shades
which originate from the interaction
of the light and cable.
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JOSIPA TADIC
MENTOR lvana Fabrio

Svjetiljka ‘Pa’trik’ sastoji se od

dva elementa, stati¢nog okvira i
pomicne kocke u kojoj se nalazi
Zarulja. Uglavljivanjem kocke u okvir
na razlicite nacine postizu se brojne
mogucnosti osvjetljenja, a moZe se
koristiti i samostalno, bez okvira.

‘Pa’trik’ lamp comprises of two items,
a static frame and a mobile cube

in which the light bulb is located.
Fixing the cube into the frame in
diverse ways provides a vast array of
opportunities of lighting and it can
also be used independently, without
the frame.
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LUCIJA RUBINIC
MENTOR lvana Fabrio

Jednostavna poligonalna forma
svjetiljke omogucuje promjenu
poloZaja pod razli¢itim kutevima,
ispunjavajuci potrebe za vise ili manje
osvjetljenja u prostoru. U situacijama
kada se ne Zeli u potpunosti ugasiti
svjetlo okretanjem otvora svjetiljke
prema podlozi, svjetlo se prigusuje i
postaje vrlo suptilno.
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A simple polygonal form of a
lamp enables a change in position
under diverse angles, meeting the
requirements for higher or lower

quantity of light in a specific space.

During the situations in which one
does not want to turn off the light
entirely, one can decide to turn the
opening of the lamp towards the
base which will result in a dimmed
subtle light.

LUKA DUNDOVIE
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Sanja Benceti¢

Oponasanjem jednostavnih tehnika
origamija, japanske vjestine savijanja
papira bez rezanja i lijepljenja,
oblikovana je svjetiljka iz jedinstvenih
komada ¢vrstog materijala, tankog i
savitljivog polipropilena u prozirnoj

i neprozirnoj varijanti. Linijske
perforacije na ravnim komadima
materijala navode korisnika da
svjetiljku sam oblikuje i tako sudjeluje
u njenoj izradi, ali i u odluci koji poloZaj
Ce svjetiljka zauzeti u prostoru.

A lamp made from unique pieces of
solid material, a thin and foldable
polypropylene, in transparent and
opaque variant was designed and
shaped through imitation of simple
origami techniques, the Japanese
skill of paper folding without cutting
and gluing. Linear perforations in
flat pieces of material encourage the
user to attempt to design and shape
the lamp by themselves and hence
participate in its creation, as well as
in the decision on the most adequate

position of the lamp in a specific space.

FILIP KOVACIE
MENTOR Mladen Ore3i¢

Svjetiljka se sastoji od baze i
svjetlosnog objekta sacinjenog od
pleksiglasa i LED trake. Ta se dva
elementa mogu kombinirati na
nekoliko nacina, ¢ime svjetiljka mijenja
funkciju iz radne u ambijentalnu i
obratno.

The lamp comprises of a basis and a
lighting object made from Plexiglas
and LED strip. The two features can
be combined in several ways and
consequently the lamp changes

its function from being used for

the purpose of work to ambiance
purposes and vice versa.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 2. SEMESTAR
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MARTA BADURINA
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Sanja Benceti¢

Osnovna ideja rasvjetnog tijela
zasnovana je na sirenju i suZavanju
sjenila kako bi se regulirala koli¢ina
svijetla te time mjenjala ambijentalna
i radna funkcija rasvjete. Vrijednost
izmjene svijetla najkorisnija je za

one koji u istom prostoru rade i
borave. Izmjena je ostvarena sjenilom
dizajniranim u formi ‘tuljca’ koji sadrZi
podesiv prsten, ¢ime je omoguceno
reguliranje kolicine svijetla. Kreirane
su dvije verzije, jedna sa stalkom

na kojem je moguce podesiti visinu
uz mogucu roatciju prstena i druga

samostojeca koju je moguce i objesiti.

The idea behind the lighting equipment
is the spreading and narrowing down
of the lampshade in order to adjust
the quantity of light and hence alter
the ambiance and the operating
function of lighting. The value of the
alterations of lighting is most useful
for those working and spending their
free time in the same environment.
The alteration has been performed
through a lampshade designed in the
shape of a cylinder that contains an
adjustable ring which enables the
adjustment of the quantity of light.
Two versions have been created, one
with a stand on which the height

can be adjusted and the ring can

be rotated and the second, a free
standing lamp which can also be hung
as a pendant.
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KARLA ¢oTI¢
MENTOR Zlatko Kapetanovic¢
ASISTENT / ASSISTANT Sanja Benceti¢

Koncept rasvjete proizasao je iz The concept of lighting originated
promatranja igre svjetla i sjene u from the observation of the game
prirodi, pri Cemu je cilj bio omoguditi between light and shadows in Nature,
manipuliranje koli¢inom svjetlosti u aiming to enable the manipulation

prostoru i pritom stvoriti interakciju with the quantity of light in a specific

s korisnikom. Pomicanjem vanjskih, space, resulting in an interaction

elipsoidnih elemenata mjenjaju se with the user. The contours and the

konture i oblik lampe, 5to doprinosi shape of the lamp change through

raznolikosti oblika svjetla. movement of exterior, ellipsoidal items,
which contributes to the diversity of
the shapes of lighting.
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TANJA MODRAKOVI¢
MENTOR Mladen Ore3i¢

Kombinacijom tehnike origamija i

igre kockastom formom, oblikovana
je kineticka ambijentalna svjetiljka
koja nudi moguénost da korisnik sam
odreduje poloZaj, a time i intenzitet
svjetla. Oblikovana je od hrastovine
te spajana tekstilom, ¢ime je stvorena
stabilina forma koja omogucuje
interakciju sa korisnikom.

A kinetic ambiance lamp was created
through a combination of origami
technique and playing with the form
of a cube. The lamp provides the user
with the opportunity to decide on its
position, as well as on the intensity of
light. It has been made from oak wood
and fabric was used for its assembly,
which resulted in a stable form that
enables interaction with the user.

DORJA HORVATIC
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Sanja Benceti¢

Rasvjetno tijelo je inspirirano
mjesecinom a osmiljeno da se u
potpunosti izvede prema ‘uradi
sam’ principu. Koristenjem jeftinih
i dostupnih materijala (Pvc
kanalizacijske cijevi, stiropor, stari
punjac za mobitele) i pracenjem
jednostavnih uputa za izradu, moguce
je samostalno izraditi svjetiljku.

Kada se svjetiljka upali, iznenadi

nas neobi¢nim efektom koji nastaje
prolaskom svjetla kroz stiropor.

The lighting equipment has been
inspired by moonlight and devised to
be made entirely according to the ‘do-
it-yourself principle. Through the use
of affordable and available materials
(pvc drain pipes, Styrofoam, an old
mobile phone charger) and following
the simple instructions, it is possible
to make a lamp on one’s own. Upon
lighting it, it provides a surprising
effect caused by the passage of light
through Styrofoam.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 2. SEMESTAR
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RAFAEL MILCI¢
MENTOR Mladen Oresi¢

[—

Pocetna ideja bila je, vodedi se The initial idea was, considering the
konceptom klasi¢ne lampe sa concept of the classical lamp with a
sjenilom, napraviti modularnu lampu shade, create a modular lamp with
sa odvojivim sjenilom. Kao inspiraciju a detachable shade. The inspiration
koristen je oblik kugle, kojim je came from the form of the ball
oblikovano tijelo lampe i sjenilo. Oblik  which shaped on the body of the
lampe proizlazi iz njenog koriStenja i lamp and the shade. The form of the
interakcije sa korisnikom. lamp originates from its use and its

interaction with the user.
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TRECI SEMESTAR
Dizajn proizvoda za ciljanog
korisnika 1 za Siroko trZiste

Zadatak pocinje analizom karakternih osobina odabrane osobe
uocCavanjem potreba i problema sa ciljem osmisljavanja eksklu-
zivnog proizvoda za izabranog korisnika. Cilj zadatka je usvajanje
osnovnih projektnih okolnosti odnosa proizvoda i korisnika. Pri
tome je potrebno razviti metode analize korisnika uz istraZivanje
njegovog okruZenja (antropometrija i antropologija). Proces
razvoja proizvoda za poznatog korisnika podrazumijeva aktivnu
suradnju izmedu korisnika i dizajnera. U tijek zadatka ukljucena
je i obavezna valorizacija rjeSenja koju daje sam korisnik. Drugi
dio semestra je posvecen dizajnu proizvoda za nepoznatog
korisnika na temelju spoznaja i rje3enja iz prehodnog zadatka.
Prije svega, studenti moraju definirati ciljne skupine korisnika
prema zaklju¢cima o Zeljama i potrebama poznatog korisnika iz
prethodnog zadatka, te analizirati njihove karakterne osobine.
Pri tome studenti moraju razmatrati funkcionalne, ergonomske
i tehnoloske aspekte i uvazavati zakonitosti serijske proizvodnje.

THIRD SEMESTER
Product Design for Target
Audience and Broad Market

The task commenced with the analysis of character traits of a
specific person and identification of requirements and problems,
aiming to develop and plan an exclusive product for a specific
user. The objective of the assignment was to deepen the insight
on the basic relations in design between the product and the
user. Consequently, methods of user analysis need to be deve-
loped and research of their environment (anthropometry and
anthropology) conducted. Product development process for a
known user implies active co-operation between the user and
the designer. The assignment also implies mandatory evalua-
tion of solutions that is provided by the user. The second part
of the semester is dedicated to product design for an unknown
user based on the findings and solutions from the previous
assignment. Primarily, students need to define target market
groups based on conclusions, wishes and requirements of a
known userfrom the previous assignment and hence analyse
their character traits. Consequently, students need to consider
functional, ergonomic and technological aspects, as well as
principles of serial production.
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LIDIJA SARKO
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

TORBA/ KABANICA / MARAMA

Inspiracija za proizvod proiza3la je iz istraZivanja
potreba i osobnog stila poznatog korisnika. Cesto
no3enje marama kao odjevnog detalja ukazuje na
potencijal koristenja jednostavnog oblika tkanine na
visenamjenski nacin. Rjesenje na jednostavan nacin
omogucuje Cetiri razlicita nacina koristenja, uz brzu i
jednostavnu prenamjenu. Siroj ciljanoj skupini sli¢nih
korisnika rjesenje je prilagodeno Sirokom paletom
razli¢itih materijala i veli¢ina, te izborom materijala
koji omogucuje pohranu u malim dimenzijama.

BAG / RAINCOAT / SCARF

The inspiration for this product originated from the
research on the requirements and a personal style
of the known user. The frequency of wearing scarfs
as a fashion accessory pointed out the potential

of using a simple cloth for multiple purposes.

The solution provides four simple and diverse
possibilities of use along with quick and facilitated
repurposing. The solution has been adapted to a
broad target group of similar users through a vast
array of diverse materials and sizes, as well as the
selection of materials which enables the storage of
small-sized objects.

DINA BARTOLIC
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

STOLIC — STALAK ZA IGRU GO

Stoli¢ je inspiriran interesom za Japan i japansku
kulturu odabranog poznatog korisnika, iz ¢ega

su proizasli oblik i mehanizam rasklapanja. Stoli¢
ispunjava dvije uocene potrebe: u sklopljenom stanju
zauzima malo prostora i sluZi za odlaganje crteZa,
mapa i Casopisa, a rasklapanjem stoli¢a pojavljuje

se ploha s dvije igrace podloge za japanske igre i
ladica kao spremiste za figure potrebne za igre.
Time stoli¢ postaje centar prostora za druZenje.
IstraZivanjem ciljane skupine sli¢nih korisnika, uo¢en
je potencijal japanskih drustvenih igara prilikom
putovanja ili duzih ekanja, iz Cega proizlaze izbor
materijala, te specifi¢an oblik i konstrukcija. Rje3enje
zauzima iznimno mali prostor, a figurice su povezane
s podlogom na nacin koji sprijecava njihovo

slucajno razdvajanje tijekom igre u uvjetima voZnje.
IstraZivanje naina pomicanja figura tijekom igre
rezultiralo je specifitnom konstrukcijom i uzorkom
igrace povrsine.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 3. SEMESTAR
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TABLE — JAPANESE BOARD GAME GO

The idea behind the table originates from the
interest in the Japanese culture. The table meets
two requirements: when folded it takes up little
room and can be used for putting away drawings,
folders, magazines, two playing surfaces for several
Japanese games, as well as a drawer for figurines
required for the games. The table becomes a focal
point for socialising. The research of the target user
group showed a vast potential of Japanese social
games during journeys or long waiting periods,
which impacted on the selection of materials, as
well as on a specific form and the implementation
of the conceptual design which uses an extremely
small space, while the figurines have been attached
to the playing surface which prevents their being
accidentally scattered in case of playing the games
during the journey.
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MONIKA MOCEVI¢
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Sanja Benceti¢

VISENAMJENSKI ZIDNI DRZACI

Sustav proizvoda za pohranu razli¢itih stvari na
zidovima, proizasao je iz istraZivanja potreba
poznatog korisnika i specifi¢nog prostornog

i socijalnog konteksta. Oblikom neutralni i
nenametljivi elementi omoguéuju postavljanje
razli¢itih kompozicija na pojedine zidove. Zajedno
sa stvarima koje su na njih odloZene, ¢ine zanimljivu
i jedinstvenu kompoziciju u prostoru, prilagodljivu
osobnom stilu korisnika. S obzirom da rjesenje

nudi veoma 3iroku lepezu kompozicija i funkcija, za
prilagodbu 3iroj skupini sli¢nih ciljanih korisnika bilo
je potrebno tek prosiriti izbor materijala i dimenzija.
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SYSTEM OF FURNITURE ITEMS

A system of furniture items used for wall storage
shelving originated from the research on the
requirements of the known user and a specific
spatial and social context. Neutral and unobtrusive
furniture items provide an opportunity of placement
of different compositions on individual walls, and,
along with the objects stored upon them, create

an interesting and a unique spatial composition,
adaptable to the personal style of the user. Since
this solution has an immense potential of functions
and compositions, in order to adapt it to the broad
group of similar target users, a selection of materials
and dimensions needed to be expanded.

IVA VUCEMILOVI¢-GRGIE
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Sanja Benceti¢

TORBA — RUKSAK

Visenamjenska torba, koju je moguce nositi i kako ruksak,
projektirana je prema specifitnim zahtjevima poznatog
korisnika za svakodnevno preno3enje stvari, a kasnije

je razvijena u proizvod za ciljanu skupinu sa sli¢nim
potrebama. Posebnost proizvoda je izrazito jednostavna
proizvodnja i odrZavanje, te visoka prilagodljivost razli¢itim
osobnim predmetima koja se postiZe jednostavnim
preklapanjima i spojevima.

BAG — BACKPACK

The conceptual design of the backpack originated from the
research on the requirements and the problems of a known
user during the carrying of the objects and the equipment
used daily. It is made from rationally used simple piece of
cloth, by folding it in a specific manner and by using a small
number of simple additional features. The backpack has been
designed for a target group of users with similar features, for
a vast array of transportable objects and its appearance and
form are highly acceptable for a broad user group.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 3. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE — INDUSTRIAL DESIGN, 3*° SEMESTER
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CETVRTI SEMESTAR

Redizajn

Zadana tema studentima postavlja problem funkcionalnog, obli-
kovnog i/ili tehnoloskog pobolj3anja i unapredenja postojeceq
proizvoda s elektri¢nim pogonom, za ru¢nu uporabu, poput
malih kucanskih aparata, alata, upravljackih konzola i sl., pri
¢emu treba postovati univerzalnu prepoznatljivost predme-
ta. Cilj zadatka kriticko je sagledavanje okoline: upoznavanje
konteksta nastajanja i Zivotnog vijeka proizvoda; uofavanje
njegovih funkcionalnih, oblikovnih, ekonomskih, tehnickih i
ekoloskih karakteristika; zatim konstrukcijskih i tehnoloskih
zakonitosti, uz prepoznavanje prednosti i nedostataka proizoda
kroz propitivanje uporabnih, ergonomskih, estetskih, socioloskih
i psiholoskih aspekata.

FOURTH SEMESTER
Redesign

The specific topic presents the issue of functional, design and/
or technological improvement and enhancement of the existing
product with electric drive yet for manual use, reminding of small
household appliances, tools and handlebar consoles, to name
a few, where universal recognisability of the object needs to
be respected. The principal objective of the task is to acquaint
students with critical analysis of the environment: introduction
to the context of production, use and life cycle of a product.
Moreover, the task focused on raising awareness of its functional,
design, economic, technical and ecological features, as well as
deepening of insight into structural and technological principles,
in addition to identification of advantages and disadvantages
of the product with particular focus on operative, ergonomic,
aesthetic, sociological and psychological aspects.
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MIRKO VUCI¢
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

LIDIJA SARKO
MENTOR Mladen Oresi¢
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GLACALO

IstraZivanjem procesa glacanja i postoje¢ih
tehnoloskih mogucnosti, uotena je potreba za
intervencijom u vizualnom doZivljaju glacala.

Stoga rjeSenje ispunjava uobitajene funkcionalne i
tehnolo3ke zahtjeve, ali svojim izgledom preispituje
odnos tradicionalnih i suvremenih vrijednosti.

IRON

Through exploration of the process of ironing

and of the current technological opportunities,

a requirement for an intervention in the visual
experience of iron arose. Consequently, the
solution provided meets the customary functional
and technological requirements, yet through its
appearance it reconsiders the relationship between
the traditional and the contemporary values.

UVIJAC ZA KOSU

Redizajn uvijaca za kosu rjesava probleme uocene

pri koristenju — proizvod svojim oblikom sprje¢ava
kontakt vruce cijevi s rukom korisnika, te omogucava
brzo i jednostavno odlaganje tijekom koristenja.
Dugme, ¢ijom se rotacijom regulira temperatura
grijaca, istovremeno je iskoriSteno u svrhu lakSeg
odlaganja.

HAIR CURLER

A re-design of a hair curler provides solutions to
problems identified upon the research on use — the
product shape prevents contact between the hot
iron and the user’s skin, while enabling quick and
simple putting aside throughout the use. The button,
which upon rotation regulates the temperature of
the heater, is simultaneously used for the purpose of
simplified putting aside.
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DINA BARTOLIC
MENTOR Mladen Oresi¢

UREDAJ ZA SILIKONSKO LJEPILO

IstraZivanje problema koji se javljaju tijekom
uporabe pistolja za vruce ljepilo ukazalo je na dvije
grupe specifi¢nih situacija koristenja, odnosno na
dva moguca rjesenja. U prvom rjesenju je oblik
ergonomski prilagoden ruci razli¢itih skupina
eventualnih korisnika, a nacin koritenja je intuitivan
(shvatljiv i jednostavan). Omogucuje precizan rad

i kontrolu, te u najve¢oj mogucoj mjeri sprijecava
greske i eventualne ozljede. Drugo rjeenje ispunjava
dvije glavne potrebe korisnika u specificnim
situacijama koriStenja; u ravnom poloZaju olaksano
je istiskivanje vecih kolic¢ina ljepila, a jednostavnom
rotacijom za 180°, pomocu silikonskog prihvatnika
koji istovremeno 3titi prste od opeklina, omogucuje
se precizan rad i kontrola.
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GLUE GUN

The research on the problems arising upon the

use of a glue gun showed two groups of specific
situations, as well as two possible solutions. In the
first solution the shape is ergonomically adapted

to the hand of diverse groups of potential users
and the method of use is easily understandable and
simple as it enables accurate work and control, as
well as prevents mistakes and potential injuries as
much as possible. The second solution meets two
principal user requirements in specific situations of
use — horizontal position facilitates the squeezing
out of large quantities of glue and through a simple
rotation by 180°, using a silicone handle which
simultaneously protects the fingers from burns,
enables accurate work and control.

IVA VUCEMILOVI¢-GRGIE
MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

UREDA] ZA SILIKONSKO LJEPILO

Klasi¢ni pistolj za ljepilo je redizajniran u precizni
manji pistolj koji je namijenjen prvenstveno za
izradu modela i hobi upotrebu, stoga koristi nizu
temperaturu i manju koli¢inu ljepila. MoZe se
odloZiti na gornju ili donju plohu, a prikladan je
lievacima ili de3njacima.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 4. SEMESTAR
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GLUE GUN

A classical glue gun has been redesigned into a more
accurate smaller gun intended primarily for the
creation of a model and hobby use. Hence it can
operate at lower temperatures and it needs smaller
amounts of glue. It can be placed either on the upper
or on the lower surface and can be used by both
left-handed and right-handed persons.
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PETI SEMESTAR
Klara gardening

Tema ovog semestra je dizajn proizvoda s ciljem usvajanja zna-
nja i vjestina u podrucju inoviranja proizvoda namijenjenog
Sirem trZistu uz razumijevanje uloge dizajna u drustvenom,
kulturoloskom i gospodarskom aspektu. Od studenata se oce-
kuje usvajanje i primjena metodologije dizajna, upoznavanje
interdisciplinarnosti procesa kao i razumijevanje mogucénosti
i ogranicenja proizvodnje unutar realnog okruZenja. Zadatak
kreiranja i inoviranja proizvoda za vrtlarenje nastao je surad-
njom s tvrtkom Klara Gardening, koja se bavi proizvodnjom
i distribucijom opreme za vrtlarenje. Studenti su na osnovu
informacija i istraZivanja definirali upute, zahtjeve i kriterije te
izradili rjeSenja. Kijent je za realizaciju odabrao projekt Twool,
studentice Maje Jandri¢.

FIFTH SEMESTER
Klara Gardening

The topic of this semester is product design, aiming to acqu-
ireskills and knowledge in the field of innovation of products
intended for broad market, through understanding of the role
ofdesign, considering social, cultural and economic aspects.
Students are expected to adopt and use design methodology,
deepen their insight into interdisciplinarity of the process, as
well as on the potential and the limits of production against real
environment. The assignment concerning the creation and inno-
vation of gardening products ardening, a company involved in
production and distribution of gardening equipment. Following
the collection of information and a research conducted, students
provided the guidelines, requirements and criteria and presen-
ted a design solution. The project entitled Twool, designed by
thestudent Maja Jandri¢ was selected for implementation by
the client.
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MAJA JANDRIC
MENTOR Mladen Oresi¢
KOMETOR / CO-MENTOR Zlatko Kapetanovic
ASISTENT / ASSISTANT Andrea Hercog

@ PRIZNANJE STUDIJA DIZAJNA
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TWOoOL

Twool je multifunkcionalan set alata za vrtlarenje.
Sastoji se od dvije alatke, od kojih svaka obavlja

po dvije funkcije, te se koriste kao lopatica, klin,
grabljice i vile. Ovaj set namijenjen je vrtlarenju na
manjim prostorima, poput balkona i posuda unutar
zatvorenih prostora. Alati su svojom veli¢inom i
funkcijom prilagodeni biljkama koje se uzgajaju

u posudama. Cilj projekta je alatu za vrtlarenje
udahnuti osobnost, a vrtlarenje prikazati kao igru a
ne kao umarajucu i napornu aktivnost. Forma alata
inspirirana je samim biljkama, odnosno njihovim
organskim oblicima. Takvom estetikom alat se
uklapa u ambient, ne narusavaju¢i harmoniju i sklad
vrta. Ova neobi¢na nedefinirana forma svojevrsni
je hommage svim improviziranim alatima koje ljudi
u malim vrtovima koriste, te kao takva ostavlja
korisniku da sam odluci kako ¢e ga koristiti. Kako bi
to bilo moguce, alat je oblikovan tako da ergonomski
odgovara hvatu ruke kako god se prihvati. Njegova
konkavno-konveksna forma omogucava sklapanje,
3to spremanje i skladitenje ¢ini vrlo prakti¢nim.

TWooL

Twool is a multifunctional set of tools for gardening.
It comprises of two tools each of which has two
functions and are used as small shovels, spikes,
rakes and pitchforks. This set is intended for
gardening in smaller areas, such as balconies and
containers placed in the interior. The size and the
function of the tools are adapted to plants grown

in containers. The objective of the project is to
provide a specific personality to gardening tools
and to present gardening as entertainment rather
than as an exhausting and strenuous activity. The
idea behind the shape of the tools originated from
the plants and their organic shapes. Hence, sue to
their aestheticism, the tools are perfectly adequate
for their environment without interfering with the
harmony of the garden. This unusual undefined form
is a specific tribute to all the improvised tools used
by people in small gardens and hence it is up to the
user to decide when and how to use them. In order
to make it possible, the tools have been given a
form which ergonomically corresponds to the grip
of the hand in any way. Their concave-convex shape
enables folding, which is very practical in terms of
storage and putting away.
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KUCICA NA DRVU

Koncept proizvoda se temelji na iskustvu kako djeca
uce kroz igru. Dajudi djeci zadatak gradnje, djeca
razvijaju samopouzdanje, timski rad, motoriku i
kreativnost, a roditelji ne trebaju izdvojiti puno
vremena da bi djeci sagradili vanjsko igraliste. Igracka
bi djecu pratila od malih nogu, te bi u pocetku

imala funkciju penjalice/ provlacilice koju bi sastavili
roditelji od malog broja elemenata. Kako bi djeca
rasla dodavali bi se elementi, a djeca bi mogla
sudjelovati u gradnji s roditeljima ili bi se mogli
udruZivati s vr$njacima i graditi nove module sve dok
ne dodu do razine izrade kucice na drvu. Sustav se
sastoji od jednog osnovnog ponavljajuceg elementa,
koji je rastavljiv zbog transporta i poticanja
kreativnosti. Osnovni elementi se medusobno
spajaju gumenim elementima koji ulaze u Zljebove i
savijaju se prema potrebnom kutu.
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A TREE HOUSE

The idea behind the product originated from the
experience of children learning through games.
Through a task of building, the children develop their
self-confidence, team work, enhance their mobility
and creativity, while simultaneously parents do

not need to spend much time to make an outdoor
playground. The toy is intended to accompany
children throughout their growing up and initially

it would serve for climbing/creeping through made
by the parents from a small number of items. As the
children grow up, items would be added and children
would be able to participate in the construction with
the parents or construct new modules with their
peers until they eventually initiate the construction
of the tree. The system comprises of a basic
repeating item, which is decomposable because of
transport, as well as to encourage creativity. The
fundamental items are mutually attached through
rubber items which are placed into the conduits and
cane be bent are required.

MATE] GORETA
MENTOR Mladen Ore3i¢
KOMETOR / CO-MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

CARRYOLA
— KOLICA ZA VRT
Kolica Carryola - korisniku omoguéuju pohranu i
prijenos sitnog i krupnog alata i razlicitog tereta
u vrtu. Inovacija u odnosu na sli¢ne proizvode
predstavlja spremnik koji je moguce zarotirati te
tako istresti teret bez napora, $to olaksava i rad
u vrtu Teret se istovaruje zakretanjem rucke na
vrhu samog spremnika koja istovremeno sluzi
kao kocnica za odredeni poloZaj. Nakon istovara
tereta, prazan spremnik lako je uspraviti i pomocu
rucke ponovno pri¢vrstiti za konstrukciju kolica.
Na straZnjoj strani spremnika nalazi se prostor koji
omogucuje pohranu krupnog alata, dok se sitni alat
pohranjuje u manje spremnike

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—INDUSTRIJSKI DIZAJN, 5. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE — INDUSTRIAL DESIGN, 5™ SEMESTER
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CARRYOLA
— WHEELBARROW FOR THE GARDEN
Carryola wheelbarrow provide the user with
storage and an opportunity of transport of small
and large tools and diverse loads in the garden. An
innovation and a competitive advantage compared
with other similar products is a container which
can be rotated and hence the load can be unloaded
without much physical effort, which considerably
facilitates gardening. The load can be unloaded
through turning the handle placed on the bottom
of the container which can simultaneously be used
as a brake for a specific position. Upon unloading,
the empty container can be easily set straight and
attached to the construction of the wheelbarrow.
On the rear side of the container there is a space for
storage and transport of shovels, a plough, rakes
and other large tools, while small tools are stored in
smaller containers.
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HANGEE

Sustav elemenata Hangee sastoji se od tri platnena
dijela koji razli¢itim kombinacijama ispunjavaju
razli¢ite funkcije boravka u vrtu. Samostalni
elementi koriste se kao visece lezaljke (hammock),
a medusobnim spajanjem pomo¢u dodatnih
elemenata (plasti¢ne/metalne cijevi, $page, metalni
spojevi) mogu se stvarati razli¢ite forme: leZaljka
sa gornjim ili bo¢nim sjenilom, zatvorena leZaljka,
ljuljacka, te kucica koja se vjesa na drvo. Odvojivi
jastuk je dodatni element koji se jednostavno moze
spojiti na razli¢ita mjesta na svakom elementu
tkanine, ¢ime dodatno povecava funkcionalnost i
udobnost koristenja, a jastu¢nica istovremeno sluZi
za odlaganje, kao i za pohranu elemenata sustava.
Logotip proizvoda je otisnut na jastuk na specifi¢an
nacin; u otvorenom obliku vidljive su sve rijei koje
¢ine smisao proizvoda, dok je u zatvorenom obliku
vidljivo samo ime proizvoda.
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HANGEE

Hangee system of furniture items comprises

of three cloth furniture items which through
diverse combinations perform various functions

in the garden. The independent items are used as
hammocks, while diverse forms can be obtained
through additional items (plastic/metal pipes,
twines, metal connections): a deck chair with upper
or side canopy, a closed deck chair, a rocking chair,

as well as a small hut which can be hanged on a tree.

A separable cushion is an additional item which can
be attached to diverse points on each item of cloth,
additionally enhancing the functionality and the
comfort of use, while the pillow case simultaneously
serves for disposal, as well as for the storage of the
items of the system. The product logo has been
printed on the pillow in a specific way, showing all
the words pointing out the fundamental scope of
the product while unfolded. The product’s name is
visible when the pillow is folded.

TONI SLJAKA

MENTOR Mladen Ore3i¢
KOMETOR / CO-MENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog
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ROSTIL) OGAN]

Dizajn rostilja Oganj rezultat je istraZivanja

obicaja i procesa pripreme hrane u vrtu i

proizaslih postavljenih zahtjeva, a koji impliciraju
moderni izricaj i izraZajnu estetsku komponentu,
jednostavnost koristenja i prakti¢nost, racionalnu
upotrebu materijala, te multifunkcionalnost. Glavna
posuda, prsten sa stepenastim osloncima, re3etka

i rucka odvojivi su, a rotacija noZica dodatno Stedi

prostor prilikom pohranjivanja i transporta proizvoda.

Odvajanjem prstena i ostalih dijelova od posude,
Oganj ostvaruje svoju sekundarnu funkciju kao
otvoreno loZiste.

FLAME BARBECUE GRILL

The design of the Flame barbecue grill is the

result of the research of customs and processes

of food preparation in the garden arising from

the requirements which imply modern ways of
expression and expressive aesthetic features,
simplicity of use and practicality, rational use of
materials and multi-functionality. The principal pot,
the ring with step like props, the grid and the handle
are detachable, while the rotation of the small legs
additionally contribute to saving space during the
storage and the transport of the product. Through
detachment of the ring and other parts from the
pot, the Flame achieves its secondary function as an
open furnace.
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VRTNI NASLONJAC

Udobno sjedenje u vrtu povezuje se s opustenim
sjedenjem u naslonjacu. Projektirani vrtni naslonja¢
sastoji se od drvene konstrukcije, dva drvena okvira

i razapetog platna koje je moguce odvojiti. Platno

i drveni okviri zajedno osiguravaju konstruktivnu
stabilnost na nacin da su platnom zamijenjeni Stapni
elementi i ono umjesto njih preuzima ulogu zatege.
Tom zamjenom smanjen je broj elemenata naslonjaca
i njegova masa. Platno se za drveni okvir pri¢vricuje
u Cetirima tockama: na gornjoJ i donjoj horizontalnoj
precki te pri donjim krajevima straZnjih nogu na
kojima su metalni prsteni s alkama. Straznji drveni
okvir rotira oko metalnog spoja pri sredini glavnog
okvira ¢ime je omoguceno sklapanje naslonjaca.
Trokutasti dijelovi platna koji obavijaju glavni okvir

i funkcioniraju kao zatega, mogu se iskoristiti kao
mjesto za nasivanje funckionalnih bo¢nih dZzepova
koji proizvodu daju dodanu funkcionalnu vrijednost.
Naslonjac je moguce koristiti i u drugim prostorima,
otvorenim ili zatvorenim. Svojim prozra¢nim oblikom
i konstrukcijom vizualno prenosi atmosferu boravka
na svjezem zraku.
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GARDEN ARMCHAIR

Comfortable sitting in the garden is normally

linked with relaxed sitting in an armchair. The
designed garden armchair comprises of a wooden
construction, two wooden frames and a stretched
fabric which can be separated. The fabric and

the wooden frames ensure construction stability
through replacement of the bar features with the
fabric which assumes the role of tightening. The
replacement reduced the number of the components
of the armchair and its mass, as well. The fabric is
attached to the wooden frame at four points, on the
bottom and on the top horizontal cross beam and
towards the bottom part of the back legs containing
metal rings with mooring eyes. The rear wooden
frame rotates around the metal connection towards
the centre of the principal frame which enables the
folding of the armchair. The triangle parts of the
fabric enfold the principal frame and function as

a tensile cord and may be used as a point where

one could stitch up functional side pockets which
can add functional value to the entire product. The
armchair can be used also in other venues, both

in interior spaces and on the exterior. Through its
airy shape and construction it visually transfers the
atmosphere of staying outside in fresh air.

VALENTINO VECERIC
MENTOR Mladen Oregi¢
ASISTENT / ASSISTANT Andrea Hercog

TEGLA ZA SAMOZALIJEVANJE

Uzgoj biljaka u stambenim i sli¢nim prostorima Cesto
zahtijeva posude koje omogucuju samozalijevanje
biljaka u odredenom periodu odsustva vlasnika.
IstraZivanjem potreba i postojecih rje3enja uoceni

su problemi koji su ovim rjeenjem zadovoljavajuce
ispunjeni. Ova posuda omogucuje pohranu dovoljne
koli¢ine vode (0.75 litara, $to je dovoljno vode

biljci za tri tjedna), te jednostavno ulijevanje i
samozalijevanje koje ne iskrivljuje korijen biljke, a
vodu dovodi do korijena ravnomjerno i pravilno.Oblik
i izgled posude inspirirani su proljetnim ikebanama

u kojima se koriste pravilo trokuta, razgranate linije,
sinergija vode, zemlje i zraka. Posuda je u cijelosti
izradena od keramike, osim unutarnjeq dijela koji

je od ABs plastike, te kamene vune koja se nalazi u
sredistu i koristi za dovod vode do korijena biljke. U
posudu je moguce posaditi do tri biljke - svaku u
jedan otvor na vrhu, a Eetvrti otvor sluZi za ulijevanje
vode u spremnik.
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SELF-WATERING FLOWER POT

Growing plants in apartments and other closed
spaces often requires tanks which enable self-
watering of plants during the owner’s absence.
Through research on the requirements and the
available solutions problems have been identified
which have been adequately tackled through this
solution. This flower pot enables the storage of a
sufficient quantity of water (0.75 litres), which meets
the requirements of a plant during three weeks. It
provides simple pouring and self-watering which
does not bend the root of the plant and takes the
water to the root evenly and properly. The shape
and the appearance of the flower pot have been
inspired by spring ikebanas in which the rule of

the triangle has been applied, as well as branched
out lines, the synergy of water, earth and air. The
flower pot is entirely made from ceramics, with the
exception of its interior which has been made from
ABS plastics, as well as rock wool which is placed in
the centre and is used for the supply of water to the
root of the plant. Up to three plants can be planted
in the flower pot, each in one opening on the top,
while the fourth opening is intended for the pouring
of water into the tank.
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TAMARA PETRUSA

v
SESTI SEMESTAR MENTOR Mladen Oresi¢
_— v, ASISTENT / ASSISTANT Sanja Benceti¢, Andrea Hercog
KU h I nJ e Kﬂ ap IC @ GODISNJA NAGRADA STUDIJA DIZAJNA / ANNUAL AWARDS AT THE SCHOOL OF DESIGN

Tema je dizajn sloZenih proizvoda ili sustava proizvoda kao
najkompleksniji zadatak u zadnjem semestru Preddiplomskog
studija. Osnovni ciljevi su usvajanje specifi¢nih znanja i vjestina
u razvoju proizvoda uz upoznavanje timskog rada u interdisci-
plinarnom procesu te razvijanje osobnog kreativnog potencijala
i stava prema profesiji. Od studenta se ocekuje da kreira kriterije,
a potom i dizajnerska rjeSenja kojima inovira i unapreduje kva-
litetu Zivota i kulturni identitet. U procesu je teZiste stavljeno
na razumijevanje i integriranje tehnicko tehnoloskih, drustve-
nih i prirodnih resursa iz realnog okruZenja pa je u skladu s
time uspostavljena suradnja s jednim od vodecih proizvodaca
kuhinja firmom Knapic, koja je provedena kroz cijeli proces od
formuliranja zadatra do verifikacije rjesenja. Rezultat suradnje
su uspjesno dizajnirane kuhinje, a dva rjeSenja su izdvojena za
daljni razvoj s namjerom da se proizvedu i komercijaliziraju.

SIXTH SEMESTER
Knapi¢ Kitchen Sets

The topic is design of complex products or product systems as
the most complex assignment during the last semester of the
undergraduate study programme. The principal objectives are
acquisition of specific knowledge and skills in the development
of such products in addition to introduction to teamwork during
an interdisciplinary process, as well as development of one’s
own creative potential and attitude towards the profession.
Students are expected to use the methods of techniques of
gaining information, as well as to create criteria following re-
search and experimentation, and hence provide design solutions
aiming to innovate and enhance the quality of life and cultural
identity. The process focuses on understanding and integration
of technical and technological, social and natural resources
from the real environment and consequently co-operation
was established with Knapic, one of the leading kitchen set
manufacturers that was subsequently taken through the entire
process from the formulation of the assignment to the verifica-
tion of the solution. The co-operation resulted in a successfully
designed kitchen set by each student, while two solutions were
selected for further development, striving for their subsequent
manufacturing and commercialisation.
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FRAMES

Inspiracija za sustave kuhinjskih elemenata,

pod zajedni¢kim nazivom FRAMES, bila su djela
suvremene umjetnosti koja se bave pronalaskom
savriene kompozicije raznih elemenata. Koncept
rieSenja temelji se na uocenoj potrebi za vizualnom
i perceptivnom integracijom kuhinjskih elemenata
u prostor i ambijent dnevnog boravka. Kuhinja
FRAMES prestaje biti kuhinja kao takva; potpuno

je stopljena s prostorom, otvorena, slobodnog
pristupa svima i stvorena za druZenje oko mjesta
gdje se ljudi od davnina vole skupljati — kuhinje.
Finalno rjesenje Cini nekoliko sustava elemenata koji
stvaraju razli¢ite ambijente.

FRAMES

The inspiration for the FRAMES kitchen system
came from contemporary works of art which
focus on identification of a perfect composition of
diverse items. The design concept is based on the
identified requirement for visual and perceptual
integration of kitchen furniture items in the space
and the ambiance of the living room. FRAMES
kitchen system ceases being a kitchen system in
itself, as it is fully integrated with the space, open,
providing free access for everyone and created
for socialising in the kitchen, which has been a
favourite place for socialising for ages. The final
solution comprises of several systems of item
which create diverse ambiances.
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SIMPLEA

Koncept kuhinje temelji se na modularnosti, a
kubus je glavni element gradnje koji svojom
jednostavno3cu pruza mnogo moguénosti.
Razmjestanjem i slaganjem kubusa razli¢itih boja

i velicina u razli¢ite poloZaje stvaraju se razlicite
kompozicije.lzraZzena modularnost kuhinje pruza
veliku funkcionalnu i vizualnu fleksibilnost i
prilagodljivost razli¢itim prostorima. lako je
kuhinja svojim izricajem namijenjena prvenstveno
vedim prostorima koji ¢e joj omoguditi punu
monumentalnost, ona se takoder moZe prilagoditi
i manjim prostorima.Ono 3to Simplea kuhinju ¢ini
posebnom jest Cinjenica da kod kuce ne morate
imati kuhinju’, ve¢ kompoziciju’ u kojoj moZete i
kuhati. Komponiranje je moguce prepustiti dizajneru,
alii samostalno
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SIMPLEA

The concept of this kitchen system originates from
combinations, where the cube is the principal feature
of the construction which provides a broad range

of opportunities due to its simplicity. A vast array of
compositions result from a game of rearrangement
and putting together the cubes of diverse colours
and sizes and hence creating different forms. The
pronounced modularity of the kitchen provides
considerable functional and visual flexibility and
adaptability to diverse spaces. Irrespective of the
kitchen being intended primarily for large spaces
which will enable it to show its full monumentality,
it can also be adapted to smaller spaces. The fact
that you do not need to have a kitchen in your home
but a composition in which you can cook is what
makes Simplea kitchen unique. The designer can be
in charge of the compositions, or you may opt for
designing your own spatial composition of a kitchen
with selected furniture items.

LAURA MRKSA
MENTOR Mladen Ore3i¢
ASISTENT / ASSISTANT Sanja Benceti¢, Andrea Hercog

CULINAE

Inspiracija za sustav kuhinjskih elemenata Culinae
proizasla je iz tradicionalne funkcionalne, vizualne

i perceptivne uloge drvenog stola kao centralnog
elementa kuhinje. Svaka kompozicija elemenata
odise monumentalnos¢u i masivnoscu, odredujuci
prostor u kojem se nalazi kroz isticanje masivnog
drva kao osnovnog vizualnog koda. Funkcionalnost i
atmosfera dodatno su istaknute elementima poput
karakteristicnih spremnika za pohranu namirnica i
pribora i posuda za

rasute namirnice.
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CULINAE

The idea behind Culinae kitchen furniture system
originated from the traditional functional, visual and
perceptive role of a wooden table as the principal
kitchen furniture item. Each kitchen furniture item
composition shows monumentality and massiveness,
defining the space surrounding it through pointing
out solid wood as its fundamental visual code.
Functionality and ambience have been additionally
highlighted through features such as specific boxes
for the storage of ingredients and tableware, as well
as containers for bulk ingredients.
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AUREA VALLE

Inspiracija za kuhinju Aurea Valle je Slavonija, njezina
obiljeZja i osebujna tradicija. Odabir smjera potaknut
je Cinjenicom da je proizvodac kuhinja smjesten

u toj regiji. Bogatstvo tradicije moguce je oluvati
preno3enjem u suvremeni kontekst i na taj nacin
stvoriti karakteristican brend. Takoder, koristenje
lokalno dostupnih materijala potice razvoj tamo3njeg
gospodarstva. Kuhinja Aurea Valle moderna je
inacica tradicionalne slavonske kuhinje. Sustinu
koncepta nose tri samostojeca elementa, kredenc,
stol i zidna polica — srediste negda3nje slavonske
kuhinje, oZivljeno novim ulogama. Kredenc koji je u
proslosti sluZio pohrani reprezentativnog posuda,
sada postaje prostor za dodatnu pohranu i rad. Stol
je zadrzao svoje dvije temeljne uloge: pripravljanje
hrane i konzumiranje kra¢ih obroka. Zidna polica

na kojoj su nekoc stajali tanjuri, interpretirana je

kao polica za boce, zacinsko bilje i viesanje kuhaca i
ostalog pribora za kuhanje.

54

AUREA VALLE
The inspiration for Aurea Valle kitchen system is
Slavonia, its specific features and its unique tradition,
as well as the fact that the kitchen system producer
is located in the region. The wealth of tradition can
be preserved in the contemporary context and hence
create a specific and a unique brand. Simultaneously,
the use of locally available materials fosters the
development of the regional economy. Aurea

Valle kitchen is a modern version of a traditional
Slavonian kitchen. The crux of the concept comprises
of three standalone furniture items — a cupboard, a
table and a wall shelf, the heart of the traditional
Slavonian kitchen revived through new roles. The
cupboard which used to be intended for the storage
of representative tableware, has been transformed
into a pace for additional storage and work. The
table has retained its two fundamental roles: food
preparation and eating. The wall shelf which used

to be intended for the storage of plates, has been
interpreted as a shelf for bottles, herbs and the
hanging of big ladles and other cooking equipment.
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ALLAY

Inspiracija za ovaj sustav kuhinjskih elemenata
proizlazi iz vizije buducnosti kuhinje, interijera

i natina Zivota. Prateci predvidanja razvoja
tehnologija i materijala, futurizam kao smjer odlikuju
jednostavnost, estetska dopadljivost, te detalji koji
obliku daju karakter. Suvremeni nacin Zivota ne
ostavlja nam puno prostora za odmor i opustanje,
stoga priliku za to treba traZiti u svakodnevnim
radnjama kao $to je, izmedu ostalog, kuhanje

i objedovanje. Kako bi takvo $to bilo moguce
potreban nam je jednostavan osjetilni doZivljaj

koji umanjuje napore i organizacijski kaos. Kuhinja
Allay kroz jednostavne, elegantne forme i primjenu
najnaprednijih tehnologija, nudi upravo takvu
funkcionalnost i doZivljaj.

ALLAY

The idea behind this kitchen furniture system
originated from the vision of the future of the
kitchen, the interior and the life style. Against the
backdrop of the forecasts of the development of
technology and the materials, the fundamental
features of futurism are simplicity, aesthetic
attractiveness, as well as the details shaping it and
accounting for its character. The contemporary life
style does not leave us much room for relaxation
and rest, hence the opportunity for them needs to be
sought for in everyday activities such as cooking and
dining, to name a few. In order to make it possible,
we need a simple sensory experience which reduces
the strain and organisational chaos. Allay kitchen
provides such functionality and the aforementioned
experience through elegant forms and the use of the
cutting edge technologies.
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Projektiranj
— Vizualne komunikacije

Kolegij Projektiranje — Vizualne komunikacije osnovni je forma-
tivni kolegij u podrudju dizajna vizualnih komunikacija, koji se
kroz sve tri godine studija odvija u nekoliko faza. Tijekom prve
godine, studente se upoznaje s temeljnim predznanjima struke
I najosnovnijim vjestinama procesa dizajniranja, nakon cega
biraju daljnje usmjerenje, kako bi tijekom druge dvije godine
savladavali specificne vrste projektantskih zadataka, ¢ime se
stje¢u neophodne profesionalne kompetencije.

Pojedini zadaci i projekti na kolegiju slijede jedan za drugim
postajuci sve sloZeniji, te ih studenti rjeSavaju uz nuZnu pri-
mjenu znanja i vjestina stecenih na informativnim kolegijima;
Sto ukljucuje vjestine likovnog izrazavanja (raznolike varijante
crtackih i grafickih disciplina), upoznavanje povijesnog razvoja
tiskarstva i tipografije, te njihovih razlicitih zakonitosti i izra-
Zajnih mogucnosti; zatim ovladavanje osnovama fotografskog
snimanja i ucenje temeljnih principa oblikovanja interaktivnih
web sadrZaja. Naravno, tu je i kontinuirano obrazovanje u teoriji
i povijesti dizajna te povijesti umjetnosti, $to u studenata potice
dugoroc¢no razvijanje humanisticke kulture potrebne svakom
akademskom gradaninu, u skladu s osnovnim etickim i estetskim
vrijednostima i mjerilima struke.

Tijekom druge i trec¢e godine studija studenti usvajaju osnovne
vjestine oblikovanja informacijskih sustava, kako bi upoznali
formalne zakonitosti semantickih elemenata i postupke arti-
kulacije struktura znacenja u procesu vizualnog komuniciranja.
Uc¢i se projektiranje komunikacijskih sustava u suvremenim
drustvenim zajednicama, te se upotpunjuju znanja koje kom-
petencije studenata Cine dostatnim da mogu funkcionirati kao
samostalni izvodaci projekata. Skolovanje zavriava izradom
interaktivne prezentacije, Sto podrazumijeva kompleksnu si-
mulaciju jasnog i preciznog predstavljanja vlastitih projektnih
zamisli potencijalnim klijentima i suradnicima. S formativnim
predmetom projektiranja povezani su i informativni kolegij,
posebice u pojedinim specificnim podrucjima koja pomazu
sadrzajno kompletiranje preddiplomskog studija.

GODISNJAK STUDIJA DIZAJNA 13./14.—PREDDIPLOMSKI STUDIJ
SCHOOL OF DESIGN ANNUAL REVIEW 13/14 —UNDERGRADUATE PROGRAMME

Design Course
— Visual Communications Design

The course Design — Visual Communications is a fundamental
formative course in the area of visual communications desi-
gn which comprises of several stages during the three-year
undergraduate study programme. During the first year of the
undergraduate study programme students are provided with the
fundamental background to the design profession and the basic
skills of the design process. Subsequently, students can decide
on the area of their orientation in order to master the specific
design tasks during the next two years of the undergraduate
study programme and acquire core professional competencies.

Specific tasks or projects during the course become increasingly
complex and students complete them using the knowledge and
skills acquired during informative courses which implies the use
of visual expression skills (diverse drawing and graphic design
disciplines), introduction to the historical development of prin-
ting industry and typography, as well as to their diverse rules
and their expressive potential. In addition, the course focuses
on mastering the basics of photography shooting and introdu-
ction to the basic principles of interactive web content design.
Furthermore, students are provided continuous education in
the theory and the history of design, as well as in the history
of art, which encourages long-term development of humanist
culture of fundamental importance for academic population
in accordance to the basic ethical and aesthetical values and
professional standards.

During the second and the third year of the undergraduate
study the students acquire the fundamental skills of infor-
mation system design in order to become acquainted with
formal regulations of semantic features and the procedures
of articulation of semantic structures throughout the process
of visual communication. Moreover, students focus on design
of communication systems in contemporary communities and
deepen their knowledge to be able to become independent
project developers.
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PRVI SEMESTAR

. T VALENTINA SUNEK MIHOVIL KARAC PETRA KOVACEVIC KLARA MARELIC EVA SMUC
Anal 1Za graﬁCk|h StI’U |<tU ra MENTOR Ivan Doroghy MENTOR Nenad Dogan MENTOR Nenad Dogan MENTOR Nenad Dogan MENTOR Ivan Doroghy
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- Art||<U|aC|Ja 2D Ob|||<a MREZA / GRID MREZA / GRID TOCKA/ POINT LINIJA/LINE MREZA / GRID
U ovom se zadatku studenti vizualnih komunikacija upoznaju o T TS RTILNR —

s osnovama metodologije dizajnerskog promisljanja: potrebno
je usvojiti analiticki pristup promatranja okoline, te metode
analize i sinteze zbilje koristiti u razvijanju ideja prema vizualnim
elementima iz neposrednog fizickog okruzenja. Cilj zadatka je
na temelju struktura predmeta i materijala prikupljenih foto-
grafiranjem projektirati jednostavne vizualne forme sastavljene
od osnovnih grafickih elemenata (tocka, linija, mreZa), jasnog i
dosljednog ritma, te ¢vrstog i skladnog grida, s kojim se studenti
u ovom zadatku prvi put susrecu.

FIRST SEMESTER
Analysis of Graphic Structures
— Articulation of 2D Shapes

Throughout this task students of visual communications are
introduced to methodology basics of designers’” reasoning:
analytical approach to one’s environment is fundamental, as
well as using the methods of analysis and synthesis of reality for
the development of ideas towards visual features within the im-
mediate physical setting. The specific objective is to design stra-
ightforward visual forms comprising of basic graphic features

(points, lines and nets), produce a clear and consistent rhythm,
as well as create a solid and harmonious grid, which students

are introduced to during this task, based on the structures of
objects and image materials collected by taking photographs.
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PRVI SEMESTAR

Znak

— Oznacavanje u simboliziraju¢oj
funkcionalnosti

Ovaj zadatak posvecen je proucavanju formalnih karakteristika
osnovnih grafickih elemenata (u $to je ukljucena i uporaba boje),
te njihovoj sintezi sa sadrZajem triju zadanih i povezanih pojmo-
va u seriju znakova prepoznatljive i efektne simbolike. Oblikuju¢i
graficke znakove koji simboliziraju odredene sadrZaje, studenti
uce vizualno interpretirati jednostavne sustave znacenja, $to je
jedna od osnovnih vjestina u kasnijem projektiranju kompleksnije
vizualne komunikacije.

FIRST SEMESTER

Sign

— Signalising In simbolising Functionality
This task focuses on the study of formal features of the ba-
sic graphic elements (which includes the use of colours), as
well as their synthesis with the content of three specified and
connected concepts into a series of signs of a recognisable and
effective symbolism. Students are provided an insight into visual

interpretation of straightforward semantic systems through
design of graphic signs which symbolise specific

KLARA MARELIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

HARDWARE, SOFTWARE, MREZA
/ HARDWARE, SOFTWARE, NETWORK

VALENTINA SUNEK
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

VRTIC, SKOLA, FAKULTET
/ DAY-CARE, CENTRE, SCHOOL, UNIVERSITY

PAULA SOBAT
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

UDRUGA, ZAJEDNICA, UNIJA
/ ASSOCIATION, COMMUNITY, UNION

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—VIZUALNE KOMUNIKACIJE, 1. SEMESTAR
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FILIP KOVACI¢ Py ®
MENTOR Nenad Dogan e @ o (]
ASISTENT / ASSISTANT Romana Kajp . . PY () (Y o ([ J [ . [ ]
o o 000
SIGNAL, SIRENA, ALARM °0 ‘ oo .. ?‘. ‘ ‘ ® . [ ] .
/ SIGNAL, SIREN, ALARM e O ® o0 o 000 ©
e O o
° o@e o
o
[
LUKA DUNDOVIC -
MENTOR Stipe Bréi¢ - ’ ' \
ASISTENT / ASSISTANT Luka Boric ’ —
D G aa D D L
[ G [ D [ |
UDRUGA, ZAJEDNICA, UNIJA ) o ) [ ] [ |
ASSOCIATION, COMMUNITY, UNION '

60 61



GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

DRUGI SEMESTAR
Informacijska jedinica
— Oblikovanje plakata
zadanog sadrZaja

Ovim se zadatkom znatno prosiruje ofekivani dijapazon izra-
Zajnih sredstava — pored osnovnih grafickih elemenata, od
studenata se sada traZi kompetentna uporaba tipografije, te
koristenje ilustracije i/ili fotografije u interpretaciji odabranog
sadrZaja, odnosno u dizajnu logotipa i plakata odredenog do-
gadanja u sferi kulture. Ovo je prvi zadatak u kojem na temelju
konkretnog briefa studenti moraju iscrpno analizirati subjekt
dizajna, te sintezom prikupljenih podataka i stecenih spoznaja
razraditi odgovarajucu strategiju vizualne komunikacije. Kako
je ovdje rije¢ o tradicionalnom, staticnom tiskanom mediju,
pred studentima je takoder i izazov njegovog osvjeZavanja u
kontekstu sve snaZnije dominacije digitalnih interaktivnih medija.

SECOND SEMESTER
Information unit

— Design of Poster with
specific Content

This task significantly expands the expected range of the means
of expression — in addition to basic graphic elements, students
are required to become competent in the use of typography,
as well as to use illustration and/or photography during the
interpretation of the specified content, or achieve competence
in the logo design and the design of posters on a specific event
in the cultural sphere. It is the first task in which students are
required to comprehensively analyse the subject of design based
on a specific brief and hence develop an adequate strategy of
visual communication through synthesis of collected data. Since
in this case they are dealing with traditional static print media,
students are also faced with a challenge of its revival against
the increasingly vigorous dominance of digital interactive media.
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KLARA MARELIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

FESTIVAL NEVERBALNOG KAZALISTA

Ljudsko tijelo je na ovom festivalu glavni medij

i najbitniji element komunikacije izvodaca s
publikom. Tipografija na plakatu nema samo
funkciju preno3enja poruke ve¢ simbolizira i ljudski
pokret.Okomiti redovi predstavljaju dane festivala,
a vodoravni program pojedinog dana. U svakom
vodoravnom redu odabrano je po jedno slovo kao
dominantni vizualni element ispod kojeg se nalazi
program pojedinog dana festivala.

FESTIVAL OF NON-VERBAL COMMUNICATION
Human body is here considered as the

principal media and the fundamental feature

of communication between the performer and
the audience. In addition to the role of message
transmitter, the typography on the poster also
has the role of symbolising human movement. The
vertical columns show festival days, while the
horizontal rows present the programme for each
festival day. In each horizontal row one letter has
been selected as a dominant visual feature below
which the programme of a specific festival day

is presented.

KARLA NOVAK
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢
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HUMAN RIGHTS FILM FESTIVAL
Plakat za Human Rights Film Festival
bavi se pravom na informiranje.
Prikaz precrtanih rije¢i u novinskom
¢lanku predstavlja cenzuru koja se
manifestira u medijima i manipulaciju
informacijama.

HUMAN RIGHTS FILM FESTIVAL
Human Rights Festival poster
addresses the right to be informed.
The words in the newspaper article

have been crossed to imply censorship
which is present in the media and the

information manipulation.
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DORJA HORVATIC
MENTOR Stipe Br¢i¢
ASISTENT / ASSISTANT Luka Bor¢i¢

25FPS

FESTIVAL
EKSPERIMEMTALNOQG
FILMA | VIDEA

9. krriande

25FPS

25FPs festival potice popularizaciju
nezavisnih i nekomercijalnih filmova,
propituju¢i moguénosti filma i

videa kao medija. Festival pokusava
suvremenim pristupom filmskom
stvaralastvu, promijeniti nacin na
koji se gleda i razumije film. Koncept
plakata temelji se na kompjutorskoj
intervenciji na tipografiji, te fizickim
intervencijama na traci analognog
filma, rezanjem, grebanjem ili
Saranjem.

B HLINA 2018
EMTSKI CENTAR

25FPS

25FPs Festival promotes the
popularisation of independent and
non-commercial films, questioning the
potential of film and video as media.
The Festival is striving to change the
attitude to film and the understanding
of film through a contemporary
approach to artistic ilmmaking. The
idea behind the poster is computer
intervention on typography, as well as
physical intervention on analogue film
tape, through cutting, scratching

or scribbling.
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ANA KIKEREC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

ZAGREB DOX

Medunarodni festival dokumentarnog
filma Zagreb Dox namijenjen je
ljubiteljima dokumentarnog filmskog
Zarna. Pozadina plakata predstavija
svojevrstan mozaik kadrova iz nekih od
najpoznatijih dokumentarnih filmova.
Mozaik oblikom asocira na barkod,
kojim se film na simboli¢ki nacin
prikazuje kao svaka druga roba, ¢ime
je naglasen dokumentarni karakter
prikazanih filmova. Izborom boja Zeljela
se jos vise naglasiti dokumentarnost i
realnost filmskih tema tipi¢nih za Zzanr
dokumentarnog filma.
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ZAGREB DOX

Zagreb DOX, an International
Documentary Film Festival, is
intended for documentary film genre
enthusiasts. The poster background
comprises of a specific mosaic of shots
from the best known documentary
films. The mosaic resembles a barcode
which is used to symbolically depict
film as it is used to indicate any other
goods emphasising the documentary
features of the presented films. The
colours have been selected to highlight
the documentary and the realistic
features of the film topics typically
covered in documentary film genre.

MATEA BERTINA
MENTOR Stipe Bréi¢
ASISTENT / ASSISTANT Luka Bor¢i¢

TABOR FILM FESTIVAL

LR LN T AL

el i LAl TARIS L

vy AT

ol AT A

LE L ]

TABOR FILM FESTIVAL

Specifi¢na lokacija, dvorac Veliki
Tabor na kojoj se odrzava Festival,
osnovni je element idejnog rjesenja
plakata. Zra¢ni snimak lokacije dvorca
pozicioniran je u srediste plakata

te dodatno oznacen krugom koji
ujedno simbolizira i centar dogadanja.
Centralna fotografija je promjenom
tonaliteta podloge podjeljena na dva
dijela. Ova podjela ima dvostruko
znacenje. Oznacava ogranicenje
trajanja duljine prezentiranih filmova
na najvise 30 minuta, te dvije
kategorije filmskih Zanrova, animirani
i dokumentarni. Duljina trajanja
festivala, tijekom Cetiri dana, prikazana
je kvadrati¢nom mrezom koja sadrZi
program dogadanja festivala.
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TABOR FILM FESTIVAL

The specific location where the
Festival is held, Veliki Tabor Castleis a
fundamental feature of the conceptual
design of the poster. Aerial photograph
of the location of the castle is placed
at the centre of the poster and
additionally marked with a circle
which simultaneously symbolises the
focal point of the event. The central
photograph is divided into two parts
through a change of the background
tonality. The division has a double
meaning. It restricts the duration

of the presented films to up to 30
minutes and two categories of film
genres: animated and documentary.
The four-day duration of the festival
has been shown through a square grid.

VITA VREBAC
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

DANI ZAGREBACKE ARHITEKTURE
Arhitektura kao disciplina izmedu
tehnicke znanosti i umjetnosti,
obuhvaca oblikovanje i projektiranje
humanih prostora. Ideja plakata bila
je prikazati prostorne strukture na
dvodimezionalnoj povrsini pomocu
aksonometrijskog prikaza oblika i
stvaranje dojma trodimenzionalnosti.
Program manifestacije pojacava
dozivljaj trodimenzionalnosti
¢injenicom da je tipografija stavljena
u aksonometrijski prikaz. Slova su u
aksonometriji deformirana ¢ime se
propituju pravila u dizajnu i tipografiji
kao 3to suvremena arhitektura
propituje uvrijeZena pravila struke.

PAULA SOBAT
MENTOR Ivan Doroghy

ASISTENT / ASSISTANT Tomislav Vlaini¢

25FPS

Festival 25FPS bavi se promocijom
eksperimentiranja medijem i

jezikom filma. Plakat je zamisljen

kao eksperiment medijem

plakata — papirom. Plakat je nastao
izmicanjem papira s otisnutim
naslovom festivala tijekom

procesa skeniranja 5to je rezultiralo
neocekivanom deformacijom naslova.
Eksperimentiranje fotokopiranim
papirom na simbolicki se nacin Zeljelo
prikazati eksperimentalni karakter
filmova prikazanih na ovom festivalu.

ZAGREB ARCHITECTURE SALON
Architecture as a discipline between
technical science and art comprises

of styling and design of areas used

by people. The idea behind the poster
was to show spatial structures on a
two-dimensional surface and create
an impression of three-dimensionality.
The programme of the event deepens
the experience of three-dimensionality
through the fact that typography has
been included in axonometric image
and, in addition to other visual features,
creates a set of planes in space. The
letters have been deformed through
axonometry hence questioning the
rules in design and typography.

25FPS

25Fps primarily focuses on the
promotion of experimenting with
the media and the language of

film. The idea behind the poster

is an experiment with the poster
media — paper. The poster has been
created by moving of the paper

with the printed festival title during
the process of scanning which
resulted in the title deformation. The
experimenting with the photocopied
paper is a symbolic method of
illustrating the experimental character
of the films presented at this festival.

65




GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

DRUGCI SEMESTAR

Predmet / informacija
— Povezivanje predmeta

| znacenja (odnos)

Prvi dodir studenata s marketinskom sferom dizajnerske stru-
ke dogada se upravo u ovom zadatku. Potrebno je dizajnirati
vizualni identitet zadanog proizvoda (najcesce prehrambenog)
i cjelokupan specifi¢ni informacijski sustav njegove ambalaZe,
$to podrazumijeva ne samo izrazavanje do sada upoznatim
sredstvima u fazi vizualne sinteze, vec i iscrpnu pocetnu analizu
karakteristika proizvoda, njegove pozicije na trZistu i odnosa s
konkurencijom, te prepoznavanje odgovarajuce ciljne skupine
potrosaca kojima je proizvod namijenjen. Prema rezultatima
takvog istrazivanja studenti moraju sami artikulirati projektni

zadatak i koncipirati idejno rjesenje koje ¢e posluZiti kao temelj
konkretnog dizajnerskog postupka.

SECOND SEMESTER

Item / Information

— Connection between Objects
and Meaning (Relationship)

The first encounter of students with the sphere of marketing is
the specific objective of this task. Students are required to design
a visual identity of a specific product (generally a food product)
and the entire specific information system of its packaging,
which implies using the means of expression studied thus far in
the phase of virtual synthesis, as well as providing a compre-
hensive initial analysis of product features, its market position
and the relationship with the competition and identification
of the target market. According to the results of this research,
students need to independently articulate the project task and
create a conceptual design to be used as the basis during the
specific design process.
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VITA VREBAC
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

KOZJE MLIJEKO

Ideja je bila oblikovati ambalaZu mlijeka tako da
podsjeca na ambalazu s uputstvima za koristenje
lijekova, $to bi na simboli¢an nacin trebalo govoriti
o lijekovitosti ovog proizvoda. AmbalaZa ne sadrZi
ilustracije niti fotografije ve¢ se iskljucivo sastoji od
Citke tipografije i linija zelene boje koje hijerarhijski
odjeljuju tekst u zasebne skupine kako bi se postigla
3to boja Citljivost informacija..

GOAT MILK

The idea behind the project was to design the
packaging in order to remind of medication
packaging with instructions for use, striving

to show through this symbolism the medicinal
properties of the product. The packaging does not
contain illustrations or photographs, as it primarily
consists of legible typeface and green lines which
hierarchically divide the text into separate segments
in order to enhance information legibility.

TANJA MODRAKOVIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

TUZLANSKA SOL

Prostor danasnjeg grada Tuzle u Bosni
i Hercegovini, znacajan je zbog dugug
kontinuiteta Zivljenja koje se razvijalo
oko mjesta pronalaska i eksploatacije
soli. Idejni koncept ambalaZe temelji se
na Zelji da se prikaze op3irna povijest
lokaliteta koja datira jos iz neolita.
Rjesenje je tipografsko kako bi se
zadrzala karakterna jednostavnost
zaCina, dok sitna slova ujedno
simboliziraju i samo zrno soli.
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LUKA DUNDOVI¢
MENTOR Stipe Br¢i¢
ASISTENT / ASSISTANT Luka Bor¢i¢

FRANCK KIKIRIKI

Kikiriki u dZepnom pakiranju od
100 grama je namirnica koja se
konzumira izmedu obroka. Proizvod
je namijenjen mladim kupcima, $to
je bila osnova za opusteniji pristup
oblikovanju ambalaZe. Opustenost,
zabava i slobodno vrijeme koje
povezujemo s ovakvim proizvodom
istaknuta je snaznim bojama i
specificnim ilustracijama.

THE TUZLA SALT

The area of the city of Tuzla in Bosnia

and Herzegovina is significant because

of the long continuity of life on the

location. It was developed around

the place where salt was discovered

and is exploited. The packaging

design concept is based on the idea

to present the detailed history of

the location, which dates since the

Neolithic age. The solution is in

typographic design in order to keep

the character of this simple spice, while

letters symbolize the grains of salt.

FRANCK PEANUTS

Peanuts in small pillow bag packaging
with pack weight of 100 grams is
snack food. The product is intended
to attract children and young
consumers which primarily impacted
on the approach adopted concerning
the packaging. Relaxation, fun and
leisure which are usually associated
with similar products have been
highlighted through vivid colours and
specific illustrations.
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TRECI SEMESTAR
Informacijske strukture
— Odnos teksta i slike u
sustavu (layout)

U ovom je zadatku cilj dizajnirati standarde prijeloma godi$njeg
izvjesca (promotivne brosure) za odredeni poslovni subjekt.
Rijec je o tiskanom mediju koji uglavnom nije namijenjen kraj-
njim korisnicima proizvoda i usluga subjekta, ve¢ njegovim
postojecim i potencijalnim partnerima i suradnicima, $to e
reci kako pri dizajnu valja voditi racuna o specifi¢nim zakoni-
tostima komunikacije takvim medijem. Prilika je to za studente
da se okusaju u zadatku uobicajenom u radu profesionalnog
studija za dizajn ili marketinske agencije, te da dokaZu svoju
kreativnost u zadatku prilicno ograni¢ene autorske slobode, $to
¢e ambicioznijima svakako znaiti izazov vjestog manevriranja
medu zahtjevima razlicitih strana ukljucenih u projekt, u realnom
trzisSnom kontekstu.

THIRD SEMESTER

Information structures

— Relationship between the Text and
the Photograph in the Layout

The specific objective of this task is to create standards of annu-
al report layout (or a promotional brochure) for a particular
business entity. It is print media which is not intended for end-
users of products and services of the business entity, since it
focuses on its potential partners and the current collaborators
implying that design needs to comply with the specific rules of
communication in this form of media. It provides an opportunity
for students to become involved in a customary work of a pro-
fessional design studio or a marketing agency and display their
creativity in a task where the author’s freedom of expression is
rather limited. Consequently, this task is an immense challen-
ge for ambitions students as it implies skills of manoeuvring
between the requirements of diverse parties involved in the
project against the real market circumstances.
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PETRA GRUBISIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

BRODOGRADILISTE VIKTOR LENAC

lako je 2012. godina prva u kojoj je brodogradiliste
poslovalo s gubitkom, oblikovanjem izvjestaja Zeljelo
se dioni¢arima, nadzornom odboru i klijentima
poruciti kako je Viktor Lenac i dalje jaka tvrtka

koja nece potonuti u valovima ekonomske krize.
Specifi¢nim prijelomom, nastojalo se prikazati
uzburkano more kojim plovi brodi¢.

VIKTOR LENAC SHIPYARD
Although in 2012 the shipyard saw a loss for the
first time, the design of the Annual Report strived
to show the shareholders, the Supervisory Board
and the clients that Viktor Lenac was still a strong
company which will not sink beneath the waves of
the financial crisis. The specific layout of the text
aimed to show a little ship navigating in a wavy sea.

MIRAN BASIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp
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FRANCK

Franck je tvrtka koja proizvodi i distribuira
prehrambene proizvode ali je od svog osnutka
specijalizirana za proizvodnju kave koja je i danas
njezin najpoznatiji proizvod. Koncept za godi3nje
izvjesc¢e Grupe Franck je proizasao iz modernog
znacenja izraza ‘ajmo na kavu’ koji je postao sinonim
za kratki odmor tijekom napornog dana. Zbog
ubrzanog tempa Zivota ljudi danas nemaju vremena
za dugotrajno opustanje pa je sjedenje u kaficu i
ispijanje kave postalo vazan dnevni predah. Uz kavu,
medu ostalim navikama, uobiajeno je Citati novine
te se tako rijesenje za godisnje izvje3¢e Francka u
obliku stranice novina nametnulo kao logi¢no.

FRANCK

Franck is a company involved in production and
distribution of food products, yet is has specialised
in coffee production since its inception, with coffee
being its best known product to date. The idea
behind Franck Group Annual Report originated from
the current implications of the expression ‘Let’s go
for coffee’ which has become synonymous with a
short break taken throughout an exhausting work
day. As a result of a fast pace of life people currently
cannot afford long term relaxation and hence sitting
in a coffee bar and drinking coffee has become an
important daily siesta. Reading a newspaper while
having coffee has become a customary daily ritual
and consequently the idea behind the project of
Franck Annual Report in the shape of a newspaper
was a logical solution imposed by itself.
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MENTOR Ivan Doroghy
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HRVATSKE SUME CROATIAN FORESTS
Hrvatske Sume bave se Croatian Forests Ltd. is involved in
Bk et b LR gospodarenjem drZavnim Sumama. management of state owned-forests,
bt R/ S Rl To uklju¢uje odr7avanje postojecih i which includes maintenance of the
— | . posumljavanju novih podrucja, kao i existing and afforestation of new
m— = - aE T brigu za osiguravanje sirovine za drvnu  areas, as well as the involvement
it el o T - B = - - sllon . industriju. U njihovoj je nadleznosti i in providing raw material for wood
B e iy e . - I Illlllll .-lllllllll skrb za faunu hrvatskih suma. Osnovni  processing industry. It also cares for
— = o e == kR s slikovni elementi idejnog rjesenja su Croatian forests’ fauna. The basic
—— = = ' listovi raznih vrsta domaceq drveca. picture elements of the conceptual
———y =- Podaci u tablicama i grafikonima design are the leaves of various
g == ) sloZeni su tako da s listovima tvore species of local trees. The data
; ) —_: simetri¢nu kompoziciju uz zadrzavanje  provided in the tables and graphs
jasnog prikaza podataka. Cijelim se have been arranged in order to create
T - T izvje3¢em mijenjaju boje listova, od a symmetrical composition whilst
svijetlo zelene preko Zute do crvene i simultaneously managing to clearly
smede, kako bi simbolicki izrazili Zivot ~ present the data. The colours of the
Sume kroz sva godi3nja doba. leaves keep changing throughout the

report, ranging from light yellow, to
red and brown, striving to symbolically
present the life of the forest

NIKOLINA FUZUL throughout all the seasons.

MENTOR Nenad Dogan

ASISTENT / ASSISTANT Romana Kajp

MARASKA MARASKA
- . - E : : : - - Dizajn financijskog izvjes¢a zamisljen The idea behind the design of the
. - l . - . - . je kao pri¢a o Maraski, ispri¢ana financial report is the story about
ispreplitanjem starog i novog Maraska told through interweaving
poimanja kvalitete, tradicije i moderne  the old and the new concept of
e = = ety rae = — — = = = — tvrtke. IstraZivanje podataka o quality, tradition and a modern
: = 3 tvrtki otkrilo je vremensku lentu company. A research on the company
3 ; koja prikazuje povijest tvrtke od data uncovered a timeline displaying
) poCetaka sadnje vi3nje maraske, the company history since the
preko razvoja postupaka destiliranja commencement of planting of the
do dana3njeg vremena. Upravo je current Maraska sour cherry, through
lenta svojim dimenzijama uvjetovala the advancement in distillation
preklapajudi format izvjes¢a. Motiv process up to date. The dimensions
- . I - . - - - pletiva karakteristi¢an za ambalazu of the timeline significantly impacted
maraskinih proizvoda posluZio je on the folding format of the report.
kao osnovni motiv oblikovanja a The motif of a twine is characteristic
simbolizira autohtonost, tradiciju i of Maraska product packaging and it
originalnost tvrtke. Opletena boca became the principal packaging motif
Maraschina osmisljena je pocetkom symbolising autochthony, tradition
19. stolje¢a da bi istakla posebnost and originality of the company. The
glavnog proizvoda tvrtke. Inspiriran knit on Maraschino bottle was

crvenom bojom vidnje maraske, dizajn  conceived at the beginning of the

izvjesca koristi tamno crvenu boju kao  19th century to emphasise the specific

osnovni element cjelokupne ideje. features of the principal product of
the company.
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XD XENIA DESIGN

XD Xenia Design ekskluzivna je Zenska modna
marka za kupce vi3eg cjenovnog razreda. Osnovne
karakteristike branda su geometri¢nost, crno bijeli
koloristi¢ki odnos te minimalizam, $to se odraZava i
u pristupu oblikovanju godi3njeg izvje3¢a. Kako se ne
radi o velikoj tvrtki, nametnuo se neformalan pristup
pri dizajniranju izvjes¢a. Kao 3to se bilo koji odjevni
komad ne moZe proizvesti bez odgovarajuceg
materijala tako je i godisnje izvje3ce, koje se
gemetri¢no rasklapa i time sugerira ulazak u ‘xd
dimenziju’, zamisljeno tako da se ne moZe Citati bez
koristenja tkanine.

XD XENIA DESIGN

XD Xenia Design is an exclusive women'’s fashion
brand for upper price range. The characteristic
features of the brand are geometrical features, the
juxtaposition of black and white and minimalism
which has been reflected in the design of the Annual
Report. Since the company is not a large one, an
informal approach to Annual Report design has been
adopted. Clothing items require a specific material
in order to be made and hence the Annual Report,
which is geometrically unfolded symbolising the
entry into xd dimension, has been designed with
cloth being placed at the focal point and crucial for
the reading of the Annual Report.

SARA PAVLEKOVIC PREIS
MENTOR Stipe Brci¢
ASISTENT / ASSISTANT Luka Bor¢i¢

ZAGREBACKO KAZALISTE MLADIH (ZKM)

Analiza repertoara i pristupa tetarskom izrazu
rezultiralo je zaklju¢kom da je zkm kazaliste koje
svojim repertoarom i umjetnickom koncepcijom
promice i zagovara individualnost, eksperiment,
improvizaciju, nove trendove i stilove, te traZenje
novih kazalisnih formi. Takav karakter kazalista
diktirao je i pristup idejnom rjesenju. Izvjesce nije
klasi¢nog oblika a svojom neuobic¢ajenim prijelomom
i formom na simbolican nacin izraZzava posebnosti
kazalista. Korisniku je prepusteno da sam nade nacin
i redosljed kojim ¢e ga koristiti.
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ZAGREB YOUTH TEATHRE (ZKM)

The analysis of the repertory and the approach to
the theatrical expression resulted in a conclusion
that Zagreb Youth Theatre (zkm) is a theatre which
with its repertory and artistic concepts promotes
and advocates individuality, experimenting,
improvisation, new trends and styles, as well as a
search for new theatrical forms. Consequently, the
approach to the conceptual design of the Annual
Report was imposed by the specific features of

the theatre. The form of the Annual Report is not
classical and with its unusual layout it displays the
specific features of the theatre in a symbolic manner.
Itis up to the user to find the most appropriate
manner and the sequence in which to use it.
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TRECI SEMESTAR
Informacijske strukture
— Oblikovanje informacijske mape

Ovaj se zadatak izravno nadovezuje na prethodni — sada je po-
trebno dizajnirati promotivni korporativni kalendar u dvanaest
listova za isti poslovni subjekt. Nuzno je analizirati karakteristike
ovog tiskanog medija, njegove najcesce namjene i metode ko-
munikacije vrijednosti subjekta, te odrediti ciljne skupine koje
¢e od takvog kalendara imati koristi, kako informativne, tako i
estetske. Svakako, kalendar se obraca Sirem krugu ljudi nego
godisnje izvjesce, stoga je to slobodniji i fleksibilniji medij komu-
nikacije, ali nuZno je pronaci kreativni balans izmedu originalne
dizajnerske interpretacije subjekta i punog ispunjavanja svrhe
medija koji je naposljetku ipak promotivni materijal.

THIRD SEMESTER
Information Structures
— Design of an Information Folder

This task is a direct continuation of the previously described
task — it focuses on design of a 12-sheet promotional corporate
calendar for the same business entity. Features of this print
media need to be analysed, as well as its general use and the
communication methods of the advantages of the business
entity. Moreover, target market needs to be identified which
will primarily benefit from this calendar, both concerning in-
formation and aesthetics. The calendar is intended for wider
audiences than the annual report and hence there is more free-
dom and flexibility in this communication media. Nevertheless,
a creative balance needs to be achieved between the original
designer’s interpretation of the business entity and fully meeting
the objectives of the media which is still considered merely as
promotional material.
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PRIRODOSLOVNI MUZE]

Dvanaest je geoloskih razdoblja u razvoju zemlje §to
se slu¢ajno podudara s Cinjenicom da je dvanaest
mjeseci u godini. Ta podudarnost je iskoristena

kao ideja za oblikovanje. Kalendar se sastoji od dva
sloja naljepnica koje bojom simbolicki izraZavaju
mjesece u godini i geoloska razdoblja. Nakon 3to
prode aktualni mjesec odljepljuje se gornja povriina
kalendara nakon Cega se pojavljuje slika minerala
koji pripada jednom od dvanaest geolokih razdoblja.
Nakon kalendar ostaje plakat s pregledom zemljine
geoloske proslosti

NATURAL HISTORY MUSEUM

Twelve geological time periods in the development of
Earth which accidentally coincide with the fact that
there are twelve months in a year. The coincidence
has been used as the principal idea behind the design
of the calendar. The calendar comprises of two
layers of stickers which through colour symbolically
depict the months of the year and geological periods.
The colour of the first month is the lightest and the
colours get increasingly darker as the end of the
calendar year approaches. After the current month
has elapsed the upper surface of the calendar is
unglued and subsequently a photograph of the
mineral belonging to one of twelve geological
periods appears. After the year has elapsed and

the calendar has lost its original function, there is a
poster with an overview of Earth’s history.

ELIZABETA LONCAR
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

POVRATAK PRIRODI

Tema kalendara je ‘povratak prirodi’ ku¢nim
uzgojem zacinskog bilja. Ideja je bila da se svaki
mjesec u godini posadi jedna biljka. Svakom
mjesecu namijenjena je jedna ¢asica sa siemenkom
odgovarajuce biljke. Na plastu svake ¢asice

uz kalendar odredenog mjeseca aplicirani su i
piktogrami koji upucuju na postupanje i uvjete

koji su potrebni za rast pojedine biljke. Sve bilje je
zaCinsko i time primjenjivo u ku¢anstvu. Kuhajuci's
biljem koje smo sami uzgojili na simboli¢ni se nacin

‘vracamo prirodi” a istovremeno stvaramo zdrave
prehrambene navike konzumiranja ne¢eg prirodnog,

domaceq i svjeZeg.

N B
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A RETURN TO NATURE

The topic of the calendar is “a return to nature”
through home-grown spice plants. The idea behind
it was to plant one spice plant per month. A small
glass with a seed belonging to a specific plant is
intended for each month. In addition to the calendar
of a specific month there are pictograms containing
information on the procedure and the conditions
required for the growth of a specific plant. All the
plants are spices which are intended for household
use. The use of home-grown plants in the kitchen

is a symbolic “return to nature” and simultaneously
implies promotion of healthy eating habits of
consuming natural, home-grown and fresh food.
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FRANJA KAVE

Tema kalendara je promocija kave kao zdravog
napitka. Poznato je da kava u razumnim koli¢inama
pomaZze u sprije¢avanju nekih bolesti a kao dokaz
posluZile su znanstveno dokazane Cinjenice koje
potvrduju da je kava dobra za nase zdravlje. Uz
svaki mjesec iskoristen je jedan znanstveni citat

o zdravstvenoj vrijednosti kave. Cilj je potaknuti
ljude da uZivaju u kavi bez straha da time Stete
svome zdravlju. Za vizualni dio kalendara odabran
je prizor koji vecina nas vidi svakoga dana - Salicu
kave na stolu. Svaki mjesec je prikazan kolazem koji
kompozicijom razli¢itih dijelova prikazuje ugodaj
tipican za svaki pojedini mjesec.
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FRANJA COFFEE

The topic of the calendar is the promotion of

coffee as a healthy beverage. It is a well-known

fact that in moderate quantities coffee assists

in prevention of several illnesses which has been
confirmed by scientifically proven facts showing
coffee as beneficial to our health. Hence each month
provides a quote on health benefits of coffee, aiming
to encourage the public to enjoy coffee without
fearing to harm their health. The visual aspect of
the calendar focuses on the photograph that most
people see daily — a cup of coffee on the table. Each
month is depicted through a collage which, through
the composition of its diverse parts, shows the
ambience typical of each month.

DORA KASUN
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp
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MUZE] SUVREMENE UMJETNOSTI

Stalni postav Muzeja suvremene umjetnosti podijeljen
je u pet zbirki. Ovaj kalendar predstavlja zbirku
Umjetnost o umjetnosti, koja sadrZi djela iz perioda
pedesetih i Sezdesetih godina dvadesetog stoljeca.
Najve¢im djelom to su radovi ¢lanova grupe Exat 51

i sudionika izlozbe Nove tendencije. Programirana,
kineticka i opti¢ka umjetnost zastitni su znak tog
pokreta. Upravo iz tih karakteristika proizlazi i
oblikovanje kalendara. Svaki mjesec predstavlja jedno
djelo kroz fotografiju i kalendarij, kojima je prikazana i
naglasena neka karakteristika djela.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—VIZUALNE KOMUNIKACIJE, 3. SEMESTAR
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AR W
Wow 18 17 UE

72 232425 18
L 3]

£ 1+ } E ¢ & =

MUSEUM OF CONTEMPORARY ART

The permanent display of the Museum of
Contemporary Art has been divided into five
collections. This calendar represents a collection Art
on Art comprising of artwork originating from the
period of the 1950°s and the 1960°s. This primarily
refers to the work by the members of the group
Exat 51 and the participants of the exhibition
entitled New tendencies. The programmed, kinetic
and optical art are a trademark of this movement
and they also simultaneously inspired the calendar
design. Each month represents a piece of art through
photography and a calendar which reinterprets and
emphasises a specific feature of the artwork.
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CETVRTI SEMESTAR

Informacijski sustav
— Oblikovanje vizualnog
identiteta i signalistike

Ova kompleksna vjezba podrazumijeva dizajn sustava vizualnog
identiteta odredenog subjekta i skupine pravila koja ga requli-
raju,To podrazumijeva izradu cjelokupnog prirucnika grafickih
standarda vizualne komunikacije. Subjekti obuhvacaju institucije,
tvrtke i udruge mahom iz vladinog ili nevladinog sektora, koje
djeluju primarno u sferi javnog dobra. Zadatak nakon analize
subjekta i istraZivanja njegovog socijalnog, politi¢kog i ekonom-
skog aspekta, podrazumijeva dizajn znaka i logotipa, definiranje
njihovog odnosa, odabir karakteristicne tipografije, definiranje
sustava boja i dizajn svih korporativnih aplikacija u kojima se
ogleda primjena osnovnog vizualnog identiteta. Signalistika
obuhvaca dizajn informacijskog sustava i pojedinacnih elemena-
ta za oznacavanje i komunikaciju u prostorima javnog sadrzZaja.

FOURTH SEMESTER
Information System

— Design of Visual Identity
and Signalistics

Bazen Utrina

Spaoriskl chakl Miodosh

HELENA NEMEC
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

TIN BURIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

BAZENI UTRINA

Koncept za vizualni identitet
sportskog objekta Bazena Utrina
zapocet je istrazvanjem tipi¢nih
asocijacija vezanih za vodu. Ideja je
naglasiti da se radi o bazenima, 5to
je postignuto motivom plocica sa
dna bazena ¢iju sliku voda izoblicuje.
Dimenzije, smjestaj i proporcije
znaka proizasle su iz duljina tipi¢nog
plivackog bazena. Boje su odabrane
na osnovu boja plocica iz konkretnog
bazena. Kako bi piktogrami bili
vizualno kompatibilni sa znakom,
preuzet je isti motiv iskrivijene slike
bazenskih plocica i primjenjen na
table i ploce.

BAZENI UTRINA

The idea behind the concept for the
visual identity of the sports facility of
Utrina Swimming Pool were unusual
associations linked with water. |
wanted to point out the fact that

the facility comprises of swimming
pools, hence | focused on the motif
of tiles on the bottom of the pool
which always appear distorted when
watched through the water. The
dimensions and the position of the
logo originated from the prescribed
dimensions for a typical swimming
pool size. The colours have been
selected based on the colour of the
tiles in the swimming pool. In order
to enhance the visual compatibility of
pictograms and air, | worked on the
motif of the visual distortion of the
tiles and applied the same principle on
plaques and boards.

This complex task implies design of visual identity system for a GLAVNI GLAVNI KOLODVOR U ZAGREBU CENTRAL RAILWAY STATION ZAGREB
. . dth | lating it. H d KOLODVOR Vizualni identitet Glavnog kolodvora Throughout the work on visual identity
spec;ﬁc entity and the set Ofru es regulating it. Hence, students ZAGREB Zagreb proiza3ao je iz analize of the Zagreb Central railway station

need to become involved in the creation of the entire manual
of graphic standards of visual communication. Diverse entities
comprising of institutions, companies and associations both

—3

karaktera subjekta. Uzeto je u obzir

da se radi o prometnom ¢voristu u
centru grada, kroz kojeg dnevno prode
mnostvo ljudi kojima je to usputna

| have commenced by analysing the
subject itself. It had to be highlighted
that it is a traffic hub, located in the
centre of the city which is daily visited

rom the public an e non-governmental sector operatin iy ] stanica na putu prema odredenom a large number of people and who
the publ dth tal sect t "y o dred by alarg b le and wh
primarily for the public beneﬁt. Itis demanding task which, '|J"1I ."‘ F”JU Kao mjesto I<on§tantne cirkg\acije are there on{y en passant on the way

llowi h si h . dth h . al " » ey, i pokreta, kolodvoru je potreban jasan,  towards their specific destination.
fO owing the analysis Oft e entity and the research on its social, & ? A 1 '“-.""‘--n:.‘I= Cvrst i razumljiv identitet. Ideja za znak  As a place of continuous flow and

political and economic aspects, requires design of a sign and
a logo, the study of their relationship, a selection of a specific
typography and the design of all corporate applications showing
the application of a basic visual identity. Signalistics includes
information system design and its separate components for
signalling and communication in public areas.
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proizlazi iz prepoznatljivog simbola
Zeljeznickog kolodvora, skretnice na
kojoj se preklapaju Zeljeznicke pruge.
Znak je komponiran uspostavom
balansa punih linija i praznina izmedu
njih. Piktogrami su komponirani po
uzoru na znak, 3to signalistiku Cini
sastavnim dijelom identiteta

movement, the station needs a clear,
concrete and understandable identity.
The design of the sign originated
from the recognisable symbol of a
railway station — railway tracks or
the intersection which is the result of
two tracks crossing. The sign shows
a strong interrelationship between
vacancy and fullness. Pictograms
have also been designed using this
idea, which makes this signalistics
recognizable.
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MUZEJ
SUVREMENE
UMJETNOSTI
ZAGREB

MUZE) SUVREMENE UMJETNOSTI

Da bi se djelo suvremene umjetnosti sagledalo

u svojoj cjelini i dobro razumijelo, promatrac je
Cesto prisiljen da se krece oko djela i da ga sagleda
iz viSe uglova. Djela suvremene umjetnosti nisu
vezana isklju¢ivo za jedan medij ili za neku posebnu
dimenziju i upravo je ta kombinacija razli¢itih
dimenzija i medija prenesena na ideju vizualnog
identiteta Muzeja suvremene umjetnosti. Idejno
rjeSenje vizualnog identiteta sastoji se od sustava
Sest medusobno stilski povezanih znakova. Svaki
znak predstavlja pogled iz drugog ugla na objekt
koji je sastavljen od Cetiri kvadratne plohe savijene
po dijagonalama. Vanjski je plast objekta crne boje,
dok je unutrasnjost ispunjena rasterom kojim se

STUDENTSKI CENTAR

Studentski centar kao ustanova koje okuplja
studente iz cijele Hrvatske, mjesto je kojem je tesko
definirati jedinstveni identitet. Osnovni elementi
vizualnog identiteta su interpunkcijski znakovi koji
predstavljaju svojevrsni graficki kod koji svaka osoba
mozZe Citati i interpretirati na sebi svojstven nacin.
Graficki kod u kombinaciji s logotipom tiska se na
jedan dio materijala dok se na ostatak tiska krovni
znak, sublimacija osnovnog koda. Svi oblikovani
znakovi simboliziraju sadrZaje unutar centra $to
omogucava jednostavno kreiranje pojedina¢nih
znakova za konkretne sadrZaje. Ideja kod oblikovanja
signalistike je da i arhitektura postane nositelj
vizualnog identiteta te da se na taj nacin kodira i
prostor. Graficki kod koji je apliciran na arhitekturu
ima djelomi¢no signalizacijsku ulogu i govori o
sadrzaju koje se nalazi unutar zgrade.

lak3e percipira poloZaja objekta. Objekt je rotiran

u Sest jednakih pomaka u kojima je najizraZenija
promjena pogleda. Znakovi se primjenjuju na nacin
da su mutacije znaka dozvoljene tamo gdje korisnik
moZe doZivjeti promjenu ugla opaZanja. Osnovni
znak u sistemu primjenjuje se na osnovne tiskanice.
Ostali znakovi u sistemu primjenjuju se za druga
sredstva komunikacije gdje se dogadaju promjene
sadrzaja u odredenom vremenu.Piktogrami su stilski
prilagodeni identitetu a proizlaze iz zasebnog grida
Cija je osnova Sesterokut, i njegovo umnoZavanje

i preklapanje. Osnovni znak moZe biti izveden u
formi skulpture u eksterijeru ispred Muzeja, kako

bi ga posjetitelji mogli sagledati u tri dimenzije i
prepoznati ga kao dio ukupnog vizualnog identiteta

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—VIZUALNE KOMUNIKACIJE, 4. SEMESTAR
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THE STUDENT CENTRE

Student Centre is an institution which brings together
students from throughout Croatia and is hence a
venue whose unique identity is considerably difficult
to define. The fundamental features of the visual
identity are punctuation marks which represent a
specific graphic code legible and interpretable by
anyone in their own particular way. The graphic code
in combination with the logo is printed on a part of
the material while the main logo, the sublimation of
the basic code, is printed on the remaining material.
All the designed logos symbolise the programmes
and the content provided in the Centre which enables
a straightforward creation of individual logos for
specific programmes. The idea behind the design of
signalistics is architecture assuming the central role
in visual identity and hence simultaneously code the
premises. The graphic code applied on architecture
partly has a signalisation role and reflects the
programmes provided in the premises.

MUSEUM OF CONTEMPORARY ART

In order to have a comprehensive overview of

the artwork and gain a deep insight, the beholder
is often made to move around the artwork and
observe it from different perspectives. Works of
contemporary art do not depend on one media

or on one dimension and precisely this game

of dimensions and the media has been used to
create a visual identity of the subject. The identity
comprises of a system of six signs. The signs have
been created from six perspectives of the object
which comprises of four square diagonally folded
surfaces. The exterior shell of the object is black,
whilst the interior is a raster which assists in the
perception of the position of the object. The object
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has been rotated in six equal moves showing the
most prominent changes. The pictograms have been
stylistically adapted to the identity. They originate
from the separate grid whose basis is a hexagon and
its multiplication and folding.The object from which
a sign has originated is placed as a sculpture in front
of the museum entrance where the visitor is given
an opportunity to observe it in three dimensions and
recognise it in the visual identity
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ZOOLOSKI VRT THE ZAGREB ZOO

STUDENTSKI CENTAR THE STUDENT CENTRE
Zooloski vrt grada Zagreba bitan je dio njegove Zagreb zoo is an important feature of the City and Studentski centar ustanova je koja obuhvaca The Student Centre is an institution comprising of
povijesti a omiljeno je mjesto gradana Zagreba is also a favourite place of its citizens and its visitors. mnostvo sadrzaja razli¢ite drustvene i kulturne a multitude of programmes and content of diverse m | | | | | @
i njegqvih ggstiju, Ciljgna skuping su pongjvi§e , Th(? targeted group are primarily farﬁih’es wi;h , namje@e, usmjerena prvenstveno stu(vje‘ntima. social and cultural purpose, intended primarily folr CALERLA MM STUDENT FRANCUSKI
porodice s djecom koja mogu uZivati u njegovoj children who are given an opportunity to enjoy its SadrZaj sc-a karakteristi¢an je po svojoj students. The programme of the Student Centre is CENTAR SERVIS PAVILJON
zabavnoj i edukativnoj funkciji. Karakter institucije educative and entertainment function. The character promjenjivosti i raznolikosti 3to je uvjetovalo well-known for its changeability and diversity which ‘
odredio je pristup vizualnom identitetu koji je of the institution has defined the approach adopted karakter idejnog koncepta novog identiteta. Druga has significantly affected the conceptual design of
nastao na asocijaciji djegjih crteza, naoko nepravilno for the creation of the visual identity which primarily je karakteristika prostora mnostvo plakata i oglasa the new identity. The second feature of the premises ﬂj EI) S ,J D
rasporedenih elemenata. llustrativni geometrizirani resulted from children’s drawings and apparently raznih manifestacija s vlastitim identitetima pa novi is a multitude of posters and advertisements of
elementi identiteta, ravnih linija i o3trih kutova irregularly placed features. The illustrative features identitet treba biti funkcionalan ali nenametljiv u diverse events with their own specific identities NPAVILJON  MENZA TEATARITD  KINO
osiguravaju Citljivost s blagom asocijacijom na dje¢ju of identity interwoven with geometric forms, okolini. Kao polazi$na to¢ka u oblikovanju posluZio and hence a new identity needs to be functional,
interpretaciju Zivotinjskih likova. Signalistika nastavlja ~ with straight lines and sharp angles account for je nadogradiv element okvira preuzet iz plakata za yet unobtrusive to the environment. The design
pratiti vizualne karakteristike znaka Zoloskog vrta u the legibility with a slight association to childish teatar sc-a, dizajnera Mihajla Arsovskog. Prostor framework taken from the poster created by the
piktogramima i nepravilnim oblicima usmjeravajucih interpretation of animal characters. The signalistics sc-a simboli¢ni je okvir za studentsku kulturnu designer Mihajlo Arsovski for the Student Centre
ploca. Smjerokazi su nepravilnih oblika kako bi privukle  follows the visual features of the Zoological Garden alternativnu scenu. Druga polazi$na tocka je tlocrt Theatre was used as a starting point. The premises
pozornost a istovremeno se formom razlikuju od logo in pictograms and irregular shapes of routing centra na temelju kojeg je stvoren prepoznatljiv of the Student Centre are a symbolic framework
ploca s pou¢nim i informativnim sadrzajem. plaques. Signposts are of irregular shape in order vizualni kdd promjenjivog sustava unutar ¢vrstog for the students’ cultural alternative scene. The

to attract attention and simultaneously their form
substantially differs from the plaques providing
educative and entertaining content.

okvira. Promjenjivost sustava odraZava skup razli¢itih  second starting point was the ground plan of
sadrZaja centra, §to rezultira time da identitet nema the Student Centre which was the idea behind a
klasi¢an znak. recognisable visual code — a changeable system of
simple shapes within the defined framework. The
symbolic expression of specific content resulted
in an impossibility to provide a unique sign to the
identity due to a variety of programmes at the
Student Centre.
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PETI SEMESTAR
Komunikacijski sustav
— |dentitet grupe proizvoda

VjeZba projektiranja identiteta grupe proizvoda naprednija je
| zahtjevnija varijanta posljednje vjeZbe iz drugog semestra
studija. Dok je tada bilo potrebno oblikovati vizualni identitet
pojedinacnog prehrambenog proizvoda i dizajnirati informacijski
sustav njegove ambalaZe, sada se to mora uciniti za grupu od
tri povezana proizvoda iz istog sektora, te ih predstaviti kao
jedinstvenu robnu marku koju student treba osmisliti i dizajnirati
prema nekoj postojecoj. Svaki se proizvod mora isticati vlastitim
identitetom, ¢ime se pak ne smije naskoditi koherentnosti krov-
nog vizualnog identiteta robne marke. Naravno, samostalnoj
izradi projektnog zadatka prethodi analiticko istraZivanje su-
bjekta i trzista koje je neizostavni dio ovakvog posla, uobicajen
u buduéoj profesionalnoj praksi.

FIFTH SEMESTER
Communication System
— Identity of a Group of Products

The task of designing the identity of a group of products is both
a more advanced and a more demanding task compared with
the last task during the second semester of undergraduate
study. Whilst the latter focused on designing the visual iden-
tity of individual food products and design of the information
system of its packaging, the current task requires the same
whilst focusing on three related products in the same sector and
presenting them as a unique brand which needs to be created by
the student and designed in accordance with an existing brand.
Each product needs to be provided with its own identity, yet
it needs to be coherent with the framework visual identity of
the brand. Independent work on the project task is preceded by
analytical research of the entity and market research which are
both crucial in this type of work and customary in the future
professional life of the student.
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Sana+

CAJEVI SANA

Rebrandiranje i pakiranje Agristarove neobi¢ne
selekcije Cajeva u prvi plan stavlja ljekovita svojstva
svake biljke. Naziv sana+ dolazi od latinskog sanabilis
i znadi ‘izlje¢iv’. Primjerice, ¢aj od vrbine kore je
dobar za kosti i protiv upala i bolova. Sav sadrZaj o
liekovitosti je kodiran zelenom bojom i tako vizualno
jasno komunicira zasto bi bilo dobro isprobati recimo
¢aj od gloga, borovnicinog lista ili kupine, kad okus
uglavnom nije glavni razlog.

SANA TEAS

Rebranding and packaging of Agristar’s unique
selection of teas highlights the health benefits of
each herb. The name sana + derives from the Latin
sanabilis which means ‘curable’. Hence, for example,
the willow bark tea is beneficial for the bones and
to soothe inflammation and eliminate pain. All

the contents concerning the healing properties
have been coded in green and they hence visually
communicate with clarity why it would be a good
idea to taste, for instance, hawthorn tea, blueberry
leaf tea or corn silk tea, as the taste in itself is not
the principal cause for tea tasting in this case.

LARA ZIC
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp
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SOLANA PAG

Solana Pag je najveci proizvodac morske soli u
Hrvatskoj, a svoju proizvodnju temelji na tisu¢ljetnoj
tradiciji proizvodnje morske soli na otoku Pagu.
Stoga su za nositelje vizualnog identiteta odabrane
fotografije koje su zabiljeZile jedan trenutak u
proslosti paske solane kako bi naglasile njenu
autohtonost i tradiciju. Logotip daje koloristicki
akcent, a kori3tena blok tipografija postiZe opticki
tockastu strukturu koja simbolizira kristale

soli. Razlika u kvaliteti izmedu cvijeta soli kao
ekskluzivnog proizvoda te sitne i krupne soli kao
proizvoda niskog cjenovnog ranga postignuta je
promjenom oblika ambalaZe. AmbalaZa cvijeta soli
izdvaja se, kako specifi¢nim oblikom, tako i nacinom
otvaranja i koristenja. Korisnik kroz interakciju

s ambalaZzom, na simboli¢koj razini sudjeluje u
stoljecima nepromijenjenom procesu ru¢ne obrade
cvijeta soli.

PAG SALTWORKS

Saltworks, as currently the largest salt producer in
Croatia bases its production on a thousand-year
long tradition on the island of Pag. Consequently,
considering the visual identity | opted for
photographs which mark a moment in the history
of Pag Saltworks in order to emphasise the
tradition. The logo provides a coloristic accent and
simultaneously bloc typography has been used
through which a dotted structure has been achieved
which symbolizes salt crystals. The difference in
quality between the flower of salt as an exclusive
product and fine and coarse salt as a product of
the Nin salt price range was highlighted through
modification of the packaging design and the coding
principle has been pointed out also through the
difference between fine and coarse salt.
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ZRNO

Stvaranju idejnog koncepta prethodilo je utvrdivanje
potreba i navika ciljne skupine, potro3aca organske
hrane koji se redovito ili povremeno opskrbljuju u
trgovinama zdrave hrane. Radi se o proizvodima
viseg cjenovnog razreda za kupce koji su spremni
izdvojiti novac za proizvod bez sumnjivih i
prikrivenih sastojaka ili netransparentnih procesa
proizvodnje. Cilj je bio oblikovati ambalazu

koja ce prenijeti vjerodostojnu informaciju o

sastavu proizvoda. Tako se nametnula ideja da se
ambalaZa oblikuje u formi dnevnih novina koje ¢e
potencijalnim kupcima prenijeti filozofiju tvrtke
Zrno i predstaviti njegove proizvode. Predstavljena
ambalaza osim 3to informira korisnika o svim vaznim
podacima vezanim za konkretan proizvod, sluzi i kao
izvor dotatnih informacija o sastojcima i sirovinama i
njihovim pozitivnim u¢incima na nade zdravlje.
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ZRNO

The creation of the conceptual idea was preceded by
the identification of requirements and habits of the
target group, organic food consumers who are regular
or occasional clients of healthy food stores. The
products are of upper-end of the price range intended
for buyers who opt for higher prices of products
without questionable or concealed ingredients or
non-transparent production processes. The idea
behind the project was to design the packaging

which would transfer reliable information on product
ingredients. Hence, the idea of packaging in the shape
of a daily newspaper originated striving to transfer
the philosophy of the company Zrno and present its
products to potential buyers. In addition to providing
information to the user on all the fundamental
information on the specific product, the presented
packaging is also used as a source of additional
information on the ingredients and raw materials, as
well as on their beneficial effects on health.

JOSIPA PRSA
MENTOR Stipe Brci¢
ASISTENT / ASSISTANT Luka Bor¢ic¢

VELI'S

Veli’s je jedan od rijetkih domacih brendova koji

se bave proizvodnjom zdrave hrane bez aditiva.
Proizvodac se predstavlja kao skup mladih i
ambicioznih stru¢njaka, 3to bi novi dizajn ambalaze
trebao izraziti na simboli¢an nacin. Ciljna skupina su
mladi ljudi koji brinu o svome zdravlju i vode brigu o
tome 3to konzumiraju. SadrZaj vrecice je ono $to je
bitno i 3to treba naglasiti, zbog ¢ega se u oblikovanju
ambalaZe koristi prozirna folija. Stilizirane ilustracije
voca izvedene vodenim bojama, sugeriraju
prozragnost, lakocu i svjeZinu proizvoda.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—VIZUALNE KOMUNIKACIJE, 5. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE—VISUAL COMMUNICATIONS DESIGN, 5™ SEMESTER
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VELI’S

Veli’s is a one of a few domestic brands involved

in healthy food without additives. The company
presents itself as comprising of young and ambitious
experts and hence | believe that the design and

the concept of this new packaging should be
pointing out this fact through symbolism. The
specific target group are young people who care
about their health and the products they opt for.

It is important to highlight the content of the
packaging and hence transparent foil has been used.
Consequently, the features of being airy, light, fresh
and environmentally-friendly are shown on stylized
watercolour illustrations.
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COKOLADE NADALINA

Nadalina je dalmatinska prehrambena tvrtka

koja izmedu ostalog proizvodi tamnu ¢okoladu
tradicionalnom ru¢nom izradom sa 70% kakaa.
Cokolada je obogacena raznim lokalnim i egzoti¢nim
zaCinskim biljem i vocem, pocevsi od suhih smokava,
rogaa, badema i lavande pa sve do crvenog papra

i cimeta. Tako proizvedena, predstavlja otkrice za
ljubitelje Cokolada. IzraZena tekstura, snazne arome
te bogatstvo mirisa i okusa, simbolicki su izraZeni
crtezima plodova, izvedenih tehnikom linoreza. Tako
nastale ilustracije asociraju na kuénu izradu, pomake
u procesu, nesavrsenost i toplinu ljudske ruke, a sam
proces mazanja i otiskivanja cesto je nepredvidiv,
bas kao i kuhanje. Trake u boji doprinose ¢vrstoci
ambalaZe i kodiraju okuse badema, rogaca, smokve,
muskatnih orascic i dr.

NADALINA CHOCOLATE

Nadalina is a Dalmatian food processing company
which also produces dark chocolate using a
traditional method with 70% share of cocoa.

The chocolate is enriched with diverse local and
exotic spice herbs and fruits, from dried figs, carob,
almonds and lavender to red pepper and cinnamon.
Hence it is a real treat for chocolate enthusiasts. The
pronounced texture, strong flavours and abundance
of smells and tastes are symbolically depicted
through illustrations of fruits using a technique of
lino cut. The resulting illustrations look like home-
made, deviations from the process, imperfections
and the warmth of a human hand, whilst the

very process of spreading and printing is often
unpredictable, just like cooking itself. The coloured
strips enhance the strength of the packaging and
encode the taste of almonds, carob, figs and nutmeg,
to name a few.

ZITA NAKIC VOJNOVIE
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢
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505 SA CRTOM

Povijest bombona 505 sa crtom seZe jo3 u vrijeme
prije drugog svjetskog rata, kada je ¢okolade i
bombone proizvodila tvornica Union u Zagrebu.
Potenciranje autenti¢nosti i nostalgije za originalnim
pakiranjemn osnova je idejnog koncepta. On
predstavlja svojevrstan povratak originalnoj
ambalaZi tridesetih godina koju mnogi i danas
¢uvaju. lako je proizvod danas dostupan samo u
plasti¢nim vrecicama, povratak limenoj ambalazi
polazna je tocka u razvoju koncepta ove ambalaZe.
Redizajnirani logotip zamisljen je kao glavni vizualni
element na plastu ambalaze.

KRAS 505 WITH LINE CANDIES

The idea behind Kras$ 505 with line candies stems back
to the time preceding the Second World War when
chocolate and candies were produced by the Zagreb-
based factory Union. The stress on authenticity and
nostalgia for original packaging is the basis of the
conceptual idea. It is a kind of return to the original
packaging from the 1930°s who is still kept by many
to date. Irrespective of the fact that the product is
currently available only in plastic bags, a comeback of
tin packaging is a starting point in the development
of the conceptual idea of the new packaging. A
re-designed logo is considered as a principal visual
feature on the envelope of the packaging.
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PETI SEMESTAR
Komunikacijski sustav
— Oglasavanje

Kao i u prethodnim semestrima, i sada je drugi zadatak nepo-

sredno povezan s prvim, ali ovaj put se istim subjektom bavi
drugi student, s ciljem oblikovanja oglasivackih sredstava za
grupu proizvoda, $to je standardni dio promotivnog procesa.
Zadatak je teZak utoliko $to student sve elemente oglaSivacke

kampanje mora osmisliti sam (na temelju prethodno dizajnira-

nog vizualnog identiteta robne marke) — naslov i slogan, slikovne
elemente (fotografiju ili ilustraciju), seriju plakata i oglasa, te
cjelovitu strategiju implementacije tih oglasa u javni prostor,
takoder prema rezultatima samostalno provedenog istraZivanja.
Tako je student istodobno i marketinski ‘strucnjak’, i dizajner, i
copywriter, i ilustrator, a mentori i asistenti nalaze se u ulozi
svojevrsnih art direktora. Cilj zadatka usvojiti je osnove svih
vjestina koje se u marketinskoj praksi smatraju neizostavnima.

FIFTH SEMESTER
Communication System
— Advertising

As in previous semesters, the second task is directly connected
with the first task, yet this time another student needs to deal
with the same entity in order to design advertising methods
for a group of products which is a standard constituent in a
promotional process. It is a demanding task since students
need to independently design all the features of the advertising
campaign (based on the previously designed visual identity of
the brand) — the title and the slogan, graphic elements (pho-
tography and illustration), a series of posters and advertise-
ments, as well as the entire strategy for implementation of the
advertisements in public space in accordance to the results of
independently conducted research. Hence, students are simul-
taneously both marketing experts and designers, copywriters
and illustrators, whilst mentors and assistants have a role of
some kind of art directors. The specific objective of the task is
to master the basics of all the fundamental skills in marketing.
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SOLANA PAG

Odabrani idejni koncept bazira se na ¢injenicama
koje povezuju morsku sol i ljudski organizam. Tri
klju¢na organa ljudskog organizma koje ne mogu
normalno funkcionirati bez elemenata koji su
prisutni u morskoj soli osnovni su vizualni elementi
oglasavanja. Povezanost ljudskog organizma i
morske soli kao prirodnog elementa podrZana je
odgovaraju¢im sloganom.

PAG SALTWORKS

The selected conceptual idea is based on the
facts connecting sea salt and the human body.
Three fundamental organs in the human body
which cannot operate normally without elements
contained in sea salt are the vital features of
advertising. The connection between the human
body and sea salt as a natural element has been
highlighted by an appropriate slogan.

HANA TINTOR
MENTOR Stipe Bréi¢
ASISTENT / ASSISTANT Luka Bor¢i¢
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Sto jest napolitanka
jest, Sto nije, nije.

Bez filozofje.

Napolitanka je I

opijum za narod.

Bez filozofie.

Jesti ili ne jesti,
nije pitanje.

Kras napolitanke od 1961

NAPOLITANKE KRAS
Cilj kampanje je bio na duhovit nacin napolitankama
Krasa dati prednost pred konkurentima. Zelja je bila

prikazati ih luksuznijim proizvodom visoke kvalitete.

Ideja se temelji na tri poznata filozofska citata
kojima je dodana rije¢ ‘napolitanka’ i time istakne da
su najbolje, originalne i neodoljive.

Bez filozofje.

-l-r.'."""
et ragchtarir od w61 Hﬁ_ﬁf_@

KRAS NAPOLITANKE WAFERS

The campaign strived to gain a competitive
advantage through humorous advertising. The

idea behind it was to present the wafers as a top
quality luxury product. The idea is based on three
well-known philosophical quotes to which the word

‘napolitanka’ (wafer) has been added, aiming to

highlight their top quality, originality and irresistibility.
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KLASJA HABJAN
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

FRANCK CAFE CAPPUCCINO

Cappuccino je talijanski napitak ¢iji je nezaobilazan
dio toplo mlijeko i pjena. Uglavnom se u oglaavanju
cappuccina isti¢e pjena, koja €ini razliku izmedu
obicne kave i cappuccina.. Naglasak je stavljen

na uZivanje, opustanje, razgovor, druZenje, mir,
zabavu ili budenje. Proizvodaci cappucina obracaju
se ljudima mlade dobi, s naglaskom na tinejdere i
studente. Urbana mlada populacija uz brz ritam Zeli
uZivati, a takoder ima energiju i vrijeme za duga
druZenja. Cilj kampanje bio je zadrZati isticanje pjene
i komunikaciju s mladima kroz humor. Koncept je
igra rijecima; koristenjem fraza urbanog rje¢nika
pjena poprima Sira znacenja. Pjena prisutna u
svakodnevnom govoru, postavljena preko ilustracija
3aljiv je sudar ideja.

FRANCK CAFE CAPPUCCINO

Cappuccino is an Italian coffee drink whose
fundamental ingredients are warm milk and foam.
Enjoyment, relaxation, conversation, socialising,
peacefulness, entertainment or wakening are
particularly stressed. Cappuccino producers primarily
address young people, such as teenagers and
students. In addition to life in the fast lane, young
urban population is striving for enjoyment, as they
also have sufficient energy and time for extended
socialising. The specific objective of the campaign
was to preserve the emphasis on milk foam and
communication with young people through humour.
The idea behind is playing with words — urban
phrases used additionally broaden the meaning
behind the entire concept. The concept of foam
permeates everyday communication and, presented
through illustrations, become a witty clash of ideas.

CAPLOVITE MUREM OKUSA

ERP T

RIECKA TJESTENINA RIJEKA PASTA FACTORY

Rijecka tjestenina je proizvodac s najduljom The Rijeka pasta factory is the producer with the
tradicijom u svojoj kategoriji u Hrvatskoj a njeni longest tradition in its category in Croatia and its
proizvodi vrlo dobre kvalitete pripadaju srednjem high quality products are in the middle price range.
cjenovnom razredu. Glavni simbolicki motivi The principal symbolic motifs of the campaign are
kampanje su more i razlicite vrste plovila izvedenih the sea and different types of vessels made from
iz oblika pojedinih vrsta same tjestenine. Slogani several specific shapes of pasta. The slogans have
su smisljeni tako da korespondiraju s vizualnim been conceived in order to correspond with the
elementima kampanje. visual features of the campaign.
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TIHANA SARE
MENTOR Nenad Dogan
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ALNATURA PROIZVODI

Alnatura proizvodi zdrave prehrambene proizvode
namijenje i dostupne Sirokom krugu korisnika.
Predvidena je kampanja za Cetiri proizvoda: musli

s bobicastim vocem, namaz od ljesnjaka, gris
(p3eni¢na krupica) i keksi od pira s bademima
namijenjene djeci. Za svaki je proizvod kreiran
karakteristicni set likova koji personaliziraju sastojke
svakog odabranog proizvoda. Likovi su postavljeni
poput sudionika razli¢itih djecjih igara. Vizualne
elemente kampanje prate odgovarajuéi slogani
izvedeni iz uobic¢ajenih roditeljskih savjeta s duhovito
izmjenjenom pojedinom rijeci ili slova, kako bi
poruke slicile dje¢jem govoru.
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ALNATURA PRODUCTS
Alnatura healthy food products intended for and
available for a broad range of users. A campaign
for four products has been planned: muesli with
berries, hazelnut spread, wheat groats, and spelt
and hazelnut biscuits for children. A specific set
of characters has been created for each product.
The characters personalise the ingredients of
each specific product and they are presented
as participants in diverse children’s games. The
visual features of the campaign are accompanied
by corresponding slogans created from advice
normally given to children by their parents, albeit
with humorously altered words or letters aiming to
emulate children’s speech.

JOSIPA PRSA
MENTOR Stipe Bréi¢
ASISTENT / ASSISTANT Luka Bor¢ic¢

ALO
RIBE

1=

ETA STE

STISLE 2!

RIBLJI PROIZVODI MIRELA
Kako se radi o prehrambenim proizvodima 3iroke

potro3nje, kampanja se obraca 3iroj ciljnoj skupini.

Duhoviti ton kampanje trebao bi biti blizak
vetini potencijalnih kupaca, Fraze koristene za
propagandne poruke asociraju na jezik slenga i
svojom dvosmisleno3¢u osiguravaju stanovitu
slobodu u tumacenju reklamnih poruka.

MIRELA FISH PRODUCTS

Since we are dealing with broad consumption food
products, the campaign is addressing a broad target
group. A humorous tone of the advertising campaign
is aiming to reach most potential buyers. The
phrases used in advertising remind of slang and their
ambiguity enables specific freedom of interpretation
of advertisements.
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SESTI SEMESTAR
Komunikacijski sustav

— Komunikacija autorskog aNA VUlASIE Whazic
. e v v MENTOR Stipe Brci¢ MENTOR Nenad Dogan
u mJ etﬂ IC |<Og Sad rz aJ d ASISTENT / ASSISTANT Luka Borc€i¢ ASISTENT / ASSISTANT Romana Kajp

Pri kraju svog preddiplomskog studija, student se vraca plakatu
kao jednom od najzahvalnijih medija vizualne komunikacije, kako
bi izraZajnim sredstvima dizajna interpretirao tudu autorsku
cjelinu kazalisne predstave, ¢ime postaje sudionik u kolektivnom
stvaralackom procesu karakteristicnom za kazaliste. Cilj je obli-
kovati seriju plakata za promociju tri teatarska sadrZaja odabrana
iz repertoara jednog kazalista, pri ¢emu valja podjednako voditi
rauna o bazi¢nom postivanju literarnog predloska predstava,
odrazavanju specificnosti redateljskih pristupa, a treba imati na
umu i da serija plakata mora odrazavati i originalni karakter ka-
zalista, odnosno funkcionirati kao element njegovog vizualnog
identiteta, onako kako ga vidi student. Pravi izazov za zavrnu
godinu trogodisnjeg studija!

SIXTH SEMESTER
Communication System
— Communication of
Author’s Artistic Content

By the end of the undergraduate studies, students focus on
posters yet again, as the most gratifying visual communication
media, in order to use all the means of expression available
in design to interpret another author’s theatre performance
which transforms them into participants in a collective creative
process specific for the theatre. The objective is to design a
series of posters for the promotion of three featured theatre
contents selected from the repertoire of one theatre where the
literary work which the performances are based on needs to
be fully considered and respected. Moreover, one needs to be
fully aware of the fact that the series of posters needs to reflect
the original features of the theatre in question and operate as
a feature of its visual identity as perceived by the student. It is
a true challenge for the final year students of the three-year
study programme.
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SKANDAL NA
VUSLU VLASKE
| KOTURASKE

GLUMACKA DRUZINA HISTRION

Skandal na vuglu Vlagke i Koturagke tipi¢na je
kajkavska histrionska komedija smje3tena na

kraj 19. stolje¢a. Glavni problem u predstavi je
iskrivijeno sje¢anje izazvano alkoholom. Ugao
Vlaske i Koturadke u stvarnosti ne postoji, te bi se
simboli¢ki mogao shvatiti kao cijeli donji grad. To
odgovara i mamurluku glavnih likova koji se ne
mogu sjetiti gdje su proveli no¢, i u svom neznanju,
boje se najgoreg. Nepostoje¢i ugao prikazala sam
kao Escherovsku konstrukeiju zagrebackih zgrada,
iskrivljenu viziju prostora koji dopunjuju ‘dokazi’ iz
predstave — izgubljeni kiSobran, ukradeni grudnjak i
cipela, kostice pronadene u dZepovima.

GLUMACKA DRUZINA HISTRION

Scandal on the corner of Vlaska and Koturaska

is a typical Histrion Actor’s Company comedy in
Kajkavian dialect taking place in the end of the 19th
century.The principal issue in the play is the distorted
memory caused by alcohol. The corner of Vlaska
and Koturaska does not actually exist and it can be
symbolically interpreted as the entire Downtown.

It shows the hangover of the characters as they
cannot remember where they have spent the night
and hence fear the worst. | depicted the non-
existent street corner between Vlaska and Koturaska
as an Escher construction of Zagreb buildings and
the distorted vision of space enhanced by ‘evidence’
from the play — a lost umbrella, a stolen bra and a
stolen shoe, kernels found in pockets.

&TD TEATAR

Glorija, Ljevoruka i This is you su
predstave kazalista &td. Sve se tri
navedene predstave bave osjetljivim
drustvenim problemima. Osnovna
ideja oblikovanja sva tri plakata
temelji se na krajnje simbolickom
izrazu teatarskih tema, tipografskim
elementima. Slova kao osnovni
oblikovni elementi, posjeduju
dovoljnu dozu ilustrativnosti, stoga
je odabir tipografije, letteringa i
boje na svakom plakatu bilo klju¢no
za postizanje Zeljenog izgleda i
simbolickog izraza.

&TD THEATRE

Gloria, The Left-handed Woman and
This is you are &td Theatre plays. All
the three plays address delicate social
problems. The idea behind the design
of the three posters is an extremely
symbolic presentation of theatre
topics through typographic features.
The letters as elements ofdesign have
a sufficient dose of illustrativeness
and hence the selection of typography,
lettering and colour for each poster
were crucial in order to achieve the
desired effect
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KAZALISTE KEREMPUH

Satiri¢ko kazaliste Kerempuh specijalizirano je za
satiru i humor s naglaskom na suvremene teme.
Predstave Svecenikova djeca, Krletka i Zivio Harms!
uzete su kao teme za oblikovanje serije plakata.
Plakati za sve tri predstave temelje se na crno bijeloj
ilustraciji kojima su prikazani elementi karakteristi¢ni
za scenografiju ili rekvizite iz pojedine predstave
kao dominantni vizualni elementi. Njihovom
kombinacijom sa drugim simbolickim elementima

ili bojom nastojala se izraziti osnovna poruka svake
pojedine predstave.

98

lean Poiret

KEREMPUH THEATRE

Kerempuh Satirical Theatre is specialised for

satire and humour with particular emphasis

on contemporary topics. Theatre plays Priest’s
children, The Cage and Long live Harms! have been
selected. Posters for the three plays are based on
black and white illustration depicting a feature of a
scenery or a paraphernalia from a specific theatre
play as dominant visual features. The specific
message of individual plays was conveyed through
a combination of the visual features with other
symbolic features,

KLASJA HABJAN
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp

IS ERT T Ty

BRADHC L [ POCRET

CRL IDVAN DI IWHTi 0

mrtve
djevoj

KAZALISTE GAVELLA

Osmi povjerenik, Fine mrtve djevojke i Tri sestre,
predstave su iz repertoara dramskog kazalista
Gavella. U sva tri plakata teme odabranih predstava
prikazane su bogatom likovnoscu, specificnim
jezikom simbola jake uocljivosti i metafori¢nosti.
Svojim pristupom srodni su vec postojecem
likovnom pristupu rje3avanju Gavellinih plakata.
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GAVELLA THEATRE
The Eighth Commissioner, Fine Dead Girls and Three
Sisters are plays from Gavella theatre repertoire.

The topics on the three posters have been illustrated
through luscious visual arts effects, through a

specific symbolic expression and through metaphors
attracting attention. The approach is similar to the
existing visual arts solutions in Gavella theatre posters.

Tri
sestre

Osmi
povijerenik
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TEATAR EXIT

U seriji plakata za predstave Munchausen, Ja,
tata i Njuske teatra Exit, jednostavnom linijskim
ilustracijama postavljenima u kontrastni odnos s
pozadinom, prikazani su simboli koji gledateljima
pruZaju uvid u karakter i temu svake odabrane
predstave ovog popularnog zagrebackog teatra.
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EXIT THEATRE

Symbols providing the audience with an insight into
the principal features of each selected play of this
popular Zagreb-based theatre have been presented
in this series of posters for the plays ‘Munchausen’,
I, Dad"” and ‘Snouts’ with a simple linear illustration
placed as a contrast with the background.
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lakst
Kikolaj Rudkowski

Jean-Claudea Berutii
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ZAGREBACKO KAZALISTE MLADIH (ZKM)

Plakati su dizajnirani tako da predstavljaju
Zagrebatko kazaliste mladih kao kazaliste u

potrazi za novim formama i trendovima koje

teZi eksperimentu i scenskim istraZivanjima te
visokoj estetskoj razini. Plakati koriste fotografije
kao polazidnu tocku dizajna kojom se predo¢ava
atmosfera ili neki osnovni elementi predstave.
Zatim se kolazem parafraziraju razne teZnje novim
kazalisnim i scenskim formama u jezik dizajna,

bilo jasnom aluzijom na sadrZaj predstave ili
reinterpretacijom poruka samih predstava. Rukom
ispisani naslovi trag su jakih autorskih pecata i Cestih
improvizacija u kazalistu, kao dodatna predodzba o
naravi i djelovanju kazalista.

z/kfm/f

ZAGREB YOUTH TEATHRE (ZKM)

The posters have been designed aiming to present
Zagreb Youth Theatre as a theatre in search

for new forms and trends, a theatre prone to
experimentation and scenic research, as well as a
theatre aiming to reach high aesthetic levels. The
posters include photographs as a starting point

of design which show the ambience or several
fundamental features of the play. Hence, a collage
technique is used to paraphrase the striving
towards new theatrical and scenic forms into design
language, both through obvious allusions to the
plot of the play or through reinterpretation of the
messages permeating the the plays. The handwritten
titles symbolise the impact of specific author’s work
and frequent improvisations in this theatre, as well
as additionally clarify the nature and the specific
activity of this theatre.
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SESTI SEMESTAR
Komunikacijski sustav u

odgovaraju¢im medijima
— Multimedijalna prezentacija

Zavrini zadatak preddiplomskog studija po prvi put dopusta
studentima da sami osmisle i odaberu sadrZaj kojim ce se baviti
i koji Ce istraZivati koristeci znanja i vjestine stecene u prethod-
nim godinama studija. Sada se od studenata traZi da se jasno
postave prema struci, definiraju svoju poziciju i artikuliraju
vlastite stavove u kontekstu suvremenih vizualnih komunikacija,
te da se postave i prema problemu ili podrucju koje su odabrali.
Projektni zadatak moZe se temeljiti na osobnoj promociji ili na
promisljanju odredenog fenomena u studentovoj okolini, ali
zavrsna prezentacija mora biti ostvarena u medijima i izraZaj-
nim sredstvima koji najbolje komuniciraju kako individualnost
studenta, tako i kompleksnost odabranog problema. Poticaj
je to studentima da na pojave i probleme oko sebe reagiraju u
skladu sa svojim Zivotnim pozivom.

SIXTH SEMESTER
Communication System

in the relevant Media

— Multimedia Presentation

The final task in the undergraduate study programme allows
students to select and create the content of personal interest
which they will focus on and explore using the knowledge and
skills acquired during the previous years of undergraduate study.
Students need to assume responsibility towards their profes-
sion, define their position and articulate their attitudes within
the context of contemporary visual communications, as well
as express their attitudes about the problem or the selected
area. The project task can be based on personal promotion
or reflexion on a specific phenomenon encountered in student
milieu. Nevertheless, the final presentation needs to be crea-
ted using the media and the means of expression which can
adequately communicate both student’s individuality and the
complexity of the selected issue. It is an incentive for students
to deal with occurrences and issues encountered in their milieu
in accordance to their profession.
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BLOK ‘OD(BLOK)IRAJ’

Uvjereni da se neznamo izraZavati crtanjem ili
pisanjem, skloni smo traZenju i nalaZenju rubnih’
nacina izraZavanja. Ponekad i osobama koje sebe
drZe kreativnima treba konkretan povod da bi
oslobodili svoje kreativne potencijale. ‘Od(blok)iraj’
je blok s tridesetdva zadatka namijenjena svima koji
vole crtati i pisati te istraZivati prostor gdje se te
dvije vjestine dotiCu. Ispunjavajuci svoj blok, vlasnik
prolazi kroz tri cjeline. Pri crtanju, neZivom predmetu
‘udahnjuje Zivot’ ili metaforama ilustrira poruku,
improviziraju¢i tehnikama i nacinima izrazavanja. Pri
pisanju, razvija sposobnost prepri¢avanja, potrebnu
jednako u brojnim profesijama kao i u svakodnevnom
Zivotu. U posljednoj cjelini vlasnik bloka spaja sliku

i tekst ilustriranjem vlastitih prica. Rje3avanjem
zadataka u crtacem bloku mozemo trenirati svoje
kreativne moguénosti bez obzira na osobne ambicije.
Blok je sastavljen od razlicitih vrsta papira, sukladno
preporucenoj tehnici ili zadanim poglavljima. Malog
je formata i spiralnog uveza kako bi bio prenosiv i
koristen u razlicitim situacijama. Zasad je izvedeno
3est primjeraka od kojih je svaki pronasao vlasnika
&iji ¢e radovi pridonijeti istraZivanju i usporedivanju
rezultata. Vjezbe su uglavnom izmisljene i
konstruirane prema nekim osobnim iskustvima, dok
je dio vjezbi za pisanje interpretacija vjezbi preuzeto
iz knjige ‘Radionica pisanja fikcije” Josipa Novakovica.

NOTEPAD ‘UNBLOCK’

We are convinced that we are unable to express
ourselves through drawing or writing, we are prone
to embracing the peripheral means of expression.
Persons who consider themselves creative at times
need a concrete incentive to release their creative
potential. ‘Unblock’is a notepad comprising of
thirty-two tasks intended for enthusiasts of drawing
and writing, as well as those fond of exploring

the area where the two skills intersect. The owner
needs to pass through three units whilst working

in their notepad. During the drawing segment they
are required to give life to an inanimate object or
illustrate a message through metaphors, improvising
techniques and methods of expression. During

the writing segment they need to develop the skill
of retelling which is required in a large number

of professions, as well as in daily life. Finally, in

the last unit, the owner of the notepad needs to
connect the picture and the text through providing
illustrations to their own stories. The tasks provided
in the drawing notepad strive to enhance creative
potential irrespective of one’s personal ambitions.
There are six copies of the notepad to date with each
of them having an owner whose work will promote
the research and comparison between the results.
The tasks are primarily invented and created based
on personal experience, whilst several writing tasks
aiming to improve the writing of interpretations have
been taken from the book entitled ‘Fiction Writer’s
Workshop” by Josip Novakovic.
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175.5 ECTS

Ova knjiga osvrt je na pozadinu, dosad osvojenih, 175.5 ECTS
bodova. Umjesto portfolija radova, ovdje se ja, kao student
dizajna, predstavljam svojim promisljanjima vezanim uz
odradene zadatke na studiju i nudim usporedbu orginalnih
pratecih tekstova radova i sadasnjih prisjecanja te najcesce
prizivanih iskustava iz istih. Sukladno tome, u knjizi su
priloZeni seminari i eseji za razne kolegije u protekle 4
godine studiranja u koje je uloZzeno mnogo truda (Cinilo se
tako ili ne), a nakon predaje su ostali pospremljeni u nekoj
ladici ili folderu i vise ih se nije spominjalo. Oni su ovdje jer
nisu formalnost u stjecanje zadovoljavajuceg broja bodova,
vec su izraz pokusaja stvaranja misle¢ih dizajnera. Dizajn
reinterpretira skripte i studentske biljeske pa u stiliziranoj
vizualnoj formi nalazimo klamericu koja nosi numeraciju,
podcrtavanja i uokviravanja koja sluZe za podjelu i
organizaciju sadrzaja, greske koje nastaju fotokopiranjem
itd. Knjiga je posvecena svim profesorima, predmetima,
zadacima, filmovima, knjigama, stripovima i uzorima iz svih
sfera Zivota (iji se pozitivan utjecaj na nase obrazovanje
Cesto nepravedno umanjuje jer na konacan rezultat utjecu
ponekad vrlo, vrlo suptilno.

175.5 ECTS

This book is a commentary on my 175.5 ECTS credits
achieved thus far. Instead of a portfolio of works, |
attempted to present my work as a design student through
reflections concerning specific tasks throughout the

study and | provide a comparison of the original texts
accompanying my work and the current remembrances
and most commonly recollected experiences acquired from
them. Consequently, | provided seminars and essays for
diverse courses during the past 4 years of study which |
had put substantial effort into (irrespective of whether it
appears so) and they were left in some drawer or in a folder
after submission and were never mentioned again. They
have been included in this book because they are not only a
formality for acquisition of the required number of credits,
but are also an expression of attempts at creation of
designers during their work. The design reinterprets lecture
notes and student notes and hence, through a stylized
visual form, a staple is provided which bears numerisation,
highlights and framing intended to divide and organize the
content and the mistakes originating through copying. The
book is dedicated to all the professors, courses, tasks, films,
books, comic strips and role models throughout the spheres
of life whose positive impact on our education is often
wrongfully reduced, since they often affect the final results
in a considerably subtle manner.

L

POGLED NA DVORISTE

Projekt ‘Pogled na dvoriste’ preispituje ulogu

i znalenje zajednickih javnih prostora koji nas
okruZuju a istovremeno poku3ava skrenuti paznju
zajednice na znacajan potencijal javnih povr3ina
koje su nam na raspolaganju. Zelja je potaknuti
zajednicu na (re)akciju i (re)vitalizaciju dvorista kao
mjesta za boravak, igru, spremite ili okupljanje.
Osnovne metode akcije su provokacija, interakcija
i povezivanje gradana. Cilj projekta je omogudilti
detaljniju edukaciju o planiranju i uredenju gradskih
povriina te upoznavanje s mogucim izvorima
financiranja koji bi omogucili transformacije
dvori3nih prostora kao znacajnih dijelova ukupnog
javnog urbanog prostora. Pomocu naljepnica u
obliku oznake za fotografski kadar koje se lijepe po
raznim lokacijama, omogucava se fokusiranje na
konkretne prostore. Predstavljanje ideje ostvaruje
se promotivnim letcima i serijom plakata koji
dokumentaristickom fotografijom i kratkim opisom
prenose glavni smisao projekta.
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VIEW TO THE YARD

The project View to the yard” analyses the role and
the meaning of common public areas surrounding us
and is simultaneously striving to attract attention of
the community to the significant potential of public
areas available to us. The idea behind the project

is to encourage the community to (re)act and (re)
vitalise the yard as a place for stay, play, storage or
social gathering. The principal methods of action are
provocation, interaction and connection between
the citizens. The objective of the project is to enable
a more comprehensive education on planning and
refurbishment of public areas, as well as providing
information on potential sources of financing

which would enable the transformation of yards as
important segments of the entire public space in
urban areas. The focus on concrete public areas is
achieved through the use of stickers designed in a
shape of a sign for photography shot which are put
on different locations. The presentation of the idea
is achieved through promotional leaflets and a series
of posters which through documentary photography
and a short description convey the basic message of
the project.
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SUPER MUSICA

Ideja projekta nastala je na temelju zakljucka da veliki
broj ljudi ima potrebu udovoljavati nekim svojim
malim osobnim Zeljama i navikama. Ponekad te Zelje
nazivamo ‘musicama’ a one su Cesto puta dokaz
koliko je interesantan, kreativan i duhovit ljudski

um. Izmisljenim likovima simbolicki su predstavljeni
pojedini karakteri kojim je stvoren novi, mali svijet
likova s kojima se svatko od nas moZe poistovijetiti.
Likovi su vizualno stilski ujednaceni a odabrani dio
njihovog tijela asocira na naviku za kojom lik iskazuje
potrebu. Oblikovanjem ‘stickera’, koji su ljepljeni po
javnim mjestima, napravljena stranica na drustvenim
mrezama (Facebook). Likovi nas navode da
razmislimo o sebi samima i svojm ‘musicama’, da ih
prihvatimo i odaberemo odgovarajuci lik ili izmislimo
novi, $to projekt moZe dalje razvijati i Siriti. Projekt
ujedinjuje tri podrugja koja su bliski autorici projekta,
ilustraciju, uliénu umjetnost i dizajn.

SUPER WHIM

The idea behind the project resulted from
observation and becoming acquainted with different
people of which a large number is prone to meeting
their petty needs. Such needs are sometimes referred
to as whims. Whimsical habits have inspired this
project as they are a proof of interest, creativity

and humour of the human mind. During the initial
phase a survey was conducted on caprices, which
was followed by planning, drawing and naming

of characters, the creation of stickers which were
subsequently put on public places and finally a
profile on social network sites (Facebook) was
created. The characters created are stylistically
homogeneous, they have been depicted humorously
and are aiming to improve the mood of the beholder.
They even invite us to invent new characters. Hence,
the project can develop and expand. Moreover, the
project brings together three areas the artist is fond
of illustration, street art and design.

ANA VUJASsI¢
MENTOR Stipe Bréi¢
ASISTENT / ASSISTANT Luka Bor¢i¢
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JESI LI IKADA CUO ZA
SALIIVO DRUSTVO
KVAKT

GDJE JE POSLJEDMII
SACUVANI BUNAR NA
GORNJEM GRADUY

IZA OGRADE
— TAJNE DUBRAVKINOG PUTA
Dubravkin put, jedna od najljep3ih zagrebackih
3etnica u samom centru grada, duljine oko dva
kilometra, nazvana je prema naslovu Gunduli¢evog
istoimenog knjizevnog djela. Zagrep&ani i turisti
nedovoljno su upoznati s lokacijom i proslosti
Dubravkinog puta kao znac¢ajnog i zanimljivog
dijela ‘zelenog’ Zagreba. PaZnju rijetkih posjetilaca
privlace starinske vile sagradene duz Dubravkinog
puta, koje su nekad pripadale znamenitim gradanima
Zagreba a djela su zna&ajnih hrvatskih arhitekata
poput Stjepana Planica, Kazimira Ostrogovica
i drugih. Projekt naslovljen ‘Iza ograde - tajne
Dubravkinog puta’ ima za cilj upoznavanje javnosti
s bogatom proslo3¢u tog dijela grada. Projekt
ukljucuje signalistiku kojom bi se oznacila svaka vila s
elementarnim podacima o biviem vlasniku, nastanku
i graditelju te tiskani prigodni ilustrirani vodic.

BEHIND THE FENCE

— SECRETS OF DUBRAVKA’S PATH

— secrets of dubravka’s path

Dubravka’s path is one of the most beautiful
Zagreb’s walkways located in the centre of the city.
Its current name originated from the eponymous
literary work by Gunduli¢. Zagreb inhabitants and
tourists are insufficiently acquainted with the
location and the history of Dubravka’s path as an
important and interesting part of the green area of
Zagreb. Old fashioned villas, which used to belong
to remarkable citizens of Zagreb, constructed
along Dubravka’s path attract the attention of
visitors. These family houses were the result of
work of reputable Croatian architects such as
Stjepan Plani¢ and Kazimir Ostrogovi¢, to name

a few and are considered significant for Zagreb
architectural heritage. The project entitled ‘Behind
the fence — secrets of Dubravka’s path’ strives to
inform the general public about the rich history of
that part of the city. The project includes signalistics
which can be used to mark each villa containing the
fundamental information on the former owner, the
construction and the constructor. The project also
comprises of a relevant printed illustrated guide.
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SEDAM VELICANSTVENIH

Dizajn je u svojoj sustini rjesavanje problema a
prepreke na koje nailazimo u dizajnerskom procesu
Cesto nisu povezane izravno s projektnim zadatkom
aimaju velik utjecaj na njegov konaéni ishod.
Inspiracija, komunikacija s mentorom, dosljednost
ili artikulacija i sli¢ni problemi mogu neizravno
ugroziti sam projekt. Sto se ranije s njima suo&imo
prije ¢emo ih moci osvjestiti, analizirati te ih pokusati
Sto bezbolnije rijesiti ili zaobidi. Cilj ovog projekta
je utvrdivanje problema u vlastitom dizajnerskom
procesu. Vizualiziraju¢i probleme dajemo im neku
novu, pozitivnu, drugaciju vrijednost.
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THE MAGNIFICENT SEVEN

Design is basically problem solving. The obstacles
encountered in design process are often not
connected directly with the project task and they
have a significant impact on its final outcome.
Inspiration, communication with the mentor,
coherence or articulation and similar problems can
indirectly jeopardise the project itself. The sooner
we face them, the earlier will we be able to raise
our awareness on these issues, analyse them and
attempt to tackle them in the most opportune
manner or simply avoid them. The objective of this
project is neutralising of the negative sign to the
detected problems in one’s own design process. A
new positive and different value can be attributed to
them through visualisation of the problems.

TENA KELEMEN
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

LEKSIKON

Projekt je nastao na iskustvu komuniciranja
Leksikonima u osnovnoskolskom razdoblju, kada
su ovi alternativni oblici medusobne komunikacije
ucenika bili izetno popularni. Njihova popularnost
imala je uporite u mogucnostima razmjenjivanja
razli¢itih poruka izmedu prijatelja ili simpatija. U
ovom projektu komunikacija medu studentima
Studija dizajna odvija se metodom ankete, odnosno
metodom pitanja i odgovora, iznesenih u formi
Leksikona. Pitanja su vezana uz teme iz dizajnerske
struke i studentskog miljea a odgovori izraZavaju
siroki raspon raspoloZenja i stavova studenata,
iznesenih Cesto u humoristi¢nom tonu.

PREDDIPLOMSKI STUDIJ/PROJEKTIRANJE—VIZUALNE KOMUNIKACIJE, 6. SEMESTAR
UNDERGRADUATE PROGRAMME/DESIGN COURSE —VISUAL COMMUNICATIONS DESIGN, 6™ SEMESTER

AUTOGRAPH BOOK

The project is the result of experience of
communication through Autograph books during
primary school when this alternative method

of communication among students is extremely
popular. The popularity of Autograph books was
based on the opportunity to exchange diverse
messages among friends or sweethearts. The
communication among students of the School of
Design in this project occurs using a method of
survey, i.e. through questions and answers, provided
in the form of an Autograph book. The questions
address design issues, as well as those popular
among students, while the answers present a vast
array of moods and attitudes of students and they
are normally provided humorously.

Comic Sans,
da me
nasmijava

g o s 3 e

V. -

e e e

s b e b T ™

Lewrmrs 1w mrs

S By W W W

(svakih 5 min)

ey T m—

R —
[ ST

PP —

A e i Ras

g m e w  —

109




Tipografija

Cilj tipografskih kolegija na preddiplomskom studiju je stvaranje
osnovnog, upotrebljivog fundusa znanja o tipografiji. Studenti

se upoznaju s osnovnim terminima (tipografija, pismo, font,
mjerne jedinice...), osnovnom klasifikacijom pisama (serifni/be-
zserifni; konstrukcija translacije i ekspanzije; naslovna pisma i

pisma za tekudi tekst...), osnovnim parametrima manipulacije

(horizontalni pokret — spacing, kerning, tracking, veli¢ina pi-
sma — te vertikalni pokret — prored i veli¢ina pisma) i povije3¢u

tipografske discipline. Studenti se takoder upoznaju s osnovama

tipografskog sloga, proporcijama, formatima i hijerarhijom tek-
sta. Nastava se provodi preteZno u obliku niza prakti¢nih vjezbi

koje tipografsku disciplinu opisuju iz oba smjera — makro (rad sa

slovima, mreZe, formati...) i mikro (analiza, konstrukcija, crtanje

slovnih znakova i cijelih pisama). Nakon usvajanja uobicajenih

rieSenja za uobicajene probleme od studenata se oCekuje i

kriticki stav te odstupanja.

Nakon uvodnih predavanja i preteZno tehnickih vjezbi s prve
godine, studenti se na drugoj i trecoj susre¢u s kompleksnijim
zadacima poput oblikovanja knjiga, ¢asopisa i digitalnih pisama.
Uz aktivno povezivanje znanja usvojenih prethodnih godina,
od studenata se ocekuje da do kraja preddiplomskog studija
svakoj vrsti dizajnerskog problema/projekta mogu pristupiti
tipografski i potencijalno ga iskljucivo tako i rjesiti.

GODISNJAK STUDIJA DIZAJNA 13./14.—PREDDIPLOMSKI STUDIJ
SCHOOL OF DESIGN ANNUAL REVIEW 13/14 —UNDERGRADUATE PROGRAMME

Typography

The specific objectives of the course at the undergraduate study
is the creation of the fundamental, usable knowledge base
on typography. Students are being acquainted with the basic
concepts (typography, script, font, and measurement units, to
name a few), basic classification of script (serif/sans-serif;
construction of translation and expansion; title calligraphy and
regular text calligraphy, to name a few), basic parameters of
manipulation (horizontal movement: spacing, kerning, tracking,
script size; vertical movement: spacing and script size) and the
history of typography. Students are also introduced to funda-
mentals of typographic ligature, proportions, formats and text
hierarchy. The lectures are normally organised as practical
work presenting typography from two points of view —macro
(work with types, grids and formats) and micro (analysis, design,
drawing of fonts and entire typeface). In addition to mastery of
the most common solutions in tackling of everyday issues, the
students are expected to develop a critical attitude and distance.

Following the introductory lectures and primarily technical pra-
ctice during the first year of study, the students of the second
and third year face more complex problems such as design of
books, magazines and digital typeface. In addition to having
comprehensive overview of knowledge acquired during the
previous years of study, the students are expected to be able
to tackle problems using their knowledge in typography and
solve it primarily in this manner by the completion of their un-
dergraduate study.
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PRVI SEMESTAR

Kaligrafija

— PIS&I"IJG Sirokim perom

Kaligrafija je grana vizualne umjetnosti koja se bavi pisanjem
kao likovnom formom i predstavlja temelj znanja o slovnim ob-
licima. Pisanjem Sirokim perom studenti se upoznaju s logikom
kontrasta, konstruktivnim elementima slova, proporcijama te
neposredno savladavaju ritam unutar i izmedu rijeci (spacioni-
ranje) te izmedu redaka (prored). Usavr3avanje tehnike pisanja
u ovoj vjezbi nije samo sebi svrhom ve¢ su znanJa steCena kroz

pisanje izravno primjenjiva u svemu $to ukljucuje slova, od pro-
jektiranja logotipa, informacijskih sustava do knjiga i ¢asopisa.

FIRST SEMESTER
Calligraphy
— Writing with a Broad Nib Pen

Calligraphy is a branch of visual art involved in writing as a form
of visual art and is considered the foundation of knowledge on
letter forms. Using a broad nib pen for writing is aimed at intro-
ducing the students to the logic of contrast, structural features
of letters and proportions and are indirectly acquainted with
the rhythm within and between words (spacing) and between
the lines (leading). The perfecting of the technique of writing
in this course is not an end in itself, as the knowledge acquired
through writing is directly applicable.
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DRUG' SEM ESTAR VITA VREBAC DORJA HORVATIC
“ . " MENTOR Hrvoje Ziveic MENTOR Hrvoje Ziveic

U pOtI’eba mreze u ti pPOg raﬁJ| DEMONSTRATOR Marko Hrastovec DEMONSTRATOR Marko Hrastovec
U slijedu vjeZbi koje se niZu od jednostavnih do kompliciranijih,
studenti savladavaju osnove tipografske raspodjele plohe. U
zimskom semestru vjezbe se temelje na klasicnom pristupu
oblikovanja tekuceg teksta (knjige) pomocu Villardovog di-
jagrama, dok se u ljetnom obraduje upotreba kompleksnijih
mreZa, poglavito metodologije $vicarske tipografske skole (J.
M. Brockmann, E. Ruder...). Posebna paZnja usmjerena je kako
tretmanu tekuceg teksta (na mikro razini), tako i logici sustavnog
rasporeda svih elemenata (na makro razini). NIETZSCHE
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SECOND SEMESTER
Use of a Typographic Grid

During a sequence of exercises ranging from the simplest ones
to the more complex, the students are introduced to basics of
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adopted in the Swiss style typography (.M. Brockmann, E. Ruder, e e ———— T

etc.). Special focus is placed on dealing with the entire text (at SEm e e ST e

the micro level), as well as on the logic of systematic layout of ;:_-: ___*__:: ::_ ——

all the features on the page (at the macro level). e R e 1 l?
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DRUGI SEMESTAR
zrada vlastitog
monograma

Monogram je znak sastavljen od dva ili viSe slova, inicijala oso-
be, udruge, tvrtke ili neke druge vrste organizacije, te se poput
klasicnog logotipa koristi za raspoznavanje i oznacavanje. Mo-
nogram ima dugu povijest (od kovanog novca, preko plemickih
oznaka do tiskara, izdavaca i umjetnika), a do danas se njegova
upotreba zadrZala primarno kao varijanta logotipa. Ovim uvod-
nim zadatakom studenti se kroz osmisljavanje i iscrtavanje vla-
stitog monograma upoznaju s crtanjem Bézierovim krivuljama,
ogranicenjima pri reprodukciji ovisno o mediju te smislenom
povezivanju forme i sadrzaja (vlastite osobnosti).

SECOND SEMESTER
Creation of One’s
own Monogram

Monogram is a sign consisting of two or more letters, initials of a
person, association, company or any other type of organisation
and is used as a classical logo for identification and recogni-
sability. Monograms have a long history (ranging from metal
money, aristocrat signs and printeries, publishers and artists)
and its use primarily as a variant of logo has been present to
date. This introductory task aims to introduce the students to
the drawing of Bezier curves, reproduction restrictions depen-
ding on the media, as well as a meaningful connection of the
form and the content (one’s own personality) through design
and the drawing of their own monogram.
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DRUGI SEMESTAR

Tehnicki logotip

Vjezba se temelji na iscrtavanju jedne rijeci u vise razlicitih
stilova i vrsti slova (sans, serif, kurziv, kurenti, verzali). Logotip
se u ovom slucaju ne projektira u klasicnom smislu rijeci (for-
ma ne mora odrazavati sadrzaj) vec je naglasak na istraZivanju
formalnih stilova i pristupa, dubljem razumijevanju konstrukcije
slova, logikom kontrasta i uskladivanju pozitivnih i negativnih
formi. Ocekuje se da na ovaj nacin studenti dobiju kvalitetnu
podlogu i tehnicke vjestine potrebne za projektiranje logotipa.

SECOND SEMESTER

Tehnicki logotip

This exercise is based on drawing one word in several different
styles and letter constructions (sans, serif, cursive, lowercase,
uppercase). Instead of trying to match the appearance of the
shapes to the meaning of the word, the emphasis is on exploring
different aesthetics and approaches to drawing letters, better
understanding of letter construction, contrast and counter sha-

pes. The exercise is meant to prepare students for designing
wordmarks as part of bigger visual identity projects.
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TRECI SEMESTAR
Crtanje klasi¢nih serifnih slova
— Varijacija u kontrastu

Pomoc¢u metode za konstruiranje slova temeljenih na pisanju
sirokim perom (LetterModel, Frank Blokland) studentiiscrtavaju
kurente koji ¢e im posluZiti kao osnova za crtanje klasi¢nog seri-
fnog pisma. Unatoc istoj polazi$noj tocci (LetterModel) gotovo
svaki student dolazi do drugacijeg riesenja. U ovoj vjezbi se od
studenata ne ocekuje velika inovativnost u dizajnu vec prvent-
sveno savladavanje osnova oblikovanja pisma. U drugoj fazi se
na temelju nacrtanih serifnih slova izvode varijacije u visem i
nizem (bezserifna i slab serifna pisma) kontrastu.

THIRD SEMESTER
Drawing of seriffed Letters

— Variations in Contrast

Through the method for design of letters based on writing with
a thick pen (LetterModel, Frank Blokland) the students draw
lower-case script letters to provide a base for the drawing of
the classical serif script. Irrespective of the LetterModel almost
every student provides a different solution. In this practical
work exercise the students are not obligated to show particular
innovativeness in design, as the task aims primarily at mastery
of scripting fundamentals. During the second phase the task
focuses on variations in higher and lower (sans-serif and weak
serif script) contrast based on the drawn serif letters.
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abcde [‘gh kolibri

ijkImnop kolibri
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abcdefghi  primjer
jklmnopqr  primjer
StuUVwWXyz  primjer

primjer
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TRECI SEMESTAR
Prezentacija pisma

Uobicajen nacin prezentacije pisma jest knjiZica koja predstavlja
pismo u punom opsequ i u razli¢itim tipografskim situacijama.
Radi se o svojevrsnoj osobnoj iskaznici pisma koja sadrZi podatke
0 samom pismu, njegovom dizajneru, izdavacu fonta, pripovijest
o nastanku... Ona sadrZi potpun pregled porodice (prikaz svih
karakteristi¢nih slovnih znakova svakog pojedinog reza, liga-
tura, alternacija i ostalih specificnosti), preporuke za uporabu
(prikaz rezova u razli¢itim veli¢inama, proredima i poravnanjima,
prikaz blokova teksta za rezove koji su namijenjeni slaganju
kontinuiranog teksta) i ostale tehnicke podatke. Takoder, to
je i ‘prica’ o pismu ispricana na zanimljiv, originalan i prikladan
nacin. Oblikovanje knjiZice moZe biti vrlo eksperimentalno, ali
i tradicionalno u pristupu i konacnom rezultatu pod uvjetom
da su sadrZani svi obavezni elementi te da postoji jasna stilska
poveznica knjiZice i odabranog pisma.

THIRD SEMESTER
Type Specimen

The common method of typeface presentation is a booklet
providing a comprehensive presentation of the typeface inc-
luding a vast array of typographic situations. It is a personal
identity of typeface comprising of information on the typeface
itself, its designer, font publisher and a story of its inception,
to name a few. It consists of a comprehensive overview of
the system (illustrating all the specific typefaces of specific
incisions, ligatures, alternations and other distinctive features),
instructions for use (an overview of incisions of various sizes,
spacing and alignments, a survey of text blocks intended for
continuous text structuring) and other technical information.
In addition, it is a story of a typeface told in an innovative,
interesting and appropriate manner. Design of a library may
be both experimental and traditional in its approach. Its final
results providing all the obligatory features have been included
and there is a clear stylistic connection between the library and
the selected typeface.
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NEUTRA

Neutraface je tipografija grupe House Ind., nastala po
uzoru na brojke koje se nalaze na zgradama arhitekta
Richarda Neutre. Kao $to njegova arhitektura spaja
prirodu i ¢ovjeka, tako i ovo pismo objedinjuje
humanisticko i geometrijsko. To nacelo je naglaseno
alternativnim formama slova, koje omogucuju izbor
izmedu ta dva karaktera. Ovaj type specimen nastoji
prikazati taj dvojni karakter i omoguciti izravnu
usporedbu razli¢itih formi istih znakova.

NEUTRA

Neutraface is a typeface created by House Ind. Group,
the principal idea behind it being the numbers written on
the buildings by the architect Richard Neutra His
architecture connects the Nature and man and
similarly this font brings together the humanistic and
the geometrical. This principle has been emphasised
through alternative letter forms which enable the choice
between these two types of character. This type specimen
is aiming to present the dual character and enable direct
comparison between different forms of the same signs.

KLINIC SLAB

Klinic Slab je slab serifna porodica pisama s

Cetiri debljine koju je 2013. dizajnirao Joe Prince.
Prince je aktivni ¢lan online zajednice dizajnera i
tipografa Dribbble, na kojoj je objavljivao proces
stvaranja Klinic Slaba, a korisnici stranice svojim su
komentarima i sugestijama sudjelovali u dizajnu.
Specimen je podijeljen u dva dijela, crveni koji
odmotavanjem otkriva online timeline dizajna, i plavi
koji prezentira dovr3eni Klinic Slab.

KLINIC SLAB

Klinic Slab is a slab-serif typeface with four weights
designed by Joe Prince in 2013. Prince is an active
member of Dribble, an online community of
designers and typographers where he published the
process of creation of Klinic Slab and website users
participated in the design with their comments and
suggestions. Specimen has been divided into two
parts — a red part, which through unfolding reveals
the online timeline of design and a blue part which
represents a completed Klinic Slab.
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ARCHER ARCHER
Archer je slaboserifno pismo dizajnirano za ¢asopis Archer is a slab-serif typeface designed for use in
o kuc¢anstvu Marthe Stewart. Specimen zamisljen Martha Stewart Living Magazine. The specimen is

BELLO BELLO

Bello is a typeface created by Underwear group

Bello je tipografija grupe Underwear, koja oblikuje
which designs interesting and different fonts. Bello

zanimljive i drugacije fontove. Bello je nastao po

uzoru na rukom pisane oglase, znakove i logotipe

kakvi se ¢esto nalaze na mjestima poput slasticarnica,

trgovina dje¢jim igrackama ili u kafi¢ima opustenijeg
ambijenta. Tako se i ovaj type specimen referira na
vizualni kod, razigranih velicina teksta, uz autorske
ilustracije postavljenog stola u slasti¢arnici.

originated from handwritten advertisements, signs
and logos which are often found in places such as
ice-cream parlours, children’s toys shops or coffee
bars with a more relaxed atmosphere. Hence even
this type specimen has a visual code, playful text
sizes, in addition to author’s illustrations of a set
table at an ice-cream parlour.

kao knjizica ideja i predlozaka na koje je sve moguce
nacine koristiti ovo pismo. Tako su naglasavanjem
detalja samog fonta stvoreni patterni u duhu uzoraka
zidnih tapeta i sli¢nih dekora, dok su korice, vodedi
se istom idejom, presvucene tkaninom.

conceived as a booklet of ideas and templates on

diverse possible ways of use of this typeface. Hence,

through highlighting of the details of the font itself
patterns associating of wallpaper patterns and
similar decoration have been created, whilst the
covers, behind which there is the same idea, have
been upholstered with fabric.
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Za ovu vjeZbu od studenata se oCekuje poznavanje anatomije
slova, vrsta kontrasta te osnovne vjestine crtanja slova. Na te-
melju nasumi¢no odabranih parametara (konstrukcija, kontrast,
x-visina...) studenti crtaju skice duZine jedne rije¢i. Nasumicni

parametri omogucavaju nove i neoCekivane situacije te uvjetuju C
studente da crtaju van svojih navika. Pocetne skice posluZit ¢e © p Op
kao predloZak za razvoj cijelog pisma. Kada je dizajn definiran, po

slova se digitaliziraju (skeniraju te iscrtavaju pomocu Bézierovih
krivulja) i oblikuju u funkcionalan digitalni font.
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The initial drafts were used as a template for the development forg e sk, };{-ﬂ}

of the entire typeface. Once the design had been defined, the Iu‘.‘?::.l.!’ﬂilg;:l:u

typeface was digitised (scanned and drawn using Bézier curves)

and designed into a functional digitised font.
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CETVRTI SEMESTAR
Tipografska hijerarhija
| struktura

Zadatak je oblikovati imaginarni casopis proizvoljne tematike.
Naglasak je na tipografskom tretmanu sadrZaja koji izlazi iz
gradenja unutarnje logike ¢asopisa, uspostavi hijerarhija teksta,
mreZe, rubrika te navigacije. Ovaj kompleksan zadatak spaja
sadrzaj i formu Sto potice studente na kriti¢ko razmisljanje, istra-
Zivanje i komunikacijski jasnu artikulaciju teme kojom se bave.

FOURTH SEMESTER
Typographic Hierarchy
and Structure

The assignment is to design an imaginary magazine of an arbi-
trary topic. The emphasis is put on the typographic treatment
of the content which comes out of the magazine’s inner logic,
text hierarchy, grid, columns, navigation, and ends with the
design of the lettering for the magazine’s logo and a series of
covers. This complex assignment connects form and content,
which encourages the students to think critically, to do research,
and to clearly communicate and articulate the topic that they
are dealing with.
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INK MAGAZIN

Ink Magazine je Casopis o tetoviranju, tetovazama i
kulturi tetovaze. Casopis tiskan na transparentnom
papiru unato¢ ogranicenjima, donosi i nove
mogucnosti u oblikovanju prijeloma. Upotrijebljene
su dvije boje, cyan i magenta, koje preklopljene
sugeriraju dojam trodimenzionalnosti.

INK MAGAZINE

INK Magazine is a magazine on tattooing, tattoos
and tattoo culture in general. The magazine has
been printed on transparent paper irrespective of
its limitations and provides new opportunities in the
design of the layout. Two colours have been used,
cyan and magenta, which, when folded, create an
impression of three dimensionality.

DORA KASUN
MENTOR Hrvoje Zivei¢
DEMONSTRATOR Marko Hrastovec

10%

10" je Casopis koji se bavi popularnoznanstvenim
temama. Znanost Cesto istraZuje nesto puno vece
(zvijezde, galaksije) ili puno manje od ¢ovjeka
(stanice, atomi). Kako bi se opisala proporcija

velikih malih veli¢ina, koriste se potencije odredenih
brojeva, najéesce broja 10. Svi ¢lanci su podijeljeni u
kategorije kojima su pridruZene Cetiri potencije broja
10. Ovisno o tome kojoj je potenciji pridruzen koji
¢lanak ovisi i upotrijebljen tipografski stil. Ideja je bila
prenijeti empirijsku podjelu fizickog svijeta u Casopis.

10"

10" is a magazine dealing with popular science topics.
Science often explores something beyond man (stars,
galaxies) or much smaller than man (cells, atoms).

In order to describe or the proportions of large or
small sizes, potentials of specific numbers are used,
most commonly of the number 10. All the articles
have been divided into categories to which four
potentials of number 10 have been associated with.
A typography style has been used in accordance to
the potential a specific article has been associated
with. The idea behind it was to transfer the empirical
division of the physical world into a magazine.
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THE FANTASY REVIEW

The Fantasy Review je Casopis fantasy role playing
tematike, koji sadrZi kritike drustvenih i video

igara iz sfere znanstvene fantastike, te intervjue

s njihovim autorima. Casopis je oblikovan u formi
plakata, buduci da na poledini sadrZi novu drudtvenu
igru u svakom broju. Plakat savijanjem po principu
‘harmonike’, formom postaje bliZi klasinom ¢asopisu.
Koristi samo dvije boje kako bi se ustedilo na

izvedbi a istovremeno nadoknadilo troskove licence
igre. Izbor tipografije je primjeren tonu teksta a
obogacena je motivima iz SF tematike.

THE FANTASY REVIEW

The Fantasy Review is a magazine covering the topic
of fantasy role-playing, which includes criticism

on social and video games in the field of science
fiction, as well as interviews with their developers.
The magazine has been designed in the form of a
poster, since it includes a new social game on the
back cover in each issue. The poster can be folded
like an accordion and hence through folding its form
becomes more similar to a classic magazine. It uses
only two colours to reduce the costs and make up
for the costs of the license of games. The selection of
typography is accordance with the tone of the text
and it has been enriched with science fiction motifs.

PSY-FI

Psy-Fi je Casopis znanstvenog karaktera koji se
bavi temama iz podru¢ja psihologije i sociologije.
Forma Casopisa proizlazi iz psiholoske teorije koja
govori o razini dosega ljudske spoznaje. Prijelazom
na visu razinu svijesti, format postaje veci cime
sadrzaj i prijelom postaju kompleksniji. Zastupljeno
je osam razina svijesti, odnosno osam formata, koji
pojedinacno c¢ine jedno poglavlje. Gradacija formata
oblikuje naslovnu stranicu koja prikazuje sadrZaj
svake pojedine razine.

PSY-FI

Psy-Fi is a scientific magazine dealing with the
topics in the field of psychology and sociology. The
form of the magazine originates from psychological
theory which deals with the range and scope of
human cognition. Through transcendence to a
higher level of consciousness, the form becomes
larger which makes the content and the layout
increasingly complex. Eight levels of consciousness
or eight formats have been covered which separately
constitute a chapter. A gradation of formats shapes
the front cover which presents the contents of each
separate level.
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PETI SEMESTAR

Digitalizacija I reinterpretacija
postojeceg pisma

‘Revival’ postojeceq, a nedigitaliziranog pisma veZe studente
uz tipografsku tradiciju i upucuje ih na istraZivanje tipografske
povijesti s naglaskom na hrvatsko tipografsko naslijede. Rekon-
strukcija i nadogradnja ‘nadenog’ pisma odvija se u dvije faze.
Prva se bavi analizom zatecenih formi te kreiranjem $to vjernije

digitalne inkarnacije pisma, dok u drugoj studenti oblikuju vla-
stitu, subjektivnu reinterpretaciju i nadogradnju istog.

FIFTH SEMESTER
Digitisation and Reinterpretation of
the existing Typeface

The revival of the existing, non-digitised typefaces connects the
students with tradition of typography and encourages them
to explore history of typography focusing on the Croatian
typographic heritage. The reconstruction and the upgrade of
the existing typeface are implemented through two phases:
the first phase focuses on the faithful digital incarnation of the
typeface, whereas during the second phase the students design
their own, subjective reinterpretation.
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NOIR

Pismo je nastalo po uzoru na stare najavne 3pice

za kriminalisticke hollywoodske crnobijele filmove

iz kasnih 30-ih. Rije¢ je o vrlo geometriziranom
pismu s naglaskom na specificne ostre zavretke

i detaljima kojima se suprotstavlja nekolicina vrlo
oblih slovnih formi. Pismo je predstavljeno u formi
multifunkcionalnog omota za film ‘Marked Woman’.
Omot se rastvara u pop-up spremnik/drza za DvD,
moguce ga je koristiti kao promotivnu knjiZicu ili kao
plakat ako se potpuno rastvori.

NOIR

The idea behind the font were old trailers for
Hollywood black and white crime movies from

late 1930s. It is a considerably geometric font
highlighting the specific sharp endings and with
details which are opposed by several very round
letter forms. The font has been presented through
a multifunctional film sleeve ‘Marked Woman'. The
sleeve opens up to become a pop-up container/DpvD
box and, when unfolded completely, it can be used
as a promotional booklet or as a poster.
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KLASJA HABJAN
MENTOR Nikola Durek
DEMONSTRATOR Marko Hrastovec

TIMBER

Ovo neserifno pismo nastalo je oZivljavanjem i
digitalnom interpretacijom starih tiskarskih matrica

izradenih od drveta. Timber je Sirok, masivan i Cvrst,

na prvu nalik mnogim postoje¢im modernistickim
pismima a u isto je vrijeme profinjen i specifican.
Idealno je pismo za naslove i podnaslove.
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TIMBER

This sans-serif font was created through a revival
and digital interpretation of old matrix printing
made from wood. Timber is broad, massive and
sturdy, at first glance similar to a large number of
existing modernist fonts, yet simultaneously also
sophisticated and specific. An ideal font for headlines
and subtitles.

PREDDIPLOMSKI STUDIJ/TIPOGRAFIJA, 5. SEMESTAR
UNDERGRADUATE PROGRAMME/TYPOGRAPHY, 5™ SEMESTER

ANA VUJASIC
MENTOR Nikola Durek
DEMONSTRATOR Marko Hrastovec
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CARNELUTTI

Inspiracija za ovo pismo bio je natpis zagrebackog
gradevnog poduzeca brace Carnelutti na zgradi u
Tomasicevoj ulici. U prvoj fazi kreirana je digitalna
verzija pisma, a u sljedecoj vlastita interpretacija.
Ovo pismo natpisnog karaktera ima dvije debljine,
Regular i Hairline a sadrZi i alternacije za pojedine
slovne znakove.

CARNELUTTI

The font was inspired by the inscription written by
the construction company brothers Carnelutti on a
building located in Tomasiceva Street. During the
first phase a digital version of the font was created
and subsequently also an own interpretation. This
font with features of inscription has two thicknesses:
Regular and Hairline and it also includes alternations
for individual letters.
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SESTI SEMESTAR
Tipografska linearnost
| eksponencijalnost

Knjiga, definirana u tradicionalnom smislu, stari je medij i ima
svoju sintaksu, tj. ima u dobroj mjeri utvrdene obrasce, odnose
i pravila prenosenja informacija, koja valja postovati. Ona mora
prenijeti informacije primjereno i optimalno. Studenti oblikuju
izabrano djelo u eksperimentalnoj interpretaciji, svjesno odmi-
¢udi od tradicionalnog kanon oblikovanja knjiga. Svrha zadatka
je propitivanje pozicije knjige u digitalnom dobu u kojem su in-
formacije digitalizacijom postigle razinu kompresije koji znatno
nadilazi mogucnosti knjige, a i njena funkcija najpopularnijeg
prijenosnika znanja (tu ulogu preuzimaju internet i televizija) je
poljuljana. | pored toga, zbog svoje formalne sagledljivosti, ana-
lognosti i izradi po ¢ovjekovoj mjeri, knjiga je zadrZala kredibili-
tet. U tom smislu je i cilj zadatka eksperimentalne interpretacije
istraZiti njena medijska ‘ogranicenja’i upotrebiti ih kao ‘prednosti’
kroz koje ¢e do izrazaja doci njeni neupitni spoznajni potencijali.

SIXTH SEMESTER
Typographic Linearity
and Exponentiality

Book, defined in a traditional sense, is an old medium using its
own syntax and with given patterns, relationships and rules on
information transfer which need to be complied with. It needs
to convey textual, cognitive information in an appropriate and
optimum manner. The students design the selected work in
experimental manner, consciously moving away from tradi-
tional book canon. The objective of the task is the analysis
of the importance of books in the digital age where digitised
information reached compression levels which substantially
exceed the potential of books whose leading role in information
conservation has been affected. Moreover, the role of books as
the most important knowledge transmitter has also been lost
to the Internet and television. In addition, due to the percep-
tion of their form, their analogue features and to their being
tailor-made to meet human requirements, books retained their
credibility. Consequently, the specific objective of the task of
experimental interpretation is to explore the limitations of books
as the media and transform them into advantages which can be
used to highlight the indisputable cognitive potential of books.
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KLASJA HABJAN
MENTOR Nikola Durek
DEMONSTRATOR Marko Hrastovec
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SWEET THURSDAY

Novela Johna Steinbecka iz 1954. godine mjestom,
likovima i duhom nastavlja novelu ‘Cannery

Row’. Radnja je smjestena u grad Monterey

na kalifornijskoj obali u vrijeme nakon Drugog
svjetskog rata a prikazuje lokalne ljude na duhovit

i human nacin. Drustvo od dvadesetak likova
(propalica, znanstvenika, prostitutki, trgovaca),
medusobno si pomaZe koliko i odmaZze. Likovi &ine
cijeli mikro svijet, zatvoren i idealiziran, a u isto
vrijeme prekrasno univerzalan. Ve¢ je u predgovoru
vidljiva Steinbeckova misao vodilja; Mack Zeli ¢itati
knjigu u kojoj je jasno $to osoba misli iz onoga

$to osoba kaZe. Zbog toga su u prijelomu poneki
dijalozi ili price unutar pri¢a istaknuti crvenom
bojom, velicinom i drugacijom tipografijom. Ti se
odabrani dijelovi mogu ¢itati sami za sebe te su
Cesto poucni na Steinbecku svojstven nacin, kroz
humor. Osim te smjernice, ostvarena je i druga,
takoder dana u predgovoru: Mack bi volio da mu uz
svako poglavlje pise par rijeci tako da zna kojem bi
se vrijedilo vratiti. Natuknice ispod naslova nalikuju
onima na marginama, kratkre su i suptilne, kako

i prilice Citatelju koji se odvaZio intervenirati u
sadrzaj. Likovi hobotnice su na omotu korica zbog
njihove prisutnosti kao ‘eksperimentalnog kunica’ u
znanstvenim istraZivanjima Doca, lokalnog biologa.

SWEET THURSDAY

A novel by John Steinbeck dating back to 1954 is a
sequel of the novel ‘Cannery Row’ concerning the
place where it happened, the characters and the
spirit permeating it. The plot takes place in Monterey
on Californian coast during the Second World War
depicting local residents in a humorous and human
way. Some twenty characters (tramps, scientists,
prostitutes, traders) simultaneously help and hinder
each other. The characters create a micro a closed
and idealised micro-world, which at the same time

is also wonderfully universal. Steinbeck’s guiding
principle is clear from the preface; Mack wants to
read a book in which it is obvious what a person
thinks from what the person is actually saying.
Consequently, in the layout some dialogues or stories
within stories have been highlighted in the colour red,
through a different font size or typography. These
selected fragments can be read separately and are
often humorously educative in a specific Steinbeck’s
manner. In addition to this guideline, there is another,
also presented in the preface. Mack would like to
have a few words written by each chapter so he
could know which chapter is worth re-reading.

The hints below the title are similar to those in

the margins, they are concise and subtle, which is
appropriate for a reader who has dared to interfere
with the content. The octopus characters have been
placed on the cover of the book due to their presence
as ‘gquinea pigs’ in scientific research conducted by
Doc, a local biologist.
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ZITA NAKIC
MENTOR Nikola Durek
DEMONSTRATOR Marko Hrastovec

THE CURIOUS INCIDENT OF THE
DOG IN THE NIGHTTIME

Ova je knjiga zamisljena kao prikaz ‘prave’ biljeznice
koju bi, kada bi bez ikakvih kompromisa i prilagodbi
Citatelju, napisao glavni lik Christopher koji boluje
od aspergerova sindroma. Naslovnica je proizasla
iz asocijacije na biljeZnicu, a isti duh prati i spiralni
uvez. Tekst je podjeljen u nekoliko cjelina koje
svojom veli¢cinom, debljinom ili pozicijom prate
nacin razmisljanja, preferencije ili pravila glavnoga
lika. Osim brojeva poglavlja, u prednji plan izdizu

se i jednostavne, linijske ilustracije koje poblize
objasnjavaju pojedine djelove teksta.
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THE CURIOUS INCIDENT OF THE
DOG IN THE NIGHTTIME

This book has been conceived as a presentation

of a real’ notebook which would be written by the
principal character Christopher who suffers from
Asperger syndrome, without any compromises or
adaptations to the reader. The idea behind the front
cover originated from an association of a notebook
and identical spirit permeates its spiral binding. The
text has been divided into several units which through
its font size, thickness or position accompany the way
of thinking, the preferences or the rules established
by the principal character. Simple, linear illustrations
comprehensively explaining specific fragments of the
text have been particularly emphasised in addition to
chapter numbers.

ANA VUJASI¢
MENTOR Nikola Durek
DEMONSTRATOR Marko Hrastovec

CLOUD ATLAS
Cloud Atlas, knjiga britanskog pisca Davida Mitchella,
sastoji se od Sest prica koje se odvijaju u rasponu

od 19. stoljeca do neke daleke buducnosti. Naoko
nepovezane a ipak duboko isprepletene, one tvore
koherentnu cjelinu. Sest razli¢itih likova, svaki u
svojem vremenu i prostoru (dnevnik putovanja
Pacifikom iz 1849. godine, pisma skladatelja
njegovom prijatelju, triler o ubojstvu u nuklearnom
postrojenju, farsa o izdavacu u domu za nemocne,
klon u futuristickoj Koreji i pleme koje nastanjuje
Havaje daleko u buduénosti) pripovijedaju pricu o
pojedinacnim odlukama koje oblikuju buduc¢nost
CovjeCanstva i imaju mnogo 3ire posljedice nego $to
smo svjesni. U skladu sa strukturom samog romana,
knjiga se sastoji od 3est zasebno uvezanih dijelova
koji se mogu ¢itati odvojeno ili kao dio cjeline. Dijelovi
knjige se po principu babuske umecu jedni u druge.
Odabir pisma i vrsta papira inspirirani su vremenskim
razdobljem u kojemu se odvija pojedina pri¢a.

PREDDIPLOMSKI STUDIJ/TIPOGRAFIJA, 6. SEMESTAR

UNDERGRADUATE PROGRAMME/TYPOGRAPHY, 6™ SEMESTER

CLOUD ATLAS
Cloud Atlas is a book by a British writer David
Mitchell comprising of six stories which take place
during the period ranging from the 19th century to a
distant future. Seemingly unconnected and yet deeply
interwoven they constitute a coherent whole. Six
different characters, each placed in their time and
space (a diary of a journey on the Pacific dating back
to 1849, letters by a composer to a friend of his, a
thriller about a murder at a nuclear plant, a farce
about a publisher in a home for the disabled, a clone
in a futuristic Korea and a tribe inhabiting Hawaii

in a distant future) tell a story about individual
decisions shaping the future of mankind and whose
consequences are more far-reaching than one may
be aware of. In accordance with the structure of the
novel, the book comprises of six separately bound
parts which can be read separately or as a part of the
whole. The parts of the book can be inserted one into
another according to the principle of Babushka. The
script and the type of paper have been inspired by the
time period in which the specific story takes place.
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Likovni program

CRTANJE 1/2/3/4— Proces edukacije zapocinje vjeZzbama cr-
tanja po promatranju, polazeci od proporcije oblika, perspektive,
prostora i kompozicije slike. Postupak se provodi kroz radni i
finalni crtez. U drugom semestru izvode se vjeZbe crtanja po sje-
¢anju, uz razvijanje osobnosti likovnog izraza. U tre¢em semestru
razvija se sposobnost crtacke Cistoce, likovnog i grafickog izraza
asocijacijom povezane predodZbe, afirmiranjem ‘asocijativne
memorije’ te izrazavanje refleksivnim postupkom. Analizira se
oblik i namjena predmeta, potom se prilagodava konceptu likovne
definicije i jasnodi crteZa. Prakti¢no se primjenjuje teorija boja
Johanessa Ittena. U Cetvrtom semestru komparativno vred-
novanje oblikovanja pripada crtackom, tonskom, rasteriranom,
modelacijskom i koloristickom zadatku u djelokrugu primarno
likovnog ozracja. Ekspresija, stilizacija, konstrukcija ili redukcija
kao stilske oznake u funkciji su imaginacije slobodnog i zadanog
crteZa. Zavrsetkom procesa edukacije studenti su kompetentni
stvarati autorski crteZ kao samostalnu interpretaciju zadataka.

PLASTIENO OBLIKOVANJE 1/2 — Teme kolegija su upoznavanje
osnovnih elemenata plo3ne i prostorne kompozicije, njihove
primjena u procesu projektiranja te analiza meduodnosa ele-
mentarnih formi i generiranje prostorne kompozicije iz plo§nog
prikaza. Kreativnom dekompozicijom i transformacijom zadane
forme, istraZuju se mogucnosti stvaranja “nove” forme raznim
likovnim tehnikama.

AKT 1/2 — Proporcije ljudskog tijela te pretvaranje trodimenzional-
nog modela u dvodimenzionalni crtez, raznim likovnim tehnikama

predstavlja sadrZaj izbornog kolegija. CrteZom se pozicionira

ljudsko tijelo u prostoru i prezentira u meduodnosu sa uporabnim

predmetima. Cilj kolegija je razviti sposobnost stvaranja autorskog

crteza kao samostalne interpretacije teme ljudskog tijela.

ILUSTRACIJA 1/ 2 — Tijekom dva semestra studente se upoznaje
s pojmom ilustracije, osnovnim elementima, karakteristikama i
podrucjima primjene te kroz predavanja i vjezbe razvija kriti¢ko
gledanje, oblikovne i tehnicke vjestine te osobni vizualni jezik.
Educira se o odnosu ilustracije s dizajnom, fotografijom i tipo-
grafijom, kao i o primjeni ilustracije u izdavastvu, oglasavanju, u
informacijskom dizajnu, filmu te oblikovanju ambalaze i promo-
tivnih materijala.

GODISNJAK STUDIJA DIZAJNA 13./14.—PREDDIPLOMSKI STUDIJ
SCHOOL OF DESIGN ANNUAL REVIEW 13/14 —UNDERGRADUATE PROGRAMME

Visual Arts Programme

DRAWING 1/2/3/ 4 — Educational process commences with assi-
gnments of drawing from observation, starting from proportions

of shape, perspective and space. In the 2 semester drawing from

observation assignments are frequent, in addition to development
of personal form of visual expression. In the 3" semester visual

and graphic expression are developed through notions connected

by association, through affirmation of associative memory, as

well as expression through reflex procedure. The shape and the

intended use of an object are analysed and hence it is adjusted to

the concept of visual definition and the clarity of the drawing. The

theory of colours by Johannes Itten is practically applied during the

assignments. During the 4" semester comparative evaluation of
design is included in the drawing, tonal, modelling and coloristic
assignment against the backdrop of primarily visual ambience.
Following the completion of the educational process students

achieve competence and are able to create an original drawing

as independent interpretation of the assignment.

VISUAL DESIGN 1/2 — The topics of the course include introdu-
ction to the basic features of planar and spatial composition as
well as analysis of inter-relationships among fundamental forms
and using planar composition to create a spatial composition.
Opportunities for the creation of a new form are explored through
a creative composition and transformation of the specific form.

NUDE 1/2 — The course focuses on human proportions and
transformation of a three-dimensional model into a two-di-
mensional drawing using diverse visual arts techniques. Human
body is positioned in space through drawing and presented in
the inter-relationship with usable objects. The objective of the
course is to develop the ability to create an original drawing as
an independent interpretation of human body.

ILLUSTRATION 1/ 2 — During the period of two semesters students
are introduced to the concept of illustration and its fundamental
features. Moreover, lectures and practical classes contribute to
formation of critical attitudes and technical skills. In addition,
students are provided insight on the correlation between ill-
ustration and design, photography and typography, as well as
on application of illustration in publishing, information design,
packaging design and design of promotional materials.
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CRTANJE 1
Fotoaparat — Crtacka analiza
trodimenzionalnog modela

DRAWING 1
Still camera — Drawing analysis of a
three-dimensional model

CRTANJE 1

KljuCevi — Crtacka analiza

trodimenzionalnog modela kroz

kontraste i raster o
) f %

DRAWING 1 i i

Keys — Drawing analysis of a three- o - -
dimensional model through contrast F
and raster

VITA VREBAC
MENTOR Boris Ilekovic
ASISTENT/ ASSISTANT Inja Kavuric Kireta

CRTANJE 1
Mrtva priroda — Crtacka analiza trodi-
menzionalnog modela kroz teksturu

DORJA HORVATIC
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric¢ Kireta

DRAWING 1

Still life — Drawing analysis of a
three-dimensional model through
texture

DORJA HORVATIC B
MENTOR Boris Ilekovic
ASISTENT/ASSISTANT Inja Kavurié Kireta

CRTANJE 1
Soba — Crtacka vjezba sobe u perspektivi po zadanom
tlocrtu, slobodno interpretirano tonskom obradom

DRAWING 1

Room — Drawing exercise of a room in one-point
perspective based on a specified ground plan, free
interpretation through tonal finishing

VIKTORIJA JURINA
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta
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GRUPA STUDENTA
MENTOR Boris Ilekovic
ASISTENT / ASSISTANT Inja Kavuric¢ Kireta

KLARA MARELIC
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuri¢ Kireta
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MATEA BERTINA
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuri¢ Kireta

CRTANJE 2
Ploha i tijelo — Vizualna tekstura na
geometrijskim tijelima

DRAWING 2

Surface and geometric shape — visual
texture on geometric shapes

CRTANJE 2
Teorija boja —Hommage kvadratu

DRAWING 2

Theory of colours — Hommage to the square

NIKOLINA KENTRIC STANCIC
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta

PREDDIPLOMSKI STUDIJ/LIKOVNI PROGRAM, CRTANJE
UNDERGRADUATE PROGRAMME/VISUAL ARTS PROGRAMME, DRAWING

CRTANJE 2

Uti¢nica — Afirmiranje asocijativnog
‘spremista’ anonimnim predmetom kao
polaznom pretpostavkom u crtackom
procesu.

DRAWING 2

Power socket — Affirmation of

an associative ‘storage’ through
an anonymus object as an initial
assumption in the drawing process
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CRTANJE 3
Osam 3alica
— Vizualna analiza likovnih tehnika

DRAWING 3

Eight cups

— Visual analysis of visual arts
techniques

MONIKA MOCEVI¢

MENTOR Boris llekovi¢

ASISTENT/ ASSISTANT Inja Kavuric Kireta
DRVENA BOJICA/ COLORED PENCIL

CRTANJE 4
Deveta 3alica
— Reinterpretacija umjetnic¢kog djela

DRAWING 4
Ninth cups
— Reinterpretation of a work of art

IVA LEUSTEK
MENTOR Boris llekovi¢

ASISTENT/ ASSISTANT Inja Kavuric Kireta

PREMA DJELIMA J. TORNQUISTA
/BASED ON WORK BY J. TORNQUIST
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OTTO KUSEC
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuri¢ Kireta

MLADEN UDOVICI¢
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuri¢ Kireta

CRTANJE 4
Teorija boja — Hommage Verneru Pantonu

DRAWING 4
Theory of colours — Hommage to Verner Panton

CRTANJE 2
Forma bez funkcije

DRAWING 2
Form without a function

GRGO PETROV
MENTOR Boris Ilekovi¢
ASISTENT / ASSISTANT Inja Kavuric¢ Kireta

PREDDIPLOMSKI STUDIJ/LIKOVNI PROGRAM, CRTANJE
UNDERGRADUATE PROGRAMME/VISUAL ARTS PROGRAMME, DRAWING
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PLASTICNO OBLIKOVANJE 1
Vjezba izrade kompozicije
tonskom raspodjelom plohe

THEORY OF FORM 1

Creating a composition through a
tonal division of the surface
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PAULA SOBAT
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta

PLASTIENO OBLIKOVANJE 2

Vjezba izrade kompozicije
dekompozicijom zadanih formi kugle
i kocke.

THEORY OF FORM 2

Creating a composition through
decomposition of the assigned shape
of a sphere and a square.

KARLA ¢oTi¢
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta

GRUPA STUDENATA
MENTOR Boris Ilekovic
ASISTENT / ASSISTANT Inja Kavuric Kireta

PREDDIPLOMSKI STUDIJ/LIKOVNI PROGRAM, PLASTICNO OBLIKOVANJE
UNDERGRADUATE PROGRAMME/VISUAL ARTS PROGRAMME, VISUAL DESIGN

LUCIJA RUBINIC
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta
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MONIKA MOCEVI¢ MIRAN BASIC
MENTOR Boris llekovi¢

MENTOR Boris Ilekovi¢
ASISTENT / ASSISTANT Inja Kavuric Kireta

ASISTENT / ASSISTANT Inja Kavuric Kireta
AKT 1

AKT 2
Studija ruke s uporabnim predmetom

Studija ljudske figure

FIGURE DRAWING 1

- FIGURE DRAWING 2
A Study of a hand with a usable item

A study of the human figure

e R 4
,,ﬁ,g .

MIRAN BASI¢
MENTOR Boris llekovi¢
ASISTENT / ASSISTANT Inja Kavuri¢ Kireta

NIKOLINA FUZUL
MENTOR Boris Ilekovic
ASISTENT / ASSISTANT Inja Kavuric¢ Kireta
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ILUSTRACIJA 1
Froma i sadrZaj — Pojmovi

ILLUSTRATION 1
Form and content — Terms
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ANA VU)AsI¢
MENTOR Inja Kavuri¢ Kireta
IZGUBLJENOST / ENTRANCEMENT

i

PREDDIPLOMSKI STUDIJ/LIKOVNI PROGRAM, ILUSTRACIJA
UNDERGRADUATE PROGRAMME/VISUAL ARTS PROGRAMME, ILLUSTRATION

ILUSTRACIJA 1
Odnos ilustracije i
tipografije — Kaligram

ILLUSTRATION 1
Relationship between illustration and
typography — Calligram

ANA VUJASI¢
MENTOR Inja Kavuri¢ Kireta

Whmies

U Ve,

-

HANA TINTOR
MENTOR Inja Kavuri¢ Kireta
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HANA TINTOR
MENTOR Inja Kavuri¢ Kireta
KIT/ A WHALE

ILUSTRACIJA 2
Vizualni jezik — Nositelj price

ILLUSTRATION 2
Visual expression — The protagonist

VALENTINO VECERIC
MENTOR Inja Kavuri¢ Kireta
ZEC/A RABBIT
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JURAJ BALEN
MENTOR Inja Kavuri¢ Kireta
FUSION/FUSION

ANA VUJAsI¢
MENTOR Inja Kavuri¢ Kireta
PINK LIZARD / PINK LIZARD

ILUSTRACIJA 2
Vizualni jezik — Pri¢a

ILLUSTRATION 2
Visual expression — The Story

PREDDIPLOMSKI STUDIJ/LIKOVNI PROGRAM, ILUSTRACIJA

UNDERGRADUATE PROGRAMME/VISUAL ARTS PROGRAMME, ILLUSTRATION

TENA KELEMEN
MENTOR Inja Kavuri¢ Kireta
PRICA O MENI/A STORY ABOUT ME
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Fotografija i film

Sposobnost predocavanja stvarnosti fotografijom i razvijanje
fotografskog umije¢a imaju vaznu ulogu u obrazovanju bu-
duceg dizajnera. Na Studiju Dizajna se fotografija izucava kao
samostalna vizualna umjetnost, a ujedno je i osnova za bolje
izraZavanje u kreativnim dizajnerskim projektima. U oba preddi-
plomska kolegija studenti se pod mentorskim vodstvom Stanka
Hercega bave slobodnim fotografskim temama, ali i zadanim
vjezbama — primijenjenom fotografijom. Na kolegiju fotografija,
studenti druge godine pocinju fotografirati analognim fotoa-
paratom, uce o teorijskim osnovama tehnike fotografiranja i
o kompoziciji fotografske slike. Nakon $to su savladali osnove
fotografskog znanja, studenti se tijekom trece godine susrecu
sa sloZenijim postupcima fotografskog izrazavanja. Na kolegiju
fotografija i ilm 11 2 se u prakti¢cnom programu poucava o
filmskom svjetlu i boji, a u teorijskom se dijelu uci o osnovama
filmske teorije. Zadane vjezbe ukljucuju fotografiranje u uvje-
tima postojeceg svjetla i u kontroliranim svjetlosnom uvjetima
fotografskog studija, pomocu profesionalne umjetne rasvjete.
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Photography and Film

The ability to express the reality through photographs and the
development of photography skills have a vital role in the educa-
tion of the future designer. Photography is taught at the School
of Design as an independent visual art which is simultaneously a
prerequisite for improved expression in creative design projects.
During both undergraduate courses students under the men-
torship of Stanko Herceg deal with free photography themes,
as well as a range of predefined assignments — applied photo-
graphy. During the photography course, second year students
start taking photographs using an analogue camera and they
are provided the theoretical basis of photography techniques
and on photography composition. Following the acquisition of
the fundamentals of photography skills, during the third year of
study students are faced with increasingly complex methods of
photographic expression. The courses on photography and film
1and 2 and their practical classes programme include learning
about film lighting and colours, while the theoretical part com-
prises of fundamentals of film theory. The assignments include
taking photographs against the existing lighting conditions, as
well as under controlled conditions in a photographic studio
and professional artificial lighting.
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OTTO KUSEC
MENTOR Stanko Herceg
ARHITEKTURA / ARCHITECTURE

GRGO PETROV
MENTOR Stanko Herceg
PEJZAZ / LANDSCAPE

LIDIJA SARKO
MENTOR Stanko Herceg
PORTRET/ PORTRAIT

MLADEN UDOVICI¢
MENTOR Stanko Herceg
POZNATI PREDMET /A FAMILIAR OBJECT
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MONIKA MOCEVI¢
MENTOR Stanko Herceg
MRTVA PRIRODA / STILL-LIFE

PETRA GRUBISIC
MENTOR Stanko Herceg
REPORTAZA / REPORTAGE

SARA PAVLEKOVIC PREIS
MENTOR Stanko Herceg
SLOBODNA TEMA / FREE TOPIC

MONIKA MOCEVIC
MENTOR Stanko Herceg
AKT/NUDE
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ELIZABETA BOSNJAK NATASA NJEGOVANOVIC
MENTOR Stanko Herceg MENTOR Stanko Herceg
MJESANO SVJETLO / MIXED LIGHT SVJETLO ZIVE/ MERCURY LIGHT

REBECCA MESARIC
MENTOR Stanko Herceg
MIJESANO SVJETLO / MIXED LIGHT
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KLASJA HABJAN
MENTOR Stanko Herceg
SMRT / DEATH

MATIJA SVIBEN

MENTOR Stanko Herceg
FLOURESCENTNO SVJETLO
/ FLUORESCENT LIGHT
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MAJA JANDRIC
MENTOR Stanko Herceg
SVJETLO NATRIJA/SODIUM LIGHT

ANA VUJAsI¢
MENTOR Stanko Herceg
HALOGENO SVJETLO / HALOGEN LIGHT
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JANA OBRADOVIC
MENTOR Stanko Herceg
AKT U STUDIJU/STUDIO NUDE

ANA VUJASIC
MENTOR Stanko Herceg
AKT U STUDIJU/STUDIO NUDE

LAURA MRKSA
MENTOR Stanko Herceg
SVJETLO ZARULJE/ LIGHT BULB LIGHT
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ANA VUJASIC REBECCA MESARIC

MENTOR Stanko Herceg MENTOR Stanko Herceg

SVJETLO SVIJECE / CANDLE LIGHT SLOBODNA TEMA/ FREE TOPIC
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MARTINA BITUNJAC
MENTOR Stanko Herceg
PRIMARI/ PRIMARY COLOURS

MAJA JANDRIC
MENTOR Stanko Herceg
TRI DOBA DANA / THREE PERIODS OF THE DAY

NATASA NJEGOVANOVIE
MENTOR Stanko Herceg
KOLRISTICKI AKCENT / COLOUR ACCENT
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BORNA AARON GREEVIC
MENTOR Stanko Herceg
TERCIJARI/ TERTIARY COLOURS

KLASJA HABJAN
MENTOR Stanko Herceg
SEKUNDARI/ SECONDARY COLOURS

LEA VIKTORIA VARVA
MENTOR Stanko Herceg
TOPLO HLADNO / WARM-COLD
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JANA OBRADOVIC BORNA AARON GREEVIC

MENTOR Stanko Herceg MENTOR Stanko Herceg

SJEVERNO SVJETLO/ NORTHERN LIGHT NEZASICENE BOJE / UNSATURATED COLOURS
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Osnove
interaktivnih medija

Kolegij Osnove interaktivnih medija fokusiran je na teoriju i
praksu grafickog dizajna unutar podrucja digitalnih interaktivnih
medija. Utjecaj novih digitalnih tehnologija sve vise mijenja nacin
na koji se izraZzavamo, na koji komuniciramo te kako doZivljava-
mo svijet oko sebe. S obzirom da sve vise komuniciramo putem
interaktivnih digitalnih medija, uloga dizajnera u promisljanju i
oblikovanju tih interaktivnih sadrZaja i prezentacija od izuzetne
je i stalno rastuce vaznosti. Kroz predavanja, vjezbe i projekte
kolegij ima za cilj kod studenata stvoriti razumjevanje i interes
za ovo podrucje koje je u stalnom razvoju. Na koji se nacin to
podrucje dizajna razlikuje od tradicionalnih medija te kako u
tom kontekstu pristupiti promisljanju i oblikovanju interaktivnih
sadrzaja teme su kojima Ce se kolegij baviti.

Kolegij studentima prenosi prakti¢na znanja, tehnike i vjestine
koje im pomazu u samostalnom projektiranju suvremenih in-
teraktivnih riesenja.

GODISNJAK STUDIJA DIZAJNA 13./14.—PREDDIPLOMSKI STUDIJ
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Basic of
Interactive Media

The course entitled Introduction to Interactive Media focuses
on theory and practice of graphic design in the field of digital
interactive media. The influence of new digital technologies has
been considerably impacting on our methods of expression, the
way we communicate and the manner we perceive the world
surrounding us. As communication through digital media has
been increasing continuously, the role of designers in the reflecti-
on on and the reshaping of the digital content and presentations
is of vital and continuously increasing importance. The course
strives to enhance understanding and arouse interest amongst
students in this field of work which has been continuously de-
veloping trough lectures, practical work and projects. Moreover,
the course will include the topics covering the issue of how
and how much the context of interactive media design differs
from traditional media design, as well as how to approach the
creation and the design of the interactive content.

The objective of the course is also to transfer practical knowled-
ge, techniques and skills to the students which they will use in
their independent planning design of contemporary interactive
solutions.
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TRECI SEMESTAR
Oblikovanje mobilne aplikacije

Na kolegiju Osnove interaktivnih medija, studenti se bave promi-
sljanjem i projektiranjem mobilnih aplikacija. Zadatak je odabran
dijelomi¢no zbog svojih ogranicenja formata, veliCine ekrana te
interakcija, no ve¢im dijelom zbog sveprisutnosti tog medija u
nasem svakodnevnom Zivotu i okolini. Mobilne aplikacije omo-
gucuju iskoristavanje specificnih tehnickih karakteristika poput
geolokacijih moguénosti, akcelerometra i Ziroskopa.

THIRD SEMESTER
Mobile Application Design

In the course Interactive Media Basics, students are engaged
in contemplating and designing mobile applications. The task
has been selected partially due to restrictions imposed by its
format concerning the size of the screen and the system of in-
teractions and primarily due to the omnipresence of the media
in our everyday lives and in our environment. Mobile applica-
tions enable the use of their specific technical features such
as geo-location opportunities, accelerometer and gyroscope,
providing a vast array of opportunities of creative expression
for students of design.
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OFF THE HOOK APP

Off the hook App je aplikacija koja
sadrZi more izgovora, a omogucava
jednostavno i krajnje kreativno ‘getting
off the hook’. Tim morem izgovora
plovimo brodi¢em u koji spremamo
omiljene izgovore i sa kojeg dodajemo
nove.Svaki izgovor je vezan za klju¢ne
rijeci ¢ime je pronalaZenje izgovora za
odredene situacije znatno olaksano.
Za hitne slu¢ajeve na3om udicom

moZemo upecati i nasumicne izgovore.

TONIGHT WE’RE OUT

Aplikacija je namijenjena korisnicima
koji Zele brz pristup informacijama o
muzickim sadrZajima koji se odZavaju
na njima vec poznatim lokacijama
(klubovima), kako bi se mogli odlu¢iti
gdje Zele izaci. Planirani izlasci se
spremaju, a osim kalendara, postoji i
baza prijatelja u kojoj korisnik moZe
provjeriti i njihove posjecene dogadaje.

OFF THE HOOK APP

Off The Hook App comprises of a
large number of excuses enabling the
user to get off the hook in a simple
and an extremely creative manner.
The user sails the ship through a
multitude of excuses and puts away
their favourite excuses into the

ship and adds their new ones. Each
excuse is linked primarily with the key
words which substantially facilitates
the search for excuses in specific
situations. In case of emergency, the
user can fish for random excuses
using a special fishhook.

TONIGHT WE’RE OUT

The application is intended for the
users aiming for quick access to
information on musical programmes
occurring at well-known locations
(clubs), to be able to make a decision
on their night out. The plans
concerning night outs can be saved
and, in addition to the calendar, there
is a friends’ base in which the user has
the opportunity to check the events
they are attending.
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ELIZABETA LONCAR
MENTOR Tin Kadoi¢
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FESTE

Feste je aplikacija kojoj je cilj objediniti jedinstvenu
vrstu kulturno-zabavnih dogadanja karakteristi¢nih za
nase prostore. Korisnik moZe pretraZivati feste prema
mjestu ili datumu, bilo da planira odmor unaprijed ili
spontano Zeli oti¢i na njemu najblize dogadanje.
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FIESTAS

Fiestas is an application aiming to integrate a unique
type of cultural and entertainment events, specific
for this area. The user is provided an opportunity of
searching the fiestas according to the venue or the
date, irrespective of whether they are planning their
vacation in advance or they are simply aiming to
spontaneously visit the nearest event.

DONAT RADAS
MENTOR Tin Kadoi¢

Playtista:

Beastie Boys - Eoot Down

Animal Collective - Brother Sport

Sky Ferreira - Everything is
Embiarrassing

Beastie Boys - Shake Your Rump

My Bloody Valentine - To Here Knows
When

W
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Sada nvira:

Beaslie Boys - Bool Down

Sky Ferreira - Boys

Mally Nilsson - A Song They Won't Be
Playing on the Eadio

lohn Mags - _and the Rain

Public Enemmy - Black Steel In the Hour
of Chaos

RADIO STUDENT

Radio student je jednostavna aplikacija ¢ija je glavna
funkcija ‘live stream’ programa Radio Studenta.
Aplikacija omogucuje i slusanje snimki emisija putem

‘podcasta’. te spremanje omiljenih pjesama u favorite.

Uz ove opcije prisutan je i ‘shoutbox’, te preglednik
vijesti vezanih za radio.

RADIO STUDENT

Radio Student App is a simple application whose
principal function is live streaming of the radio
Student programme. The application enables the
listening of programme recordings through podcasts
and saving the favourite songs into favourites.
Moreover, there is also a shoutbox and a browser of
news linked with the radio.
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CETVRTI SEMESTAR
Oblikovanje web stranice festivala

Cetvrti semestar fokusira se na medij web stranica. Krece se od
definiranja subjekta, istraZivanja potreba korisnika i ciljeva web
stranice, definiranje informacijske arhitekture, wireframeova, pa
sve do finalne faze — vizualnog dizajna.

FOURTH SEMESTER
Festival Website Design

During the fourth semester the course focuses on the study of
the medium of the website. It commences with the introduction
to the issue of the website, research on user requirements and
the objectives of this type of presentation through creation of
information architecture and wireframes to the final phase —
visual design itself.

IVANA HRABAR
MENTOR Tin Kadoi¢
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PREDDIPLOMSKI STUDIJ/OSNOVE INTERAKTIVNIH MEDIJA, 4. SEMESTAR
UNDERGRADUATE PROGRAMME/BASIC OF INTERACTIVE MEDIA, 4™ SEMESTER

KRADU FESTIVAL

Web stranica za KRADU (Kazali3na
Revija Akademije Dramske Umjetnosti)
slijedi vizualni jezik identiteta
osmisljenog za 2013. godinu. Naglasak
se i uweb-u stavlja na dramski tekst

i njegovu viseznacnost, koristenjem
povecanih interpunkcija koje su ujedno
i nositelj vizualnog identiteta

TIN BURIC
MENTOR Tin Kadoi¢

FOR FESTIVAL

Web stranica je radena za FOR,

mali, Cetverodnevni festival dance

i elektronske glazbe koji se odvija

na otoku Hvaru. Cilj je bio stvoriti
minimalistic¢ki i moderni okvir,
unutar kojeg ¢e sam sadrZaj Sarene
elektronske scene festivala nositi
vizualni identitet. Tako je dizajnirano
jednostavno monokromatsko sucelje,
kao podloga koja ¢e naglasiti vizuale.

KRADU FESTIVAL

The idea behind the design of kradu
(Theatre Review of the Academy

of Dramatic Arts) web site is the
defined visual identity of the event.
Diacritical symbols are used for visual
and content-related marking of the
entire web structure. Duochromatic
presentation is delivered through black
and white photographs of the scenes
from the theatre stage.

FOR FESTIVAL

FOR is a small, four-day dance and
electronic music festival held on the
island of Hvar. The specific objective
is to, through web site design, provide
a minimalist and a modern framework
within which the content of the
diverse electronic music festival

scene will directly determine the
visual identity. A monochromatic
interface of a simple design provides
a background which is striving to
increase the existing visuals of the
defined content.
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DORA KASUN
MENTOR Tin Kadoi¢
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MENTOR Tin Kadoi¢ Web stranica je radena u
minimalisti¢kom stilu, a koristene
su tri osnovne boje koje su sastavni
dio vizualnog identiteta festivala.
Pri otvaranju stranice pokrece se
pozadinski video te se prikazuju
osnovne informacije o festivalu te
glavni izbornik koji uvijek stoji na
istom mjestu. Na ostalim stranicama
u pozadini se nalazi crno-bijela
fotografija koja je staticna, a ostali
‘objekti” se pomicu ovisno o interakciji
sa stranicom.
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DIMENSIONS FESTIVAL

Web site has been designed in a
minimalist style with three principal
colours which are an integral
component of a visual identity of the
festival. Upon accessing the website a
background video is played presenting
the fundamental information on

the festival and the principal menu
which is always placed in the same
position. Other web pages provide a
static black and white photograph in
the background, whereas other visual
features can be moved and altered
depending on and in interaction with
the web site.
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PREDDIPLOMSKI STUDIJ/OSNOVE INTERAKTIVNIH MEDIJA, 4. SEMESTAR
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HARTERA FESTIVAL

Pri oblikovanju stranice za festival Hartera cilj je

bio omoguciti Sto jednostavniju i vecu dostupnost
informacija. Na po¢etnoj stranici nalaze se kratke
novosti vezane uz izvodace i lokaciju, prikazane
vizualnim elemntima. Ostale podstranice sadrZe
prakti¢ne infomacije za posjetitelje. Vizualni jezik
stranice proiza3ao je iz postojeceg identiteta festivala.

HARTERA FESTIVAL

During the creation of the design of the Hartera
festival web site the principal focus was on
facilitated and high availability of information. The
home page presents brief news, with strong visual
features, linked with the performers and the venue,
while other web pages provide practical information
for the visitors. The visual expression originated from
the existing festival identity.
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PRVA GODINA FIRST YEAR
Preddiplomskog studija Undergraduate Programme

AR A5 RAAMARL

Marta Badurina Ena Begcevi¢ Matea Bertina Bruno Bolfan Mikela Cvitanovi¢ Dora Caldarovi¢ Monika Mocevi¢ Tanja Modrakovi¢ Anja Nikoli¢ Karla Novak Ena Piskori¢ Vilim RedZa

Karla Coti¢ Tea Dragas Luka Dundovi¢ Iva Franji¢ Dorja Horvati¢ Sandra Huski¢ Lucija Rubini¢ Valentina Sunek Paula Santic Eva Smuc Paula Sobat Josipa Tadi¢

B3y

Viktoria Jurina Mihovil Kara¢ Maja Kezi¢ Ana Kikerec Petra Kovacevi¢ Filip Kovacic Vita Vrebac Ivona Vuri Klara Zaher Jasna Zorici¢

i L

Morana Lausin Iva Leustek Matej Maltar Klara Mareli¢ Mirjam Milas Rafael Mil¢i¢

.
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PREDDIPLOMSKI STUDIJ/STUDENTI
UNDERGRADUATE PROGRAMME/STUDENTS

DRUGA GODINA SECOND YEAR DRUGA GODINA SECOND YEAR
Preddiplomskog studija Undergraduate Programme Preddiplomskog studija Undergraduate Programme
— Industrijski dizajn — Industrial Design — Vizualne komunikacije — Visual Communications

Juraj Balen Dina Bartoli¢ Stela Cvijanovi¢ Sara Grubic¢ Karmela Gudicek Katarina Huljev Miran Basic¢ Marina Bitunjac Tin Buri¢ Nikolina Fuzul Petra Grubisi¢ Matea Jurcevic
a -
£ £
d
Maja Prelec Petra Salari¢ Ivan Saban Lidija Sarko Valentino Veceri¢ Iva Vu¢emilovi¢-Crgi¢ Dora Kasun Nikolina Kentri¢ Juraj Koscica Michelle Antonia Otto Kusec Dunja Lesar
Stancic Kovacevi¢
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TRECA GODINA THIRD YEAR
Preddiplomskog studija Undergraduate Programme
— Industrijski dizajn — Industrial Design
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PRVA GODINA
Preddiplomskog studija

Izvedbeni program / Curriculum Outline

FIRST YEAR

Undergraduate Programme

1.semestar / 1st semester

2.semestar / 2 nd semester

Nositelji kolegija / Course Leaders

PREDDIPLOMSKI STUDIJ/I1ZVEDBENI PROGRAM
UNDERGRADUATE PROGRAMME/CURRICULUM OUTLINE

Suradnici / Associates and Assistants

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor

prof. Mladen Ore3ic¢ / associate professor

asist. Andrea Hercog/ teaching assistant
doc.mr.sc. Ivana Fabrio / assistant professor

prof. Stipe Br¢i¢ / associate professor
prof. Nenad Dogan/ associate professor
prof. lvan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

izv. prof. Boris llekovi¢ / associate professor

asist. Inja Kavuri¢ Kireta / teaching assistant

pred. Nives Serti¢ / lecturer

izv. prof. Boris Ilekovi¢ / associate professor

asist. Inja Kavuric¢ Kireta / teaching assistant

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

pred.dr.sc. lvana Podnar/ PhD, lecturer

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

prof. Nenad Dogan/ associate professor

asist. Hrvoje Ziv¢i¢ / teaching assistant

prof. Nenad Dogan / associate professor

asist. Hrvoje Ziv¢i¢ / teaching assistant

v.pred. Zlatko Klanac / senior lecturer

v.pred.mr.sc. Neda Bori¢ / MA, senior lecturer

pred. Jelena Parizoska / lecturer

prof.dr.sc. Bojan Baleti¢ / PhD, full professor

asist.mr.sc. Roberto Vdovi¢ / MSc, teaching assistant

v.pred. mr.sc. Nikoleta Sudeta / MA, senior lecturer

doc. dr.sc. Marija Simi¢ Horvath / associate professor

Pred. Vjezbe ECTS Pred. Vjezbe ECTS

Predmeti / Courses Lectures  Exercises  Credits Lectures  Exercises  Credits
Projektiranje — Industrijski dizajn 1, 2 15 45 4 15 45 4
Design Course — Industrial Design 1, 2
Projektiranje — Vizualne komunikacije 1, 2 15 45 4 15 45 4
Design Course — Visual Communications Design 1,2
Crtanje 1,2/ Drawing 1, 2 0 30 3 0 30 2
Kompozicija 1, 2/ Composition 1, 2 15 15 2.5 15 15 2.5
Plasti¢no oblikovanje 1, 2 / Theory of Form 1, 2 15 15 3 15 15 2
Vizualna kultura 1, 2/ Visual Culture 1, 2 30 0 2.5 30 0 2.5
Uvod u dizajn 1, 2/ Introduction to Design 1, 2 15 15 2.5 15 15 2.5
Povijest pisma i tipografije / History of Type and Typography 15 15 2 - - -
Teorija tipografije 1/ Theory of Typography 1 - - - 15 15 2
Matematika 1, 2 / Mathematics 1, 2 15 15 2 15 15 2
Engleski za dizajn 1, 2/ English for Design 1, 2 15 15 2 15 15 2
3D modeliranje i vizualizacija / 30 Modeling and Visualization - - - 15 15 2
Nacrtna geometrija i perspektiva 1, 2 / Descriptive Geometry and Perspective 1, 2 15 15 2.5 15 15 2.5

390 30 420 30
Tjelesna i zdravstvena kultura 1, 2 / Physical Training 1, 2 0 30 - 0 30 -

198

prof. Stipe Brci¢ / associate professor
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DRUGA GODINA
Preddiplomskog studija

Izvedbeni program / Curriculum Outline

SECOND YEAR
Undergraduate Programme

3.semestar/ 3 rd semester

4.semestar / 4 th semester

Nositelji kolegija / Course Leaders

PREDDIPLOMSKI STUDIJ/I1ZVEDBENI PROGRAM
UNDERGRADUATE PROGRAMME/CURRICULUM OUTLINE

Suradnici / Associates and Assistants

izv. prof. Boris Ilekovi¢ / associate professor

asist. Inja Kavuric¢ Kireta / teaching assistant

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

izv. prof. Stanko Herceg / associate professor

v.pred.mr.sc. Neda Bori¢ / MA, senior lecturer

pred. Jelena Parizoska / lecturer

doc.mr.sc. Ivana Fabrio / assistant professor

prof. Stipe Br¢i¢ / associate professor

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor
prof. Mladen Ore3ic / associate professor

asist. Andrea Hercog/ teaching assistant
doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

prof.dr.sc. Dorian Marjanovi¢ / PhD, full professor

doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

prof.dr.sc. Milan Opali¢ / PhD, full professor

doc.dr.sc. Dragan Zezelj / associate professor

prof.dr.sc. Ivica Grbac/ PhD, full professor

doc.dr.sc. Ivica Zupgic¢ / associate professor

izv. prof.dr.sc. Tanja Jurcevi¢-Luli¢ / PhD, associate professor

izv. prof. Boris Ilekovi¢ / associate professor

asist. Inja Kavuric¢ Kireta / teaching assistant

pred. Tin Kadoi¢ / lecturer

doc.dr.sc. Sonja Jamnicki / associate professor

v.asist.dr.sc. Kresimir Dragicevi¢ / PhD, lecturer

prof. Stipe Brci¢ / associate professor
prof. Nenad Dogan/ associate professor
prof. Ivan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

prof. Nenad Dogan/ associate professor

asist. Hrvoje Ziv¢i¢ / teaching assistant

pred. Tin Kadoi¢ / lecturer

doc.dr.sc. Sonja Jamnicki / associate professor

v.asist.dr.sc. Kresimir Dragicevi¢ / PhD, lecturer

doc.dr.sc. Sonja Jamnicki/ associate professor

v.asist.dr.sc. Kresimir Dragicevi¢ / PhD, lecturer

izv. prof. Boris llekovi¢ / associate professor

asist. Inja Kavuri¢ Kireta / teaching assistant

Pred. Vjezbe ECTS Pred. Vjezbe ECTS
Zajednicki predmeti / Joint Courses Lectures  Exercises  Credits Lectures  Exercises  Credits
Crtanje 3, 4/ Drawing 3, 4 0 30 2.5 0 30 2.5
Povijest umjetnosti1, 2/ Art History 1, 2 30 0 3 30 0 3
Metodologija dizajna / Design Methodology 15 15 2.5 - - -
Fotografija/ Photography - - - 15 30 3
Engleski za dizajn 3, 4/ English for Design 3, 4 15 15 2 15 15 2
Tehnike prezentiranja pomocu racunala 1/ Computer Presentation Techniques 1 15 15 3 - - -
150 13 135 10.5
Tjelesna i zdravstvena kultura 3, 4 / Physical Training 3, 4 0 30 - 0 30 -
Predmeti smjera industrijski dizajn
Courses in the Industrial Design Programme
Projektiranje — Industrijski dizajn 3, 4 15 45 6.5 15 45 6.5
Design Course — Industrial Design 3, 4
Konstruiranje pomocu racunala/ Computer Aided Design 15 30 3.5 - - -
Ergonomijan, 2/ Ergonomics 1, 2 15 15 2.5 15 15 2.5
Osnove konstrukcija / Introduction to Engineering Design 15 15 2 - - -
Konstrukcije drvnih proizvoda 1/ Wood Products Engineering 1 - - - 15 30 3
Strojarske konstrukcije / Mechanical Engineering Design - - - 30 15 2.5
165 14.5 180 14.5
I1zborni predmeti — industrijski dizajn
Elective Courses in the Industrial Design Programme
Crtanje akt 1, 2/ Figure Drawing 1, 2 0 30 2.5 0 30 2.5
Osnove interaktivnih medija 1, 2 / Basics of Interactive Media 1, 2 15 30 2.5 15 30 2.5
Graficki materijali i tisak 1, 2/ Graphic Materials and Printing 1, 2 30 15 2.5 30 15 2.5
30 2.5 75 5
Predmeti smjera vizualne komunikacije
Courses in the Visual Communications Programme
Projektiranje — Vizualne komunikacije 3, 4 15 45 6.5 15 45 6.5
Design Course — Visual Communications Design 3, 4
Teorija tipografije 2, 3/ Theory of Typography 2, 3 15 15 3 15 15 3
Osnove interaktivnih medija 1, 2/ Basics of Interactive Media 1, 2 15 30 2.5 15 30 2.5
Graficki materijali i tisak 1, 2/ Graphic Materials and Printing 1, 2 30 15 2.5 30 15 2.5
Graficki proizvodi/ Graphic Products - - - 30 15 2.5
180 14.5 225 17
Izborni predmeti | vizualne komunikacije
Elective Courses in the Visual Communications Programme
Crtanje akt 1, 2/ Figure Drawing 1, 2 0 30 2.5 0 30 2.5
Ergonomijan, 2/ Ergonomics 1, 2 15 15 2.5 15 15 2.5
30 2.5 30 2.5
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doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

201



GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

TRECA GODINA
Preddiplomskog studija

Izvedbeni program / Curriculum Outline

THIRD YEAR

Undergraduate Programme

5.semestar / 5 th semester

6.semestar / 6 th semester

Nositelji kolegija / Course Leaders

PREDDIPLOMSKI STUDIJ/I1ZVEDBENI PROGRAM
UNDERGRADUATE PROGRAMME/CURRICULUM OUTLINE

Suradnici / Associates and Assistants

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

prof.dr.sc. Jurica Pavi¢i¢ / PhD, full professor

v.asist.dr.sc. Morana Fuduri¢ / PhD, lecturer

prof.dr.sc. Melita Kovacevi¢ / PhD, full professor

izv. prof.dr.sc. Marijan Palmovic¢ / PhD, associate professor

izv. prof.dr.sc. Anka Miseti¢ / PhD, associate professor

izv. prof.dr.sc. Anka Miseti¢ / PhD, associate professor

pred. Veljko Zvan / lecturer

prof. Stipe Brci¢ / associate professor

prof. mr. sc. Zlatko Kapetanovic¢ / MSc, associate professor
prof. Mladen Oresi¢ / associate professor

asist. Andrea Hercog/ teaching assistant

prof.dr.sc. Ivica Grbac / PhD, full professor

doc.dr.sc. Ivica Zup€ié / associate professor

doc.dr.sc. Tatjana Haramina / associate professor

izv.prof.dr.sc. Janez Indof / PhD, associate professor

prof. Teufik Galijasevi¢ / associate professor

izv. prof. Stanko Herceg / associate professor

izv. prof. Boris Ilekovi¢ / associate professor

asist. Inja Kavuric¢ Kireta / teaching assistant

doc. Vedran Kasap / assistant professor

pred.dr.sc. Ivana Knez / PhD, / lecturer

prof. Stipe Br¢i¢ / associate professor
prof. Nenad Dogan/ associate professor
prof. lvan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

pred. Veljko Zvan / lecturer

izv. prof. Stanko Herceg / associate professor

doc.dr.sc. Nikola Durek / associate professor

doc. Vedran Kasap / assistant professor

izv. prof. Boris llekovic¢ / associate professor

asist. Inja Kavuric¢ Kireta / teaching assistant

pred.dr.sc. lvana Knez / PhD, / lecturer

doc. Josip Bace / assistant professor

asist. Mario Petrak / teaching assistant

Pred. Vjezbe ECTS Pred. Vjezbe ECTS
Zajednicki predmeti / Joint Courses Lectures  Exercises  Credits Lectures  Exercises  Credits
Uvod u povijest dizajna / Introduction to Design History 30 0 3 - - -
Marketing 1, 2 / Marketing 1, 2 30 0 2 30 0 2
Psihologija za dizajnere / Psychology for Designers - - - 30 0 2
Urbana sociologija / Urban Sociology 30 15 2.5 - - -
Socijalna ekologija/ Social Ecology - - - 30 15 2
Estetikan, 2/ Estetics 1, 2 15 15 2.5 15 15 2
Osnove intelektualnog vlasnistva/ Introduction to Intellectual Property - - - 30 0 2
135 10 165 10
Predmeti smjera industrijski dizajn
Courses in the Industrial Design Programme
Projektiranje — Industrijski dizajn 5, 6 15 75 8 15 75 8
Design Course — Industrial Design s, 6
Konstrukcije drvnih proizvoda 2/ Wood Products Engineering 2 30 15 3 - - -
Konstrukcije proizvoda iz plastike / Plastic Products Engineering - - - 15 15 3
Elementi arhitektonskog projektiranja, 2 / Architectural Design Elements 1, 2 15 30 3 15 30 3
180 14 165 14
Izborni predmeti — industrijski dizajn
Elective Courses in the Industrial Design Programme
Fotografija i film za industrijski dizajn 1, 2 / Photo. and Film for Ind. Design 1, 2 15 30 3.5 15 30 3.5
Likovne vjezbe —ilustracija, 2 / Art Studio — lllustration 1, 2 15 30 2.5 15 30 2.5
Tehnike prezentiranja pomocu racunala 2 / Computer Presentation Techniques 2 15 30 2.5 - - -
Scenografija, 2/ Stage Design 1, 2 30 15 3.5 30 15 3.5
Kolegij sa Sveucilidta / Courses at the University (free choice) 45 0 2.5 45 0 2.5
90 6 90 6
Predmeti smjera vizualne komunikacije
Courses in the Visual Communications Programme
Projektiranje — Vizualne komunikacije 5, 6 15 75 8 15 75 8
Design Course — Visual Communications Design 5, 6
Oglasavanje 1, 2/ Advertising 1, 2 15 30 2.5 15 30 2.5
Fotografija i film 1, 2/ Photography and Film 1, 2 15 30 3.5 15 30 3.5
180 14 180 14
I1zborni predmeti — vizualne komunikacije
Elective Courses in the Visual Communications Programme
Dizajn fonta i kaligrafija 1, 2 / Font Design and Calligraphy 1, 2 15 30 3.5 15 30 3.5
Tehnike prezentiranja pomocu racunala 2 / Computer Presentation Techniques 2 15 30 2.5 - - -
Likovne vjezbe —ilustracija1, 2 / Art Studio — lllustration 1, 2 15 30 2.5 15 30 2.5
Scenografija 1, 2/ Stage Design 1, 2 30 15 3.5 30 15 3.5
Graficke tehnike 1, 2 / Graphic Techniques 1, 2 0 30 2.5 0 30 2.5
Kolegij sa Sveucilista/ Courses at the University (free choice) 45 0 2.5 45 0 2.5
90 6 90 6

202

203



GODISNJAK STUDIJA DIZAJNA 13./14.
OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Diplomski studi)

Graduate Programme



GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

Ciljevi

Suvremenim tokovima tehnoloskog razvoja nastaju novi gospo-
darski i drustveni odnosi na globalnoj i lokalnoj razini ostvarujuci
uvjete za modernizaciju materijalne proizvodnje i komuniciranja,
a time i drustva u cjelini. Ujedno se stvara potreba za nastaja-
njem novih disciplina dizajna. U tom kontekstu dizajn je defini-
ran kao intelektualna djelatnost koja ukljucuje razvoj Zivotnih
i drustvenih scenarija, sustava, usluga, te kreiranje doZivljaja i
strategija na poslovnoj, strukovnoj i drustvenoj razini. U skladu
sa navedenim nacelima, sadrZaj diplomskog studija je osmisljen
na nacin da studente potice na kriti¢ko sagledavanje tehnolos-
kog, drustvenog i ljudskog okruZenja kao temelja za ostvarivanje
vlastitih dizajnerskih zamisli. Takva definicija dizajna podrazu-
mijeva svladavanje vjestina potrebnih za istraZivanja usmjerena
prema novim, modernijim metodama u koncipiranju Zivotnih
okolnosti, za razumijevanje gospodarstva, drustva i kulture na
globalnoj i lokalnoj razini, te za primjenu nacela odrZivog razvoja
u ekoloskom, gospodarskom i kulturoloskom smislu.

Diplomski studij dizajna, ulaze¢i u nova podrucja poput pri-
mjerice dizajna interakcija, doZivljaja i dogadanja i dizajna u
interaktivnim medijima omogucuje studentima da se u okvirima
odabranih disciplina osposobljavaju za rad u kreativnoj industriji,
za suradnju i vodenje interdisciplinarnih timova, za osmisljavanje
i provodenje sloZenih strategija, te za samostalno i medudisci-
plinarno djelovanje.

Kompetencije magistara dizajna koje se stjecu zavrsetkom ovog
studija ukljucuju takoder i sposobnost samostalnog zamisljanja i
provodenja projekata kao rezultata teorijsko-istraZivackog rada,
stvaranja koncepata i strategija razvoja dizajna s ciljem unapre-
divanja drustvenih i gospodarskih sustava, te za preuzimanje
strateske i proaktivne uloge na akademskoj i strukovnoj razini.
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Objectives

New economic and social relationships at the global and the
local level are continuously established due to technological
development, creating the conditions for modernisation of
material production and communication and subsequently the
entire society. Design is considered to be an intellectual activity
which includes the development of living and social scenarios,
systems, services and creation of experiences and strategies at
a business, occupational and social level. In accordance with
the previously mentioned principles, the curriculum of gradua-
te studies has been created in order to encourage students to
critically observe the technological, social and human environ-
ment as the basis for implementation of their design projects.
Consequently, the definition of design implies acquisition of skills
required for the research, primarily focusing on new, innovative
methods in the perception of living circumstances and in gaining
a comprehensive insight into the economy, society and culture
at the global and the local level, as well as implementation of
standards of sustainable development in the fields of ecology,
economy and culture.

The postgraduate study programme of design covers new fields
of interest such as interaction design, events and experience
design, as well as interactive media design and consequently
enables students to acquire competencies required for work in
creative industry, for co-operation and management of inter-
disciplinary teams, for creation and implementation of complex
strategies, as well as for independent and interdisciplinary action.

Competencies of master degree holders in design acquired upon
the completion of this study programme include also the ability
of independent creation and implementation of projects as a
result of theoretical and research work, creation of concepts
and strategies for design development in order to promote
social and economic systems, as well as play the strategic and
proactive role at both the academic and the occupational level.

Program diplomskog studija je, dakle, temeljen na kritickom i
kreativnom istraZivanju, preispitivanju i dizajnerskom promi-
sljanju postojecih i buducih odnosa u sprezi sa teorijsko — me-
todoloskim i projektantskim predmetima. Tako koncipiranim
sadrZajem nadilaze se stereotipni okviri disciplina dizajna i stva-
raju se uvjeti za preispitivanje metoda i prirode dizajnerskog
djelovanja, nacina produkcije i oblika komunikacije. Obrazovne
metode se primarno odnose na stjecanje iskustava studenata
u teoriji i kritickoj analizi, na poznavanju suvremenih tehnolo-
gija i materijala, te na metode i procese realizacije projekata s
gospodarskim i drustvenim subjektima.

DIPLOMSKI STUDIJ
GRADUATE PROGRAMME

Postgraduate study programme focuses on critical and creative
research, analysis and consideration from the design stance
of the existing and the future relationships, which include the
subjects on methodology and planning. Consequently, stereo-
typical scope of design disciplines has been expanded, providing
the conditions for analysis of methods and the nature of design
activity, the mode of production and the form of communi-
cation. Educational methods primarily focus on acquisition of
experiences in theory and critical analysis, modern technologies
and materials, as well as methods and processes of project
implementation with economic and social entities.
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Industrijski dizajn

Diplomski studij dizajna osposobljuje studente da kroz razu-
mijevanje drustvenog, kulturoloskog i tehnoloskog konteksta
razvijaju nove odnose i strategije s ciliem humaniziranja Zivota
i unapredenja struke. Studenti usvajaju metode upravljanja pro-
jektnim procesima i timovima, te provode sloZena istraZivanja
socijalnih, gospodarskih i tehnoloskih aspekata. Pored samo-
stalno iniciranih projekata, studenti sudjeluju i u projektima koji
proizlaze iz suradnje s konkretnim gospodarskim, drustvenim,
javnim i privatnim subjektima, nastojeci pri tome implementirati
istrazivane fenomene u razvoj konceptualnih inovacija u domeni
proizvoda, sustava, usluga i strategija.

Tijekom prve godine diplomskog studija studenti usvajaju spozna-
je o suvremenim tehnologijama i drustvenim procesima uslijed
kojih nastaju nove mogucnosti i potrebe, koje implementiraju u
procese dizajniranja i vizije novog razvoja. Studentima je omo-
guceno da individualnim radom uz odgovarajuci odabir mentora,
komentora i vanjskih suradnika, kao i odabirom izbornih predme-
ta, ovisno o odabranom podrudju istraZivanja, formuliraju vlastite
sklonosti prema pojedinim podrucjima industrijskog dizajna.

Druga godina je zavrsna godina diplomskog studija koja sadrZi
dva segmenta zavrsnog rada — magistarske diplome: u tre¢em
semestru studente se potice na samostalni teorijski i istraZivacki
rad kao temelj za izradu zavr$nog projekta. Pri tome istrazuju
odabrano podrudje, sto predstavlja teorijsku podlogu rada, te
paralelno vr3e istraZivanja i analize temeljem kojih stvaraju baze
podataka za projektantski dio rada. Nakon prihvata elaborata
studenti u Cetvrtom semestru pristupaju izradi projektnog dijela
diplomskog rada kojim dokazuju svoje strukovne sposobnosti:
samostalno vodenje projekata, upravljanje procesima razvoja
dizajna i komuniciranje s drugim strukama u procesu dizajna, u
skladu s predvidenim kompetencijama diplomskog studija dizajna.
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Industrial Design

Postgraduate study of design trains students to develop new
relationships and strategies in order to ennoble life and promote
their line of work through a comprehensive insight into social,
cultural and technological context. Students acquire deep insight
into methods of project management and management of project
teams and conduct complex research of social, economic and
technological aspects. In addition to individually initiated projects,
students participate in projects originating from co-operation
with specific economic, social, public and private entities, striving
to implement the analysed phenomena into the development of
conceptual innovation in the domain of products, systems, services
and strategies.

During the first year of postgraduate study students acquire
knowledge on modern technologies and social processes which
provide new opportunities and create new requirements which
they subsequently implement into the design processes and into
their visions of new development. Students are provided the op-
portunity to formulate their own preferences for specific fields
of industrial design through individual work and a selection of
a mentor, co-mentor, external partners and elective subjects
depending on the selected area of research.

The second and the final year of postgraduate study comprise
of two aspects of the master’s thesis: during the third semester
students are encouraged to conduct individual theoretical and
research work as a basis for the creation of the final project.
They conduct research on the selected area which provides
the basis for theoretical work, whilst simultaneously conduct-
ing research and analyses based on whose results they create
databases for practical work in planning. During the fourth
semester and following the acceptance of the project plans
students commence project implementation as a constitu-
ent part of the final thesis to show their results and acquired
competencies: independent project management, management
of processes of design development and communication with
other occupations during design process in accordance to the
specific competencies acquired during the postgraduate design
study programme.
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PRVI SEMESTAR
Klara Gardening

Dizajn u kontekstu realnog okruZenja je prva tema na Diplom-
skom studiju sa ciljem usvajanja znanja i vjestina te stjecanje
iskustva u vodenju interdisciplinarnog razvoja slozenih proi-
zvoda Potice se razvijanje i komuniciranje osobnog kreativnog
potencijala i stava u profesiji i drustvu kao i uocavanje i rjesavanje
drustvenih, gospodarskih i kulturoloskih problema u realnom
okruzenju. Primjenom znanstvenih metoda istrazivanja studenti
analiziraju | povezuju ¢imbenike unapredenja kvalitete Zivota,
humaniziranja tehnologije i uspostavljanja kulturnog identiteta
na temelju ¢ega inoviraju svoj proizvod. Specificnost procesa
je aktivna suradnja s realnim partnerom i integriranje njegovih
Zelja, mogucnosti i ogranicenja, ali i promisljanje i koncipirnje
novih odnosa u kontekstu teme i uZeg podrucja koje je u ovom
semestru bio odnos sa prirodom. Partner je bila firma Klara
Gardening ¢ija djelatnost je proizvodnja i distribucija opreme
za vrtlarenje za koju su studenti inovirali rjesenja i koncepte koji
u okviru teme na razlicite nacine unapreduju kvalitetu Zivota.

FIRST SEMESTER
Klara Gardening

Design in real environment is the first topic at the postgraduate

study striving to acquire knowledge and skills in management
of interdisciplinary development of complex products. Deve-
lopment and communication of personal creative potential and

attitude both in the profession and the society is being encoura-
ged, as well as identification and solving of social, economic and

cultural problems in real environment. Students identify, analyse,
connect and evaluate the potential of local resources, as well as

the features for enhancement of the quality of life, humanising

of technology and establishment of cultural identity on which

the innovation of their product is based. The specific feature of
the process is active co-operation with a real partner and inte-
gration of their wishes, their potential and limitations, as well as

the pondering and conception of new relationships against the

backdrop of the topic and the specific area of interest, which

in this semester was relationship with Nature. The partner was

Klara Gardening, a company involved in production and distri-
bution of gardening equipment. Students provided innovation

to solutions and concepts enhancing the quality of life.
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DJECJA PREGRADA

Smisao projekta je na zanimljiv nacin razvijati
empatiju kod djece kroz poimanje prirode, a pri ¢emu
se djecu na suptilan nacin u¢i odgovornosti. Dje¢ja
pregrada je nastala kroz suradnju s odgojiteljima

i defektolozima. Pregrada se sastoji od nekoliko
dijelova: radne plohe, u koju se umecu posudice
raznih oblika kako bi se pobudila dje¢ja kreativnost i
razigranost, posudica sa zemljom i bo¢ica s vodom
za zalijevanje. Svi elementi smjesteni su na jednom
mjestu i lako dostupni, ¢ime se potice odrZavanje
djecje paznje na aktivnosti. Gornji dio sa vise¢im
posudama za biljke omogucuje prilagodbu visine
posudica sukladno visini djece i njihovim potrebama.
Posudice za biljke se sastoje iz dva dijela, gornjeg u
kojem se nalaze zemlja i biljka te donjeg, izradenog
od filca u koji voda kapa kako bi se sprijecilo kapanje
vode po podu. Pomocu aktivnosti koje omogucuje
pregrada djeca ujedno razvijaju i ostale vje3tine
potrebne za kasniji razvoj (socijalne, senzornu
inteligenciju, motoriku, samopouzdanje i dr.)

CHILD PARTITION

The Child partition project was incepted in co-
operation with teachers and defectologists. It
comprises of several parts: work surface provided
with small multi-coloured containers in order

to foster children’s creativity and playfulness, a
container with soil and a small bottle of water

for watering. All the items are placed in one spot
and are easily accessible-encouraging children’s
attention on their activities. The upper part with
hanging flower pots, enables the adaptation of the
flower pot height to the height of the child. The
flower pots comprise of two parts: the upper part
containing the soil and the plant and the bottom
part made from felt used for the collection of water
in order to avoid water dripping on the floor. All the
children’s activities enabled by the partition enhance
the development of skills required for their further
growth and development (sensory intelligence,
mobility, self-confidence, etc.).
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ZELENI ZID / PREGRADA

Suvremeni Covjek veéinu vremena provodi u
zatvorenom prostoru, gdje mikroklimatski uvjeti
negativno utjecu na njegovo zdravlje. Znanstveno
je dokazano kako prisutnost biljaka u zatvorenim
prostorima utjecCe na stvaranje tjelesno i psiholo3ki
zdravije i ugodnije mikroklime i okoline, odnosno
utjece na zdravlje ljudi, kvalitetu Zivota i radne
ucinke, te znacajno smanjuje troskove umjetne
klimatizacije. S ciljem implementacije biljaka u
zatvorene prostore, osmisljen je sustav elemenata
kojeg je moguce postaviti u najrazlicitije prostore,
neovisno o namjeni, dimenzijama i ambijentu.
Elemente i pratecu konstrukciju moguce je postaviti
kao zidnu oblogu ili samostalnu pregradu u prostoru.
Kombinacije elemenata konstrukcije i posuda za
cvije¢e omogucuju veliki raspon razli¢itih vizualnih
kompozicija, a dodatni elementi izradeni od tkanine
po potrebi omogucuju i zvuénu izolaciju. Sustav
takoder potice interes za biljke i uspostavljanje
osobnog odnosa.

GREEN WALL/ PARTITION

A contemporary person spends most of their time
in closed spaces where microclimatic conditions
adversely affect their overall health. The fact

that the presence of plants in closed spaces has

a positive impact on physical and psychological
health has been scientifically proven, as it creates
a more comfortable microclimate and significantly
reduces the costs of artificial air-conditioning. A
system of furniture items has been devised in
order to popularise the cultivation of plants in
enclosed and confined spaces which can be put in
diverse spaces, irrespective of its use, dimensions
and ambience. The furniture items and the
accompanying construction can be placed as a wall
background or an independent partition in space.
The combinations of items in the construction

and the flower pots provide a vast array of spatial
compositions and additional features made from
fabric can provide sound insulation when required.
Moreover, the system encourages the adoption of
activities fundamental for plant cultivation, as well
as for the development of sensibility to sustainable
coexistence of humans and plants.

NIKO CRNCEVIC
MENTOR Mladen Ore3i¢
ASISTENT / ASSISTANT Sanja Benceti¢, Ivana Fabrio
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KOKEDAMA
— POCETNICKI SET ZA UZGO) BILJAKA
Uzimajuci u obzir rastudi trend urbanog vrtlarenja,
posebna je paZnja dana situacijama u kojima je takav
uzgoj nemoguc. Kroz istraZivanje spomenutog
fenomena kao najzanimljiviji potencijal za dizajn
izabran je simbiotski uzgoja biljaka, kombiniranjem
kompatibilnih biljaka vi3eg i nizeg ranga omogucuje
se brZi i bujniji rast uz minimalno potrebno gnojenje.
PronalaZenjem razli¢itih kombinacija biljaka i
mahovina moguce je posti¢i homeostatski u¢inak
na simbiozu i imitirati proces koji bi se odvijao kod
klasi¢nog uzgoja u zemlji. Zavrsno rje3enje projekta
je sustav proizvoda i edukacije koji u kombinaciji
promoviraju i omogucuju uzgoj hrane u vlastitim
domovima. Principi prisilne simbioze suraduju s
rjeSenjima uzgoja, dovoda svjetla i vode kako bi se
omogudila djelomi¢na homeostaza, stanje u kojemu
biljci nije potrebna ljudska briga.

:

KOKEDAMA

— FOOD GROWING STARTER KIT

Against the backdrop of the trend of community
gardening, a special attention was paid to the
situations in which such gardening is practically
impossible. Following the research on the above
mentioned phenomenon the most interesting
potential for design was symbiotic farming, through
combinations of compatible plants of higher and
lower rank enables a faster and a more exuberant
growth with minimum fertilisation required. A vast
array of combinations of plants and mosses enable
the homeostatic effect on symbiosis and imitate
the process which would take place upon classical
farming in the soil.The final solution to the project
is a system of products and training which, when
combined, promote and enable the food agriculture
in people’s homes. The principles of coercive
symbiosis enable the agriculture of edible plants,
provision of light, water and the required nutrients,
in the partial homeostasis where the plant does not
require human care and attention.
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POSUDA ZA OSOBNI UZGOJ BILJAKA

Projekt je nastao s ciljem priblizavanja uzgoja jestivog
i dekorativnog bilja osobama kod kojih postoji
inicijalni interes za uzgoj u vlastitom Zivotnom
prostoru, ali ih u tome prije¢i manjak informacija.
Osnovna znacajka ovog proizvoda je informativni
sustav koji korisniku olaksava brigu o biljci. Posuda
za biljke sadrZzava osnovne informacije o biljci koja je
u nju posadena, a vezane uz sve potrebne radnje za
uzgoj. Informacije su kodirane kroz godisnji ciklus
biljke, a ocitavaju se za svaki mjesec, kroz okvir na
samoj posudi. Osmisljeni sustav ukljuuje i uslugu
nabavke biljaka. Sustav takoder moZe intuitivno
pomodi korisniku pri odabiru biljke, jer je ve¢ vizualna
koli¢ina pratecih podataka informacija o zahtjevnosti
biljke. Na taj se nacin korisniku zna¢ajno olaksava
odabir biljke koja odgovara njegovom Zivotnom stilu,
Zeljama i potrebama.
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A FLOWER POT FOR PERSONAL USE

The project is intended to present the growing

of edible and decorative plants to the people
interested in growing plants at home, yet requiring
further information. Hence, an information system
which facilitates the taking care of the plants is the
fundamental feature of this product. The flower pot
contains all the basic information on the plant grown
in it, concerning all the crucial activities required for
the growth. The encoded information following the
annual cycle of the plant is read monthly through
the frame on the flower pot. Moreover, the system
can provide assistance to the user on selection of
plants, as the quantity of the information provided
is sufficient data on the complexity of the plant.
Consequently, the user can easily opt for the plant
which is the most adequate for them, concerning
their life style, wishes and requirements.

STANISLAV KOSTIC
MENTOR Mladen Ore3i¢
ASISTENT / ASSISTANT Sanja Benceti¢, Ivana Fabrio
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FLORIGAMI

Florigami su biorazgradive sklopive posudice za
biljke izradene od kartonske ljepenke. Sjemenke
biljaka se sade u posudice i korisnik se o njima brine
dok ne izrastu u sadnicu, a zatim biljku zajedno sa
posudicom presaduje u vanjski prostor. Kartonska
liepenka za vrijeme razgradnje u tlu pomaze biljci
da se prilagodi novom tlu, a kada se karton potpuno
razgradi, biljka nastavlja neometano rasti. Smisao
koncepta je da se na suptilan i zanimljiv nacin
potakne ljude na sadnju i vlastiti uzgoj biljaka te

da se redefinira Zivotni vijek biljaka u zatvorenom
prostoru. Poticanjem ljudi na presadivanje biljaka

u vanjske prostore ujedno se poticu i medusobni
drudtveni odnosi i interakcija korisnika, a dodatna
vrijednost koncepta je ozelenjavanje zapustenih
prostora u gradovima.

FLORIGAMI

Florigami are biodegradable folding plant pots made
from cardboard pasteboard. Plant seeds are sown in
the pots and the user takes care of them until they
have grown and transformed into a seedling when
they transplant both the seedling and the plant pot
outside. Upon decomposing in the soil the cardboard
pasteboard assists the plant to adapt to the new
soil and when the cardboard has fully decomposed,
the plant continues its unimpeded growth. The

idea behind the concept is to encourage people in

a subtle and interesting manner to plant and grow
plants and redefine the life cycle of plants in interior
spaces. Through encouraging people to transplant
plants outside results in enhancement of mutual
social relationships and the interaction between

the users, while the value added of the concept is
greening of the neglected urban areas.
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Dizajn u kontekstu razvoja tehnologije je okvirna tema sa ciljem

razumijevanje aktualnih trendova razvoja drustva, gospodarstva
i tehnologije ¢ije implementiranje u koncepte i inovacije bitno
unapreduje kvalitetu Zivota. Kod studenta se nastoji razviti sen-
zibilitet uoCavanja, promisljanja i vizionarskog nagovjestavanja
rieSenja koja proizlaze iz poznatih, novonastalih ili pretpo-
stavljenih problema, potreba, potencijala i Zelja. Ocekuje se da
primjenom metoda i tehnika znanstvenog i dizajn istraZivanja i

ekperimentiranja integrira zakljucke u koncept, dizajn rjesenje i

strategiju razvoja projekta. Da cijeli proces rezultira i iskustvom

snalaZenja u realnim situacijama studentima je u dogovoru

sa Hrvatskom obrtni¢kom komorom omoguceno da izaberu

obrtnika s kojim ¢e suradivati na unapredenju proizvodnog

programa kao i koncipiranju strategije razvoja, a neke suradnje
rezultirale su prototipnim realizacijama i namjerama razvoja za
proizvodnju i plasman na trZiste.

SECOND SEMESTER
Co-operation with an Artisan

Design against the backdrop of technological development is
the underlying topic while striving to comprehend the current
trends in the development of our society, economy and tech-
nology whose implementation into the concepts of innovation
substantially promotes the quality of life. Students need to
develop their sensitivity to observation, pondering and visionary
foreshadowing of solutions resulting from the well-known, the
newly arisen or the supposed problems, requirements, potential
and wishes. Students are expected to integrate their conclusions
into a concept, a design solution and a project development
strategy through application of methods and techniques of
scientific and design research and experimentation. In order to
create the prerequisites for the process to result in the expe-
rience of dealing with real situations, in co-operation with the
Croatian Chamber of Economy students have been given the
opportunity to select an artisan to co-operate with on the
enhancement of the production programme, as well as on the
creation of development strategy, whereas some co-operation
resulted in prototype realisation and intentions of further deve-
lopment for the purpose of production and market placement.
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SERIJA DRVENIH IGRACAKA
— PRICE 1Z DAVNINA

Serija drvenih igracaka dizajnirana je u suradnji sa
stolarskim obrtom Bruno iz Davora. Inspiracija

za proizvod proizlazi iz legendi sakupljenih i
reinterpretiranih u zbirci pripovijetki ‘Price iz
davnina’ Ivane Brli¢ MaZurani¢, ne iskljuivo kao
klasi¢na dje¢ja igracka. Proizvod sadrZi tri razine:

na prvoj razini funkcionira kao igra¢ka, na drugoj

je funkcionalan i specifi¢an hrvatski suvenir, te

na trecoj kao serija koja postaje kolekcionarski
predmet. Cilj ovoga projekta bilo je stvoriti proizvod
koji promovira kraj iz kojega dolazi i sposobnosti

i vjestine obrtnika. Sustav igracaka funkcionira

kao svojevrsna trodimenzionalna ilustracija koja u
prvim fazama igre prikazuje likove iz price, a kasnije
omogucava stvaranje novih likova i novih prica istom
logikom i pravilima osam originalnih pri¢a.

A SERIES OF WOODEN TOYS
— CROATIAN TALES OF LONG AGO
A series of wooden toys designed in co-operation
with the Davor-based carpenter Bruno. The
inspiration for the product originated from the
legends collected and re-interpreted in the short
story collection ‘Croatian Tales of Long Ago’ by
Ivana Brli¢-MaZuranic. It is not exclusively a
classical children’s toy, since it is a product at three
levels: it is primarily a toy; secondly it is a functional
and a specific Croatian souvenir and finally it is
a series which can be considered a collector’s
item. The objective of this project was to create a
product which simultaneously promotes both the
place where it originates from and the carpenter’s
skills. The system of toys functions as a specific
three-dimensional illustration which during the first
phases of the game presents the characters from
the story and subsequently enables the creation of
new characters and new stories with the same logic
and the rules which are specific throughout the
original eight stories.
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KALAMPER

Kalamper je sustav modularnih koara koje sluze
za pohranu svjeZeg voca i povrca, a namijenjene
su suvremenim kucanstvima koja brinu o zdravoj
prehrani te kontinuirano konzumiraju svjeZe voce i
povrée. Proizvod je nastao u suradnji sa obrtnikom
Zvonkom Po3paic¢em koji se bavi pletenjem
proizvoda od vrbove 3ibe. Sustav proizvoda se
sastoji od tri modula razlicitih dimenzija koje
odreduju volumnu zapremninu ko3are. Dimenzije
baze i gornjeg otvora su jednake za sva tri modula,
$to omogucuje vertikalno slaganje kosara jednu

na drugu. Na taj nacin kosare tvore vertikalni stup
i zauzimaju manje prostora. Oblikovanje ko3are
proizaslo je kao odgovor na problem koji se Cesto
javlja kod proizvoda za pohranu; na dnu se uvijek
nakuplja voce i povrce koje je prije pohranjeno, stoga
moze doci do truljenja. Kako bi se izbjegao ovaj
problem, forma ko3are sadrZi udubljenje i otvor pri
dnu koji omogucuje da se uvijek prvo uzima voce i
povrce s dna, a kroz gornji otvor dodajemo svjeze
voce i povrée. Kosare su izradene tehnikom pletenja
vrbove Sibe, a prozra¢na struktura pletiva rje3ava
problem nakupljanja nepotrebne vlage.
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KALAMPER

Kalamper is a system of modular baskets intended
for storage of fruits and vegetables in modern
households where particular attention is paid to
healthy food and where fresh fruit and vegetables
are continuously eaten. The product is the result of
co-operation with the craftsman Zvonko Po$paic
who is involved in handmade production of products
made from willow cuttings. The system of products
comprises of three modules of diverse dimensions
which determine the volume of the basket. The
dimensions of the basket bottom and of the upper
opening are equal for the three modules, which
ensures vertical placement of the baskets one upon
the other. Hence, the baskets create a vertical
column and occupy less space. The design of the
basket originated as a solution to the problem which
is often encountered with products for storage —
where normally fruit and vegetables which had
been stored first are left at the bottom of the basket
and hence rotting may easily occur. In order to
tackle this issue, the form of the basket contains a
hollow and an opening towards the bottom which
ensures the consumption primarily of the fruit and
vegetables placed on the bottom of the basket. The
upper opining is used for the placement of fresh
fruit and vegetables. Baskets have been made using
the technique of weaving of willow cuttings and the
airy structure of the weave solves the problem of
excessive dampness.

KARLO PAVICI¢
MENTOR Mladen Oregi¢
ASISTENT / ASSISTANT Ivana Fabrio, Andrea Hercog

LETIT BE

Vrata ‘Let it be’ dizajnirana su kao spoj funkcije,
estetike i simboli¢ne poruke. Vrata sadrZe integriranu
rasvjetu. | kao takva su unikatna. Oblik koji
omogucuje propustanje svjetla, a da se ono direktno
ne vidi ostvaren je savinutim furnirom u oblik vala
koji izlazi iz ravne plohe vrata. Pozicionirana svjetla

u ilustriranim primjerima koncentrirana su na
funkcionalne aspekte otklju¢avanja i naglasavanja
kvake bilo u mraku ili po danu, te na poziciji ispred
okulara gdje se nalazi osoba koja zvoni. Moguénost
ovih vrata je da zamjeni sporednu rasvjetu i bude
samodostatna za prostor, tako da bi se u npr.
hotelskim hodnicima mogle vrlo dobro uklopiti kao
svjetlo za atmosferu ili pak u bilo kojem drugom
prostoru. Takoder zbog jednostavnosti konstruiranog
oblika moguce je lako upravljati pozicijom svjetla na
vratima i tako omoguciti kupcu mogucnost vlastitog
odabira gdje i koliko Zeli svjetla. Ovaj princip je
primjenjiv na unutradnja i vanjska vrata.

DIPLOMSKI STUDIJ/INDUSTRIJSKI DIZAJN, 2. SEMESTAR

GRADUATE PROGRAMME/INDUSTRIAL DESIGN, 2"° SEMESTER

LET IT BE

Let it be door has been designed as a combination
of function, aesthetics and symbolic messages. The
door has integrated lighting, which makes it unique.
The shape that enables the passage of light, without
it being directly visible, has been achieved with a
bended veneer in the shape of a wave that comes
out from a flat surface of the door. Positioned
lighting in illustrated examples is focused on
functional aspects of unlocking and pointing out
the handle in the dark or during daytime, and in the
position in front of the eyepiece where the person
ringing the bell is located. The door can replace
secondary lighting and be self-sufficient and hence
e.g. in hotel halls it could be used as ambiance
lighting or in any other premises. Moreover, due to
the simplicity of the constructed shape it is possible
to easily direct the position of the light on the door
and hence provide the customer with a possibility of
choice of where and how much lighting they want.
This principle is applicable both on internal and
external door.
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TRANSFORMWOOD

U suradnji s obrtom IcM, koji se bavi tehnoloskim
inZinjeringom, razvijen je koncept podnih obloga koji
ukljucuje tehnoloske inovacije. Podne obloge mogu
se transformirati u razne oblike zidnih pregrada i
sjedecih elemenata koji se izdiZu iz tla. Tehnoloska
inovacija je spoj izmedu elemenata, koji omogucuje
spajanje elemenata pod nekoliko razli¢itih kuteva,
$to pak omogucuje izdizanje konstrukcije u prostor.
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In co-operation with the craft Icm, involved in
technological engineering, a concept of flooring has
been developed that includes also technological
innovation. The flooring can be transformed into
diverse shapes of wall partitions and seating sets
that appear to be growing from the floor. The
technological innovation comprises of a combination
of features that enables the merging of items under
several different angles, which enables the variations
in the positioning of the entire construction.
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suDI
Loncarska radionica Merania iz Labina proizvodi
keramicke posude za pripremu i posluZivanje

hrane i pi¢a, koristeci tradicionalne tehnike

izrade i dekoriranja keramike. Odabrana jela koja
simboliziraju kulturni identitet Istre, odnosno, Labina
baza su razvoju prve serije seta proizvoda za kuhanje
i posluZivanje: Srdele na savor (predjelo) Zgvacet

od kokosi sa fuzima i krafima (glavno jelo) Pasutice
sa slanim srdelama ili bakalarom (glavno jelo) Supa
(desert) Specificnosti navedenih jela i potrebe pri
pripremanju, serviranju, konzumaciji i skladistenju
preuzete su kao neposredne smjernice za dizajn.
Rjesenje ima za ciljeve poticati tradicionalnu
pripremu autohtonih jela koja su zapostavljena u
ponudi. Prezentirati tradicionalna jela u izvornom
obliku, ali u posudu koje odgovara suvremenim
potrebama. Istaknuti karakteristike i specifi¢nosti
serviranih jela, te ponudom u restoranima
promovirati kupnju proizvoda za osobnu upotrebu
odnosno ponuditi funkcionalni suvenir.

suDI
The Labin-based Merania potter’s workshop

is involved in production of ceramic vessels for

the preparation and the serving of food, using
traditional techniques of production and decorating
of ceramics. The selected dishes which symbolise
the cultural identity of Istria or Labin were the idea
behind the first series of a set cooking and serving
products: Sardines on pickled onions (starter)
Istrian-style meat goulash with chicken and two
types of traditional Istrian pasta (fuzi and krafi)
(main dish) Traditional Istrian pasta (pasutice) with
salted sardines or codfish (main dish) Istrian wine
soup (supa) (dessert) The specific features of the
previously mentioned dishes and the requirements
upon preparation, serving, consummation and
warehousing have been considered as direct
qguidelines for design. The objectives of the
conceptual solution are encouragement of
traditional preparation of local dishes which have
been neglected, presentation of traditional dishes
in their traditional form, as well as in the tableware
which meets the modern needs, pointing out the
specific features and the particularities of the served
dishes, and promote the purchase of products for
personal use through restaurant menus or to be
used as functional souvenirs.




Dizajn vizualnih komunikacija

Zvanje magistra dizajna, koje studenti stje¢u po zavrsetku di-
plomskog studija, pruza im kvalifikacije za samostalno vodenje
projekata i upravljanje procesima razvoja dizajna. Na zadacima
projektiranja vizualnih komunikacija naglasava se sposobnost
snalaZenja u kontekstu realnog okruZenja, uz obavezno usvajanje
znanja i vjestina znanstveno utemeljenog i kritickog promatranja
zbilje, ¢im se izlazi iz uZih okvira struke. Studenti odabiru teme
ili probleme od neposrednog subjektivnog ili opéeq drustvenog
interesa, te uce artikulirati svoja opaZanja i stavove izrazajnim
sredstvima dizajna, ali i potaknuti i formirati javni diskurs drug-
tvenih skupina posredstvom inovativne vizualne komunikacije.
U procesu ovladavanja svim aspektima dizajna svaki student
— magistarski kandidat — trebao bi individualnim radom s men-
torom i odabirom izbornih kolegija artikulirati vlastite sklonosti i
otkriti mogué¢nosti svoga daljnjeg razvoja, pri ¢emu se podrzava
i potiCe suradnja sa studentima i stru¢njacima iz razli¢itih disci-
plina povezanih s dizajnom, u duhu temeljnog karaktera studija.

Zavr$na godina studija temelji se na dva povezana segmenta
zavrsnog rada, odnosno magistarske diplome. Prvi segment
podrazumijeva samostalni teorijski i istraZivacki rad kao pre-
dradnju za projekt, kada studenti moraju kompetentno prepo-
znati i obraditi odredeni/e problem(e), u skladu sa standardima
akademskog pisanja znanstvenih radova.

Rezultati istraZivanja u prvom semestru zavrsne godine su tzv.
teorijska teza i istraZivacki elaborat, koji ukljucuju sve relevantne
¢imbenike pripreme za projekt, koji je nastavak istraZivanja u
realnom kontekstu. U drugom, posljednjem semestru, studenti
izraduju diplomski projekt kojim pokazuju stecenu razinu snala-
Zenja u struci, Sto podrazumijeva samostalno vodenje projekta
i komuniciranje s drugim strukama u procesu dizajna. Izborni
predmeti na ovoj godini studija usko su vezani uz savladavanje
samostalnog djelovanja u dizajnu. Projekt i teorijska teza /istra-
Zivacki elaborat razlikuju kompetencije magistra dizajna od pr-
vostupnika, te se smatraju jednako vaznim elementima diplome
i krajem formativnog dijela edukacije na ovoj razini u struci.
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Visual Communications

The title of a Master of Design (M.A. in Design) which is obtained
by the students upon the completion of the postgraduate study
programme provides them with qualifications for independent
project development and management of design development
processes. The tasks of visual communications design highlight
the ability of succeeding against the backdrop of real environ-
ment, in addition to mandatory acquirement of knowledge
and skills of the scientific and critical approach to reality which
transcends the professional boundaries. Students select the topi-
cs or issues of immediate subjective or general interest and learn
to articulate their observations and attitudes with expressive
methods of design, as well as the skill to initiate and maintain
a conceptual thread through public discourse amongst social
groups through innovative visual communications. During the
process of achievement of mastery in all the aspects of design
each student — a candidate for a Master’s Degree — needs to
articulate their own preferences and the potential of their further
development during their individual work with a mentor, whilst
they are simultaneously encouraged to co-operate with other
students and experts in diverse disciplines related to design in
accordance to the fundamental features of the postgraduate
study programme.

The final year of the postgraduate study programme is based
on two interrelated aspects of the final thesis or the Master’s
thesis. The first aspect implies independent theoretical and
research work as prerequisites for the project when students
are required to identify and tackle a specific problem using the
required competencies and in compliance with the standards
of academic writing of scientific papers.

The results of the research during the first semester of the final
year are the so called theoretical thesis and the research study
which imply all the relevant features of the preparation for
the project, which is a continuation of the research in the real
context.
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PRVI SEMESTAR
Dizajn u kontekstu
realnog okruzenja

Prvi zadatak na diplomskom studiju dizajna, razraduje i produ-
bljuje znanja i vjestine stecene pri kraju preddiplomskog studija, a
istovremeno sluZi kao odredeni uvod u proces rada na zavr$nom
diplomskom projektu. Cilj zadatka je usmijeriti senzibilitet stude-
nata prema prepoznavanju aktualnih tema i problema u podrucju
suvremenih vizualnih komunikacija, masovnih medija i digitalnih
tehnologija, u Sirem drustvenom, ekonomskom i politickom
kontekstu. Po odabiru tematskog podrucja koje ¢e obradivati,
studenti se opredjeljuju za neku od komunikacijskih formi ili
neki zanr dizajna iz Siroke palete aktualne vizualne kulture.
Izbor uklju¢uje tiskane medije, korporativni dizajn i signalistiku,
ambalaZu te sustave vanjskog oglasavanja, sve do interaktiv-
nih digitalnih tehnologija na razlic¢itim platformama. Vazno je
koristiti alate vizualnih komunikacija u artikulaciji prepoznatih
problema, inovativnom izraZavanju vlastitih stavova, s ciljem
poticanja i usmjeravanja javnog odnosa o odredenim temama.

FIRST SEMESTER
Design against the Backdrop
of Real Environment

The first task during the new section of studies on the one hand
elaborates and deepens the knowledge and skills acquired by the
end of the undergraduate studies and on the other hand is used
as an introduction into the production of a postgraduate thesis
during the final year of postgraduate studies. The objective is to
make the students focus upon recognition of the current topics
and issues in the area of contemporary visual communications,
mass media and digital technologies, as well as within the wider
social, economic and political context. Following their decision
on the topic area tackled in the task, students opt for a form of
communication or a design genre amongst a vast array of topics
and genres in the current visual culture, ranging from print media,
to corporate design and signalistics, packaging in industry or in
the service sector and out-of-home advertising to interactive
digital technologies using diverse platforms. The use of visual
communications tools is fundamental in the articulation of
the identified problems and in innovative expression of one’s
attitudes aiming to encourage and focus the public discourse
upon specific topics.
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Flaninarska staza do vrha Promine
vide nije zagadena minama

MINE

Svrha aplikacije Mine je upozoriti na visok stupanj
riziénosti kretanja u blizini minsko sumnjivih
podrugja, informirati putem jasnih i lako dostupnih
informacija o minski sumnjivim podrugjima te
omoguditi planiranje kretanja na temelju tih
informacija. Jednostavnost koristenja aplikacije
proizlazi iz pojednostavljenih funkcija i minimalnih
koloristickih intervencija Sto uspje3nijeg prijenosa i
jasnoce informacija.

DIPLOMSKI STUDIJ/VIZUALNE KOMUNIKACIJE, 1. SEMESTAR
GRADUATE PROGRAMME/VISUAL COMMUNICATIONS, 1°" SEMESTER
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MINES

The specific objective of the application entitled
MINES is to warn of the high level of risk of
movement near minefields or ‘mine suspected
areas’, to inform through providing clear and easily
available information on mine suspected areas, as
well as to enable planning of movement based on
the information acquired. The simplicity of use in
the application is due to simplified functions and
minimal colouristic interventions to ensure a more
successful transfer and clarity of information.
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EDUGRAM
Podrugje kojim se projekt ‘Edugram’ bavi je u
podru¢ju znanosti i obrazovanja. Rijec je o edukaciji
kroz igru, a bududi da je igra djetetova omiljena
aktivnost i da kroz nju najlakse uci, ideja je bila
potaknuti nesvjesno usvajanje pojmova kroz igru.
Cilj projekta je prvenstveno razvijanje vizualne
percepcije, a potom usvajanje osnovnih pojmova kao
$to su boja, oblikii rije¢. ‘Edugram’ igra razvija finu
motoriku, koncentraciju i paméenje. Jednom rje¢ju
osnovna ideja projekta su problemi perceptivno-
kognitivnih karaktera u edukaciji djece od njihove
najranije dobi.

226

DIPLOMSKI STUDIJ/VIZUALNE KOMUNIKACIJE, 1. SEMESTAR
GRADUATE PROGRAMME/VISUAL COMMUNICATIONS, 1°" SEMESTER

ANTA BUCEVIC
MENTOR Nenad Dogan
ASISTENT/ ASSISTANT Romana Kajp

.

Ruka bodno prislonjena pared brade,
dun puto brz pomak nopeijed

ZNAKOVNI RIEENIK
Samoinicirani projekt bavi se oblikovanjem sistema
edukacije kroz igru, usmjeren ka gluhoj i nagluhoj
djeci. Znakovni rje¢nik je organizirani sustav za lakse
ucenje hrvatskog znakovnog jezika s naglaskom
na komunikaciji roditelja i djeteta. Cilj projekta
je najprije prilagoditi u¢enje potrebama djece i
smanjiti moguc¢nost stresnih situacija, istovremeno
poboljsavati komunikaciju i omuguditi roditeljima 3to
bolju povezanost s djetetom i njegovim edukativnim
- i komunikacijskim napretkom. Znakovni rje¢nik
aheroda v je sustav koji se sastoji od start paketa koji sadrZi
: edukativno-informacijski priru¢nik, pocetne kartice
Lo poddein) [ush) s ilustriranim pojmovima, brojevima i jednoru¢nom
abecedom, te usb prikljuckom s pristupom
edukativnom video sadrZaju.
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EDUGRAM
Throughout the development of the project entitled
Edugram | was involved in the field of science and
education. It implies education through games,
since games are children’s best friends and the best
method of learning. The idea behind the project

was to encourage unconscious learning of concepts
through games. The specific objective of the project
was visual perception development, followed by
learning of the basic concepts, such as colour, shape
and word. Edugram develops fine motor skills,
concentration and memory. To sum up, one could
conclude that the basic ideas of the project were
perceptive-cognitive features in children’s education
since the earliest age.

ABECEDA

SEMIOTIC DICTIONARY

For the purpose of implementation of self-
initiated project, | decided to create a system of
education through play intended primarily for

deaf and hearing-impaired children. The Semiotic
dictionary is an organized system for simplified
learning of the Croatian semiotic language
focusing on communication between parents and
children. The specific objective of the project is
primarily to adapt the learning to the requirements
of children and reduce the opportunities for
stressful situations, simultaneously improving
communication and enabling parents to improve
their relationship with their children and their
educational and communication advancement. The
Semiotic dictionary is a system comprising of an
initial package which includes and education and
informative manual, beginner cards with illustrated
concepts, numbers and one-handed sign language
alphabet, as well as a usb device with access to
educative video content.
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_ o Time Line je aplikacija za organiziranje i upravljanje vremenom nastala kao
— H & odgovor na potrebe mladih koji imaju problem sa raspolaganjem i organizacijom

-_— svog vremena. Time Line dopusta slobodu individualnog pristupa slaganju

— kompozicija vremenskih cjelina kao $to su: tjedni raspored, vo denje projekata,

R | organiziranje radnog vremena, slobodno vrijeme, dodatne aktivnosti i dr. Time

P Line pruza brz i jednostavan nacin pracenja uZurbanog i promjenjivog tempa
= AL = T T T Zivota mladih kroz njima pristupacne i prakticne digitalne medije.
P d TIME LINE
FE o v TimeLine is an application for organizing and managing time designed in

AR e -1 [ O - F 1 - response to the needs of young people who have a problem of disposing and
organizing their time. Time Line allows freedom of individual approach to
compose time oriented unit such as the weekly schedule, project execution chart,
working hours organizer, free time, additional activities, etc. Time Line provides a
quick and easy way to track the young people’s hectic and changing pace of life
through affordable and practical digital media.
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Puslec|(1) Puslec|(2)

PUSLEC
— VODIC KROZ KULTURNE

DOGADAJE U GRADU SAMOBORU

Svrha ovog projekta je poticanje interesa mladih

za kulturne sadrZaje u gradu Samoboru. Rjesenje

je realizirano u obliku kulturnog vodica, putem
kojeg se mladima prezentiraju izdvojena kulturna
dogadanja, u tiskanom kao i digitalnom obliku. Web
stranica sluZi za generalno sagledavanje i arhiviranje
sadrZaja, dok tiskani mjesecnik sadrzi dodatne
tekstove o izdvojenim dogadanjima, te na taj nacin
sluzi kao svojevrsno prosirenje web stranice. Tiskana
publikacija i web stranica medusobno su povezane
SnapTag kodom koji korisnici mogu skenirati za brzi
pristup webu, koji je sukladno tome prilagoden i
mobilnim uredajima.

Puslec =
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PUSLEC

— A GUIDE THROUGH CULTURAL
EVENTS IN THE CITY OF SAMOBOR
The specific objective of this project is to arouse
interest in cultural events in the city of Samobor
among young people. The solution has been
provided in the form of a cultural guide through
which specific cultural events are being presented
to young people both in print and in the digital form.
The website is intended for a “macro overview”, i.e.
general consideration and content archiving, while
the print monthly issue includes supplementary texts
on specific events and is hence intended to provide
an extension to the website or a “micro overview” of
the content. The print publication and the website
are mutually connected through a SnapTag code
which the users can scan for a faster access to the
website which has consequently been adapted also
to mobile devices.
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DRUGI SEMESTAR
Dizajn u kontekstu razvoja
komunikaciskih medija

Od studenta se ocekuje osmisljavanje multimedijalne drustve-
no angazirane kampanje na odredenu temu, koja omogucuje
kvalitetnu dvosmjernu komunikaciju u procesu informiranja
javnosti o odredenom problemu i usmjeravanja drustvenog
potencijala za njegovo rjesavanje. Sadrzaj i forma su u kore-
laciji, pa je cilj zadatka originalno interpretirati klasicne oblike
medijskih kampanja, uz zadrZavanje nekih njihovih karakteri-
sti¢nih elemenata, poput naslova kampanje, slogana i sli¢no.
Zadatak podrazumijeva kompetentno preliminarno istrazivanje
i kontinuiranu suradnju s kolegama iz drugih struka, u duhu in-
terdisciplinarnog karaktera dizajnerske profesije i edukacijskog
programa diplomskog studija.

SECOND SEMESTER
Design within Communications
Media Development

The premise of this task is entirely contrary to the previous task,
although their context is similar. Students need to devise a
multimedia and a socially-involved campaign on a given topic,
implying that form (in the broad sense) precedes the selection
of the topic, as acquisition of skills of agitation and persuasion
is considered fundamental, as well as quality two-way commu-
nication in the process of informing the public on a specific issue
and directing the social potential towards providing a solution.
Form and content are correlated and hence the objective of
the task is original interpretation of classical forms of media
campaigns, yet through preservation of some of their distinctive
features, such as campaign title and slogans, to name a few.
The task explores both research and the creative potential of
students against the backdrop of considerably limited formal
postulates which is the most common context of activity during
subsequent professional life and work. Moreover, the task implies
competent preliminary research and continuous co-operation
with colleagues from other lines of work providing the given topic
requires it, in line with interdisciplinary features of design pro-
fession and educational programme during the graduate study.
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IDENTITET DRUSTVENE

KAMPANJE ZA UDOMLJAVANJE PASA

Tema ove drustveno korisne kampanje je
senzibiliziranje javnosti za udomljavanje pasa iz
sklonista za nezbrinute Zivotinje. Naj¢esci nacin
postojecih kampanja je da se uz psa pojavljuju
poznate osobe $to usmjerava fokus kampanje sa psa
na ‘celebrity’ li¢nost. Zamisljena kampanja nastoji
izbje¢i takvu praksu te staviti psa u centar paznje a
time i u centar poruke kampanje. Kako se ve¢inom
radi o odraslim psima koji ve¢ imaju izgradenu
osobnost, kampanja koristi osobne oglase iz
odgovarajuce rubrike objavljene u Plavom oglasniku.
Kombinacijom portreta psa i teksta preuzetog iz
Oglasnika u kojem osoba traZi prijatelja ili Zivotnog
partnera, kampanja ukazuje na to da su i psi
osobnosti s jednakim potrebama za komunikacijom
kao i ljudi i time poziva javnost na udomljavanje
napustenih pasa.

DIPLOMSKI STUDIJ/VIZUALNE KOMUNIKACIJE, 2. SEMESTAR
GRADUATE PROGRAMME/VISUAL COMMUNICATIONS, 2"° SEMESTER

Dama u najboljim godinama trazi

srodnu dusu bez poroka, ured.,

psih. zdr. za zajedni¢ku buduénost
01/2008-354

DUMOVEC

ADOPTING DOGS FROM

DUMOVEC DOG SHELTER

Adoption of dogs from Dumovec dog shelter is the
principal topic of my socially useful campaign. It is a
rather common occurrence to advertise shelter dogs
by placing them in the context with some celebrity,
which actually shifts the focus of the campaign
towards the celebrity in question. | was striving to
avoid the feeling of depression and separation and
use the dog motif as the principal theme of the
campaign and | was aiming to highlight the fact that
the dogs in question had already formed their own
specific personality traits. Ads included in the Free
Ads Paper where men are looking for partners for life
and vice versa appeared as an excellent idea behind
the project that stressed the fact that dogs have
personalities with equal needs for communication

as people and is inviting the general public to adopt
stray dogs.
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IDENTITET DRUSTVENE

KAMPANJE ZA AUTIZAM

Autizam je neurorazvojni poremecaj koji izaziva
teskoce u neverbalnoj i verbalnoj komunikaciji,
razvoju, te odrzavanju i razumijevanju socijalnih
odnosa. Takoder uzrokuje neobi¢nosti pona3anja,
ogranicene interese i fiksacije na odredene stvari ili
pojave. Nisu svi oblici poremecaja jednaki. Ljudi s
blazim oblicima poremecaja sposobni su obavljati
odredene aktivnosti bez teskoca (Cesto zbog fiksacija
postaju izrazito dobri u razumijevanju i obavljanju
odredenih aktivnosti). Takvim ljudima potrebno je
dati priliku da ostvare svoje Zelje i snove. Kampanja
komunicira problem kroz seriju plakata i dvije vrste
letaka, koji se mogu dobiti na odredenim mjestima
(poput bolnica ili 3kola) ili uz kupovinu proizvoda
za djecu. Ideja je podizanje svijesti o autisti¢nom
poremecaju i problemima koji ga prate, iz ¢ega bi
trebale proizadi pravovremene reakcije obitelji i
vedi senzibilitet javnosti. Istovremeno, ukazuje se
na ¢injenicu da su ljudi s odredenim oblicima bolesti
sposobni funkcionirati u drustvu i ¢ime se Zeli postici
manja diskriminacija

IDENTITY OF A SOCIAL

CAMPAIGN FOR AUTISM

Autism is a neurodevelopmental disorder

causing problems in both non-verbal and verbal
communication, development and maintaining and
understanding of social relationships. Moreover, it
causes unusual behaviour, limited scope of interests
and fixation to specific things or occurrences.

There are diverse forms of this disorder. People

with mild autistic spectrum are able to perform
specific activities without any problems (and
commonly become very good at understanding and
performance of specific activities as a result of their
fixation). They deserve to be given the opportunity
to fulfil their desires and dreams. The campaign
communicates the issue through a series of posters
and two types of leaflets that can be obtained at
specific venues (such as hospitals or schools) or
while purchasing children’s products. The principal
idea behind it was raising awareness on autism
disorder and the problems resulting from it, aiming
to cause timely reactions of the family and a higher
sensibility of the general public. Simultaneously, it
points out the fact that people with specific forms
of the disease are capable of functioning well in

the society and hence the campaign is aiming to
decrease their discrimination.

ANTA BUCEVIC
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IDENTITET DRUSTVENE

KAMPANJE ZA DJEC)I DOM ZAGREB

Djecji dom Zagreb nositelj je kampanje za
povezivanje studenata i sti¢enika domova za
nezbrinutu djecu kroz sadrZajna i motivirajuca
druZenja po principu jedan na jedan.

Cilj kampanje je povezati studente i djecu

(7-18 godina) na temelju zajednickih interesa,
motiviranjem studenata da vlastitim iskustvom
pomazu djeci u ostvarenju njihovih snova, a
istovremeno u praksi pobolj3avaju vlastite vjestine
u razli¢itim podrugjima edukacije i osobnih interesa.
Kampanja obuhvaca tri razli¢ita podrucja - kulturu,
sport i znanost. Kampanja djeluje offline (billboard,
guerilla stickeri + predmeti) i online (fejs filtiranje,
web platforma). U sklopu dizajna web stranice
napravljen je i sistem prijava temeljen na inputu
prikupljenom direktno od domskih sti¢enika, 3to
omogucava direktno povezivanje djeteta sa
studentom i pripadajucim podru¢jem interesa.

IDENTITY OF A SOCIAL CAMPAIGN

FOR ZAGREB CHILDREN’S HOME

Zagreb Children’s home is the protagonist of the
campaign aiming to connect students and the
beneficiaries of homes for neglected children
through motivating and interesting socializing
events one-on-one. The specific objective of the
campaign is to connect students and children (aged
7 t0 18) based on their common interests, motivating
students to provide assistance to children in the
achievement of their dreams, while simultaneously
improving their own skills in diverse educational
areas and those concerning personal interests.

The campaign has been divide into three different
directions linked with students’ interests — culture,
sports and science. The campaign functions offline
(billboard, guerilla stickers + objects), as well as
online (Facebook filtering, web platforms). Web
site design includes also a system of applications
based on input collected directly from children’s
home beneficiaries, which additionally enhances
the connections among children with students
considered as the most appropriate in their case.
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NAJBOLJI POSAO NA SVIJETU

Diskriminacija predstavlja zakonski, drustveno i poslovno neprihvatljivo
ponasanje, a definira se kao postavljanje jedne osobe u nepovoljniji (Io3iji) poloZaj
u odnosu na drugu, na temelju neke njene karakteristike.Pojedinci vrlo razlicito

i individualno procjenjuju 3to je ili nije diskriminacija. Subjektivna procjena

onoga 3to je potrebno, opravdano i relevantno za odredeno radno mjesto

varira od osobe do osobe, bez obzira radi li se o posloprimcu ili poslodavcu.
Poseban problem nastaje ako pausalne procjene nisu u skladu s normativnim
okvirom i institucijama koje se bave ovim podru¢jem. Drustvena kampanja

protiv diskriminacije mladih na trZistu rada nastala na temelju istraZivanja, ima

za cilj informirati ciljnu skupinu o mogucim rje3enjima problema i promicanje
zakonodavnih prava. Uz pomoc¢ web bannera koji nude ‘najbolji posao na svijetu’,
ne dolazi se do savr$enog posla, nego internet sjedista s informacijama i uputama
kako se postaviti ili kome se obratiti u realnoj situaciji ili kome se obratiti u
slucaju potrebe
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THE BEST JOB IN THE WORLD

Discrimination is considered as unacceptable behaviour from the legal, the social
and the business point of view. It is defined through placement of a person

into an inconvenient (inferior) position in relation to others based on a specific
trait attributed to them. Nevertheless, we all differ substantially as individuals
in assessing discrimination. Subjective assessment of what is required, justified
and relevant for a specific workplace varies from person to person, especially
if a person is not informed on the normative framework and the institutions
involved in this issue. A social campaign against discrimination against youth on
the labour market has been based on the research and is aiming to inform and
promote legal rights of the target group that is already on the labour market

or will only be so in the forthcoming future. A broad range of discriminatory
questions are posed through web banners that offer The best job in the world’,
that do not lead to a perfect job, but rather to an internet centre providing
information and guidance on how to act in a real situation or who to address in
such an inconvenient situation. The internet centre can also be reached through
scanning of QR codes on fliers and city light posters.

MATEA BRKIC
MENTOR Ivan Doroghy
ASISTENT / ASSISTANT Tomislav Vlaini¢

DIPLOMSKI STUDIJ/VIZUALNE KOMUNIKACIJE, 2. SEMESTAR
GRADUATE PROGRAMME/VISUAL COMMUNICATIONS, 2"° SEMESTER

KAMPANJA PCELE
Ideja kampanje Jedan cvijet — cijeli svijet, je

osvjestiti ljude o vaZnosti opstanka p&elinje vrste.

Potrebno je informirati javnost na koji nacin
pomodi njenoj odrZivosti, te kako da se malom
promjenom ponasanja pojedinaca, potakne na
djelovanje.Kampanja uklju¢uje sjeme razli¢itih
vrsta cvjetova kako bi se sadnjom bilja doprinjelo
odrzivosti p&elinje vrste.
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THE BEE CAMPAIGN

The idea behind the campaign — The whole world is
a single flower — is primarily to raise the awareness
of people on the importance of the life of bees. It

is important to provide information on the ways

to contribute to the survival of this animal species
and how to encourage individuals to action through
slight lifestyle changes. Diverse seeds were used in
order to encourage individuals to become involved
and participate in the campaign by planting them,
which would eventually contribute to the survival
of the bees.
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USPORENOTI
SE UCITAVA
STRANICA?
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PROBLEM SJEDENJA

Dugotrajno sjedenje bez pauze ima brojne Stetne
utjecaje na organizam. Stetne se posljedice

mogu znacajno usporiti uzimanjem stanke od
sjedenja svakih sat vremena te provodenjem
minimalnih tjelesnih aktivnosti. Problem je 3to
tijekom koncentriranog rada nismo svjesni koliko

je vremena proteklo te se zaboravljamo ustati i
aktivirati. Aplikacija nas svakog sata podsje¢a da
napravimo pauzu te nas vodi kroz minimalne vjezbe
koje se mogu suptilno izvoditi u bilo kojoj radnoj
okolini. Da bi aplikacija dosla do korisnika osmisljena
je kampanja koja bi ljude zaticala u razli¢itim
kontekstima sjedenja, na problem ih upozoravala,
educirala i nudila im rjesenje.

SEDENTARY LIFESTYLE ISSUE

Prolonged sitting without breaks has a vast array of
harmful consequences for our health. The adverse
effects can be considerably reduced by taking active
breaks on an hourly basis and engaging in at least a
minimum amount of physical activity. The problem
is that during one’s concentrated work, one is
commonly not aware of how much time has elapsed
and one forgets to get up and become active.

The problem is being addressed through a computer
application. The application acts as a reminder

at an hourly basis to take a break and guides one
through minimal exercises that can be performed
with subtlety in any work environment. In order to
convey the key points to the users, the idea behind
the campaign is to slow down the people who have
adopted a sedentary lifestyle in diverse contexts, to
educate them and provide them with a solution.

ANA SOMEK
MENTOR Nenad Dogan
ASISTENT / ASSISTANT Romana Kajp
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UPOZNAVANJE JAVNOSTI S

PROBLEMIMA DJECE DISLEKSICARA

Djeci s disleksijom potrebno je puno vremena,
napora i koncentracije da bi procitali i
najjednostavnije tekstove, te im je zbog toga
Citanje poput rjesavanja zagonetki. Osobe koje
rade s djecom Cesto ne razumiju trud koji je djetetu
potreban za uspjesno savladavanje Citanja, te ih je
potrebno izravno suociti s problemom, odnosno
staviti ih poloZaj djeteta kako bi razumijeli dimenziju
problema. Problem je komuniciran serijom plakata
na kojima se nalaze rebusi, zagonetke predstavljene
kombinacijom slika, slova i znakova, iz ¢ijeg odnosa
proizlazi rjesenje, te tako nije daleko od procesa
Citanja. Sva tri plakata razlikuju se rjeSenjem rebusa
i porukom koja se skriva unutar svakog. Rjesenja
rebusa smjesteni su uz desni rub plakata.

DIPLOMSKI STUDIJ/VIZUALNE KOMUNIKACIJE, 2. SEMESTAR
GRADUATE PROGRAMME/VISUAL COMMUNICATIONS, 2"° SEMESTER
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PRESENTING PROBLEMS OF DYSLEXIC

CHILDREN TO THE GENERAL PUBLIC

Dyslexic children require a considerable amount of
time, effort and concentration to read the simplest
texts and they hence find reading similar to puzzle
solving. Persons working with children often do

not understand how much effort they invest while
reading and consequently | believe they need to

be faced with the problem or made ‘to wear their
shoes’ in order to deepen their insight into the issue.
The solution comprises of a series of rebus posters,
showing a puzzle through a combination of images,
letters and symbols, whose deciphering leads to a
solution and appears to be similar to reading. All
the three posters show different rebus puzzles and
messages. The solutions to rebus puzzles appear in
the right-hand corner of the poster.




Projektiranje pisma

Na diplomskom studiju tipografsko obrazovanje provodi se
primarno na kolegiju Projektiranje pisma. Za razliku od preddi-
plomskih tipografskih kolegija koji se kroz brojne vjeZbe bave
Sirokim spektrom tipografskih situacija, na diplomskom studiju
je teZiste na produbljivanju odredenih aspekata discipline. Savla-
davanjem nastavnih sadrZaja ovog kolegija studenti i studentice
¢e steci sposobnosti tipografskog oblikovanja s naglaskom na
cjelovito promisljanje procesa oblikovanja pisma i oblikovanja s
pismom. Kolegij se temelji na istrazivackom radu i specijalizaciji
u podrucju oblikovanja pisma, te zavrsno fontova. Studentice i
studenti savladavaju metodologiju i proces oblikovanja pisma
uzimajudi u obzir kako tipografsku tradiciju, tako i predvidene
namjene i medije reprodukcije. Ste¢ena znanja i vjestine pred-
stavljaju kvalitetnu osnovu za profesionalno bavljenje ovim
aspektom dizajnerske struke, ali i za samostalano unapredenje
vlastitih sposobnosti u ovom podrudju.
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Font Design

Typographic education during the graduate study is primarily
provided through the course Typeface design’. As opposed to
undergraduate courses in typography, which through a large
number of practical exercises tackle a vast array of typographic
situations, during the graduate study the focus has been placed
on gaining a comprehensive insight into specific aspects of
typography. The curriculum of this course will encourage the
students to acquire the skills of typographic design with specific
emphasis on comprehensive consideration of the process of
typeface design and design with typeface. The idea behind the
course is research and specialisation in the field of typeface
design and fonts. The students will learn the methodology and
the process of typeface design, taking into consideration both
typographic tradition and the anticipated scope of use and the
print media. The acquired knowledge and skills are top quality
background for professional involvement in this aspect of the
profession of a designer, yet can be also used for independent
enhancement of one’s own skills in this filed.
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PRVI/DRUGI SEMESTAR

Tipografsko istrazivanje

Ova vjeZba proteZe se kroz oba semestra te je grubo podijeljena
na dva dijela: istraZivanje i produkciju. Studentice i studenti slo-
bodni su sami izabrati temu kojom se Zele baviti te se ocekuje
da do kraja zimskog semestra postave idejno rjesenje projekta.
Ljetni semestar je posvecen primarno postavljanju i oblikova-
nju izvedbenog rjesenja. lako postoji tendencija da rezultati
kolegija budu autorska pisma, medij i format zavrsnog rjesenja
nisu definirani.

FIRST/SECOND SEMESTER
Typographic Research

This task extends through two semesters and has been roughly
divided into two sections: research and production. The students
are free to choose the topic they are interested in and are expe-
cted to present the conceptual design of the project by the end
of winter semester. The summer semester is dedicated primarily
to implementation and design of the conceptual design. There is
a tendency for course results to be original fonts, yet the media
and the format of the final solution have not been defined.
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LANA GRAHEK
MENTOR Nikola Burek
DEMONSTATOR Marko Hrastovec

DIPLOMSKI STUDIJ/PROJEKTIRANJE PISMA, 1. | 2. SEMESTAR
GRADUATE PROGRAMME/FONT DESIGN, 1°TAND 2"°SEMESTER

CROATA

Ideja prilikom kreiranja ovoga pisma bila je oblikovati
suvremenu inacicu ovog pomalo zaboravljenog
staroslavenskog pisma, uglate glagoljice. Osim 3to
oZivljava jedno tradicionalno pismo, namjena Croate je
i edukacija. Pismo se sastoji od ukupno jedanaest
stilova, od osnovnog, koji ukljucuje brojne ligature

i time je pogodan za tekstualni blok, do ekspresivnijih
poput Stencila (Sablonskog pisma) te stilova
namijenjenih za istovremneno koristenje, preklopnjeni
jedni preko drugih.

CROATA

Idea throughout the process of creation of this
typeface was to create a contemporary version of this
rather forgotten Old Slavic angular Glagolitic script. In
addition to reviving a traditional script, the purpose of
Croata is also education. It has eleven styles in total,
from the regular one which includes a lot of ligatures
and by this becomes more appropriate for setting text,
to the more expressive ones like the Stencil or layering
styles ment to be used at the same time, overlapped.

GROTESK

Grotesk pismo je nastalo po uzoru na rana pisma

s pocetka 20. stoljeca s jednom neobi¢nom
karakteristikom — kurzivnim italikom. Za razliku od
uobicajenih grotesknih italika, koji su nako3eni pod
odredenim stupnjem, ovo pismo odlikuje kurziv koji
podsjeca na pisanje perom.

GROTESK

Crotesk typeface has originated from early
typefaces from the beginning of the 20th century
with an unusual feature — a cursive italic. As
opposed to usual grotesque italic fonts, cursive
under a specific angle, this typeface has a cursive
which reminds of writing with a feather.
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NANTES

Nantes je natpisna porodica pisama i
mikrotipografski alat koji omogucava korisniku da
jednostavnim kombiniranjem rezova dobije graficki
zanimljive makrotipografske rezultate. Pismo

se sastoji od dva dizajnom razlicita reza sli¢nog
karaktera, koji se mogu medusobno kombinirati.
Konstrukcija je proizasla iz poteza kistom koji je

i odredio izgled porodice pisma i detalja. Pismo

je namijenjeno oblikovanju za razlicite subjekte
neformalnog karaktera. Takoder podnosi upotrebu
u razli¢itim kontekstima (logotipi, plakati, ambalaZe,
natpisi...). Svi rezovi, verzali i kurenti, dijele
zajednicku visinu koja omoguc¢ava medusobno
kombiniranje i kompaktnije komponiranje natpisa.

NANTES

Nantes is a type of inscription typeface family and
micro-typographic tool which enables the user

to get graphically interesting macro-typographic
results through simple combination of styles. The
typeface comprises of two different styles of
different design, yet of similar features which

can be mutually combined. The construction
originated from a brush-stroke which has defined
the appearance of the typeface family and details.
The typeface is intended for the design of different
subjects of informal character. Moreover, it can

be used in diverse contexts (logotypes, posters,
packaging, inscriptions, etc). All the styles, capital
letters and lower case letters share a common height
which enables their mutual combinations and a
more compact composition of inscriptions.

ALMA SAVAR
MENTOR Nikola Durek
DEMONSTATOR Marko Hrastovec

DIPLOMSKI STUDIJ/PROJEKTIRANJE PISMA, 1.1 2. SEMESTAR
GRADUATE PROGRAMME/FONT DESIGN, 1°TAND 2"°SEMESTER

ISM

ISM je tipografski sustav inspiriran avangardnim
umjetnickim pravcima, ‘izmima’ s pocetka
dvadesetog stoljeca. Sustav broji Sest rezova
oblikovanih prema zajedni¢kom kosturu koji je
inspiriran primjerima natpisa iz tog razdoblja. Svaki
se rez nastoji konceptualno referirati na pravac koji
predstavlja i prenijeti njegove umjetnicke premise
u jezik samog pisma. Rez Futur koristi futuristi¢ki
princip repeticije oblika kako bi vizualizirao
pokret i napredak. Neoplastic je odreden strogom
ortogonalno3¢u De Stijla. Cub nastoji prenijeti
kubisti¢ku multiperspektivu na konstrukciju slova.
Exppression je izvrnut subjektivnoj deformaciji

te surovos¢u koja proizlazi iz tehnoloskog

procesa digitalizacije skice. Supremat je potpuno
konceptualni rez u kojem su forme apstrahirane i
kao takve tesko Citljive te ih je moguce deifrirati
sagledavanjem negativnog prostora slovnih znakova.

ISM

ISM is a typographic system inspired by avant-
garde artistic movements, ‘isms’ dating back to the
beginning of the twentieth century. The system has
6 styles designed in accordance to the common
skeleton framework which had been inspired

by examples of inscriptions dating back to that
period. Each style is striving to conceptually refer

to the movement it represents and transfer its
artistic premises into the language of the typeface
itself. The Futur style uses futuristic approach of
repetition of shapes in order to visualise movement
and progress. Neoplastic is defined by strict
orthogonality of De Stijl. Club is aiming to transfer
cubist multiple perspectives onto the construction
of letters. Expression is subject to subjective
deformation and the brutality which originates from
the technological process of digitisation of rough
drafts. Supremat is entirely a conceptual style where
forms have been abstracted and hence hardly legible
and they can be deciphered through observation of
negative space of letter signs.




Film 1 video

Ne moramo posebice naglasavati snagu i djelovanje filma i videa
na moderan dizajn i obrnuto. To je sinergija bez koje danasnje
digitalno medijsko oglaSavanje ne bi bilo zamislivo. Vise ne po-
stoje digitalni fotoaparati bez moguénosti video zapisa u visokoj
rezoluciji, pa je stoga izraZavanje pokretnim slikama postalo
Siroko dostupno. Zbog toga je poznavanje osnova filmskog i
video jezika vjestina izrazavanja njime vrlo vazno.

Cilj kolegija Film i video je pruZiti studentima teoretska, filmska i
prakti¢na znanja kako bi znali promisljati i kreativno se izraZavati
video kamerom, kao i pravilno komunicirati s profesionalnim
reZiserima i snimateljima u svom buduc¢em oglasivackom poslu
kao kreativni direktori.
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Film and Video

The impact and the power of film and the video on modern
design and vice versa do not have to be particularly empha-
sised. It is a synergy without which the current digital media
advertising would certainly be inconceivable. High-definition
video is currently an integral part of digital cameras and hence
expression through moving images has become broadly avai-
lable. Consequently, the insight into the basics of film and video
expression and its mastery is crucial.

The specific objective of the course entitled Film and video is to
provide students with theoretical and practical knowledge, as
well as knowledge on film in order to enable them to think and
express themselves in a creative way using the video camera,
as well as to communicate in an adequate manner with profe-
ssional film directors and cameramen in their future advertising
work as creative directors.
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LAJK LIKE MOJA SOBA MY ROOM
Kroz kratki autobiografski film, rad iz najintimnije This work, a short autobiographic film looks from Film ‘Moja soba’ predstavlja autoricu kroz stvari koje  The film entitled My Room’ presents the author
perspektive zamislive u na3oj generaciji, ekran the most intimate perspective imaginable to our se nalaze na zidovima njene sobe pomocu specificnih  through things placed on the walls of her room,
mobilnog telefona, prikazuje pozadinu svake generation, the screen of the mobile phone showing osobnih prica vezanih uz svaki predmet. providing a specific personal story linked with
fotografije, poslane poruke i pjesme u jednoj the background of every photo, text message each object.
pijanoj noci dajuci iskrenu sliku o zaledu danasnje and song in one drunken night giving an honest
komunikacije. description of today’s communication.
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HOCHSTAPLER
U dokumentarnom autobiografskom filmu autor
prikazuje svoj Zivot kroz arhivske snimke kuénog

videa, od najranijeg djetinjstva pa do danas. Film je

montiran u razlicitim filmskim i video formatima:
Super 8, VHs, Full HD, zbog Cega dobiva na velikoj
dokumentarnoj uvjerljivosti.
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HOCHSTAPLER

In this autobiographical film the author presents

his life using archival snapshots using a home video,
from the earliest childhood until the present moment.
The film was edited in diverse film and video formats:
Super 8, vHs and Full HD which has significantly
contributed to its high documentary credibility.

ALMA $SAVAR
MENTOR Stanko Herceg

AUTOPORTRET

U ovom je kratkom filmu tema autoportreta
tretirana kao proces skrivanja i otkrivanja subjekta,
u doslovnom i figurativnom smislu. Svakodnevica
privatnog prostora vizualno je stilizirana i time
indirektno skrivena, dok autorska glazba, koja je
prethodila samom filmu, predstavlja najdublji uvid u
intimu i privatnost.

DIPLOMSKI STUDIJ/FILM | VIDEO, 1. | 2. SEMESTAR

GRADUATE PROGRAMME/FILM AND VIDEO, 1°TAND 2"°SEMESTER

SELF-PORTRAIT

The topic of self-portrait was addressed in this
short film as a process of hiding and revealing of
the subject matter, both in the literal and in the
figurative sense. The day-to-day life in a private
space has been visually stylised and hence indirectly
hidden, while the soundtrack, which preceded the
film itself, represents the deepest insight into the
intimacy and privacy.
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ZIVOT KROZ ULOGE

Kako Zivjeti kad ne poznaje$ sebe? U tim situacijama
Cesto glumimo nama poznate likove, trazimo se,
oponasajudi neke druge. Takve situacije su Cesta
pojava kod glumaca. U filmu imamo priliku vidjeti
crticu iz Filipovog Zivota, koji, pripremajudi se

za ADU, prolazi kroz Zivot spa3avajudi se u tudim
ulogama.
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LIFE THROUGH ROLES

How to live when you don’t know yourself? In such
situations we often pretend, acting as familiar
characters, looking for our true self, emulating
others. Such situations are rather common among
actors. This film fives us the opportunity to see an
incident from Filip’s life, in which he, while preparing
for the Academy of Dramatic Art, gets through life
by playing other people’s roles.

SLAVICA FARKAS
MENTOR Stanko Herceg

AKIRA YAMAOKA — SCARLET

Krenuvsi od fascinacije ljudskom koZom i pokretom
nagog tijela, odluceno je ispricati pricu o Scarlet
koja e vizualno popratiti sloZenu emotivnu

sliku predstavljenu u pjesmi Akira Yamaoka.

Kroz eksperiment pokreta no3enih projiciranim
emocijama pod odgovarajudim studijskim
osvjetljenjem cilj je bio do¢arati atmosferu intimnog
unutarnjeg svijeta jedinke; njenu vlastitu borbu, rast
i dostizanje oslobodenja.

DIPLOMSKI STUDIJ/FILM | VIDEO, 1. | 2. SEMESTAR

GRADUATE PROGRAMME/FILM AND VIDEO, 1°TAND 2"°SEMESTER

AKIRA YAMAOKA — SCARLET

Against the backdrop of fascination with human skin
and movements of naked human body, | decided

to tell a story about Scarlet to visually accompany

a complex emotional image presented in a song

by Akira Yamaoka. Through experimenting with
movements based on projected emotions under a
specific studio lighting, my specific objective was to
depict the atmosphere of an intimate internal light
of an individual; her own struggle, growth and finally
the accomplishment of her liberation.
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Interaktivni mediji

Kolegij Interaktivni mediji fokusiran je na teoriju i praksu gra-
fickog dizajna unutar podru¢ja digitalnih interaktivnih medija.
Utjecaj novih digitalnih tehnologija sve vise mijenja nacin na
koji se izraZzavamo, na koji komuniciramo te kako doZivljavamo
svijet oko sebe. S obzirom da sve vise komuniciramo putem
interaktivnih digitalnih medija, uloga dizajnera u promisljanju
i oblikovanju interaktivnih sadrZaja i prezentacija od izuzetne
je i stalno rastuce vaznosti. Kroz predavanja, vjezbe i projekte
kolegij ima za cilj kod studenata razviti razumjevanje i interes
za ovo podrucje koje je u stalnom razvoju. Na koji se nacin to
podrucje dizajna razlikuje od tradicionalnih medija te kako u
tom kontekstu pristupiti promisljanju i oblikovanju interaktivnih
sadrzaja, teme su kojima Ce se kolegij baviti.

Tijekom oba semestra studenti prolaze kroz cijeli proces obliko-
vanja korisnickih iskustava. Kroz prvi semestar prolaze prve Cetiri
faze — strategija, sadrZaj, struktura i tzv. kostur web stranice, dok
se u drugom semestru bave povrsinom, tj. vizualnim dizajnom.
Studenti su teme birali sami, a kroz oba semestra prolazili su
neke od klasi¢nih metoda u ux dizajnu — informacijska arhi-
tekura, dizajnersko istraZivanje, persone, korisnicki scenariji,
wireframeovi, prototipi, style guides, moodboards.

GODISNJAK STUDIJA DIZAJNA 13./14.—DIPLOMSKI STUDIJ
SCHOOL OF DESIGN ANNUAL REVIEW 13/14 —GRADUATE PROGRAMME

Interactive Media

The new technologies are increasingly impacting on the methods
of expression and communication, we well as on the way we
are experiencing the world around us. Since we are increasingly
communicating via interactive digital media, the role of desi-
gners in the development and design of this interactive content
and presentations is of extreme and continuously increasing
importance. The course is aiming to enhance understanding
and arouse interest in this continuously developing area among
students trough lectures, practical tasks and projects. The course
primarily focuses on topics concerning the differences between
the area of design and the traditional media, as well as how to
approach the development and design of interactive content
in this context.

Students are provided an insight into user experience design
during both semesters. During the first semester they undergo
the first four phases — the strategy, the content, the structure
and the so called web site skeleton framework, while during
the second semester the students deal with the surface i.e.
visual design. The students selected the topics and during the
two semesters they were introduced to several classical met-
hods of ux design — information architecture, design research,
personas, user scenarios, wireframes, prototypes, style guides,
mood boards, etc.
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ILU

— ONLINE ILUSTRATORSKA PLATFORMA

Online platforma za ilustratore i sve ljubitelje
ilustracije, ukljucuje profile umjetnika, galerije
radova i webshop. Korisnicima je omogucen detaljan
uvid u rad odabranih umjetnika, njihov radni prostor,
proces i tehniku rada, kao i moguénost kupovine
njihovih radova/publikacija. Svrha projekta je
promocija odabranih ilustratora i prodaja njihovih
radova te dostupnost detaljnih informacija o njima

i njihovom radu na jednom mjestu. Karakteristike
platforme su laka preglednost, povezanost i
dostupnost informacija te jednostavna kupovina.
Primjer scenarija: Lana dolazi na stranicu pregledati
radove ilustratora A na kojeg je naisla na tumblru

i koji ju je zainteresirao. Cita intervju s njimi
pregledava galeriju radova. Nakon to je pregledala
njegove radove, prebacuje se na druge umjetnike

te zakljuCuje da su joj i B i C dosta zanimljivi.
Pretplacuje se na newsletter, te stavlja jedan od
A-ovih stripova na ‘wishlist’.

ILU

— ONLINE PLATFORM FOR ILLUSTRATORS

An online platform for illustrators and illustration
enthusiasts. It includes artist profiles, artwork
galleries and a web-shop. The users are provided

a comprehensive insight into the work of selected
artists, their work space, the process and the
technique of work adopted, as well as the
opportunity to purchase their work/publications.
The objective of the project: promotion of selected
illustrators and the sale of their work, as well as
availability of comprehensive information on both
the illustrators and their work. User requirements:
easy visibility, correlation and availability of
information, facilitated purchase. A possibility of
creation of a user account (wish list, saving the
data concerning the purchase, the address, etc.).The
scenario of use: Lana accesses the site in order to
have a look at the work by the illustrator A whom
she came across on Tumblr and who aroused her
curiosity. She reads the interview with him and goes
through his gallery of work. Having got an insight
into his work, she studies other artists and reaches a
conclusion that 8 and c are the most interesting for
her. She subscribes to the newsletter and adds one
of A’s artworks to her wish list

HRVOJE DOMINKO
MENTOR Tin Kadoi¢

DIPLOMSKI STUDIJ/INTERAKTIVNI MEDIJI, 1. | 2. SEMESTAR
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HE POBEGEL, KARTA MI JE V ZEPU

HRVATSKE ZELJEZNICE (HZ)

Web stranica HZ-a bila je u potpunom rasulu kada
govorimo o user exeperience-u i user interface-u
te dizajnu. Korisnici su imali velikih problema sa
snalaZenjem na stranici te dobivanjem informacija
koje suim potrebne u kratkom vremenu. Glavni
fokusi stranice su bili potpuno zanemareni 3to je
dovodilo do jako loseg korisnickog iskustva sa HZ
web stranicom. Redizajnom web stranice HZ-a
pokusalo se grupirati informacije u logi¢ne grupe
te staviti u fokus ono 3to korisnici najvise traze
na stranici, a to je pretraga rasporeda vlakova i
sve informacije koje se veZu uz njihov put. Ostale

informacije su zauzele sekundarno mjesto u dizajnu.

Nastojalo se ovim projektom poboljsati korisnicko
iskustvo na web stranici HZ-a te olak3ati putnicima
snalaZenje na stranici i pomo¢i im da dodu do
Zeljenih informacija u kratkom vremenu.

CROATIAN RAILWAYS (HZ)

HZ (Croatian Railways) website was disintegrating
concerning Ux, Ul and design. The users have been
facing immense problems while dealing with the
website and obtaining the required information
within a specific time frame. The principal objectives
of the website had been entirely neglected resulting
in extremely unsatisfactory experiences upon
accessing the HZ website. Through a redesign of
HZ website | attempted to group information into
logical sets and focus on the most popular website
content, such as train schedules and railway
timetable and information concerning the journeys.
The remaining information ranks second in the
entire design.| do hope to have enhanced the user
experience at the HZ website and facilitated the use
of the website and provided assistance to the users
in obtaining the required information within a short
time frame.




Diplomski radovi

Diplomski rad se temelji na cjelovitoj obradi utvrdenih tema, a
sastoji se od dva dijela: istraZivacko-teorijskog dijela i projek-
tnog dijela. Tijekom 3. semestra diplomskog studija studenti
istrazuju i analiziraju odabrane teme kako bi bili u mogu¢nosti
stvoriti teorijski temelj za projektni dio, kojeg realiziraju tijekom
4.semestra i brane ga pred ispitnim povjerenstvom imenovanim
na Vijecu Studija dizajna.

Ovim radom student treba dokazati posjedovanje kompetencija
i postizanje ishoda ucenja pri rjeSavanju problema iz podrucja
koja su bila sadrZaj njegova studija, te koristenje teorijskog i
prakti¢nog znanja stecenog tijekom studija.

U podru¢ju industrijskog dizajna diplomski radovi u akadem-
skoj godini 2013./2014. su ukljucivali podru¢ja poput dizajna
proizvoda i njihovih sustava, dizajna urbane opreme, razvo-
ja turistickih proizvoda/suvenira, stvaranja novih koncepata
prostornih zahvata u povijesnim gradskim jezgrama sa ciljem
isticanja lokalnih vrijednosti i podrucje dizajna za izvanredne
situacije, dok je nekolicina diplomskih radova bila temeljena na
podrucju dizajna interakcija i doZivljaja.

U podrucju vizualnih komunikacija diplomski radovi u aka-
demskoj godin 2013./2014. ukljucivali su Sirok raspon tema od
obrazovanja, kulture, medija, turizma pa sve do sporta. Zajed-
nicka karakteristika vecine odabranih tema je izbor interaktivnih
medija kao dominantnog oblika komuniciranja s odabranom
cilinom skupinom. Tek nekolicina diplomskih radova uklju¢uje
klasi¢ne medije komunikacije.

GODISNJAK STUDIJA DIZAJNA 13./14.—DIPLOMSKI STUDIJ
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Graduation Theses

A graduation thesis is based on comprehensive approach to
specific topics and comprises of two sections — the theory se-
ction and the project section. During the three semesters of the
postgraduate study students explore and analyse the selected
topics in order to provide a theory section as the idea behind
the project section which is consequently implemented during
the fourth semester and presented before the exam commission
appointed at the Council of the School of Design.

The thesis shows student competences and study results in
problem solving related to the field of interest, as well as imple-
mentation and use of both theoretical and practical knowledge
acquired throughout the course of studies.

The theses in the field of industrial design during the academic
year 2013/2014 included the topics such as product and pro-
duction system design, urban equipment design, development
of tourism products/souvenirs, creation of new concepts of
spatial intervention in historical town nuclei to enhance local
monuments and design in extraordinary circumstances, whilst
several graduation theses covered the topics of experience and
interaction design.

The graduation theses in visual communications during the
academic year 2013/2014 covered a vast array of topics ran-
ging from education, culture, the media and tourism to sports.
The common feature of most selected topics was the choice
of interactive media as the principal form of communication
with the selected target group. Only several graduation theses
covered the classical communication media.
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INKLUZIVNA MONOSKIJA

Cilj ovog projekta je prije svega postavljanje
kriterija za razumijevanje osoba s invaliditetom,
njihovih potreba, moguénosti ili nemogucnosti i
prava jednakosti. Unatoc ¢injenici da je proizvod
namijenjen osobama s invaliditetom, tocnije
osobama s paraplegijom i amputacijom, njegov je
potencijal mnogo $iri, kao i industrije proizvoda
za osobe s invaliditetom opéenito. Proizvod koji
je tema ovog projekta predviden je za industriju
kojoj je cilj sustavno unaprjedenje kvalitete Zivota
osoba s invaliditetom. Razvoj monoskije pokrenut
je opaZanjem nedostataka postojecih rjesenja, te
se nastavio kroz daljnja istraZivanja proizvodaca,

krajnjih korisnika, ali i samih proizvoda. Prikupljenim

podacima vrlo detaljnih analizama i istraZivanjima
u periodu od jedne godine, postavljeni su kriteriji
za dizajniranje nove monoskije. Jedan od vecih
nedostataka postojecih rjesenja je prevelika masa.

To je rijeSeno koristenjem kompozitnih materijala. U

smanjenju mase doprinijela je inovativna primjena
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karbonske lisnate opruge koja je videstruko lak3a

od postojecih amortizera, ¢ije se pode3avanje vr3i
jednostavnim mehanickim putem. Monoskija takoder
sadrzi mehanizam za sedeZnicu kao i za podesavanje
visine i kuta sjedenja. Svi su mehanizmi zaklonjeni od
izloZenosti snijega i prasine te su osmisljeni kako bi

ih korisnik mogao koristiti bez pomo¢i druge osobe.
lako ¢e produkt ovog projekta biti samo jo3 jedan

‘sportski rekvizit’, njegov je cilj pokrenuti inicijativu

promjena ka boljim Zivotnim standardima, osoba s
invaliditetom, a time i ¢itavog drustva.

AN INCLUSIVE MONOSKI

The specific objective of this project is setting the
criteria for understanding of the disabled, their
requirements, possibilities and impossibilities, as
well as equality rights as persons. Irrespective of the
fact that the product itself is intended for and used
by the disabled, by paraplegic persons and persons
with a leg amputation, its potential is considerably
higher which applies also to the industry of products
for the disabled in general. The product that is the
subject matter of this this project is an example

of an industry that is not so commercial despite
being highly important, where design can and
should be emphasised, aiming to systematically
enhance the quality of the persons with disabilities.
The development of a monoski was initiated
following the identification of the shortcomings

of the currently available solutions and continued
through further research on producers, end users,
as well as products. Criteria were set, based on the
data collected from comprehensive analyses and

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI, 3. | 4. SEMESTAR
GRADUATE PROGRAMME/GRADUATION THESES, 3"°AND 4™ SEMESTER

research during a one year period, which should

be met by designing a new monoski. One of the
major shortcomings of the currently available
solutions is their excessive weight due to the use of
composite materials. Carbon leaf spring significantly
contributed to the reduction of the weight of the
product in question, due to its being substantially
more lightweight compared with the current shock
absorbers whose adjustment is performed in a
straightforward mechanical way. The monoski also
includes a mechanism for sitting, as well as for the
adjustment of the angle and the height of the sitting
position. All the mechanisms are protected from
exposure to snow or dust and were developed to
enable independent use without the requirement
for any assistance. Although the product presented
by this project will only be another sports accessory,
the project is striving to launch an initiative of
changes towards better standards of living, not only
for the disabled, but for the entire society.
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SOCIJALNA INKLUZIJA STARIJIH OSOBA
— SOCIJALNE | KULTUROLO3KE ODREDNICE
POJMA STAROSTI | STARENJA
Tematiziranje uloge starijih osoba u nasemu drustvu
nastalo je kao izravan odgovor na demografska
kretanja i primjeren odnos drustva prema
ovoj dobnoj sukupini. Nacin na koji se drustvo
odnosi prema njima uglavnom je degradirajudi i
nepostivajuci. Pojam starosti i starenja te njegovog
videnja temelji se na pretpostavkama i stereotipima
steCenim kroz medije, politiku i drustvo. Kada bi se
promijenio odnos dru3tva prema starosti i starenju
onda bi i starije osobe imale bolju socijalnu okolinu
i moguénost integracije i Sirenja svojih iskustava
i znanja. Nakon op3irnoga istraZivanja radom se
pokusalo odgovoriti na zadanu temu u dva smjera.
Prvi smjer je stvaranje proizvoda kojima je cilj
angazirati mlade generacije da promisle o svome
odnosu prema starijim osobama i starosti. Tako
su nastali pokriva¢, jastuk i stoli¢. Drugi smjer je
stvaranje radionica na kojima se povezuju starije
osobe i mladi dizajneri kako bi zajedno stvorili
nove proizvode, i tako dokazali da se medusobnom
suradnjom mogu prevladati stereotipi.

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI, 3. | 4. SEMESTAR
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SOCIAL INCLUSION OF THE ELDERLY

— SOCIAL AND CULTURAL GUIDELINES OF THE
CONCEPT OF OLD AGE AND AGEING

Thematising of the role of the elderly in our society
is a direct result of demographic movements and
the manner in which this age group is treated in our
society, which is highly degrading and dishonourable.
The concept of old age and aging and the attitude
towards it is based on the assumptions and
stereotypes created through the media, the politics
and the society. If the attitude towards old age

and aging changed, the elderly would be provided

a better social environment and an opportunity

of integration and sharing of their experiences.
Following an extensive research, the paper was
striving to provide two types of answers to the
assigned topic. The first type of answers followed
the direction of creation of products aiming to
encourage other generations to consider their
relationship towards both the elderly and ageing.
Consequently, a blanket, a pillow and a coffee table
originated. The second type of answers implied

the workshops intended to connect the elderly

and young designers in order to jointly create new
products and hence tell their life stories, proving that
mutual co-operation can transcend stereotypes.
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FIZICKO OKRUZENJE U UCIONICAMA

NIZIH RAZREDA OSNOVNIH SKOLA

Set za igru i u¢enje nastao je kao odgovor na
potrebe suvremene pedagogije i njene primjene u
nizim razredima osnovne skole. Kroz istraZivanje
koje je obuhvacalo podrucja pedagogije, razvojne
psihologije, skolske medicine, povijesti 3kolstva i
utjecaja fizicke okoline na u¢enje, te promatranje
same nastave nizih razreda u nekoliko osnovnih skola,
formirane su smjernice za dizajn. Cilj je bio potaknuti
i olak3ati koristenje suvremenih pedagoskih

metoda u nastavnoj praksi te je tako nastao ‘set
zaigru i ucenje’. Set se sastoji od ploca razlicitih
oblika (s jedne strane imaju utore, a druga strana

je pogodna za pisanje kredama), debelih savitljivih
Stapova, tankih Stapova koji zadrZzavaju oblik, i kugli.
Svi elementi se mogu medusobno spajati te ih se
moZe koristiti u razli¢ite nastavne svrhe (ucenje
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slova, rastavljanje rijeCi na slogove, ucenje zbrajanja

i oduzimanja, geometrijskih likova i tijela), kao

medij za razvoj kreativnosti (razvoj kombinatorike,
gradnja elementima seta, osmi3ljavanje igara i

natina koristenja seta.) te kao poticaj za fizicku
aktivnost (razvoj motorike, strpljenja, timskog duha).
Zahvaljuju¢i jednostavnosti elemenata cijeloga

seta i natina koristenja, testiranjem se pokazalo da
mogucnosti seta rastu ovisno o kreativnosti njegovih
korisnika.

;i:f’

PHYSICAL ENVIRONMENT IN LOWER

GRADE ELEMENTARY SCHOOL CLASSROOMS

The Set for playing and learning, a physical
environment in the lower grades of primary school
was created as a response to the requirements

of contemporary pedagogy and its application in
lower grades of primary school. Guidelines for its
design were created following a research which
encompassed the fields of pedagogy, developmental
psychology, scholastic medicine, history of
educational system and the impact of the physical
environment on learning, as well as through
monitoring of teaching classes in lower grades

of primary school in several primary schools. The
specific objective was to encourage and facilitate
the use of contemporary pedagogical methods in
teaching practices and hence the Set for playing
and learning was created. It consists of boards of

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI, 3. | 4. SEMESTAR
GRADUATE PROGRAMME/GRADUATION THESES, 3*"°AND 4™ SEMESTER

different shapes (on one side they have slots and the
other side is intended for chalk writing), thick flexible
sticks, thin sticks which retain their form and spheres.
All the components of the set can be connected

and used together for diverse learning objectives
(learning the letters of the alphabet, dividing words
into syllables, learning of adding and subtracting,
geometric shapes and three-dimensional figures), as
a method of creativity enhancement (development
of combination skills, construction using the
components of the set, devising games and diverse
methods of how to use of the set), as well as to
encourage physical activity (development of motor
skills, patience and team spirit). It became evident
that the potential of the set was increasing during
its classroom use depending on the creativity of its
users and as a result of non-predetermination of the
components of the set and their method of use.
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RITUALI GRADA

ZAGREBA / POZDRAV IZ ZAGREBA

— PROJEKT REVITALIZACIJE BASTINE |

RITUALA U SVRHU KREIRANJA IDENTITETA GRADA
Govoredi o bastini kao elementu identiteta grada,
govorimo o povijesti, o legitimnim i provjerenim
¢injenicama/ djelatnostima ¢ija revitalizacija pruza
bazu za gradenje identiteta. Zato je najbolji primjer,
bastinski element duboko ugraden u povijest
Zagreba — obrtnistvo. Ono je klju¢ni, danas zapusteni,
dio zagrebacke kulturne i poduzetnicke povijesti, te
temelj povijesnog razvoja grada Zagreba. Pripadnost
zajednici, gradu, o€ituje se u jednostavnom osjecaju
pripadnosti no i u dijeljenju nacina Zivota grada, Ziveci
rituale grada, postujuci bastinu, prihvacajuci ritam i
time djelujuci kao konstutivni element grada. Upravo
dizajn treba pokazati neopravdanost predrasuda
drudtva naspram obrtniStva. Treba pokazati da boljim
i kreativnijim koridtenjem vjestina obrade materijala
mogu nastati proizvodi visoke reprezentativnosti i
konkrentosti. Osvje3tavanje potrebe za kreiranjem
vlastitih proizvoda, stvaranje konkurentnosti,
podizanje obrtnistva na visi nivo, uspostavljanje

baze za gospodarski razvoj, sve je to samo jedan
zadatak dizajnera. Jedan zadatak koji iziskuje mnogo
truda i rada, komuniciranja koje je u velikoj mjeri
jednosmjerno, ali zadatak koji se moZe uspjesno
izvrsiti i pomodi drudtvu u realnom okruZenju.

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI, 3. 1 4. SEMESTAR
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RITUALS OF THE CITY OF
ZAGREB / GREETINGS FROM ZAGREB
— A PROJECT OF REVITALISATION OF HERITAGE AND
RITUALS STRIVING TO CREATE A CITY IDENTITY
Speaking about heritage as a feature of a city
identity, one speaks about history, the legitimate
and the verified facts/activities whose revitalisation
provides the most well-founded foundation for
the creation of an identity. Consequently, the
best example for it is a heritage feature that
has been deeply integrated in the history of
Zagreb — craftsmanship. It is a crucial, albeit
currently highly neglected, segment of the cultural
and entrepreneurial history of Zagreb and a
foundation of its historical development. The
belonging to a community, to a city is manifested
through a simple feeling of belonging, as well
as through sharing a way of life in a city, living
its rituals, respecting its heritage, accepting
its rhythm and hence acting as a constitutive
feature of a city. The designer needs to show
the unfoundedness of prejudices of the society
towards craftsmanship. Moreover, they need to
show that a higher quality and a more creative use
of skills of material processing can result in highly
representative and concrete products. Raising the
awareness of the requirement for the creation of
own products, focusing on competitiveness, raising
of craftsmanship to a higher level and setting the
foundations for economic development, to name
a few, are the issues that need to be addressed by
designers. The addressing of these issues requires a
great amount of effort, work and communication,
which is to a great extent unilateral. Nevertheless,
it is a task that can be accomplished successfully
and that will provide substantial assistance to the
society in real environment rather than only on a
paper draft.
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0 KAO OBITEL)

Projekt ‘O kao obitelj” nastao je kao osobna reakcija
na kulturolosko-socijalne promjene obiteljskog
obroka. Kroz viSegeneracijsko istraZivanje unutar
Cetiri obitelji sve nagla3enija individualnost ¢lanova
obitelji istaknula se kao klju¢na karakteristika
suvremenog obiteljskog obroka u odnosu na one
prethodnih generacija, no isto tako, kao vrlo bitna
zadrzala se i tradicionalna vrijednost zajednistva
§to je koncept postavilo u smjeru individualizacije
predmeta koji kompletirani ¢ine jednu cjelinu, no bez
uvjetovanja zajednickog koristenja. U dizajniranju
seta fokus je sa Sire slike prebacen na onu intimniju,
odnosno na bliske ljude koji sudjeluju u objedima,
$to je u konacnici rezultiralo formom koja je do
odredene estetske mjere subjektivni doZivljaj
profiliranih pojedinaca. lako funkcionalno doslovno
prati nacin na koji konzumiraju hranu, proizvod je
zamisljen kao neunificirani keramicki set posuda

u kojemu su svi elementi, iako funkcioniraju i
samostalno, na neki nacin povezani. Set se sastoji
od devet elemenata od kojih svaki predstavlja po
jednog ¢lana obitelji koji sudjeluje u objedima.
Njihova povezanost, odnosno povezanost posuda
koje ih reprezentira, proizlazi iz formi koje ocrtavaju
karaktere i nacine koristenja, a koji se medusobno
nadopunjavaju, ostavljaju trag ili se pak razvijaju
jedni iz drugih, oponasajudi tako unutarobiteljske
meduodnose. Razli¢itim kombinacijama slaganja
posuda dobivamo set naglasene skulpturalnosti koji
zahtjeva pozicioniranje na vidljivo mjesto poput stola,
¢ime postaje svojevrsni spomenik tradicionalnom
obiteljskom objedu.
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F FOR FAMILY

The project entitled °F for Family’ was the result of
a personal reaction to cultural and social changes
that have affected a family meal. Following a
multi-generational research within four families,
the increasing individuality of their members was
highlighted as a crucial feature of the contemporary
family meal compared with family meals in previous
generations. Similarly, nevertheless, the traditional
value of family unity was preserved and hence the
concept was directed towards individualisation

of objects which, when completed, created a unit,
albeit without requiring their joint use. During

the design of the set the focus was shifted from
the broader concept to a more intimate one, to
people who are close to us and who participate

in meals, which eventually resulted in a form that
is to a certain extent, from the aesthetic point of
view, a subjective experience of profiled individuals,
although it functionally literally follows the way

in which they eat their food. The idea behind the
product is a non-unified ceramic set of tableware
in which all the features, irrespective of their
independence in functioning, are correlated in

a specific way. The set comprises of nine items
where each item represents a family member who
participates in meals — Mum, Dad, a brother, a
Grandma, a boyfriend, a friend and the author
herself. Their connectedness, or the connectedness
of the tableware representing them, originates
from the forms depicting their personalities and
ways of use, mutually complementing one another,
leaving some trace or developing one from another,
emulating in this way the relationships within the
family. Diverse combinations of tableware setting
result in sets of emphasised sculpturality that
require positioning onto a visible place such as a
table, which makes it a specific monument to the
traditional family meal.
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HUMANIZACIJA URBANIH

SREDINA PREMA DJECI

Teorijskim i terenskim istraZivanjima je utvrdeno
da su u urbanim sredinama djeca najcesce
potisnuta u svoje prostore, tj. u ogradena igralista
sa standardiziranim ‘zabetoniranim’ spravama

koja se postavljaju diljem gradova bez obzira na
kontekst i karakter mjesta. Ovakva kontrolirana
igralista najce3ce predvidaju odredene radnje i
oblike pona3anja, te sputavaju dje¢ji urodeni nagon
za nestrukturiranom igrom i istraZivanjem okoline,
$to je od temeljne vaZnosti za njihov zdravi fizicki
i psihicki razvoj. Omogucavanjem nesmetanog
kretanja, istrazivanja okoline, eksperimentiranja

i kreativnog izraZavanja djece doprinijelo bi se
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obogadivanju javnih prostora, te bi se pobolj3ala
kvaliteta Zivota djece u urbanim sredinama, ali i
drutva u cjelosti. To se moZe posti¢i drugacijim
pristupom planiranju urbanih sredina. Povezivanjem
javnih prostora sa pjesackim zonama koje bi bile
umreZene, ali odvojene od trasa za individualni i
javni prijevoz, smanjio bi se niz opasnosti i barijera
kod kretanja pje3aka. Ujedno zone kretanja pjesaka
poprimaju oblik otvorenih prostora (etnica) kojima
se povezuju razli¢iti dijelovi gradova. Povezivanjem
parkova, trgova, stambenih naselja otvaraju se
zanimljivi prostori i situacije koje je poZeljno
oplemeniti motivatorima i intervencijama koje
poticu na razli¢ite aktivnosti i socijalne interakcije,
te ¢ine prostor ugodnijim za boravak odraslih

i djece. Iz ilustrativnih prikaza su vidljivi neki od
principa prema kojima se moZe pristupiti dizajniranju
i tretiranju prostora. Sve predloZene intervencije
proizlaze iz specifi¢nosti i namjene mjesta, ne
naruavaju ambijent, te sadrZe poticaj na neku vrstu
igre i kreativno ponasanje. Prostori su oplemenjeni
intervencijama koje poticu na interakciju medu
djecom, roditeljima, gradanima, pozivaju na druZenja,
odmor i igru, te se doZivljavaju razlicitim osjetilima.

HUMANISATION OF URBAN

ENVIRONMENTS TOWARDS CHILDREN

Theoretical and field research has shown that

in urban environments children are commonly
restricted to their own spaces, i.e. fenced
playgrounds with standardised cemented equipment
that are placed throughout cities, irrespective of
the context and the character of the venue. Such
controlled playgrounds most commonly predict
specific actions and ways of behaviour, restraining
the children’s inborn urge for unstructured play
and exploration of the environment which is of
fundamental importance for their healthy physical
and psychological development. Enabling them

to move unhindered, to explore the environment,
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to experiment and express themselves creatively
would enrich public spaces and improve the quality
of children’s lives in urban environments, positively
impacting on the entire society. This can be achieved
through a different approach to urban planning.
Connecting public spaces with pedestrian zones that
would be connected into a pedestrian network, yet
separated from the routes for both private and public
transport, would considerably decrease a vast array
of hazards and barriers to pedestrian movement.
Simultaneously, pedestrian zones are assuming

the form of open spaces (walkways) connecting
different parts of the city. Connecting parks, squares
and residential settlements results in interesting
spaces and situations which should be enriched

with motivators and interventions that encourage
diverse activities and social interactions, making the
environment more comfortable for both children

and adults. lllustrated images show several principles
according to which design and space planning can be
approached. All the proposed interventions originate
from the specificity and the intended use of a specific
venue, without undermining the ambience and
include encouragement to some type of game and
creative behaviour. The spaces have been enhanced
with interventions which encourage interaction
among children, parents and citizens, inviting to
socialise, play and relax and can be felt through
different senses.
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DEBULECA

Tema projekta je ispreplitanje elemenata selacke
kulture uklju¢ujuci lokalne materijale, obrtnicke
vjestine, dijalekt, obicaje i karakter lokalnog
stanovniStva. Razvoj koncepta usmjeren je na
koristenje dizajna kao alata za interpretaciju
autohtone kulture, a u svrhu kreiranja
prepoznatljivosti te ukazivanje na mjesto i ljude
kao protagoniste vlastitog identiteta. Debuleca se
sastoji od Sest elemenata nadahnutih tradicionalnim
sudima (posude). Koristeni materijali reflektiraju
mikrookolinu Sel¢ana, ali i njihova svojstva koja

se ne primjenjuju uobicajeno. Bracki kamen nije
Cest materijal za proizvodnju sudi, no zbog svojih
toplinskih svojstava je jako zahvalan za primjenu

u ovom kontekstu. TronoZac je izgraden od drva s
metalnim rubnicama i postolje je ugrijanoj kamenoj
ploci koja na taj nacin odrzava temperaturu hrane
tijekom blagovanja. U ploi je urezan kruzni utor

s prirodnim padom koji odlijeva vidak ulja u tanjur.

Ploca tanjura izradena je od drva hrasta crnike koji je
poznat kao Cesmina, a raste na cijelom otoku. U setu
je i kameni muZar s tu¢kom izradenim u kombinaciji
drva i kamena te posude za zaCine i svijecnjak.
Posuda za zacine (u ovom slucaju papar) se koristi
tako da osoba prstima uzima potrebnu koli¢inu i

na taj nacin ostvaruje izravan kontakt s mirisom i
teksturom zacina. Svije¢njak je ambijentalni dodatak
koji simboli¢nim uzorkom stvara sjenu i prenosi
atmosferu komina. U drvene elemente Debulece
ugravirani su dijelovi batuda odnosno lokalnih
uzrecica koje se i dalje prenose usmenom predajom.
Vrijednost batuda nije samo u njihovoj duhovitosti
ve i u skrivenim poukama koje se mogu prenositi u
razli¢ite kontekste i Zivotne situacije.

DEBULECA (WEAKNESS)

The subject matter of this project is intertwining
of the features of rural culture, including local
materials, craftsmanship skills, the dialect, the

customs and the character of the local population.

Concept development focuses on use of design
as a tool for interpretation of local culture aiming
to contribute to recognisability and indicating
the venue and the people as protagonists of their
own identities. Debuleca (weakness) comprises

of six features inspired with traditional dishware.
The materials used reflect a micro-environment
of Selca, as well as their features that are not
commonly used. Brac stone is not a commonly
used material for the production of dishware, yet
due to its thermal features, it is highly appropriate
to use it in this context. A three-legged vessel has
been made from wood with metal margins and
the pedestal is a heated stone surface that keeps
the food temperature during the meal. The stone
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surface has an engraved round slanted slot that
pours out the surplus oil into the plate. The slab

of the plate was made from evergreen oak wood
that can be found throughout the island. The set
includes a stone mortar with a pestle made from a
combination of wood and stone, a spice jar and a
candleholder. The spice jar (in this case for pepper)
is used by a person taking the required amount with
their fingers and hence making a direct contact with
the smell and the texture of a specific spice. The
candleholder is an ambiance accessory that, with
its symbolic decorations creates shade and conveys
the ambience of a fireplace. The wooden features
of Debuleca include engravings of fragments of
local proverbs that are still continuously being
transmitted by word-of-mouth. The value of local
proverbs lies not only in their wittiness, but also

in hidden messages that can be used in diverse
contexts in real life situations.
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TONPOTON

Cilj ovog projekta bio je istraZiti povezanost
vizualnog i auditivnog doZivljaja/razmisljanja te ih
kroz igru objediniti u svrhu kvalitetnijeg, potpunijeg
i djeci zabavnijeg glazbenog odgoja, ne samo u
svrhu stvaranja glazbenika, ve¢ u svrhu stvaranja
produhovljenog, inteligentnog i senzibilnog bica.
Rezultat diplomskog rada je videoigra namijenjena
djeci od 7 do 10 godina koja funkcionira kao program
za komponiranje, postepeno uvodedi korisnika u
svijet glazbe gdje se susrece sa osnovnim glazbenim
pojmovima i savladava glazbeni jezik kroz zabavnu

i dinami¢nu igru. Glavni dio igre sastoji se od
‘otvorenog prostora’ u kojem korisnik slaze svoju
kompoziciju. Sve varijable notnog zapisa (visina
tona, tempo, dinamika, ritam, vrsta instrumenta i
sl.) integrirane su tematski u svijet dalekih galaksija

i svemirskih bi¢a, a jednostavno sucelje omogucuje
korisniku da vrlo intuitivno stvara jednostavne
melodije tj. glazbene dionice. Kako se glazba u igri
producira na temelju ‘loop’ sustava (zatvoreni krug
u kojem dionica svira beskona¢no, odnosno dok se
ne ugasi), korisnik moZe mijenjati razne varijable

te na taj nacin jasno ¢uti razlike izmedu pojedinih
tonova (brzina i sl.). Izgled igre, odnosno boje i
ritam tj. brzina njihovog izmjenjivanja u pozadini,
varira ovisno o glazbenim varijablama, stvarajuci
tako atmosferu prikladnu glazbenom tonalitetu i
brzini kojom se djelo izvodi. Aplikacija sadrZi opciju
usnimavanja odnosno ucitavanja spremljenih ‘mapa’,
kako vlastitih tako i od drugih korisnika putem
online baze podataka. Time se gradi neka vrsta
drustvene mreZe korisnika koji mogu razmjenjivati
vlastite kreacije uce¢i na taj nacin jedan od drugih.
UmreZenost omogucuje i komunikaciju proizvodaca
s korisnicima, pa je tako zamisljen i tjedni/mjesecni
izazov gdje se korisnici natje¢u za nagrade u
skladanju odredenih ili slobodnih tema.
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TONPOTON

The specific objective of this project was to analyse
the connection between visual and auditory
experiences/musings and combine them together
through games to provide children with a higher
quality, comprehensive and entertaining basic
musical education, aiming not only to provide new
musicians, but also to contribute to the formation of
sophisticated, intelligent and sensitive persons. The
result of the Graduation thesis is the video game
intended for the children aged between 7 and 10
years which works as a programme for composing,
gradually introducing the user into the world of
music where they encounter the basic musical
terms and acquire the musical terminology, hence
becoming familiar with the musical terms through
a dynamic and an entertaining game. The principal
part of the game comprises of ‘an open space’ in
which the user creates their composition; all the
variables of musical note records (the pitch of

the tone, the pace, dynamics, rhythm, the type of
instrument, etc.) have been thematically integrated
into a world of faraway galaxies and space creatures,
while the simple interface enables the user to highly
intuitively compose simple melodies or music parts.
Since during the game we are talking about loop-
based music production (a closed circuit in which

a piece of music is played continuously, or until it
has been turned off), the user has the opportunity
to change diverse variables and in this way the
differences between specific tones/speeds and
similar can be clearly discerned. The appearance of
the game, or the colours and the rhythm, i.e. the
speed of their interchange in the background varies
depending on music variables, which consequently
creates an atmosphere adequate for the music
tonality and the speed at which the piece of music
is performed. The application includes the option

of recording or the loading of saved files, both

own files and other users’ files through an online
database. Subsequently, a specific social network
of users is created who can exchange their own
creations, simultaneously learning one from another.
The networking ensures communication between
producers and users and hence a weekly/monthly
challenge has been devised where users compete for
prizes for composing specific or free topics.
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O /P ONLINEPRINT

0/ P odnosno onlineprint je ime projekta kojim se
objasnjava proces nastanka ¢asopisa. 0/ P je ujedno
i web sucelje i ¢asopis. Projekt svoj Zivot’ zapocinje
u online obliku putem weba, a zatim je finaliziran

u obliku tiskanog ¢asopisa.Web omoguéava
umreZavanje pojedinaca, grupe autora, udruga... svi
oni su pozvani da pristupe 0/ P-u kako bi prikupili

i objavili nove kreativne ideje, informacije, radove
(tekstovi, ilustracije, fotografije) koji ¢e u konacnici
biti izdavani kao low-budget zanimljiva Stampa.
Projekt potice razvijanje kulture tiskanih medija te se
bavi promicanjem kulture mladih Grada Zagreba. Rad
na novinama je volenterskog tipa: svaki suradnik/
ca dostavlja/predlaze svoj prilog, unosi ga na web,

a zatim dizajner oblikuje dane materijale. Printane
novine se distribuiraju po klubovima, kulturnim
ustanovama, kafi¢ima, ducanima, turistickim
uredima i besplatnog su karaktera. Cilj je bio stvoriti
online novinsku platformu unutar zajednice koja bi
sama sebe razvijala, promisljala, umreZila i povezala
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ONLINEPRINT

ONLINEPRINT

(poput fanzinske scene 80-ih i 9o-ih godina). Tema
i sadrZaj Casopisa nisu zadani, oni iskljucivo ovise

o sudionicima projekta. Zelja je da se svi prijavljeni
radovi ujedno i objave te da sudionici ujedno
postanu i sukreatori. Casopis nije niti dnevni niti
tjedni niti mjesecni, vec¢ funkcionira po principu
popunjavanja svih stranica dovoljnim za objavu.
Zbog nepredvidljivosti sadrZaja dizajn, prijelom i znak
su podlozni stalnim promjenama. Znak je ujedno

i glavni nositelj vizuala projekta, on je osnovni
vizual na web sucelju i u Casopisu. Za prototip i 1.
broj ¢asopisa sudionici su bili: blog On Other Skin
(7-¢lana skupina koja se bavi razli¢itim pogledima
na moduy), Galerija Inkubator (platforma i galerijski
prostor namjenjen mladim umjetnicima) i Radiona
(Udruga za razvoj ‘uradi sam’ kulture).

ONLINEPRINT

ONLINEPRINT

ONLINEPRINT
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O/P ONLINEPRINT

o/p or onlineprint is the name of the project which
explains the process of creation of a magazine.
0/Pis both a web interface and a magazine.

The project begins in online form on the Internet
and is subsequently finalised through a print
magazine. The web enables networking between
individuals, groups of authors and associations,

to name a few. They have all been invited to join
o/Pp to collect and publish new creative ideas,
information, works (texts, illustrations, photographs)
which will eventually be published as a low-budget
interesting magazine. The project encourages the
development of print media culture and promotes
the youth culture in the City of Zagreb. The work on
the magazine is voluntary: each colleague submits
or sends their contribution, uploads it on the web
and then the designer works on the materials. The
print magazine is freely distributed in clubs, cultural
institutions, coffee shops, stores and tourist offices.
| was aiming to create an online magazine platform
within the community which would develop by
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itself, establish networking and create connections
(such as the fanzine scene in the 1980’s and 1990°s).
The topic and the content of the magazine have
not been specified and they exclusively depend on
project participants. | was striving to publish all the
submitted work and to transform the participants
into co-creators of the magazine. The magazine is
neither a weekly nor a monthly as the entire project
is implemented according to the principle of filling

a specific number of pages in order to be published.
Due to its unpredictable content, the layout and the
logo are subject to continuous changes. The logo

is simultaneously also the principal holder of the
project visual, it is the main visual both on the web
interface and in the magazine. The participants for the
prototype and the first issue of the magazine were:
the blog entitled ‘On Other Skin’ (a group comprising
of 7 members involved in providing diverse attitudes
to fashion), Incubator Gallery (a gallery intended for
young artists) and Radiona (An Association for the
enhancement of DIv culture).
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STVARANJE SUSTAVA KOJI JACA

ODNOSE LOKALNE LGBTIQ ZAJEDNICE

Diplomski rad naziva ‘Stvaranje sustava koji jaca
odnose lokalne LGBTIQ zajednice’ producirao je
¢asopis pod imenom Rub — idejni projekt prvog
hrvatskog LGBTIQ Casopisa. Tokom osmisljavanja
koncepta i istraZivanja provedenog u sklopu prvog
dijela razrade diplomskog rada okupilo se nekoliko
suradnika koji su omogucili izradu projekta, u
glavnom urednistvu: Dina Jokanovi¢, Ana Markovic i
Lucija Sever. U stvaranju sadrZaja sudjelovali su Marin
Berovi¢, Dina Jokanovi¢, Mario Kikas, Ines Kotarac,
Ana Markovi¢, Nika Pecarina, Barbara Radelja i Angel
A. Transformation.Casopis ima zadatak otvarati
kontroverzne teme, demistificirati svakodnevni Zivot
Igbtiq osoba, analizirati kulturne fenomene koji imaju
utjecaja u zajednici te obradivati vazne dogadaje kroz
LeBTIQ perspektivu. Citalacka publika, definirana
istraZivanjima diplomskog rada, prvenstveno su
intelektualni krugovi zagrebacke LGBTIQ zajednice,

s namjerom 3irenja na intelektualne krugove
zagrebackih heteroseksualaca, dvije grupe ljudi koje
su ionako neodvojivo povezane, kako su rezultati
istraZivanja pokazali. Casopis je podjeljen u Cetiri
tematske cjeline: Zivot, Kultura, Politika i Teorija.
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CREATION OF A SYSTEM TO STRENGTHEN THE
RELATIONSHIPS IN THE LOCAL LGBTIQ COMMUNITY
The graduation thesis was produced by the Rub
magazine — a preliminary project of the first
Croatian LGBTIQ magazine. Several co-operators
were brought together during the creation of the
concept and the research conducted during the first
part of the elaboration of the graduation thesis
aiming to provide assistance during the completion
of the work. The editorial board comprised of Dina
Jokanovi¢, Ana Markovi¢ and Lucija Sever, while
Marin Berovi¢, Dina Jokanovi¢, Mario Kikas, Ines
Kotarac, Ana Markovi¢, Nika Pecarina, Barbara
Radelja and Angel A. Transformation participated in
the creation of content. The magazine is striving to
tackle controversial topics, demystify everyday life
of Igbtiq persons, analyse cultural phenomena which
significantly impact on the community and address
important events from LGBTIQ stance. The readers,
defined through the research conducted for the
graduation thesis, are primarily intellectual circles
of the Zagreb-based LGBTIQ community aiming to
expand to intellectual circles of the Zagreb-based
heterosexuals, two groups of people who are
inextricably linked irrespective of their differences,
as was proved by the research. The magazine has
been divided into four thematic units: Life, Culture,
Politics and Theory.
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ULOGA ONLINE BAZA ZNANJA

U PROCESU EDUKACIJE STUDENATA

Koncept ovog rada temelji se na istraZivanju
teorijskog aspekta sakupljanja i arhiviranja
studentskih teorijskih radova kao elementa
samostalne edukacije. lako su zasebne baze fakulteta
ve¢ poznata stvar, kroz istraZivanje se doslo do
saznanja da ono Sto stvara najve¢u prepreku izmedu
studenata i kontinuiranog koristenja baze je lo3e

i potpuno nezadovoljavajuce korisnicko iskustvo.
Upravo rje3avanjem slabih to¢aka dosadasnjih baza

i rje3avanjem nelogi¢nog strukturiranja informacija
cilj je bio dizajnirati sucelje koje ¢e svojim vizualnim
i funkcionalnim elementima potaknuti korisnika na
koristenje baze i ucestalo konzumiranje sadrZaja.
Administriranje i dodavanje tekstova u bazu

odvijalo bi se putem akademskih kanala i bilo bi
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dostupno samo ovlastenim osobama radi ocuvanja
autenti¢nosti i relevantnosti same baze. Naglasak

u ovom projektu upravo je na uspostavi logi¢nog

i intuitivnog sucelja koje pomaze korisniku da $to
lak3e dode do Zeljenog rezultata i intuitivnom
navigacijom prolazi kroz razlicite razine sadrZaja.
Temeljni koncept razvijao se u dva paralelna smjera,
$to je na kraju i rezultiralo jednim rjesenjem ali

s dvije potpuno razli¢ite vrste prikaza: klasi¢nim
tekstualnim prikazom i eksperimentalnim vizualnim
prikazom sadrZaja unutar baze. | jedan i drugi smjer
imaju uporiste u analizi pona3anja korisnika i nacina
na koji dolaze do Zeljene informacije.
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THE ROLE OF ONLINE KNOWLEDGE BASES

IN THE EDUCATIONAL PROCESS OF STUDENTS

The concept of this work is based on research of
theoretical aspect of collection and archiving of
students’ theoretical work as features of independent
education. Irrespective of the fact that separate
knowledge bases at different faculties are currently

a well-known fact, following a research conducted

| became aware of the fact that poor and utterly
unsatisfactory user experience accounts for the major
obstacles between students and the continuous use
of the knowledge base. Consequently, by addressing
the weak points of the previous knowledge bases and
tackling the illogical structuring of information,

| was striving to create an interface which, using its
visual and functional features, will encourage the
user to use the knowledge base and frequently use its
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content. Administration and aaaing tne texts to the
basis would be performed through academic channels
and would be available exclusively to authorised
persons in order to preserve the authenticity and the
relevance of the basis. This project focused primarily
on the establishment of a logical and intuitive interface
which assists the user in rapid achievement of the
desired results and in passing through diverse content
levels through intuitive navigation. The basic concept
developed into parallel directions which eventually
resulted in a unique solution with two completely
different types of presentation: a classical textual
presentation and experimental visual presentation
of the content within the basis. Both directions are
based on the analysis of user behaviour and the
methods they use to gain the required information.
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Sustav pisama
kao okosnica
identitetskog
sustava grada
Vara3dina
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SUSTAV PISAMA KAO OKOSNICA IDENTITETSKOG
SUSTAVA GRADA VARAZDINA

Identitet grada moguce je temeljiti na sustavu
tipografskih pisama projektiranim specijalno
za njegove potrebe, kao i potrebe njegovih
stanovnika i dionika. Konacni rezultat ovog
projekta ne nudi gotov identitet niti je to
Zelja autora. Naprotiv, suvremene tendencije
u praksi pokazuju da modularno gradenje
identitetskog sustava grada moZe biti daleko
efikasnije. Cesto se u takvim slu¢ajevima
pojavljuju Novi” elementi identiteta:
komunikacija i participacija. Upravo je
tipografsko pismo (font) oblikovna forma koja
po svojoj prirodi sluZi za daljnje oblikovanje

i kao takvo predstavlja alat kojim bi se mogli
koristiti svi oni zainteresirani za sudjelovanje
u gradenju identiteta grada Varazdina.
Projektiranju pisma pristupljeno je iz 2
smjera: utilitarnog i estetskog. Pod utilitarnim
podrazumijevamo postivanje svih tehnickih
parametara koje uvjetuje primjena i mjesto
koristenja pisma, dok je u isto vrijeme vrlo
vazno ukljuciti estetsku komponentu — kako
¢e izgledatii koja je vizualna inspiracija.
Zadatak je bio oblikovati sustav pisama

za upotrebu u oblikovanju pojedinacnih
identiteta, ali i sluzbenog identiteta grada
koji zajedno sudjeluju u izgradnji zajednitkog
identitetskog sustava grada VaraZdina.

Pisma namijenjena za upotrebu na razli¢itim
veli¢inama, od kontinuiranog teksta do velikih
natpisa, funkcionalno prilagodena hrvatskom
jeziku, a estetski vezana uz povijesna
razdoblja grada i njegovu arhitekturu.
Rezultat projekta je sustav pisama ‘Garestin’
oblikovan s namjerom da je svako od pisama
moguce koristiti od najmanjih do najvecih
veli¢ina u svim okruZenjima. Svaki od stilova
ima svoju minimalnu preporucenu veli¢inu,
ali nema gornje granice za koristenje. Na

taj nacin dobivena su 3 povezana pisma sa
pripadajucim kurzivima, svako od njih sa
specifitnim karakteristikama koje do izrazaja
dolaze kada ih se povecava. Nazivi stilova
proizlaze iz naziva konfekcijkih veli¢ina (s, M,
1), $to ujedno upucuje i na veli¢inu

pisma u upotrebi.

A SYSTEM OF FONTS AS THE PRINCIPAL IDEA BEHIND
THE IDENTITY SYSTEM OF THE CITY OF VARAZDIN
The identity of the city can be based on the system
of fonts designed primarily to meet its requirements,
as well as the requirements of its citizens and
stakeholders. The final outcome of the project

does not provide a completed identity and the
artist did not even intend to do it. On the contrary,
contemporary tendencies in practice show that
modular creation of an identity system of a city

can be far more effective. ‘New’ features of identity
frequently appear in such cases: communication
and participation. Font is a design form which is, by
its nature, used for further design and operates as a
tool which could be used by all those interested in
participating in the creation of identity of the city
of VaraZdin. There have been two approaches to
the design of the font: a utilitarian approach and
aesthetic approach. The utilitarian approach implies
respect of all technical parameters stipulated by
the use and the place of use of the font, while the
inclusion of the aesthetic feature, concerning its
appearance and its visual inspiration is imperative.
The specific objective was to create a system of
fonts to be used in the design of individual identities,
as well as the official identity of the city, all of which
jointly contribute to the creation of a common
identity system of the City of VaraZdin. The fonts are
intended for use on various sizes, from continuous
text to large inscriptions, and are functionally
adapted to the Croatian language, yet aesthetically
linked with historical periods of the city and its
architecture. The result of the project was the
system of fonts — Garestin — designed to enable the
use of each font from the smallest to the largest
sizes in a vast array of environments. Each style

has its minimum recommended size, yet there are
no upper limits on use. Hence, three related fonts
were created with corresponding italics, each font
has specific features which are emphasised upon
enlargement. Font names originate from clothing
sizes (S, M, L), simultaneously indicating the size of
the font in question.
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SUSTAV PRIKAZIVANJA ZELJEZNICKOG PUTNICKOG PRIJEVOZA

U ovom radu pokusalo se uspostaviti sistem prikazivanja Zeljeznickih linija

i vremenskih rasporeda HZ domaceg putnickog prijevoza. Zapocelo je
istraZivanjem teme, postojecih karti i rasporeda, te primjera iz inozemstva, kao

i sli¢nih primjera informacijskog dizajna. Zaklju¢ak proizasao iz istraZivanja je

da se u postojecim ogranicenjima najbolje usklade graficki elementi prikaza
vremena. Za raspored voZnji odabrane su tablice kao najuvrjeZeniji model prikaza
slozene strukture. Rezultat je velika karta s prikazanim svim Zeljeznickim linijama
u Hrvatskoj na jednom mjestu a predvideno je da se nalazi na svim Zeljezni¢kim
stanicama. Svaka linija na karti oznatena je razli¢citom bojom i brojem linije. Taj
se pristup razraduje u rasporedu voZnji pomocu tablica. U njima su naznaCene
sve medustanice, ispod njih popisana su vremena u danu u kojima vlak ulazi u
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stanicu. Bojama preuzetim s glavne karte naznacene su linije koje se spajaju na
mati¢nu liniju. Glavne stanice i njihova vremena prikazana su debljim rezom, dok
su stanice kroz koje vlak samo prolazi bez zaustavljanja prikazane strelicama,
umjesto satom. Tablice s vremenima prolaska i dolaska odredenog vlaka Zeljelo
se svesti na $to manji printani format koji bi bio prakti¢an za putnike. Ostao

je problem prevelike koli¢ine elemenata na malom prostoru. Logicno rjesenje
problema bila je aplikacija koja omogucuje viseslojno i istovremeno pracenje
relevantnih informacija.
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A SYSTEM OF DISPLAY OF PASSENGER RAIL TRANSPORT

| have attempted to establish a system of presentation of railway lines and train
timetables of Croatian Railways to enhance domestic passenger transport. |
commenced by exploring the topic through analysis of the existing maps and
timetables, as well as examples from abroad and information design examples. |
reached a conclusion that the best thing | was able to do against the backdrop
of the current constraints was to visually harmonise graphic features of display
of the time and place throughout the materials. | opted for tables as the most
intuitive (or at least the most common) model of display of timetable. The result
is a large map comprising of all the lines in Croatia shown in one place and it

is intended for use throughout railway stations.Each line on the map has been
marked with a specific colour, as well as with the line number. This approach

has been applied in the train timetable. It includes all the intermediate stations.
Moreover, below them there are all the train arrivals to the station on a specific
day. The lines joining the central line have been marked trough colour coding
taken from the principal map. The main stations and their timetables have
been shown in bold style, while the stations which the trains are only passing
through without stopping have been marked with arrows rather than a clock. |
strived to reduce the tables to a tiny print format which is to be distributed to
the passengers on a single paper format. The creation of a mobile application
appeared as a logical solution, striving to reduce the number of features
presented on a tiny format. The application enables the passengers to follow the
relevant information simultaneously and through multiple layers.
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POVEZIVANJE MASLINARSTVA |

KULTURNOG TURIZMA KROZ PRIZMU

ULJARSKE ZADRUGE — OLEOKULT

Cilj projekta je oZivljavanje uljarske zadruge,
povezivanje turista s lokalnom zajednicom te
stvoranje dodatnog drustvenog sadrZaja u opéini
Cradac. Ideja Oleokulta kao projekta je povezivanje
razli¢itih ljudi s razli¢itim Zivotnim pozadinama

na jednom mjestu te njihovo upoznavanje s
lokalnom kulturom. Identitetski sustav temelji se
na fleksibilnosti: ima krovni vizual, a unutar sebe taj
vizual se moZe mijenjati i kombinirati na razlicite,
ali sustavno definirane nacine. Time se komunicira
raznolikost i slojevitost lokalne kulture i obicaja, ali
i njihov razvoj pod utjecajem vanjskih faktora,3to
ih donosi turizam. Projekt je zamisljen tako da

se sustav s vremenom nadograduje dodatnim
ilustracijama i tekstovima ¢ime je omogucen njegov
razvoj koji nikada ne prestaje, osobito kroz web
platformu. Sustav nadopunjuju upravo oni koji su
sudjelovali u programu. Takav sustav onda sluZi
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kao svojevrsna baza svih motiva i asocijacija koji se
veZu za destinaciju. Identitet se komunicira kroz dva
logotipa od kojih je jedan stalan, a drugi se mijenja

u nekim svojim sastavnicama, ovisno o potrebi. Bez
obzira na relativno veliku slobodu u manipulaciji
identitetskim elementima, postoje pravila kojih

se treba drzati kako bi identitet ostao dosljedan u
primjeni. Svaki turist dobiva svoju bocu maslinovog
ulja s etiketom koju sam oblikuje. Ovaj dio projekta
vazan je jer potvrduje osnovnu premisu fleksibilnosti
identitetskog sustava — svi sudionici se mogu
identificirati s nekim dijelom identiteta i imaju se
moguénost izraziti kroz taj identitet koji je generalno
isti, ali u detaljima ima mnogo razli¢itosti.

OLEOKULT

EONCERT

OLEOKULT

OLEOKULT

TLLEETLY

CONNECTING OLIVE-GROWING AND

CULTURAL TOURISM THROUGH THE PRISM

OF OIL PRODUCERS’ CO-OPERATIVE — OLEOKULT
This project is striving to revive oil producers’
co-operative, connect tourists and the local
community and create additional social content

in Gradac municipality. The idea of Oleokult as a
project is to connect different people with diverse
backgrounds in one place and introduce them to
the local culture. The system of identity is based

on flexibility: it has an umbrella visual, yet it is
subject to internal changes and can be combined in
different, yet systematically defined methods. Hence
the idea of diversity and stratification of the local
culture and customs is communicated, as well as
their development under the influence of external
factors, in this case of tourism, while simultaneously
retaining the integrity of identity. The idea behind
the project is to gradually enhance the system

with additional illustrations and texts and hence its
development is continuous, primarily through a web

platform. Moreover, the system is being upgraded
by those who had participated in the programme.
Consequently, such a system is used as a specific
pool of all the motives and associations linked

with the destination. The identity is communicated
through two logos, one of which is permanent,
while the other changes in some of its features,
depending on the requirements. Irrespectively of
relatively considerable freedom in manipulation
with identity features, there are rules which need

to be complied with in order to provide identity
consistency. Every tourist is given a bottle of olive oil
with a label designed by themselves. This segment of
the project is of particular importance as it confirms
the fundamental premise of identity system — all

the participants can identify with some aspect of
the identity and have an opportunity to express
themselves through this identity which is generally
unchanged, with the exception of its details which
show significant variations.
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INFO ZONA — PORTAL NAMJENJEN

INFORMIRANJU MLADIH GRADA SPLITA

Projekt je podijeljen na dva dijela. Prvi, redizajn
portala Info zona (portala koji mladi najvise koriste
za informiranje), ujedno i kreiranje novog vizualnog
identiteta te drugi, fizicka ekstenzija portala ‘Asti
sto!” Glavni cilj redizajniranja portala bio je nova
kategorizacija i pojednostavljenje sadrZaja. Uvedena
je i nova kategorija ‘Asti sto!” kao zamjena za
nekadasnju potkategoriju prilika, a odnosi se na sav
sadrzaj bitan mladima poput stipendija, poslovnih
prilika i sli¢no. Ista je vizualno najistaknutija na
portalu. Uz to je portalu pridodana nova funkcija
filtriranja sadrZaja uz pomoc¢ oznaka, takozvanih
tagova. ‘Asti sto!” ujedno je zamisljena i kao ‘fizi¢ka’
ekstenzija portala. Funkcionira kao potpisnik svih
tiskanih materijala koji sluZe boljem informiranju
mladih u Splitu. Ideja je postojeci sadrzaj portala
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pribliziti mladima u prostorima u kojima se oni
kre¢u medijem tiska (plakat, letak). Kod tiskanih
materijala koriste se razne uzre€ice, bilo da se radi o
lokalnim ili 3ire, kao slogani kontinuirane kampanje
portala. Odluka je uzrecice dovesti do apsurda,
kako tekstualno tako i vizualno, a sve s ciljiem
okupiranja paZnje mlade osobe. U ovom slucaju
slogan funkcionira kao provokacija kojom se mlade
zainteresira da procitaju tekst u nastavku.Vizuali se
mijenjaju svakom novom objavom informacije te
oblikuju tematski sukladno njoj.Nema definiranog
pravila o formatu ili sadrzaju tiskovine. Svaka nova
objava prilagodava se tematski i oblikovno sadrZaju
koji obraduje. Cilj projekta jest mladima grada
Splita pribliZiti sadrZaj i informacije koje se nalaze

u njihovoj okolini, dakle uciniti sadrZaj koji im grad
nudi vidljivim’.

MERADI
oD
MUVE
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INFO ZONE — A PORTAL INTENDED FOR
INFORMING THE YOUTH IN THE CITY OF SPLIT
The project has been divided into two parts.
Firstly, the re-design of the Info zone portal (the
portal primarily used by young people to access
information), as well as the creation of a new
visual identity. Secondly, the physical extension of
the portal — Asti sto! The principal objective of the
re-design of the portal was a new categorisation
and the simplification of the content. Moreover,

a new category has been introduced: asti sto,

a replacement of the previous sub-category
prilika, which addresses all the content of primary
interest for young people, such as scholarships
and employment opportunities, to name a few.
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It is visually the most prominent on the portal.
Furthermore, the portal has been enhanced by

a new content filtering function using the signs
called tags. The idea behind Asti sto! Is to provide
a “physical” extension to the portal. It works as a
signatory of all the printed materials intended to
improve the information services for young people
in Split. The intention was to present the existing
content to young people in a more appealing way
and in the venues visited by them through printed
media (posters, flyers). The printed materials use
diverse proverbs, comprising of specific Dalmatian
words, as well as those in the broader region, as
slogans of a continuous portal campaign. The idea
was to reduce the proverbs ad absurdum, both

] P

concerning the text and the visual features, aiming

to arouse attention of a young person. In this case
the slogan works as a provocation which is intended
to capture the attention of young people and hence
make them read the text which follows. The visuals
change upon each new post of the information and
are thematically designed accordingly. There are no
defined rules concerning the form or the content

of the printed material. Each new post is both
thematically and visually adapted to the content
which is being addressed. The objective of the project
is to present the content and the information to the
young people in Split in an appealing way and hence
make the content provided to them more ‘noticeable’.
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IVANIC GRAD
— INTERAKTIVNI IDENTITET
Kao 3to i sama hipoteza kaZe, grad bez Identiteta
ne moZe biti prepoznat u o¢ima turista odnosno
potencijalnih posjetioca, jer prepoznatljivost polazi
od identiteta kojeg gradi zajednica, a zajednica grada
je izgubila vlastiti identitet. Jasno definiran identitet
grada, prepoznat i usvojen od njegovih stanovnika,
¢ini ga atraktivnijim turistima. Zajednicu €ine
stanovnici grada, stalni te potencijalni posjetioci, te
se sama zajednica sukladno tim parametrima mijenja
fizicki, ali i interesno i socioloski. Upravo ta Cinjenica
postaje temelj za daljnju razradu ovog rjesenja
vizualnog identiteta grada Ivani¢ Grada. Bit novog
rieenja je kako prenijeti fluidnost interesa i kretanja
zajednice $to nam omogucuje danasnja napredna
tehnologija i online sustavi koji su sveprisutni kod
gotovo svakog ¢lana ciljne skupine. Ovim rje3enjem
identitet dizemo na jednu novu i ‘prirodniju’ razinu
jer se otvara mogucnost ulaznih parametara koji su
stvarni, dok su u ‘klasi¢nim’ dinami¢nim identitetima
predefinirani te su softverski ograniceni. Uporabom
moderne tehnologije i prenoSenjem aktivnosti
judstva sa socijalnih mreZa i web-a, dolazimo
do mogucnosti da se zajednica interpretira kao
‘Zivi uzorak’ koji se ovisno o inputima zajednice
konstantno razvija i formira u nesto novo i
nepredvidivo. Upravo tom simbiozom moderne
tehnologije i unaprijed postavljene dizajnerske logike,
zajednica nesvjesno formira svoj identitet koji ju
predstavlja, ali istovremeno i educira i nju i stalne te
potencijalne posjetioce grada.

IVANIC GRAD

— INTERACTIVE IDENTITY

According to a hypothesis, a city without an
identity cannot be recognised by the tourists or

any potential visitors, as recognisability begins

with identity created by the community and the

city community has lost its own identity. A clearly
defined city identity, recognised and accepted

by its inhabitants, makes it significantly more
attractive for tourists. The community comprises of
city population, permanent visitors and potential
tourists, and hence the community itself, in
accordance with the stated parameters, changes
physically, as well as sociologically and concerning
interests. Consequently, this is the idea behind
further development of the new solution of visual
identity of the city Ivani¢ Grad. The essence of the
new solution is how to transfer fluidity of interests
and changes within the community which has been
enabled by modern advanced technologies and
online systems which are present at nearly every
member of the target group. Subsequently, the
dynamic identity is upgraded to a new and a more
‘natural’ level, which created opportunities of realistic
initial parameters, whereas in case of ‘classical’
dynamic identities they are over-defined and limited
in terms of software. Through the use of modern
technology and the presentation of human activities
on the social networks and the Internet provides
opportunities to interpret the community as a ‘living
sample’, which continuously develops, depending on
the input, to form something new and unpredictable.
It is primarily through this symbiosis of modern
technology and the previously established designer
logic, that the community unconsciously forms the
identity which represents it, yet simultaneously

also educates both the community, as well as the
permanent and the potential visitors to the city.
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BRZE RECENICE
Brze reCenice’ su nastale kao rezultat istraZivanja

vezanog uz djecu skolskog uzrasta sa specifi¢nim
‘spojem’ nadarenosti i mana, poznatih pod imenom
disleksija. Pristup ovom zadatku je od pocetka bio
inkluzivan: cilj je bio uklju¢iti osobe s dileksijom u 3to
ravnopravnije i aktivnije sudjelovanje u svakodnevnim
aktivnostima vezanim uz 3kolsku sredinu i olak3ati

im savladavanje gradiva. Uz veliku pomo¢ Mirte

2 BRZE

RECENICE

Kapetanovi¢, logopedice 08 Miroslava KrleZe u
Zagrebu, provelo se viSe faza istrazivanja ukljujuci i
eksperimentalnu fazu projekta. Na temelju rezultata
upitnika i promatranja rada logopedice s djecom,
odlu¢eno je rje3enje oblikovati kao drustvenu igru.
Igra uzima u obzir neke poteskoce koje su specificne
za disleksi¢ne pojedince (‘rijeci okidaci” disleksije,
slabo fonolo3ko paméenje), ali isto tako uzima u
obzir i dje¢ju mastovitost i zaigranost. Zbog pracenja
specifiénog gradiva iz hrvatskog jezika namjenjena je
ucenicima 3. i 4. razreda osnovne skole. Pogodna je
za koristenje na kolskom satu, jer se moZe odigrati
U 45 minuta, a korisna je i u radu logopeda s grupom
djece. Namjenjena je svima, a ne samo onima koji
imaju problema sa savladavanjem ¢itanja i pisanja.
Igra se u ekipama i ima vise koraka, u kojima se
zahtijeva kreativno misljenje, ali i znanje obradenog
Skolskog gradiva. Tu je i utrka na igracoj tabli, kao
motivacija za Sto promiljenijom i boljom igrom.
Igra je u svojoj eksperimentalnoj fazi odigrana u 4.
razredu, sa Sestero djece, koji su se podijelili u dvije
ekipe po troje igraca. S obzirom na uZivljenost, igra
im se svidjela, a koncept igre je uspjesno proveden

u djelo. U oblikovanju su koristene ilustracije i
razigrana paleta boja kojom su kodirani pojedine
elemente igre. Font koji je koriStenu ovom projektu
je Dyslexie i on je posebno oblikovan za pojedince

s disleksijom. TeZiste je stavljeno na donji dio slova,
kako bi ona ¢vrsto ‘stajala’. Takoder su sli¢na slova

b, pi d oblikovana dovoljno razli¢ito da u slucaju
rotacije i dalje ostaju prepoznatljiva. Drugi koristeni
font je Londrina. Radi se o zaigranom, djecjem fontu
koji dobro funkcionira u naslovu, ali i kao nadopuna
ilustraciji.
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FAST SENTENCES

‘Fast sentences’ are a result of my research linked with

school-age children, with a specific ‘mixture’ of talent
and handicaps known by the name of dyslexia. The
approach to this task was inclusive from its inception:
its specific objective was to include persons with
dyslexia to become involved in an active and
undiscriminated participation in everyday activities
linked with the school environment and provide

help in their mastery of the school programme. |
conducted several phases of my research study in
co-operation with Mirta Kapetanovi¢, a speech
language pathologist at the Zagreb-based Miroslava
KrleZe primary school, including the experimental
phase of the project. Based on the results achieved
through the survey and following my monitoring of
work of the speech-language pathologist with the
children, I decided to devise my work in the form of
a social game. The game takes into account some
difficulties which are specific for dyslexic individuals
(trigger words, poor phonological memory), as well
as children’s imaginativeness and playfulness. Due to
attendance of a specific curriculum for the Croatian
language the game is intended for the pupils in the
3rd and 4th grade of the primary school. It is suitable
for classroom use, as it can be played within the
period of 45 minutes and it is useful during the work
of a speech-language pathologist with a group of
children. It is intended for anyone, not only those
suffering from dyslexia. It is played in several teams
in several steps and it enhances creative thinking
and simultaneously evaluates the knowledge of the
curriculum. It also includes a race on the game board,
which provides motivation for mental alertness and
better quality of the game. The game was played
during its experimental phase in the 4th grade, with
6 children participating, who were divided into

two teams comprising of three players. Given their
involvement in the game, | am convinced that they
enjoyed it immensely and | would like to express

my utter satisfaction and pride at this fact. | believe
the concept of the game has been successfully
implemented. | used illustrations and a playful range
of colours with which | coded several features of the
game. The font | primarily used in this project way
Dyslexie, which is designed specifically for those
suffering from dyslexia. It focuses on the bottom part
of the letters, so it provides them with a solid base.

In addition, the letters which are similar have been
designed to point out the differences between them,
so they will remain recognisable in case of rotation.
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VIZUALNO U AUDIOVIZUALNOM
— NA PRIMJERU EKSPERIMENTALNE GLAZBE
U radu je istraZen generativni dizajn i mogu¢nosti
njegove primjene, snalaZenje izvan uobi¢ajenih
dizajnerskih alata te izvedba vlastitih. Za
potrebe projekta, uz pomoc¢ programskog jezika
Processing, izabrane su metode kojima je moguce
kontrolirati parametre zvuka i slike, odnosno
parametre procesa u kojem se zvu¢nim zapisom
generira slika. Odabrani su parametri zvuka
koji su mjerljivi, razlikuju se velicinom, a ima ih
svaki audio zapis: glasnoca ili amplituda (dB),
frekvencija ili raspon tonova (Hz), 3. trajanje (s)
Pojmovi kao $to su ugodaj ili Zanr, nisu fizikalno
mjerljive veli¢ine i uvijek ¢e ostati samo na
interpretativnoj razini. Stoga parametri slike,
osim 3to sadrze egzaktne komponente, ovise i 0
autorskim odlukama dizajnera.Koristeni elementi
su jednostavni geometrijski oblici — krug, elipsa,
kvadrat, pravokutnik, sinus val, tipografija, boja
(komponente RGB sustava boja — crvena, zelena,
plava i komponente HsB sustava boja (hue — ton,
saturacija ili zasi¢enost i svjetlina). Parametri slike
i zvuka kroz istraZivanje su prilagodavani tako
da njihove promjene u korelaciji budu vidljive i
intuitivne (primjerice, oscilacije glasnoce zvu¢nog
zapisa proporcionalno moZe pratiti veli¢ina ili boja
geometrijskih oblika). Krajnji rezultat zapravo je
sonogram, zapisani zvuk, ovdje u funkciji elementa
vizualne komunikacije zvuka. Razlaganje tehnickih
komponenata zvuka omogucuje da im se pripisu
vizualno komplementarne osobine, Sto rezultira
dizajnom koji proizlazi direktno iz medija glazbe.
Takav dizajn je opravdan u sluzbi formiranja
identiteta ukljucenih glazbenika i prikladan za
Sirenje njihovog djelovanja na vizualnu sferu kroz
stvorene alate.
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INTERACTION OF THE MEDIA
— THE IMAGE AND THE SOUND
The study focused on generative design and the
potential of its use, coping without the usual
designer’s tools, as well as the creation of own tools.
The programme language Processing was used to
meet the requirements of the project and in order to
select the methods with which one can control the
parameters of sound and image, or the parameters
of the process in which image is generated through
audio recordings.The selected audio parameters
are measurable, they differ in size and are included
in each audio recording: loudness or amplitude
(ds), frequency of tone range (Hz) and duration
(s). The terms such as atmosphere or genre are not
physically measurable units and will always remain
only at an interpretative level. Hence the parameters
of image, in addition to the fact that they contain
accurate features, also depend on creative decisions
of designers. The features used are simple geometric
shapes — a circle, an ellipse, a square, a rectangle,
a sine wave, typography, colour (features of RGB
colour system — red, green, blue and features of
HSB colour system (hue, saturation and brightness).
Parameters of image and sound have been adapted
through expression to point out the alterations in
correlation and make them intuitive (for example,
oscillations in the loudness of the audio recording
can be proportionately followed by the size or the
colour of geometric shapes). The ultimate result is
a sonogram, a recorded sound, which here acts as
a feature of visual communication of the author
of this sound. The decomposition of the technical
features of sound enables them to show visually
complementary features, which results in design
that originates directly from the music media. Such
design has been justified and intended to create an
identity of the musicians involved and suitable for
expanding their scope of activity towards the visual
sphere through created tools.
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CODESIGN

— INTERAKTIVNO OKRUZENJE
ZA SURADNJU DIZAJNERA | PROGRAMERA
Rezultat teorijskog elaborata na temu odnosa
programera | dizajnera jest interaktivni web alat,
otvoreni virtualni prostor koji nudi besplatnu
mogucnost suradnje i nadopunjavanja programera
i dizajnera: www.codesign.co. Postojeci web
servisi i online te¢ajevi koji se bave educiranjem
u dizajnu i programiranju, omogucuju edukaciju
koja se odvija uglavnom u smjeru u¢enik - ucitel].
Osnovna i glavna karakteristika alata Codesign jest
konstantna komunikacija i interakcija onoga tko
kreira zadatak i onoga koji ga rjesava, bio to dizajner
ili programer. Korisnik alata Codesign moZe se
izjasniti kao dizajner ili kao programer, neovisno o
svojoj sluzbenoj profesiji. Deklaracija uvjetuje izgled
i funkcije korisnikova sucelja, ulogu u zadacima
koju mozZe birati i alate kojima se moze koristiti.
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Codesign ne servira gotove zadatke te ne nudi
odgovore. Sadrzaj kreiraju korisnici, a rjeSenja nikada
nisu finalna. Zadaci se uvijek mogu iznova rje3avati,
nadopunjavati i evaluirati. Takoder, svaki od zadataka
moZe posluziti kao osnova za novi zadatak s kojim
¢e komunicirati drugi korisnici koji ¢e do¢i do nekih
svojih rjeSenja, i tako u nedogled. Codesign zajednica
na kraju svojom aktivnoscu i interakcijom ocjenjuje
sadrzaj te stvara bazu najkorisnijih zadataka,
rie3avanja (da li je veci naglasak na dizajnu ili na
programiranju, da li je sadrZaj oznacava neko uze
podrugje iz dizajna ili programiranja).
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DESIGN
——

CODESIGN

— INTERACTIVE ENVIRONMENT FOR CO-OPERATION
BETWEEN DESIGNERS AND PROGRAMMERS
The result of the theoretical study covering the
topic of the relationship between programmers
and designers is an interactive web tool, an open
virtual space which provides an opportunity of
free co-operation and complementation between
programmers and designers: www.codesign.co. The
existing web services and online courses involved
in training in design and programming ensure
training which occurs primarily in the direction
student — teacher. The fundamental and the
principal feature of the tool Codesign is continuous
communication and interaction between the creator
of the task and the person solving it, irrespective
of the fact whether they are a designer or a
programmer. The user of Codesign tool can declare
to be a designer or a programmer, irrespective of

their official profession. The declaration impacts

on the appearance and the functions of the user’s
interface, the role in the tasks they can opt for, as
well as the tools they are allowed to use. Codesign
does not allocate finished tasks and it does not
provide solutions. The content is created by the
users and the solutions are never final. The tasks

can be solved repeatedly, they can be upgraded and
evaluated. Moreover, each task can be used as the
idea behind the new task in which other users will
communicate who will provide other solutions, ad
infinitum. Codesign community eventually evaluates
the content based on its activity and interaction and
consequently creates a base of the most useful tasks
and the most interesting solutions, filters the content
according to the level of difficulty of solving it and

its features (whether there is greater emphasis on
design or programming, whether the content focuses
on a specific area of design or programming).
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Sf;ﬁ. Sretna kuca
F;,] F Feng shui udruga
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HAPPY HOUSE — THE VISUAL IDENTITY

modern communication methods. The idea behind

AP, S v i P et . o o
:: ‘;—: T i L o - OF THE ASSOCIATION AND AN INTERACTIVE this work are the basic principles of Feng Shuli, its
- PRESENTATION OF THE BASIC RULES OF FENG SHUI philosophy and natural laws abided by among the
The Association Happy House, that is currently Chinese who have been applying them to date. The
& being founded in Osijek, is involved in promotion idea behind the solution of the identity of Happy
R P of healthy lifestyles, helping others, as well as House Association are visual solutions in compliance
teriatetrefoterst providing self-help and focusing on enhancement with Feng Shui principles. The Project addresses the
i i e i s s | | | | ) . | . .
R of quality of life. Feng Shui and its popularization issues such as the impact of visual communications
s e g . . .
. through contemporary communication channels features on the target group, as well as the impact
Saipi il Wil has been selected among a vast array of topics and of symbols on the way of thinking. How are visual

SRETNA KUCA — VIZUALNI IDENTITET

UDRUGE | INTERAKTIVNA PREZENTACIA
OSNOVNIH PRAVILA FENG SHUIJA

U Osijeku se osniva udruga koja promice zdrave
Zivotne stilove, pomo¢ drugima i samopomoc, te
poboljsanje kvalitete Zivota. Naziv udruge je Sretna
kuca. Od niza tema i aktivnosti kojima se udruga
bavi, izabran je Feng Shui i njegova popularizacija
suvremenim komunikacijskim sredstvima. Feng
shui se ve¢ dugo primjenjuje u zapadnom svijetu

a Cesto se prezentira kao iscjeljiteljska metoda.
Internetski portali su prepuni znatiZeljnika koji su
se dotaknuli Feng Shuija, te pokusavaju urediti
vlastiti dom, vodeni povrsnim spoznajama o ovoj
vjestini s dalekog istoka. U zadnje vrijeme se sve
vide govori 0 nadoj povezanosti sa svemirom, o
vaznosti povratka prirodi i uskladenja s prirodom
oko nas, te 0 vaznosti sadasnjeg trenutka, kako

u doslovnom, tako i u prenesenom smislu. Feng
shuji stara je isto¢njacka vjestina koja se bavi tim
skladom i pomaZe ¢ovjeku da to postigne, a uklapa
se u nove pristupe svakodnevnom Zivotu. Velik broj

poznatih, imucnih i obrazovanih ljudi ali i korporacija
koriste ovu tehniku za vlastiti uspjeh. Ako toliko ljudi
koristi ovu vjestinu, ona je vjerojatno nesto vise od
pukog postavljanja ‘tronoge Zabe u prostor novca’
(tronoga Zaba je drevni kineski simbol bogatstva i
blagostanja i nekoliko se mitova vezuje za porijeklo
ovoga vjerovanja a sluZi privlacenju novca). Posto

je udruga Sretna kuca u procesu osnivanja, cilj

je zadatka popularizirati udrugu, a time i osnove
Feng Shuija pribliZiti 3iroj javnosti suvremenim
komunikacijskim sredstvima. Ovaj rad se temelji na
sustini Feng Shuija, njegovoj filozofiji i prirodnim
zakonitostima koje su Kinezi koristili a i dan

danas ih koriste u svakodnevnom Zivotu. Rje3enje
identiteta udruge Sretna kuca temelji se na vizualnim
rijeSenjima koja su u skladu sa Feng Shui pravilima.
Projekt aktualizira pitanja poput kako se elementi
vizualnog komuniciranja ponadaju u kontaktu sa
ciljanom skupinom i koji je utjecaj simbola na nacin
ovjekova razmisljanja ? Kakvu povezanost imaju
vizualni motivi s matemati¢kim odnosima i zasto
nam se nesto svida a neto nam je odbojno? Kako

dosadasnja saznanja iz podrucja Feng Shuija efikasno
kominicirati i primijeniti u suvremenom Zivotu?
Kako i zasto boje utje¢u na ljudsko ponasanje?
Postoji li paralela izmedu osnovnih principa Feng
Shuija i danasnjih znanstvenih dostignuca? Sva su ta
pitanja stajala na putu ka realizaciji ovog projekta

a moguéi odgovori na postavljena pitanja su u
njegovim temeljnim polazitima. Prakti¢an problem
bio je kako oblikovati sliku udruge Sretna kuca, kao
subjekt koji promovira prirodna mjerila znanosti

a koja su utemeljili drevni Feng Shui majstori,
suvremenim komunikacijskim sredstvima. Graficki
dizajn ima svoje zakonitosti i pravila kao $to ih ima

i Feng Shui. Izmedu ostalih pravila, matematicka
pravilnost je bitan element, a privla¢na su ljudskome
oku. Osnovna teza projekta je sljedeca: vizualni
identitet udruge se moZe oblikovati na nacin da
pravila grafickog dizajna primjenimo istovremeno s
pravilima Feng Shuija, te da je moguce u nekoj mjeri
uskladiti pravila obiju znanja i vjestina.

activities the Association is involved in. Feng Shui
has been applied in the Western World for a long
time and it is often presented as a healing method.
Internet portals abound with those interested in
Feng Shui aiming to decorate their own homes,
guided by their own superficial insight into this skill
that originated in the Far East. Our connection
with the outer space has recently been increasingly

motives related with mathematical relations and
why we like something we find repulsive? How to
effectively communicate the current insight into
Feng Shui and apply them in modern life? How and
why do colours affect human behavior? Are there
any common points between the basic Feng Shui
principles and the current scientific achievements?
All the above mentioned issues were addressed

"'JI IF_,F highlighted and so has the importance of our throughout the implementation of this project and
L Srakna kuta return to Nature and life in harmony with Nature, the potential answers and solutions are to be found
I"';',F' :,""" Fare] b wdiisga as well as the importance of the present moment, among its basic postulates. The design of Happy

JI A e both literally and figuratively. Feng Shui is an House Association logo was a practical issue — it

ancient oriental practice involved in achieving this
harmony and helping people achieve it, yet it can
also be integrated in new approaches to everyday
life. A large number of famous, wealthy and highly
educated people and corporations have been
using it for ages to achieve success. Considering
the fact that so many people use this skill, there
must be more to it than the mere placement ‘of
the three-legged money toad’ (a three-legged
toad is an ancient Chinese symbol of wealth and
prosperity — several myths are linked with the origin
of this belief and it is intended to attract money).
Since the foundation of Happy House Association
is currently underway, the specific objective of the
assignment is to present the Association, as well
as Feng Shui principles to broad public through

had to be presented as an entity that promotes
criteria of natural sciences established by ancient
Feng Shui teachers, using modern communication
methods. Graphic design has its rules and laws

and the same applies also to Feng Shui. Hence,
mathematical rules are fundamental and they are
simultaneously attractive to the human eye. The
idea behind the project is as follows: visual identity
of the Association can be designed by applying the
rules of graphic design simultaneously with the
principles of Feng Shui and proving that it is possible
to harmonize the rules, the knowledge and the skills
both of graphic design and Feng Shui.

,.:}U{_ Sretna kuéa
W =

A
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VIZUALNI IDENTITET FESTIVALA

FOTOGRAFIJE ORGAN VIDA

Medunarodni festival fotografije Organ Vida je
nezavisan godi3nji fotografski festival, koji se odrzava
u Zagrebu, a platforma je za promoviranje svjetskog
i domaceg suvremenog fotografskog stvaralastva.
Festivalom upravlja fotografska udruga Organ Vida.
Misija i cilj festivala nisu samo fotografska edukacija
publike kroz predstavljanje suvremenih svjetskih
fotografa predavanjima ili radionicama, nego i
angazman u Sirem drustveno-politickom kontekstu.
Ovogodisnja tema festivala su ‘Refleksije’. Cilj je
festivala ovom temom pokazati na koje je nacine
pojedinac sposoban izraziti (vlastite) refleksije kroz
vizualni jezik fotografije. Idejni koncept vizualnog
identiteta festivala temelji se na slovima ‘0”1 ‘v,
inicijalima imena festivala. Vizualnom kombinacijom
dva navedena tipografska elementa, dobivena je
vizualna forma koja asocira na oko ali jednako tako

i na otvor fotografskog objektiva kroz koji ulazi
svjetlost, kao glavni uvjet za snimanje. Znak je
vizualno jednostavan i vrlo se lako aplicira na raznim
aplikacijama kao element prepoznavanja. Logotip

je takoder jednostavan i nenametljivo podrZava
znak. Osnovna boja znaka i logotipa je Zutozelena,
a u nekim aplikacijama je zamjenjuje fluorescentna
Zuta boja. Zamisljeno je da fluorescentna boja
svojim svijetle¢im efektom sugerira svjetlost. Njeno
koristenje je predvideno u slu¢ajevima kada to
tehnicke i financijske okolnosti dopustaju.
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VISUAL IDENTITY OF ORGAN OF SIGHT
PHOTOGRAPHY FESTIVAL

Organ of Sight International Photography Festival
is an independent photography festival held on an
annualised basis in Zagreb and it is a platform for
the promotion of both international and domestic
contemporary creative photography. The Organ

of Sight Photography Association manages the
festival. In addition to deepening the insight of

the festival audience by presenting contemporary
international photographers through lectures and
workshops, the mission and the goal of the festival
include also involvement against the backdrop of a
broader socio-political context. This year’s festival
topic are ‘Reflexions’. The goal of the festival is to
show a vast array of ways in which an individual
can express (their own) reflexions through visual
language of photography. The conceptual idea of the
visual identity of the festival is based on the letters

‘0’ and V', the initials of the name of the festival in

Croatian — Organ Vida. The visual combination of

the two previously mentioned typographic features
resulted in a visual form reminding of an eye, as well
as of the opening of photographic objective or lens
that lets the light in, as the principal pre-requisite for
video recording. The sign is visually straightforward
and can be easily used in diverse applications as an
identification feature. The logo is also simple and it
provides a non-intrusive support to the sign. The basic
colour of both the sign and the logo is yellow-green,
whereas in some applications it is replaced by a
fluorescent yellow. The idea was to remind of the light
through a luminous efficacy of a fluorescent colour.
Its use is intended for cases in which technical and
financial circumstances make it feasible.
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VIZUALNI IDENTITET AUTONOMNOG
y "-'| . KULTURNOG CENTRA MEDIKA
Ué.

i Rjesenje zrcali moderan, slobodan duh i tendencije
Hn H c E ET HI Centra, kao Zarista nezavisne kulturne scene
LTTA‘EH mladih u Zagrebu. Njegova osnovna namjena
je da daje zajedni¢ki nazivnik, pozicionira i lakse
identificira dogadanja unutar Centra. Zbog
samog Sarolikog diverziteta raznih djelatnosti
centra vizualni identitet je dinamican i podloZan
promjenama kako bi zadovoljio razli¢ite estetike i
stilove. Centar je jedini tog tipa u gradu Zagrebu i
bavi se subkulturnim sadrZajima te negira i propituje
postojece drustvene vrijednosti. Znak je nastao
promisljanjem i kombiniranjem nekoliko formi:
distorziranog slova ‘M’ u formi koja naglasava
dinamiku i angaZiranost, munje kao simbola snage,
energije i neobuzdanog te komunikacijskog ‘oblacka’
koji protestira, izjavljuje, najavljuje. Stvorena je
prepoznatljiva, jednostavna forma koja se daljnjim
komunikacijskim kanalima koristi kao osnovni
graficki element, dok jacina pecata i grubost
geometrijske konstrukcije odgovara urbanom
“betonskom” ambijentu u kojem se sam prostor AKC
Medike nalazi. Aplikacijama su razvijeni i dodatni
graficki elementi. U njih se uvode neki od dodatnih
vizuala koji se pojavljuju u aplikacijama, a nisu znak
ili logotip. SluZe dodatnom vizualnom brandiranju i
stvaranju specifitnog i prepoznatljivog stila u dizajnu
aplikacija. Definirani su konstrukcijom u tockastom
rasteru ili mreZom. Osim prepoznatljivosti sluZe i
isticanju karaktera i stava koji centar promice. Zbog
mnogobrojnih moguénosti kombiniranja dobar su
i nepresudan izvor razli¢itih dizajnerskih rje3enja
unutar razvijenog identiteta.

s

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI
GRADUATE PROGRAMME/GRADUATION THESES

VISUAL IDENTITY OF AUTONOMOUS

CULTURAL CENTRE MEDIKA

The solution of the Visual identity mirrors the

free spirit and the tendencies of the Centre as

the focal point of the independent youth cultural
scene in Zagreb. Its primary scope is to provide a
common denominator, to position and to simplify
the identification of events occurring at the Centre.
As a result of the wide range of activities of the
Centre, its visual identity is dynamic and subject

to changes in order to meet the requirements of
diverse aesthetics and styles. The Centre is unique

in Zagreb — it is involved in subculture and negates
and analyses the current social values. The logo was
created through consideration and combination of
several forms: the distorted letter M, whose form
stresses dynamics and involvement of lightning as a
symbol of strength, energy and the unrestrained, as
well as a communicational ‘cloud” which protests,
declares and announces. A recognisable and a simple
form has been created, which is used in further
communication channels as a basic graphic feature,
while the strength of the seal and the roughness

of the geometric construction corresponds to the
urban ‘concrete’ environment where Autonomous
Cultural Centre Medika is located. Additional graphic
features have been developed through applications
and they include several visuals which appear in

the applications and are not a sign or a logo. They
are intended for further visual branding and the
creation of the specific and a recognisable style in
application design. They are defined by construction
or in the dotted raster or a net. In addition to provide
recognisability, they are intended for emphasis

of the character and attitudes promoted by the
Centre. As a result of a vast array of opportunities
of combinations they are a satisfactory and an
inexhaustible source of a broad range of designers’
solutions within the developed identity.
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DIGITALNI MEDIJI U USAVRSAVANJU

JEZIENE KOMPETENCIJE

Podrucje interesa projekta jest uloga digitalnih
medija u neformalnom izvannastavni¢kom kontekstu
ucenja, odnosno u procesima usavrsavanja gradnje
i znanja stranih jezika. Cilj projekta je stvaranje

i primjena interaktivne platforme za ¢itanje

ili neformalno prevodenje dvojezi¢nih knjiga
namjenjene usavrdavanju jezi¢nih znanja i vjestina.
Cilj je umreZavanje pojedinaca koji kreativno
promisljaju uporabu stranih jezika i traZe njegovo
koristenje na konstruktivan nacin, te motivacija
samih korisnika uklju¢uci i priznavaju¢u njihov

rad i trud u Sirenju i koristenju jezi¢nih vjestina. .
Specifi¢nosti ove teme leZe u sve ve¢em rasponu
mogucnosti uporabe digitalne tehnologije u
svakodnevnom Zivotu pojedinca i njezinoj ulozi u
procesima cijeloZivotnog obrazovanja i konzumacji
teksta. Platforma sadrzi pedagosku, drustvenu

i funkciju dokumentranja. Pojacava korisnikovu
motivaciju u poboljsanju njihovih sposobnosti
komunikacije na razli¢itim jezicima, u u¢enju
dodatnih jezika ili traZenju novih medukulturalnih
iskustava. Pomaze korisnicima u razmisljanju o
vlastitim ciljevima, strategijama usavrsavanja znanja
jezika, te planiranju u¢enja i samostalnosti. Potice
nova videjezi¢na i visekulturalna iskustva kontaktima,
¢itanjem i suradnjom na zajedni¢kim projekatima.
Koristeci platformu korisnicima je pruZena
mogucnost linearnog Citanja i ¢itanja stvaranjem
veza i povezivanjem odredenih leksickih segmenata
medusobno, te s drugim sastavnicama cjeline.

DIGITAL MEDIA ENHANCING

LINGUISTIC COMPETENCE

The area of interest of this project is the role of
digital media in informal extracurricular context of
learning and during the process of improvement of
learning and knowledge enhancement of foreign

languages. The topic is application and development

of an interactive platform for reading and/or
informal translation of bilingual books intended for
improvement of language knowledge and skills. The
objective is networking between individuals who
creatively use the knowledge of foreign languages
and are striving to use it in a constructive manner,
as well as the motivation of the users through
inclusion and recognition of their work and effort in
the promotion and in the use of language skills. The

target group is young adult population who is active
on social networks. The specific features of this topic

comprise of the increasing range of opportunities
of the use of digital technology in everyday life of
individuals and its role in the processes of lifelong
learning and text consumption. The platform
includes a pedagogical function, as well as the
social function and the function of documentation.
It increases the user’s motivation concerning the
improvement of their communication potential in
diverse languages, in foreign language learning or
striving for new intercultural experiences. Moreover,
it assists the users in the comprehension of their
objectives, strategies of language knowledge
improvement and the planning of learning and
independence. It also encourages new multilingual
and multicultural experiences, through contacts,
reading and co-operation on joint projects and
translation. The platform enables the users to enjoy
linear reading and the reading through connecting
specific lexical segments.
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ZAKLADA

ANA RUKAVINA
Ukljuci se i doniraj

VIZUALNI IDENTITET ZAKLADE

‘ANA RUKAVINA’ | KAMPANJE ‘ZELIM ZIVOT’

Zaklada Ana Rukavina je organizacija koja se bavi
Sirenjem Registra dobrovoljnih darivatelja krvnih
maticnih stanica kao i problemom lijecenja bolesti
leukemije. U svrhu prezentacije kako na regionalnom,
tako i svjetskom nivou (jer je Registar povezan

s ostalim donorskim mrezama diljem svijeta)
potreban joj je adekvatan komunikacijski sustav
osmisljavanjem novog vizualnog identiteta koji ¢e
zamijeniti ovaj postojeci. Kako bi sustav 3to bolje
funkcionirao potrebno je uz novi vizualniidentitet
osmisliti i akciju pod nazivom “Zelim Zivot!” koja

je nastala u vrijeme osnutka Zaklade, radi 3irenja i
prikupljanja $to veceg broja dobrovoljnih darivatelja.
Cilj je pokusati potaknuti potencijalne skupine da

se prepoznaju i reagiraju na Zeljeni, krajnji rezultat,

a to je dobrovoljno doniranje mati¢nih stanica i

kroz kampanju izbjeci svaku mogucu nejasnocu,
dvosmislenost i sumnju. Koncept vizualnog
identiteta bazira se na znaku kao pojednostavljenom
grafickom prikazu krvotvorne maticne stanice
koja je osnova cijele djelatnosti Zaklade. Znak

je prikazan kao stilizirani oblik maticne stanice,i

nije simetrican iz razloga jer je sama stanica
organicka, nesimetricna i stalno se mijenja. Dojam
pokretljivosti se vizualizirao pomocu transparencija
koje su pomaknute tako da se dobije 3to jaci prikaz
fluidnosti i raznolikosti.

DIPLOMSKI STUDIJ/DIPLOMSKI RADOVI
GRADUATE PROGRAMME/GRADUATION THESES

VISUAL IDENTITY OF “ANA RUKAVINA’

FOUNDATION AND THE CAMPAIGN ‘I WANT LIFE’
The general concept — Ana Rukavina Foundation is
an organisation involved in expansion of the Registry
of voluntary hematopoietic stem cell donors, as

well as addressing the issue of leukaemia treatment. Sy
For the purpose of its presentation both on the k=
regional and on the global level (since the Registry is
connected with other donor networks throughout the
world), it requires a serious communicational system
through planning of a new visual identity which

will replace the existing one. In order to enhance

the functionality of the system, it is important to
develop the campaign entitled 1 Want Life’, which
was launched upon the inception of the Foundation,
in order to expand and bring together the greatest
possible number of voluntary donors. The principal
objective is to attempt to encourage the potential
groups to recognition and reaction to the desired,
ultimate result, which is voluntary donations of stem
cells and strive to reject any potential ambiguities,
uncertainty and doubts. The concept of visual
identity is based on a sign as a simplified graphic
illustration of a blood-producing stem cell which

is the basis of the entire activity of the Foundation.
The sign has been designed as a stylised shape of a
stem cell, the feature which is asymmetrical due to
the fact that a stem cell is organic, asymmetrical
and continuously changing. It has its nucleus which
has been visually depicted, giving it an impression of
uniqueness, importance, naturalness.
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Ruder Novak-Mikuli¢

FIRST YEAR
Graduate Programme
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¥

Niko Crncevi¢ Igor Kolar Stanislav Kosti¢

L1

Adriana Paveli¢ Karlo Pavicic Janja Roskar

Petra Vrdoljak

DIPLOMSKI STUDIJ/STUDENTI
GRADUATE PROGRAME/STUDENTS

PRVA GODINA FIRST YEAR
Diplomskog studija Graduate Programme
— Vizualne komunikacije — Visual Communications

9

Matea Brki¢ Anta Bucevi¢ Hrvoje Dominko Slavica Farkas Tihomir Filipec Lana Grahek

h

Matija Guli¢ Zrinka Horvat Mario Jeki¢ Antonio Karaca Iris Klari¢ Dora Lugari¢

A

T Pl Martin Peranovic Luka Peri¢ Katarina Ratkaj Luka Reicher Ana Somek
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AL

Kristina Crnek Vidovi¢

DIPLOMSKI STUDIJ/STUDENTI
GRADUATE PROGRAME/STUDENTS

DRUGA GODINA SECOND YEAR
Diplomskog studija Graduate Programme

— Vizualne komunikacije — Visual Communications

AL

Tessa Bachrach Dora Bilandzi¢ Marko Cvijeti¢ Vinka Draganja Andrea Franic Marko Hrastovec
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Jurica Koletic Daria Marinovi¢ Dina Milov¢i¢ Andrija Mudni¢ Maja Suboti¢ Zeljka Tkalcec
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Franka Tretinjak Ivor Vinski Ivor Vrbos Stjepan Zorko
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PRVA GODINA
Diplomskog studija

Izvedbeni program / Curriculum Outline

FIRST YEAR
Graduate Programme

1.semestar / 1st semester

2.semestar/ 2 nd semester

Nositelji kolegija / Course Leaders

DIPLOMSKI STUDIJ/IZVEDBENI PROGRAM
GRADUATE PROGRAME/CURRICULUM OUTLINE

Suradnici / Associates and Assistants

izv. prof.dr.sc. Anka Miseti¢ / PhD, associate professor

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

izv. prof.dr.sc. Anka Miseti¢ / PhD, associate professor

doc.mr.sc. Ivana Fabrio / assistant professor

doc. Vedran Kasap / assistant professor
pred. Tin Kadoi¢ / lecturer

pred. Veljko Zvan / lecturer

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor
prof. Mladen Ore3ic / associate professor

doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

asist. Andrea Hercog/ teaching assistant

doc. Neda Cilinger / assistant professor

prof.dr.sc. Tomislav Filetin / PhD, full professor

prof.dr.sc. Mladen Sercer / PhD, full professor

izv. prof. Stanko Herceg / associate professor

prof. Stipe Brci¢ / associate professor
prof. Nenad Dogan / associate professor
prof. lvan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

pred. Veljko Zvan / lecturer

doc.dr.sc. Nikola Durek / associate professor

pred. Tin Kadoi¢ / lecturer

izv. prof. Stanko Herceg / associate professor

doc. Neda Cilinger / assistant professor

Pred. Vjezbe ECTS Pred. Vjezbe ECTS
Zajednicki predmeti / Joint Courses Lectures  Exercises  Credits Lectures  Exercises  Credits
Sociologija kulture / Sociology of Culture 30 15 3 - - -
Teorija i povijest dizajna 1, 2/ Theory and History of Design 1, 2 30 15 3 30 15 3
Umjetnost danas/Art Today - - - 30 0 2
Znanstveno — istraZivatke metode / Scientific Research Methodology 15 15 2 - - -
Razvoj koncepata i strategija/ Development of Concepts and Strategies - - - 15 15 3
Dizajn interakcija 1, 2/ Interaction Design 1, 2 15 30 2 15 30 2
Teorija medija1, 2/ Media Theory 1, 2 30 0 2 30 0 2
210 12 195 12
Predmeti smjera industrijski dizajn
Courses in the Industrial Design Programme
Industrijski dizajn 1, 2 / Industrial Design 1, 2 15 60 7.5 15 60 7.5
Interieur 1, 2 / Interior Design 1, 2 15 30 3.5 15 30 3.5
Izbor materijala / Materials 15 15 3.5 - - -
Suvremene tehnologije materijala / Modern Technology of Materials - - - 15 30 3.5
150 14.5 165 14.5
Izborni predmeti —industrijski dizajn
Elective Courses in the Industrial Design Programme
Filmivideo1, 2/ Film and Video 1, 2 15 30 3.5 15 30 3.5
Kolegiji sa Sveucilista / Courses at the University (free choice) 45 0 3.5 45 0 3.5
45 3.5 45 3.5
Predmeti smjera vizualne komunikacije
Courses in the Visual Communications Programme
Dizajn vizualnih komunikacija 1, 2 / Visual Communications 1, 2 15 60 7.5 15 60 7.5
Kreativna komunikacija i drustvo 1, 2 / Creative Communication and Society 1,2 15 30 3.5 15 30 3.5
120 11 120 11
Izborni predmeti — vizualne komunikacije
Elective Courses in the Visual Communications Programme
Projektiranje pisma 1, 2/ Font Design 1, 2 15 30 3.5 15 30 3.5
Interaktivni mediji1, 2/ Interactive Media 1, 2 15 30 3.5 15 30 3.5
Filmivideo1, 2/ Film and Video 1, 2 15 30 3.5 15 30 3.5
Interieur 1, 2 / Interior Design 1, 2 15 30 3.5 15 30 3.5
Kolegiji sa Sveucilista / Courses at the University (free choice) 45 0 3.5 45 0 3.5
90 7 90 7
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DRUGA GODINA
Diplomskog studija

Izvedbeni program / Curriculum Outline

SECOND YEAR
Graduate Programme

3.semestar /3 rd semester

4.semestar / 4 th semester

Nositelji kolegija / Course Leaders

DIPLOMSKI STUDIJ/IZVEDBENI PROGRAM
GRADUATE PROGRAME/CURRICULUM OUTLINE

Suradnici / Associates and Assistants

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

doc.dr.sc. Vatroslav Skare / associate professor

prof.dr.sc. Goroslav Keller / PhD, full professor

doc.mr.sc. lvana Fabrio / assistant professor

prof.mr.sc. Zlatko Kapetanovi¢ / MSc, associate professor
prof. Mladen Oresic¢ / associate professor

doc.mr.sc. Ivana Fabrio / assistant professor
asist. Andrea Hercog/ teaching assistant

prof.mr.sc. Zlatko Kapetanovi¢ / MSc, associate professor
prof. Mladen Oresi¢ / associate professor

doc.mr.sc. Ivana Fabrio / assistant professor
asist. Andrea Hercog/ teaching assistant

doc. mr. sc. Sanja Benceti¢ / MSc, assistant professor

prof. Stipe Brci¢ / associate professor
prof. Nenad Dogan/ associate professor
prof. Ivan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

prof. Stipe Brci¢ / associate professor
prof. Nenad Dogan/ associate professor
prof. Ivan Doroghy / associate professor

asist. Romana Kajp / teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant

doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor

Pred. Vjezbe ECTS Pred. Vjezbe ECTS
Zajednicki predmeti / Joint Courses Lectures  Exercises  Credits Lectures  Exercises  Credits
Teorija i povijest dizajna 3/ Theory and History of Design 3 30 0 6 - - -
Upravljanje dizajnom / Design Management 30 0 3 - - -
Socijalni dizajn / Social Design 15 15 2.5 - - -
90 11.5 - - -
Predmeti smjera industrijski dizajn
Courses in the Industrial Design Programme
Industrijski dizajn 3 15 75 13.5 - - -
Industrial Design 3
Industrijski dizajn — Diploma - - - 0 210 20
Industrial Design — Graduation Thesis
Diploma — obrana/ Graduation Thesis — Presentation - - - - - 10
90 13.5 210 30
Izborni predmeti — industrijski dizajn
Elective Courses in the Industrial Design Programme
Inkluzivni dizajn / Inclusive Design 15 15 2.5 - - -
Kolegiji sa Sveucilista/ Courses at the University (free choice) 30 0 2.5 - - -
60 5 - - -
Predmeti smjera vizualne komunikacije
Courses in the Visual Communications Programme
Dizajn vizualnih komunikacija 3 15 75 13.5 - - -
Visual Communications 3
Dizajn vizualnih komunikacija — Diploma - - - 0 210 20
Visual Communications — Graduation Thesis
Diploma — obrana/ Graduation Thesis — Presentation - - - - - 10
90 13.5 210 30
Izborni predmeti — vizualne komunikacije
Elective Courses in the Visual Communications Programme
Inkluzivni dizajn / Inclusive Design 15 15 2.5 - - -
Kolegiji sa Sveucilista/ Courses at the University (free choice) 30 0 2.5 - - -
60 5 - -
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Godisnje Nagrade | Priznanja studija
dizajna u13/14 godini

Povodom 25 godina svoga djelovanja, Studij dizajna Arhitek-
tonskog fakulteta Sveucilista u Zagrebu utemeljio je Godisnje
Nagrade i Priznanja, kojima Studij nagraduje najbolje studentske
radove nastale u okviru nastavnog programa na predmetima
Projektiranje industrijski dizajn i Projektiranje vizualne komu-
nikacije. Nagrade i Priznanja se dodjeljuju za dvije zasebne ka-
tegorije, za Preddiplomski i Diplomski studij.

Ovaj projekt ima viSestruki znacaj kako za studente tako i za
sam Studij dizajna. Ne samo da Studij dizajna dodjelom Nagrada
| Priznanja valorizira pojedinacne studentske projekte, on time
valorizira i vlastitu uspje3nost u realizaciji cjelokupnog studijskog
programa a time i nivo svog doprinosa razvoju domaceg dizajna.

Za oCekivati je da ce u dogledno vrijeme ove Nagrade i Priznanja
osim podstreka studentima za njihov rad, biti shvacene i kao
podstrek zajednici za kvalitetniji tretman ne samo ovog Studija
nego i same dizajnerske struke.
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Annual Awards and Acknowledgements
at the School of Design during
the Academic Year 13/14

The School of Design at the Zagreb-based Faculty of Archite-
cture has presented its Annual Awards and Acknowledgements
to mark the 25™ anniversary of its operation, awarding the best
students” work created during the teaching programme at the
courses entitled Industrial Design and Visual Communications.
The Awards and Acknowledgements have been presented for
two separate categories, for the Undergraduate and for the
Postgraduate Study Programme.

This project if of multiple importance both for the students and
for the School of Design itself. The School of Design valorises
individual student’s projects through presentation of its Awards
and Acknowledgements, simultaneously showing and valori-
sing its own success in the implementation of the entire study
programme and the proportions of its contribution to design
development at the local level.

It can be expected that these Awards and Acknowledgements
will subsequently be considered not only as an encouragement
and incentive to students in their future work, but also as an
incentive to the community to focus on raising awareness of the
importance of this School and of design profession.

GODISNJE NAGRADE | PRIZNANJA
ANNUAL AWARDS AND ACKNOWLEDGEMENTS
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NAGRADA STUDIJA DIZAJNA

Preddiplomski studij, Industrijski dizajn
ANNUAL AWARDS AT THE SCHOOL OF DESIGN
Undergraduate study, Industrial Design

TAMARA PETRUSA

FRAMES

MENTOR Mladen Oresi¢

ASISTENT / ASSISTANT Sanja Benceti¢, Andrea Hercog
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Rad Tamare Petruse na temu dizajna kuhinje odlikuje
se originalnim pristupom u tretiranju kuhinje u skladu
sa razvojnim trendovima i suvremenim shvacanjima
u kontekstu modernog stanovanja. ZadrZavajuci
formalne kvalitete u smislu funkcionalnosti, Tamara
je ovim projektom uspjela integrirati kuhinju

u Zivotni prostor stanovanja pomocu vise¢ih
elemenata, aludirajuci pri tome na okvire slika na
zidu. Time je na sasvim originalan nacin ostvarila
osjecaj topline u temeljno minimalisti¢kom

pristupu oblikovanju. Suptilnim preoblikovanjem
tradicionalnih elemenata, koriste¢i pri tome moderan
izraz, bitno utjece na formiranje kulturnog identiteta
i prepoznatljivosti proizvoda.

This project by Tamara Petrusa is characterised

by the original approach to the kitchen design
according to the modern design trends and
contemporary understanding within the context

of modern habitation. While keeping the formal
qualities such as functionality, Tamara has
successfully integrated kitchen into the living space
in original fashion by means of the elements hanging
on the wall that resemble picture frames. This

has resulted in a warm feeling in what is basically

a minimalistic design. Subtle transformation of
traditional elements, using modern expression,
significantly affects the formation of cultural identity
and recognition of the product.

NAGRADA STUDIJA DIZAJNA

Preddiplomski studij, Vizualne komunikacije
ANNUAL AWARDS AT THE SCHOOL OF DESIGN
Undergraduate study, Visual Communications

KLASJA HABJAN
BLOK ‘OD(BLOK)IRAJ’/ NOTEPAD ‘UNBLOCK’
MENTOR Nenad Dogan

ASISTENT / ASSISTANT Romana Kajp

GODISNJE NAGRADE | PRIZNANJA
ANNUAL AWARDS AND ACKNOWLEDGEMENTS

‘Od(blok)iraj” je rad nastao na temelju osobnog

i kolektivnog iskustva suoCavanja s problemom
kreativnog izraZavanja. Zamisljen i realiziran u formi
priru¢nog bloka za crtanje i zapisivanje opazanja iz
neposredne okoline, namijenjen je Sirokom krugu
korisnika. Uputama i zadacima iz stranice u stranicu,
korisnika se postepeno suoava s izazovima osobnih
mogucnosti vizualne i tekstualne interpretacije
razli¢itih pojmova. Koncepcijski i oblikovno uskladen
rad, odlikuje se neposrednom primjenjivosti unutar
razlicitih edukacijskih procesa.

Notepad ‘Unblock” was originated from both
personal and collective experience in facing a
problem of creative expression. It has been designed
as a handy sketch pad and a notepad for writing
down observations from immediate environment
and it has been intended for a vast array of users.
Through instructions and tasks throughout the pages,
users are gradually faced with the challenges of
their personal potential concerning their visual and
textual interpretation of diverse concepts. It is a fully
harmonised piece of work both in terms of design
and conceptually and it is directly applicable within
different educational processes.
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NAGRADA STUDIJA DIZAJNA

Diplomski studij, Industrijski dizajn

ANNUAL AWARDS AT THE SCHOOL OF DESIGN
Graduate study, Industrial Design

LUKA JELASKA
INKLUZIVNA MONOSKIJA / AN INCLUSIVE MONOSKI
MENTOR Mladen Oresi¢

ASISTENT / ASSISTANT Sanja Benceti¢, Andrea Hercog
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Diplomski rad Luke Jelaske primjer je dizajna kao
kreativne, inovativne i humane djelatnosti odgovorne
prema ¢ovjeku i prema drustvu. Rad se odlikuje
visokom kvalitetom na nekoliko razina: postavljanjem
i preispitivanjem kriterija za razumijevanje osoba sa
invaliditetom, inkluzivnim pristupom i tehni¢kom
inovacijom. Rezultat dizajnom ne stigmatizira
korisnike — osobe sa invaliditetom, ve¢ im pruZa
moguénost za poboljsanje kvalitete Zivota i
potencira njihove moguénosti s ciljem punopravnog
sudjelovanja u drudtvu.

Graduation thesis of Luka Jelaska is an example

of the design as a creative, innovative and human
activity responsible for individual users and the
society. The work is characterised by high quality at
several levels: by setting and reviewing the criteria for
understanding of people with disabilities, inclusive
approach and technical innovation. The result
exceeds the expected quality of work in the sense
that its design does not stigmatise users — persons
with disability. It provides the opportunity to improve
the quality of life and reinforces their physical
abilities with a view to full participation in society.

NAGRADA STUDIJA DIZAJNA

Diplomski studij, Vizualne komunikacije
ANNUAL AWARDS AT THE SCHOOL OF DESIGN
Graduate study, Visual Communications

ANDRIJA MUDNI¢
TONPOTON

MENTOR Ivan Doroghy
ASSISTANT Tomislav Vlaini¢

GODISNJE NAGRADE | PRIZNANJA
ANNUAL AWARDS AND ACKNOWLEDGEMENTS

Predmet ovog rada je oblikovanje pomo¢nog alata

u formi aplikacije za mobilne uredaje ciji je cilj
olaksati i unaprijediti proces ucenja glazbene teorije
i prakse u djece, te im dodatno pribliZiti svijet glazbe.
Rad je nastao na temelju istraZivanja postojece
prakse unutar glazbene edukacije, uz neposrednu
suradnju s glazbenim pedagozima. Implementacijom
vizualnog jezika video igara u podrucje poducavanja
glazbe i glazbene pismenosti, ovaj rad svojom
konceptualnom i vizualnom konzistencijom pruza
znaajne prakti¢ne moguénosti. Svojim karakterom
ovaj rad istovremeno predstavlja i primjer kako se
dizajnom moZze doprinijeti humanizaciji suvremene
informaticke tehnologije.

The subject of this work is the design of auxiliary
tools in the form of application for mobile
telephones aiming to facilitate and enhance

the process of earning of the the theory and
practice of music among children and make

them betteracquainted with the world of music.
Tonpoton originated from the research of existing
practiceswithin music education in direct co-
operation with music pedagogues. This piece of
work, throughits conceptual and visual consistency,
provides significant practical potential through

the implementation of the visual language of

video games in the area of music teaching and
music literacy. Moreover, through its character, it
simultaneously provides an example of how to use
design to achieve humanisation of contemporary IT.
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PRIZNANJE STUDIJA DIZAJNA
Preddiplomski studij, Industrijski dizajn
ACKNOWLEDGEMENTS AT THE SCHOOL OF DESIGN
Undergraduate study, Industrial Design

MAJA JANDRIC

TWooL

MENTOR Mladen Oresi¢

KOMENTOR Zlatko Kapetanovi¢
ASISTENT / ASSISTANT Andrea Hercog

322

TwooL

Priznanje Studija dizajna u podru¢ju produkt
dizajna na preddiplomskom studiju, pripala je
projektu Twool, setu alatki za kuéno vrtlarenje,
studentice Maje Jandri¢. Posebnost projekta, osim
$to predstavlja primjer kvalitetno osmisljenog i
oblikovanog uporabnog predmeta, je u tome 3to je
nastao u suradnji s realnim naru¢iocem, proizveden
jeiplasiran na globalno trZiste.

Projekt takoder upucuje na neogranicene
mogucnosti koje pruza suradnja Studija dizajna s
realnim okruZenjem u svrhu poticanja gospodarskog
rasta i razvoja.

TWooL

The recognition of the School of Design in the field
of product design at the undergraduate level of the
studies won the Twool Project, a set of tools for
home gardening by the student Maja Jandric.

The uniqueness of the project, as an example of well
thought and designed utility product, is the fact that
it was developed, manufactured and distributed on
the global market in cooperation with the real client.
The project also shows limitless possibilities of
cooperation between the School of Design and the
real sector, aiming to encourage.

Prof. Stipe Brcic, voditelj Studija dizajna, s dobitnicima
Godi3njih nagrada i Priznanja Studija dizajna

Prof. Stipe Brcic, Head of the School of Design, with the
winners of the School of Design’s annual awards and
recognitions.

Prof.mr.sc. Zlatko Kapetanovi¢, predsjednik Povjerenstva
za dodjelu Godi3njih nagrada i Priznanja Studija dizajna,
prof. Stipe Brcic, voditelj Studija dizajna i moderatorica
cerominije dodjele Marta Badurina, studentica 6. semestra
preddiplomskog studija smjera industrijski dizajn.

Prof. MSc Zlatko Kapetanovi¢, President of the Commision
for the School of Design’s awards and recognitions, prof.
Stipe Brcic, Head of the School of Design and Marta Badu-
rina, the moderator of ceremony, student of the 6th seme-
ster in the industrial design undergraduate programme.
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Projekti

Sekcija Projekti Godisnjaka Studija dizajna 2013./2014. namije-
njena je rastucem i sve znacajnijem segmentu djelovanja studija:
izvannastavnim i vanrednim projektima kojima se studij nastoji
osmisliti i afirmirati kao znacajna platforma za kontinuirani
razvoj kulture i drustvene prakse dizajna u cjelini, redovito s
naglaskom na specificni lokalni industrijski i socijalni kontekst,
po mogucnosti u okvirima Zagreba kao doma Studija i javnog
prostora kojemu je prijeko potreban kreativni zamah i disci-
plinirani istraZivacki, znanstveni i projektantski rad. U sklopu
svojih projekata, Studij dizajna suraduje s brojnim relevantnim
institucijama i udrugama ne samo u Hrvatskoj, a prioritet je
$to potpunije i ucinkovitije upoznavanje studenata s realnim
okruZenjem u kojem ¢e nakon diplome profesionalno djelovati,
kako bi se 3to bolje pripremili na njegove mogucnosti, odnosno
ogranicenja. Projekti postupno izazivaju sve vece zanimanje
laicke i stru¢ne javnosti i mogu se okarakterizirati kao koncept
koji predstavlja smisleno i izazovno ulaganje u buduc¢nost.
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Projects

The section entitled Projects in the Yearbook 2013/2014 of the
School of Design covers both the expanding and the increasingly
important aspects of the activity of the School, including extra-
curricular and additional projects, striving to provide identity
to the School as a significant platform for continuous cultural
growth and the overall social practice of design, emphasising
the specific local industrial and social context. Zagreb has been
presented as the principal location of the School and the public
domain where creative impetus, disciplined research, scientific
and project work are imperative. The School of Design co-ope-
rates with a large number of related institutions and associations
both in Croatia and globally through its vast array of projects
and its priority consists in comprehensive and efficient presen-
tation of the real environment to the students and enhancement
of their professional activity following their graduation from the
School, preparing them in the best possible way for the oppor-
tunities and constraints they are about to face. The projects are
increasingly attracting the attention of both the professionals
and the enthusiasts and may be described as a meaningful and
challenging investment in the future.
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Radionica ‘Prostori ucenja

oy,

u tranzicii

Cilj radionice bio je razvijanje konkretnih projektnih arhitekton-
skihi dizajnerskih rjesenja koja ¢e unaprijediti postojece prostore
ucenja, koristenjem arhitektonskih i dizajnerskih alata. Potreba
za takvom intervencijom izvire iz drustveno-ekonomskog kon-
teksta i depopulacije koja rezultira neadekvatno iskoristenim i
neopremljenim prostorima osnovnog obrazovanja.

Upoznajuci se s iskustvom UNICEF-ovih intervencija u pogode-
nim podrucjima diljem svijeta, studenti Arhitektonskog fakul-
teta i Studija dizajna svojim su prijedlozima ukazali na moguca
pobolj3anja prostora ucenja i izvedivih rjeenja u odabranim
konkretnim sredinama. Djelovanje UNICEF-a u podrucju obra-
zovanja i reagiranja u kriznim situacijama pociva na uvjerenju da
je obrazovanje osnovno ljudsko pravo. Pri tom je interes djeteta
okosnica planiranja i odlucivanja. Pristup oblikovanju prostora
za uCenje takoder ima uporiSte u ostvarivanju prava na prostor
ucenja koji je siguran, zdrav i poticajan.

Arhitekti, dizajneri i nastavnici imaju inherentnu drustvenu odgo-
vornost prema nastojanju da se temeljno pravo na obrazovanje
adekvatno realizira. Potrebno je garantirati pristup obrazovanju

(). prostoru u kojem se ono realizira) i pri tom postaviti pitanje:
Kakvi prostori u¢enja su potrebni? Podrazumijeva se da je pris-
tupacnost (raspoloZivost) prostora u koje interveniramo jednako

vazna kao i sama kvaliteta obrazovanja. Cilj je bio takoder razviti

alate za rje3avanje lokalno-specifi¢nih problema primjenjivih u

Hrvatskoj kao zemlji koja jo$ uvijek rjeSava posljedice Domovin-
skog rata i u kojoj brojne sredine u lokalnim zajednicama nemaju

adekvatne prostore ucenja i obrazovanja.

Radionica ima ambiciju razvijanja dugoro¢ne metode poboljsa-
vanja i revitalizacije prostora ucenja u tranziciji, primjenjivih na
postojece, no danas substandardne skolske zgrade malih hrvat-
skih opcina za koje treba razviti niz arhitektonskih, dizajnerskih
i komunikacijskih rjesenja. Strucnjaci iz Skole narodnog zdravlja
pomogli su u pripremiistraZivanja a dr.sc. Ksenija Vitale upoznala
je polaznike radionice sa zdravstvenim i ekoloskim aspekima
problema. Radionici je prethodila detaljna izrada arhitektonskog
snimka stanja u pet podru¢nih skola PoZesko-slavonske Zupanije
koju su izradili studenti Arhitektonskog fakulteta Sveucilista
u Zagrebu. Nakon toga su mentori bili u studijskom obilasku
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Workshop ‘Learning Spaces
in Transition’

The specific objective of the workshop is development of arc-
hitecture and design solutions which will enhance the existing
learning facilities through the use of architecture and design
tools. The requirement for this type of intervention originates
from the socio-economic context and the depopulation resulting
in inadequately exploited and unequipped learning facilities for
fundamental education.

Following an introduction to the experiences of UNICEF interven-
tions in crises affected areas globally, students of the Faculty of
Architecture and the School of Design put forward proposals to
enhance the learning facilities and proposed feasible solutions
in specific selected areas. The idea behind the UNICEF activities
in the area of education and in crisis situations is the belief that
education is a fundamental human right, with interests of the
child being considered as a pivotal issue throughout planning
and decision-making. The idea behind the approach to design
of the learning premises is also in the exercising of the right to
safe, healthy and encouraging learning facilities.

Architects, designers and teachers have an inherent social res-
ponsibility for striving to adequately implement the fundamen-
tal right to education. Learning facilities need to be provided
considering the issue of the fundamental requirements? what
type of facilities are required? It is implied that the accessibility
(availability) of the facilities we are dealing with is equally impor-
tant as the nature of education in itself. Moreover, the objective
was to develop tools for the tackling of locally-specific problems
which are applicable in Croatia, as a country still dealing with
the problems and the consequences of the Homeland War and
where a large number of places in local communities still lack
adequate learning and education facilities.

The workshop is striving to develop long-term methods for the
improvement and revitalisation of learning facilities during
the transition period, applicable to the currently sub-standard
school facilities in small Croatian municipalities which require a
vast array of architectural, design and communication solutions.
Experts from the School of Public Health provided assistance
in the preparation of the research and Ksenija Vitale, PhD. in-
troduced the workshop participants to the health and environ-

PROJEKTI
PROJECTS

Mia Roth Cerina

Carlos Vasquez

Asistent/Assistant lvana Fabrio

Prof.mr.sc. Zlatko Kapetanovi¢ & Carlos Vasquez
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navedenih skola. Prikupljeni podaci su temeljito analizirani radi
stvaranja slike o stvarnim potrebama i problemima koje treba
riesavati u cilju pobolj3anja kvalitete ne samo nastave, nego i
ukupne kvalitete Zivota lokalnih zajednica. Na temelju prove-
denog terenskog istraZivanja i rezultata istraZivanja sastavljeni
su projektni zadaci za svaku lokaciju posebno, nakon ¢ega je
uslijedilo detaljno upoznavanje studenata s ciljevima radionice,
metodama rada i projektnim zadacima.

Za ovu je radionicu izabrano pet osnovnih skola kao oglednih
primjera iz PoZesko-slavonske Zupanije: Podru¢na skola Tresta-
novci/Osnovna $kola Mladost, Jak3i¢; Podru¢na 3kola Teki¢ / Os-
novna $kola Mladost, Jaksi¢; Podru¢na Skola Trapari/ Osnovna
skola Mladost, Jaksi¢; Podru¢na skola Toranj/ Osnovna $kola lvan
Goran Kovaci¢, Velika; Podru¢na skola Skenderovci/Osnovna
Skola Dragutina Lermana, Brestovac. Pet grupa studenata (od
kojih se svaka sastoji od studenata diplomskog studija arhitek-
ture i industrijskog dizajna) komentorirali su nastavnici Arhitek-
tonskog fakulteta i Studija dizajna u Zagrebu pod supervizijom
Carlosa Vasqueza iz UNICEF-a.

Svaka grupa reagirala je na stvarnu situaciju u pojedinoj koli
te istovremeno svoje odluke i rjesenja koordinirala s drugim
grupama. Podrucna Skola Trestanovci (Osnovna $kola Mladost
iz Jaksica) bila je tema ‘narancastog’ tima koji su sacinjavali
studenti: Dora Loncaric¢ (AF), Petra Vrdoljak (SD), Ana Armano
Linta (sD) i Maja Milojevic¢ (aF). Podrucna Skola Tekic, bila je
tema Zutog’ tima koji su sacinjavali studenti: Lucija Niceno
(sD), Viktorija Jagodic¢ (AF), Samra Rahmanovi¢ (AF), Niko Crn-
Cevic (sb) i Ana Soli¢ (sp). Podrucna skola Trapari, bila je tema
kojom se bavio zeleni’ tim u sastavu: Ivona Milos (sp), Nikola
Arambasi¢ (AF), Ivan Vukmanovi¢ (sp) i Pero Vukovi¢ (aF). Po-
dru¢na skola Toranj (Osnovna $kola Ivan Goran Kovacic, Velika)
bila je tema kojom se bavio ‘magenta’ tim u sastavu: Stanislav
Kosti¢ (AF), Petra Jelaska (sb), Nika DZelalija(AF) i Aleksandar
MatijaSevi¢ (AF). Podru¢na $kola Skenderovci (Osnovna $kola
D. Lermana, Brestovac) bila je tema kojom se bavio ‘plavi’ tim u
sastavu: Nikola Brlek (aF), Iva Martinis (AF), Martina Birki¢ (sD) i
Ena Priselec (sb). Radionica je zapocela uvodnim predavanjem
Carlosa Vasqueza i razgovorima s mentorima Naredna dva dana
odvijao se intenzivan grupni rad na Arhitektonskom fakultetu
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mental aspects of the problem. A comprehensive overview of
the current architectural state performed in five local schools in
PoZega-Slavonia County by the students of the Zagreb-based
Faculty of Architecture preceded the workshop and subsequently
the stated schools were visited by mentors. The collected data
underwent a comprehensive analysis in order to provide an
accurate idea of the actual requirements and problems which
need to be addressed striving to enhance the quality both of the
teaching and of the total quality of life in the local communities.
Project tasks were created based on the conducted field research
and the research results specifically for each location, followed
by a detailed introduction of the students with the workshop
objectives, methods of work and project tasks.

Five elementary schools have been opted for this workshop
as role models from PoZega-Slavonia County: District school
Trestanovci/Elementary school Mladost, Jaksi¢; District sc-
hool Teki¢/Elementary school Mladost, Jaksi¢; Distrcit scho-
ol Trapari/Elementary school Mladost, Jaksi¢; District school
Toranj/ Elementary school Ivan Goran Kovacic, Velika; District
school Skenderovci/Elementary school Dragutina Lermana,
Brestovac. Five groups of students (comprising of students of the
Postgraduate Study of Architecture and Industrial Design) were
co-mentored by the professors of the Zagreb-based Faculty
of Architecture and the School of Design supervised by Carlos
Vasquez with UNICEF.

Each group reacted on the real situation in a specific school and
simultaneously co-ordinated their decisions and solutions with
other groups. District school TreStanovci (Elementary school
Mladost from Jaksic¢a) was the principal topic of the orange team
comprising of the following students: Dora Loncari¢ (Faculty of
Architecture)), Petra Vrdoljak (School of Design), Ana Armano
Linta (School of Design) and Maja Milojevi¢ (Faculty of Archite-
cture). District school Teki¢ was the principal topic of the yellow
team comprising of the following students: Lucija Niceno (School
of Design), Viktorija Jagodi¢ (Faculty of Architecture), Samra
Rahmanovic¢ (Faculty of Architecture), Niko Crncevi¢ (School of
Design) and Ana Soli¢ (School of Design). District school Trapari
was at the centre of attention of the green team comprising of
the following students: Ivona Milos (School of Design), Nikola

PROJEKTI/RADIONICA ‘PROSTORI UCENJA U TRANZICIJI’
PROJECTS/WORKSHOP ‘LEARNING SPACES IN TRANSITION’
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(petak 25.10-nedjelja 27.10). Zavr$ne prezentacije i razgovori
odrZani su na Arhitektonskom fakultetu u nedjelju 27.10.2013.

Rezultati radionice prikazani su 12. prosinca 2013. na izlozbi u
Glavnom uredu UNICEF-a u New Yorku, uz telekonferenciju u ko-
joj su sudjelovale mentorice radionice Ivana Fabrio i Mia Roth Ce-
rina. Predstavljanje radionice odrzano je i u PoZesko-slavonskoj
Zupaniji 12. veljace 2014., kojom je prilikom uz mentore govorio
i dekan Arhitektonskog fakulteta prof. mr.sc. Boris KoruZnjak.

Rezultati ove radionice prikazani su u publikaciji koja je objav-
liena i promovirana pocetkom 2014. godine a njihov znacaj
najbolje opisuju rijeci koje je u uvodu publikacije napisao arhitekt
Carlos Vasqgez supervizor radionice: *.. zahvalnost mentorima i
studentima na njihovoj golemoj velikodusnosti, viziji, spremnosti
I sposobnosti zamisljanja novih moguénosti. Prije godinu dana
ne bismo ni pomislili koliko se uopée moZe nauciti iz ovakvog
iznimnog dogadaja. Godinu dana poslije, veomna sam sretan $to
sam se naao na samom raskriZju takvog dogadaja, zajedno s
tako talentiranom grupom ljudi’
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Arambasic¢ (Faculty of Architecture), lvan Vukmanovic (School
of Design) and Pero Vukovic¢ (Faculty of Architecture). District
school Toranj (Elementary school Ivan Goran Kovacic, Velika)
was the selected topic of the magenta team which comprised
of the following students: Stanislav Kosti¢ (Faculty of Archite-
cture), Petra Jelaska (School of Design), Nika DZelalija (Faculty
of Architecture) and Aleksandar Matijasevi¢ (Faculty of Arc-
hitecture). District school Skenderovci (Elementary school D.
Lermana, Brestovac) was the principal topic of interest of the
blue team comprising of: Nikola Brlek (Faculty of Architecture),
Iva Martinis (Faculty of Architecture), Martina Birki¢ (School
of Design) and Ena Priselec (School of Design). The workshop
commenced with the introductory lecture by Carlos Vasquez
and the conversations with the mentors. During the following
two days the participants became involved in committed work
at the Faculty of Architecture (Friday 25t October-Sunday 27th
October). The final presentations and conversations were held
at the Faculty of Architecture on Sunday 27th October 2013.

The results of the workshop were presented on 12th December
2013 at the exhibition in the New York-based UNICEF Headqu-
arters, in addition to the teleconference with the participation
of the workshop mentors Ivana Fabrio and Mia Roth Cerina. The
presentation of the workshop was held also in PoZega-Slavonia
County on 12" February 2014, and, in addition to the mentors,
prof. Boris KoruZnjak, M.A. Sc. Dean of the Faculty of Architecture,
delivered a speech.

Furthermore, the results of the workshop were presented in a
journal which was published and presented at the beginning of
2014 and their significance was also pointed out in the introdu-
ction to the journal written by the acrhitect Carlos Vasqgez, the
supervisor of the workshop: *.. gratitude to both the mentors
and the students for their magnanimity, vision, preparedness
and the aptitude of devising new opportunities. A year ago we
would not have believed how much can be learnt from such
an exceptional event. One year later | can express my utmost
satisfaction to have participated in such an extraordinary event
with such a talented group of people’

prof.mr.sc. Boris Koruznjak / MA

PROJEKTI/RADIONICA ‘PROSTORI UCENJA U TRANZICIJI’
PROJECTS/WORKSHOP ‘LEARNING SPACES IN TRANSITION’

VODITELJ STUDIJA DIZAJNA / dr.sc.Ksenija Vitale/associate professor
HEAD OF THE SCHOOL OF DESIGN
prof. Stipe Br¢i¢ / associate professor
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ORGANIZATOR]

UNICEF

Sveuciliste u Zagrebu Arhitektonski fakultet

Sveuciliste u Zagrebu Arhitektonski fakultet Studij dizajna

PARTNER
Sveuciliste u Zagrebu Medicinski fakultet,
Skola narodnog zdravlja Andrija Stampar

SUPERVIZOR RADIONICE
Carlos Vasquez, arhitekt
Sekcija za obrazovanje UNICEF, Glavni ured

MENTORI RADIONICE

Ivana Fabrio, docent. Arhitektonski fakultet, Studij dizajna
Zlatko Kapetanovi¢, prof. Arhitektonski fakultet, Studij dizajna
Vanja Rister, docent. Arhitektonski fakultet

Mia Roth-Cerina, docent. Arhitektonski fakultet
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ORGANISERS

UNICEF

University of Zagreb Faculty of Architecture

University of Zagreb Faculty of Architecture School of Design

PARTNER
University of Zagreb
School of Public Health Zagreb School of Medicine

WORKSHOP SUPERVISOR
Carlos Vasquez, architect
Education Section UNICEF, Headquarters

WORKSHOP MENTORS

Ivana Fabrio, Assistant Professor,

Faculty of Architecture, School of Design

Prof. Zlatko Kapetanovic,

Faculty of Architecture, School of Design

Vanja Rister, Assistant Professor, Faculty of Architecture

Mia Roth-Cerina, Assistant Professor, Faculty of Architecture

PROJEKTI/RADIONICA ‘PROSTORI UCENJA U TRANZICIJI®
PROJECTS/WORKSHOP ‘LEARNING SPACES IN TRANSITION’
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9. kradu
— kazalisna revija

KRADU (Kazalisna Revija Akademije Dramske Umjetnosti) je
bijenalna manifestacija nastala iz potrebe studenata Akademije
da svoje radove pokaZzu i izvan redovnog obrazovnog procesa,
Siroj kazalisnoj javnosti. Ono $to ulijeva Zivot u dramski tekst
je interpretacija glumca. Pauzama, spustanjem i povisivanjem
tonaliteta, dramski tekst na pozornici izlazi iz papira i umjesto
niza napisanih rijeci postaje Zivim likom, a ponekad dobiva i
sasvim drugo znacenje. Vizualni identitet za deveti Kradu na-
stao je na ideji da se dramski tekst stavi u prvi plan; prikazati
zvuk dramskog teksta kako ga izgovara glumac na pozornici.
Naglasene interpunkcije na svim tekstovima pruzaju moguc-
nost slobodne interpretacije. Nastaje viseznacnost teksta kroz
jednostavnost vizuala. Tri Kradu u logotipu imaju tri razli¢ita
znalenje, postignuta minimalistickom intervencijom interpu-
nkcijskim znakovima, a za svaku predstavu napravljen je plakat
uskladen s logom manifestacije. Tako se ne promovira se samo
kazalisna revija, vec i svaki redatelj, glumac i sudionik svake
predstave opcenito.

Interpunkcija, kao nositelj vizualnog identiteta iskoristena je i
u svrhu ‘gerilskog” oglasavanja. Otisnute su naljepnice kojima
svatko moze modificirati prostor koji ga okruzuje, a u isto vri-
jeme informirati druge o nadolazecoj reviji. Programska knjiZica
kljucan je element vizualnog identiteta. Kako bi se uklopila s
konceptom ‘velike predstave’ kojoj sudionici nisu samo glumci,
vec i gledatelji, osmisljena je kao scenarij koji obuhvaca sve do-
gadaje na reviji, te daje upute posjetiocima gdje i $to pogledati.
Promotivne torbe takoder djeluju u istoj namjeri: svaka nosi po
jedan citat, sukladan s plakatima, te tako onaj tko ju nosi dobiva
vlastiti ‘glas’ u predstavi.
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9. kradu
— Theatre Review

KRADU (Theatre review of the Academy of Dramatic Arts) is a
biannual event that originated from the requirements of the
students at the Academy to present their work beyond their
regular educational process to broader theatre audiences.

The actors” interpretations breathe life into the lines of a the-
atrical text. The script comes alive on the stage through the
pauses and higher or lower pitch tones and occasionally even
assumes a completely new meaning. The idea behind the visual
identity for the 9™ KRADU was to highlight the script; to show
the sounds of the script as it is being spoken by the actor on
stage. Emphasis through punctuation provides the opportunity
for diverse interpretations, resulting in polysemy of the text thro-
ugh visual simplicity. Three Kradu review magazine logos imply
three different meanings, achieved by minimalist intervention
through punctuation. Moreover, a poster has been created for
each theatrical performance matching the theme of the logo
for a specific event. Consequently, theatre review magazine, as
well as each stage director, actor and participant in general are
being promoted simultaneously.

Punctuation, conveying visual identity, is being used for the
purpose of guerilla advertising. Furthermore, stickers that can
be used by anyone to adapt the ambience, while simultaneously
informing people of upcoming events. The programme booklet
is a crucial feature of visual identity. It has been presented as a
script presenting all the events and providing quidelines for the
visitors on where to go and what to pay attention to, as well as
aiming to adapt to the concept of a ‘big performance’ in which
participants comprise of both the actors and the audience. Pro-
motional bags are also intended for the same purpose: each bag
presenting a quote, matching the posters and hence the person
carrying it gets their own ‘voice’ in the performance.
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ALMA SAVAR, ANTA BUCEVIC
OVO JE SAMO PRIVREMENO / THIS IS ONLY TEMPORARY

JOSPOYDA

CLEMEAJEWVI

MATIJA GULIE
GOSPODA GLEMBAJEVI/ MESSRS GLEMBA)
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PROJEKTI/9.KRADU—KAZALISNA REVIJA
PROJECTS/9.KRADU—THEATRE REVIEW

HRVOJE DOMINKO, ZRINKA HORVAT
YIINOYdOHOD KOMSILUK NAGLAVACKE / NEIGHBOURHOOD UPSIDE-DOWN

WNIIOUAN

UKROCEMA
GOROPADNICA

ANA SOMEK, SLAVICA FARKAS
UKROCENA GOROPADNICA / TAMING OF THE SHREW
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TEA PAVIC, MARTIN PERANOVIC
UZE/ROPE
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IRIS KLARI¢, MARIO JEKIC
SVA LICA KIM JONG-UNA
/ ALL THE FACES OF KIM JONG-UN

MATEA BRKIC, DORA LUGARIC
NI TU, NI TAMO
/NEITHER HERE, NOR THERE

PECENA
JAJA,

PROJEKTI/9.KRADU—KAZALISNA REVIJA
PROJECTS/9.KRADU—THEATRE REVIEW

KATARINA RATKA)

DVA PECENA JAJA. NA OKO.

/TWO POACHED EGGS
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Radionica ‘Mapping the city’
— ‘DNK Zagreba’

Na inicijativu dvojice nizozemskih dizajnera Christiana Degena
| Marca Andrewsa iz Andrewsdegen studija, Studij dizajna je
organizirao Cetverodnevnu studentsku radionicu. Tema radio-
nice je bio grad Zagreb i njegova okolica. Svaki student sudionik
radionice istraZivao je grad iz razliCitih (osobnih) kuteva, tragao
za interesantnim pricama, kontrastima, problemima, mitovima,
prosloscu, sadasnjoséu, buduénoscu, te na osnovu rezultata
iztraZivanja odabranim komunikacijskim sredstvima oblikovao
svoj komentar, sugestiju ili projekt kao drugaciji oblik komuni-
kacije grada.

Rad je organiziran u nekoliko faza — U prvoj fazi sudionici su
morali pronaci temu od drustvenog znacaja za grad. Potaknuti
na razmisljanje o specifitnostima urbanih mikrosredina, o njiho-
vim potrebama ili o tipovima ponasanja i stavovima stanovnika.
IstraZiti i definirati moguce probleme i naznaciti moguca rjesenja.
Kreirati imidZ i moguce kampanje ili intervencije u javnom pro-
storu da bi ukazali i potakli na promjenu u ponasanju ili stavu
obracajudi se specifi¢noj ciljnoj skupini. Pokusati implementirati
svoj vizual/intervenciju u realnom Zivotnom okruZenju ili napra-
viti skicu da bi prikazali kako bi to funkcioniralo u odredenom
urbanom kontekstu. U drugoj fazi trebalo je istraZiti odabrani
kvart, $iru drustvenu zajednicu, ulicu, zgradu itd. Zatim definirati
razloge odabira, potencijale odabranog prostora, opasnosti, mo-
gucnostiitd. Definirati moguce promijene, nacine komuniciranja
i poticanja promjena razgovorima i dokumentiranjem. Pokusati
pronadi rjeSenja u realnom Zivotnom okruZenju. U trecoj fazi je
trebalo istraziti grad u Sirem kontekstu. Promisljati specificnosti
grada Zagreba kroz njegove mikrocjeline, osobito u odnosu
prema Europi i svijetu. Rezultati radionice predstavljeni su u
formi Casopisa (u tiskanoj i digitalnoj verziji).
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‘Mapping the city” Workshop
— ‘DNA Zagreb’

Upon the initiative of two Dutch designers Christian Degen
and Marc Andrews from Andrews:degen studio, the School of
Design organised a four-day student workshop. The topic of the
workshop was the City of Zagreb and its outskirts Each partici-
pant in the workshop explored the city from different (personal)
perspectives, searching for interesting stories, problems, myths,
the past, the present, the future, and, based on the results of
the research, provided a commentary, a suggestion or a project
using a preferred method of communication and providing a
different form of the communication of the city

The work was organised in several phases — the first phase: select
a topic of social interest for the city. Encourage reflection on
specific features of urban microenvironments, about their needs
or types of behaviour and the attitudes of citizens. Explore and
define potential problems and indicate possible solutions. Create
an image and possible campaigns or interventions in the public
space in order to encourage changes in behaviour or attitude
addressing a specific target group. Attempt to implement their
visual/ intervention against the real life environment or make a
sketch to show the functioning against a specific urban context.
the second phase: explore a selected city quarter, a broader so-
cial community, street, building, etc. Define the reasons behind
the selection: the potential of the selected space, the dangers,
the opportunities, etc. Define the likely changes, methods of
communication and of encouraging change through conversa-
tion and documentation. Attempt to find a solution in the real
life environment. the third phase: Explore the city in the broader
context. Consider the specific features of the City of Zagreb
through its micro units, primarily in the relationship towards
Europe and the world. The results of the workshop have been
presented in the form of a magazine (both in the print and in
the digital version).

PROJE

KTI

PROJECTS

Sudionici s voditeljima radionice ‘Mapping the city’
(u zadnjem redu Christian Degen i Marc Andrews).

‘Mapping the city’ student workshop participants
with workshop leaders Christian Degen i Marco
Andrews (back row).
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Casopis je prigodno nazvan ‘Kaj kava’ koji u nazivu objedinjuje
specificnu govornu postapalicu i kultni pojam koji je dio sva-
kodnevnog rituala a prezentira rezultate visednevnog rada su-
dionika radionice prikazanih u formi skica, fotografija, ilustracija,
prijedloga kampanja, dizajnerskih rjesenja ili instalacija u pro-
storu. Naslovnica i ime ¢asopisa rezultat su timskog rada svih
sudionika radionice.

Svaki student je kreirao najmanje jedan spread casopisa (dvije
stranice) u kojem je predstavio svoje razmisljanje o odabranom
problemu i projekt moguceg pristupa u rjeSenjavanju uocene i
odabrane teme. Radionica je odrzana u sklopu programa obi-
lieZavanja obljetnice 25. godina Studija dizajna, a na radionici je
sudjelovalo 13 studenata Studija dizajna: Ena Begcevi¢, Martina
Sunek, Paula Sobat i Vita Vrebac, s prve godine, Dora Kasun, Otto
Kusec, Sara Pavlekovic Preiss, Gala Marija Vrbanic i Pavlek Borjan
s druge godine, Jana Obradovi¢, s trece godine i Anta Bucevic,
Slavica Farkas i Ana Somek s prve godine Diplomskog studija.

Iskustva s ove radionice sudionici su okarakterizirali kao izuzetno
poticajna koja bi trebala pomoci u koncipiranju buducih radionica
u programskom i tehnickom smislu kao i njihovog snaznijeg
uklapanja u postojeci nastavni proces. Radionicu je dijelom
financijski pomogla Ambasada Kraljevine Nizozemske a vodite-
lima radionice smjestaj je sponzorski omogucio Chillout Hostel.
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Consequently, the magazine is entitled “Kaj kava” (What coffee
— in Zagreb jargon) which integrates a specific spoken prop-
word and the cult notion which is a part of a daily ritual. The
magazine presents the results of a several-day-long work of
the workshop participants shown in the form of sketches, pho-
tographs, illustrations, campaign proposals, design solutions or
spatial installations. The cover and the name of the magazine
are a result of teamwork of all the participants in the workshop.

Each student created at least one spread of the magazine (two
pages) in which they presented their stance on the selected
problem and the project of a possible approach to solving the
identified and the selected topic. The workshop was held during
the programme marking the 25th anniversary of the School of
design with participation of 13 School of Design students: Ena
Begcevi¢, Martina Sunek, Paula Sobat and Vita Vrebac, first
year students, Dora Kasun, Otto Kusec, Sara Pavlekovic Preiss,
Cala Marija Vrbanic and Pavlek Borjan — second year students,
Jana Obradovi¢, a third year student and Anta Bucevic, Slavica
Farkas and Ana Somek first year students from the Undergra-
duate Study.

The experiences acquired during this workshop will undoubted-
ly provide assistance in outlining the future workshops both
concerning the programme and the technical issues, as well as
their stronger integration in the existing teaching process. This
workshop was partly financed by the Embassy of the Kingdom
of the Netherlands and the workshop leaders’ accommodation
was provided through the sponsorship by the Chillout Hostel.
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Natjecaj za znak
25. obljetnice Studija dizajna

Krajem sije¢nja 2014. organiziran je otvoreni studentski natjeca
za prijedlog idejnog rjesenja znaka obljetnice 25. godina Studija
dizajna. Na natjecaj je stiglo je 11 prijava a profesori i asistenti's
vizualnih komunikacija te studentski predstavnici, ve¢inom su
glasova izabrali prijedlog Valentine Sunek i Paole Sobat za ko-
nacnu realizaciju.Ono $to ovaj izbor Cini osobit je to $to se radi
o studenticama prve godine Preddiplomskog studija. Odabrani
prijedlog karakterizira jednostavnost u pristupu, s minimalnim
brojem elemenata koji ne narusavaju osnovnu strukturu znaka
Studija dizajna, niti ne dominiraju nad njim, Sto u konacnici
umnogome olak3ava primjenu u raznim medijima ali izvedbu u
razlicitim tehnikama.
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A Tender for the Logo to mark 25
Anniversary of the School of Design

By the end of January of 2014 the School of Design organised
a student tender for the proposal of the conceptual design of
the logo to mark the 25" anniversary of the School of Design.
Professors and assistants at Visual Communications department
of the Study of Design together with student representatives
unanimously selected the solution proposed by the first year
students Valentina Sunek and Paula Sobat amongst a dozen
of submitted solutions. It is important to stress the fact that
the selected solution was provided by first year students of the
Undergraduate Study programme. The specific features of the
selected solution are simplicity and legibility with a minimum
number of features that do not alter the fundamental structure
of the visual features of the existing symbol and the logo of
the School of Design and they are not dominant over it, which
eventually significantly facilitates its application in diverse media,
as well as its creation using different techniques.
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T~ Studijdizajna
School of Design
1989-2014.

VALENTINA SUNEK, PAULA SOBAT
ZNAK ‘25. GODINA STUDIJA DIZAJNA’
/LOGO ‘25TH ANNIVERSARY

OF THE SCHOOL OF DESIGN’
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Radionica ‘Ajd nacrta) nes” 1’

— u suradnji s

IGEPA plana papiri

Tvrtka IGEPA Plana papiri d.o.0. jedan od najznacajnijih domacih
distributera papira, organizirao je u suradnji sa Studijem dizajna
studentsku radionicu ¢iji je cilj bio oblikovanje kalendara za 2014.
godinu. Radionicu na kojoj je sudjelovalo desetak studenata
vodila je asistentica Inja Kavuri¢ Kireta na predmetu llustracija.
Tema radionice bila je oblikovanje dvanaest autorskih listova
kalendara, razlicitih likovnih senzibiliteta i pristupa, nastalih
tijekom rada na spomenutoj radionici. Promocija kalendara
odrZana je na Studiju dizajna kojoj su pored studenata sudionika
radionice prisustvovali i predstavnici tvrtke IGEPA Plana papiri,
te predstavnci profesora i asistenata.

Workshop ‘Let Draw Something” 1’

— in Co-operation with

IGEPA plana papiri

The Company IGEPA Plana Papiri Ltd, one of the most promi-
nent local paper distributors, organised in co-operation with
the School of Design, a student workshop whose objective
was the development of design for the Calendar for 2014. A
dozen students participated at the workshop headed by Inja
Kavuri¢ Kireta on the subject of Illlustrations. The topic of the
workshop was the development of design of twelve pages of
the calendar, of diverse visual arts sensitivity and approaches
originated from the work during the workshop in question. The
calendar promotion was held at the School of Design with par-
ticipation of the representatives of the company IGEPA Plana
Papiri, representatives of professors and students, as well as the
participating students.
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NENAD OCVIREK
DVORAC/ CASTLE

FRANKA TERTINJAK
CVRCAK | MRAV / THE ANT AND THE CRICKET

ANA SOMEK
MATOVILKA / RAPUNZEL
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Radionica ‘Ajd nacrtaj nes’” 2’

—u suradnji s ‘Lega Lega’

Nakon gostujuceg predavanja u studenome 2013. godine, pokre-
nuta je radionica u suradnji sa Lega Lega. Bila je to vrlo intenzivna
radionica od mjesec dana u kojoj su studenti svih godina imali
zadatak na vrlo osoban i neopterecen nacin iskazivali svoju kre-
ativnost. Cilj je bio potpuno slobodno, bez ograni¢enja u temi
ili tehnici, napraviti ilustracije u dobijene blokove. Blokovi su
potom izloZeni u Lega Lega Shopu u Masarykovoj gdje su publika
i strucni Ziri glasali za najbolji. IzloZeno je 28 blokova. IzloZzba
Studija dizajna, kolegija ilustracije, pod vodstvom profesorice
Inje Kavuri¢ Kirete, je plod suradnje Lega Lega na projektu ‘Ajd
nacrtaj nes” 2. Studenti, njih 28, svih godina kolegija llustracije
i Crtanja, su crtali u Lega-Lega crtace blokove $to god su po-
Zeljeli, u tehnici koju su odabrali, te na taj nacin pokazali svoju
kreativnost i stil crtanja. IzloZba u trajanju od mjesec dana se
odrZala u Lega Lega shopu za vrijeme koje se moglo glasati za
najboljeq ilustratora.

“Let Draw Something” 2" Workshop

— In Co-operation with ‘Lega Lega’
Following a visiting lecture in November 2013, a workshop in
co-operation with Lega Lega was launched. It was a highly
intensive one-month workshop in which students of all the
grades of the course had the assignment to express their cre-
ativity in a very personal and an unhindered way.The objective
was to provide illustrations within the blocks received through
entirely free and unhindered techniques or topics. The blocks
were subsequently exhibited in Lega Lega Shop in Masarykova
Street where the public and the professional adjudication panel
voted for the best work. 28 blocks were exhibited. The exhibition
provided by the School of Design, lllustration course, under the
guidance of the professor Inja Kavuri¢ Kireta, was the result of
co-operation on the project ‘Come on, draw something 2 (Ajd
nacrtaj nes’ 2)". 28 students from all the grades of the course
entitled lllustration and Drawing, participated in the drawing
of lega-lega blocks, drawing anything they chose to, using any
preferred techniques in order to express their creativity and
drawing style. A one-month-exhibition was held in lega lega
shop and throughout the exhibition there was an opportunity
to vote for the best illustrator.
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Alumni

Studija dizajna

2014. godine, povodom obiljeZavanja 25. obljetnice svoga dje-
lovanja, Studij dizajna Arhitektonskog fakulteta Sveucilista u
Zagrebu pokrenuo je inicijativu za osnivanje ALUMNI organizacije
diplomiranih studenata Studija dizajna. Razlozi osnivanja ove
organizacije su uspostavljanje i odrZavanje veza izmedu Studija
dizajna i njegovih nekadasnjih studenata. Neki od primarnih ci-
ljeva osnivanja ove organizacije su promocija i unapredenje dje-
latnosti Studija dizajna Arhitektonskog fakulteta kao institucije.
Poticanje istrazivackih, stru¢nih i prakti¢nih aktivnosti ¢lanova
ALUMNI sD-a, razvijanje suradnje izmedu Studija dizajna i tvrtki,
organizacija ili institucija u kojima danas rade nekadasnji stu-
denti, te uspostavljanje kontakata s ALUMNI klubovima srodnih
visokoskolskih ustanova u zemlji i inozemstvu. Uz punu svijest
o sloZenosti uspostave takve organizacije, zapocet je proces
stvaranja liste kontakata diplomiranih dizajnera.

Alumni of the
School of Design

In 2014 the School of Design at the Faculty of Architecture of the
University of Zagreb launched the initiative for the foundation
of the Alumni Association to mark the 25" anniversary of its
operation. The idea behind the foundation of this association
is establishing and maintaining connections between the Sc-
hool of Design and its Alumni. Some of the principal reasons
behind the foundation of this organization are promotion and
enhancement of the activity of the School of Design at the
Faculty of Architecture as an institution. Moreover, it is aiming
to encourage research, professional and practical activities of
Alumni Association members, develop co-operation between the
School of Design and businesses, organisations or institutions
employing the School of Design Alumni, as well as to establish
contacts with Alumni clubs of the related higher education
institutions both in Croatia and globally. Hence, the process of
creation of a contact list of our alumni was initiated, irrespective
of full awareness of the complexity of the establishment of such
an organization.

PROJEKTI
PROJECTS

MATEA BRKIC

ZNAK ‘ALUMNI STUDIJA DIZAJNA’

/LOGO ‘SCHOOL OF DESIGN ALUMNY’

Ny Alumni Studija dizajna

(u osnivanju)
25 godina Studija dizajna
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Drvene igracke
— Izlozba u galeriji
‘Bernardo Bernardr’

Drvene igracke, inspirirane tradicionalnim igrackama hrvatske
nematerijalne bastine, bile su sadrZaj izloZbe Studija dizajna u
galeriji Bernardo Bernardi Pu¢kog otvorenog ucilista u Zagrebu
tijekom oZujka 2014. god. Osmisljene i izvedene od studenata
2. semestra, igracke su pokusale prezentiralti stavove i odgo-
vore na uvijek aktualna pitanja odnosa prema tradiciji, bastini i
identitetu. Time rjeSenja nisu samo puka dorada poznatih tradi-
cijskih proizvoda, ve¢ su u duhu promicanja stvarnih vrijednosti
nematerijalne bastine, inovativna interpretacija suvremenih
oblikovnih i tehnoloskih, ali i pedagoskih pristupa.lzloZba je sa
velikim zanimanjem prihvacena od posjetitelja, kako potenci-
jalnih korisnika — djece, tako i odraslih, posebno onih iz kulture
i pedagogije, a sve suiscrpno pratili i mediji.

Wooden toys
— Exhibition at the

‘Bernardo Bernardi’ gallery

Wooden toys inspired by traditional toys of the Croatian in-
tangible heritage, were presented at the exhibition organized
by the School of Design at the Bernardo Bernardi gallery of
the Public Open University in Zagreb in March 2014. Designed
and made by the students of the 2nd semester, the toys were
intended to present the attitudes and the responses to funda-
mental issues such as attitude towards tradition, heritage and
identity. Consequently, the solutions provided transcend the
mere improvement of traditional products, but they are inten-
ded to promote real values of intangible heritage, an innova-
tive interpretation of contemporary design and technology, as
well as pedagogy-oriented approaches. The exhibition arouse
intense interest among the visitors, both among the potential
users — children, and adults, primarily among those involved
in culture and pedagogy. The exhibition received substantial
media coverage.
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Drvene igracke
— IzloZba u galeriji
Gradskog muzeja Sisak

Nastavno na prezentaciju u Zagrebu, izlozba drvenih igracaka
inspiriranih tradicionalnim igrackama hrvatske nematerijalne
bastine preselila se je u svibnju 2014. god. u galeriju Gradskog
muzeja u Sisak. Kako je program galerije sustavno obradivanje
lokalnih tradicijskih vrijednosti kroz povijest, jo$ ne tako dav-
no, jakog indusrtijskog i gospodarskog sredista, predstavljanje
Studija dizajna ovom izloZzbom bio je zanimljiv kontrast kroz
pristup i reinterpretiranje ‘malih’ stvari u tehnolokom smislu, ali
neprocijenjivih u stvaranju identiteta i suvremenog promaknuca
nematerijalne bastine.

Wooden toys
— Exhibition at the City
Museum Sisak Gallery

Following a presentation held in Zagreb, the wooden toys ex-
hibition inspired by traditional toys in the Croatian intangible
heritage moved in May 2014 to the City Museum Sisak Gallery.
Since the gallery programme comprises of systematic treatment
of local traditional values throughout the history of what until
recently was considered a strong industrial and economic centre,
the presentation of the School of Design with this exhibition
provided an interesting contrast through the approach and
interpretation of ‘tiny items in the technological sense, yet in-
valuable in the creation of identity and contemporary promotion
of immaterial heritage.

PROJEKTI
PROJECTS
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Dogadanja

U poglavlju ‘Dogadanja’ predstavljene su vaznije aktivnosti
koje su se odvijale tijekom aktualne akademske godine a nisu
usko povezane s redovnom nastavom na Studiju dizajna. Na-
stojalo se zabiljezZiti vaznije dogadaje u kojima su sudjelovali
aktualni studenti i nastavnici, bilo da je rije¢ o promociji novih
diplomanata, o izlozbama, promocijama ili nekim drugim stru-
kovnim manifestacijama. Predstavljanje znacajnijih aktivnosti
Siroj javnosti vazno je jer one izraZavaju strukovnu mobilnost i
studenata i profesora. One imaju vaznu ulogu i u neformalnom
povezivanju Studija dizajna sa drugim strukovnim institucijama
Iinicijativama Sto je takoder iznimno vazno za napredak kulture
dizajna na ovim prostorima.

Valja istaci kako se takvim aktivnostima nadopunjuje nastavni
program $to studentima otvara moguénost za usvajanje soci-
jalnih vjestina, vaZnih za buducu profesionalnu karijeru.
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Events

The most significant extracurricular activities organized at the
School of Design during the past academic year are presented in
the ‘Events’ chapter. This sections shows record of major events
that included participation of current students and professors,
like the new graduates” promotions, exhibitions, presentations
or other professional events. It is important to reach the wider
public through promotion of such events, as they reflect the
professional flexibility of both students and professors. Such
activities play key role in creating informal liaisons with other
professional institutions and initiatives, which is indispensable
for the development of the culture of design in this environment.

What needs to be pointed out is that such activities comple-
ment the curricular program and open students to possibilities
of acquiring social skills necessary for their future professional
careers.
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Promocije

Promocija nove generacije diplomiranih dizajnera u 2014. godini
imala je za Studij dizajna posebno znacenje. 2014. je godina u
kojoj je Studij dizajna biljeZio 25 godina svoga djelovanja, $to
je ovoj promociji dalo posebno mjesto u odnosu na sve pret-
hodne.Promocija je odrZana 18. prosinca, u velikoj predavaonici
Arhitektonskog fakulteta, pred brojnim bivsim i sadasnjim stu-
dentima, rodbinom i prijateljima. Prisutnima su se u sve¢anoj
i emotivnoj atmosferi obratili dekan Arhitektonskog fakulteta
prof. mr.sc. Boris Koruznjak i voditelj Studija dizajna prof. Stipe Br-
¢i¢. Promotor diplomanata bio je prof. mr. sc. Zlatko Kapetanovic.

Graduation Ceremony

The graduation ceremony of degree holders in design in 2014
was attributed particular importance for the School of Desi-
gn. Namely, the School of Design marked its 25th anniversary
in 2014, which highlighted the importance of this graduation
ceremony in relation to all the previous years. The graduation
ceremony was held on 18th December, in the large hall of the
Faculty of Architecture, before a large number of both current
students and alumni, their parents and relatives, as well as
their friends. Against the backdrop of a dignified and emo-
tional ambience, the attendees were addressed by the Dean
of the Faculty of Architecture, the professor Boris Koruznjak,
M.Sc and the Head of the School of Design, the professor Stipe
Brci¢. The promoter of the graduates was the professor Zlatko
Kapetanovic, M.Sc.
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PRVOSTUPNICI/ PROMOTED BACCALAURATES
Bjeli3 Barbara
Bosnjak Elizabeta
Goreta Matej
Grcevi¢ Borna Aaron
Habjan Klasja
Herceg Ana

Hrabar Ivana

Jandri¢ Maja

Kasac Paula
Kelemen Tena
Martinjak Vitomira
Mrksa Laura

Murgi¢ Marinko
Naki¢-Vojnovi¢ Zita
Njegovanovi¢ Natasa
Obradovi¢ Jana
Perkovi¢ Vanja
Petrusa Tamara

Pr3a Josipa

Sare Tihana

Tintor Hana

Vavra Viktoria Lea
Veceri¢ Valentino
Vujasi¢ Ana

Zic Lara

MAGISTRI DIZAJNA
/PROMOTED MASTER’S DEGREE HOLDERS
Ani¢-Kaliger Marta
Armano Linta Ana
Bachrach-Kristofi¢ Tessa
Bilandzi¢ Dora
Cvijeti¢ Marko
Draganja Vinka
Erceg Vedran
Frani¢ Andrea
Gerovac Ema
Hrastovec Marko
Jelaska Luka
Jelaska Petra
Koleti¢ Jurica
Marinovi¢ Daria
Milov¢ic¢ Dina
Mudni¢ Andrija
Ruzi¢ Marija
Sekuli¢ Ana

Sever Anamaria
Tkaleec Zeljka
Tretinjak Franka
Ursi¢ Ozana
Vrbos Ivor
Vukmanic lvan
Zorko Stjepan

DODIPLOMSKI STUDIJ — DIPLOMIRANI DIZAJNERI
/PROMOTED GRADUATES

Cular Iva

Dumi¢ Balvan Martina

Dupalo Jasmina

Klobuc¢ar Ana

Obranovi¢ Borna

Zalukar Hrvoje

VODITELJ STUDIJA DIZAJNA /
HEAD OF THE SCHOOL OF DESIGN
prof. Stipe Br¢i¢ / associate professor

DOGADAN]JA
EVENTS
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zloZbe uz START UP
konferenciju u Rijeci

0d 29.—31.10. 2013. Grad Rijeka je u organizirao konferenciju

na temu START UP za mlade dizajnere, na kojoj je sudjelovalo

prof. Mladen Oresic¢ i nekoliko diplomiranih dizajnera sa Stu-
dija dizajna, a Studij se je uz uce$¢e studenata kao slusatelja

prezentirao i izloZzbom studentskih radova selektiranih sa svih

semestara. Nastup Studija je prezentirao edukativni proces dok
su bivsi studenti prezentirali svoje profesionalne projekte koje su

poduzetni¢ki doveli do proizvodnje i komercijalizacije. 1zloZba je
bilaizloZena dva tjedna u galeriji Kortil, a potom je premjestena u

trgovacki centar Tower gdje je trajala jos mjesec dana. Uz veliku

posjecenost u galerijskom prostoru, pravi interes se pokazao u

trgovackom okruZenju gdje takvi projekti i proizvodi po prirodi

stvari pripadaju. Uz to. cijela manifestacija je u konacnici urodila
dodijelom besplatne START uP edukacije za dvoje studenata Stu-
dija dizajna koji dolaze iz Rijeke, a razmjena iskustva i pogleda na
implementaciju dizajna u gospodarstvo pokazati ¢e se korisnim

u sliede¢im najavljenim akcijama.

Iz uvodnika kataloga konferencije — ‘Neke dobre stvari dogadaju
se provodenjem pametnih strategija, neke sasvim slu¢ajno, a ova
izloZba je rezultat susreta nekoliko promisljenih nastojanja kako
se aktivno ukljuciti u odgovorno i nezavisno osiguranje kvalitete
osobnog Zivota pa kroz to i zajednice. Spontano su se prepoznali
inicijativa poticanja mladih za poduzetnistvom, praksa edukacije
kreativnosti usmjerena na senzibilitet za drustveni, gospodarski
i kulturoloski trenutak i iskustvo individualnog snalaZenja u
okruZenju neprepoznatljive perspektive.

Crad Rijeka sa izrazenom brigom za razvoj i edukaciju mladih dao
je inicijativu, a Studij dizajna sa praksom educiranja studenata u
suradnji sa gospodarskim i drustvenim subjektima to je prihvatio
kao i dizajneri profesionalci koji su iskusili probleme uvodenja
proizvoda na trZiste. Izlozba tako, uz Konferenciju START UP
kojoj se pridruZuje, ima izvrstan spoj informiranja, usmjeravanja
i motiviranja mladih ljudi na pragu profesionalnog Zivota.

IzloZbu Cine tri cjeline podijeljene na studentske projekte (Studij
dizajna/Nove nade), potencijalne proizvode (START UP/Pogon
novih ideja) i proizvode za koje su dizajneri sami organizirali
proizvodnju i distribuciju (3u1/ Dizajner — Poduzetnik).
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Exhibitions accompanying
START UP Conference in Rijeka

From 29" to 37° October 2013 the City of Rijeka organised a
START UP conference for young designers with participation of
the professor Mladen Oresic¢ and several School of Design gra-
duates. Moreover, the School of Design was presented through
an exhibition of student work selected from all the semesters
of the study programme to student audience. The School of
Design presented the educational process, while former students
presented their professional projects on which they co-operated
with entrepreneurs and which subsequently resulted in producti-
on and commercialisation. The exhibition was presented for two
weeks at Kortil gallery and was subsequently moved to Tower
Shopping Centre where it lasted for one more month. In addition
to great interest the exhibition arouse at the gallery premises,
the exhibition arouse immense interest at the shopping centre
which is the appropriate setting for such projects and products.
Moreover, the entire event finally resulted in awarding free
START UP scholarships for two students of the School of Design
coming from Rijeka, whereas the exchange of experiences and
attitudes on implementation of design in economy will prove
effective in the following activities announced.

Catalogue editorial — ‘Several good things result from imple-
mentation of smart strategies, some occur accidentally and
this exhibition is the result of combination of several carefully
planned efforts on how to become actively involved in res-
ponsible and independent personal life and improvement of its
quality and consequently also in community life. The initiative
to encourage youth to venture into entrepreneurship, practice
of creative education focused on sensibility to social, economic
and cultural issues, as well as experience of individuals acting
within the environment of unrecognisable perspective have
been identified spontaneously.

The City of Rijeka with its extreme care for youth education and
development launched the initiative, while the School of Design,
due to its practices in student education in co-operation with
economic and social entities, accepted the initiative, as well
as professional designers who have experienced the problems
encountered upon product launch. Consequently, the exhibition,
as well as the START up Conference, both provide an excellent
combination of informing, directing and motivating young
people who are preparing to commence their professional lives.

DOGADAN]JA
EVENTS
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Selekcija nema namjeru postavljati kvalitativne standarde vec
joj je svrha prezentirati potencijale kreativnog promisljanja na
raznim nivoima edukacije i rezultate te edukacije u profesional-
nom radu. Cini se da svi izloZeni proizvodi, kako oni studenata
prve godine Studija, kao i oni studenata Diplomskog studija
dizajna mogu biti uz bok prikazanim realiziranim proizvodima
zavrienih dizajnera koje ina¢e mozemo vidjeti na policama
prestiZznih trgovina pa i onog globalno prisutnog. Ono §to im je
zajednicko, nastali su slijedom istog intelektualno-kreativnog
procesa kojeg zovemo dizajn, a ono §to ih ¢ini izuzetnim je da
uz originalnost i inovativnost donose i smisao koji ih odreduje
u odnosu na kontekst nastajanja.

Taj proces, specificne metode, znanja i vjestine stjecane kroz
Studij dizajna dale su plodnu podlogu za osobnu nadogradnju
koju u ovom slucaju nudi Grad Rijeka i nadamo se da e to bitiin-
spiracija mnogim koji jo$ nisu usmjerili svoj Zivot, a kandidatima
Start up edukacije otvoriti mogucnosti uspjesnog poduzetnickog
djelovanja. Razmjena prakti¢nih i teoretskih iskustava koristiti
¢e i organizatorima i sudionicima kao i gostima, a nadam se
da ¢e ova izloZba posebno potaknuti zanimanje proizvodnih i
trgovackih gospodarstvenika na suradnju sa dizajnerima. Naime,
pozitivna iskustva sa firmama i obrtnicima koji su sudjelovali u
nastanku nekih rjesenja svjedoce o prijeko potrebnom uspo-
stavljanju razumijevanja i povjerenja $to je presudno za efika-
san, kontinuiran i odrZiv razvoj. Zahvaljujem se Gradu Rijeci na
moguénosti prezentiranja radova studenata Studija dizajna kao
i njihovih starijih kolega profesionalaca s uvjerenjem da smo
sudionici gradenja nove perspektive za dizajn, gospodarstvo,
drustvo. Takoder se zahvaljujem firmama i obrtnicima sa kojima
smo suradivali na izradi studentskih projekata kao i kolegici
Svjetlani Despot na organizaciji i postavu izlozbe.’
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The exhibition comprises of three units divided into student
projects (School of Design/New potential), potential products
(START UP/Production of new ideas) and products for which the
designers organised production and distribution by themselves
(3IN1/ Designer-entrepreneur). The selection is not intended to
set quality standards, as it aims to present the potential of cre-
ative thinking at diverse educational levels, as well as the results
of this specific education achieved in professional work. All the
exhibited products appear to keep abreast with the presented
products that were implemented by professional designers and
can normally be found on the shelves of prestigious stores, as well
as with those present on the global market. Nevertheless, they
all have one thing in common — they were created through the
same intellectual and creative process called design. Moreover,
what makes them extraordinary is that, in addition to originality
and innovativeness, they convey a specific meaning that defines
them in relation to the context against which they were created.

The process, the specific methods, the knowledge and the skills

acquired throughout the School of Design study programmes

provided a fertile background for personal development that was

in this case provided by the City of Rijeka and we are hoping it will

all inspire people who have not yet decided on a direction to take

in their lives. Moreover, it will present an opportunity for Start-up

education candidates to venture into a successful business activity.
Exchange of both practical and theoretical experiences will be

beneficial for organisers, participants and visitors and I hope this

exhibition will primarily arouse interest among entrepreneurs in-
volved in manufacturing and trade in co-operation with designers.
Positive experiences with businesses and artisans participating in

the creation of several solutions presented at the exhibition point
out the requirement to establish confidence and deepen under-
standing, as these are imperative for effective, permanent and su-
stainable development. | would hereby like to express my gratitude

to the City of Rijeka for providing an opportunity to present the

work of the students at the School of Design, as well as their more

experienced colleagues who are already professionals. | believe we

are witnessing the creation of new prospects for design, as well as

for economy and society. | would also like to thank the businesses

and artisans we co-operated with during the implementation of
students’ projects, as well as the colleague Svjetlana Despot for
the organisation and the display of the exhibition.”

DOGADANJA/IZLOZBE UZ START UP KONFERENCIJU U RIJECI
EVENTS/EXHIBITIONS ACCOMPANYING START UP CONFERENCE IN RIJEKA
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Gostujuca predavanja na

Studiju dizajna

Tijekom akademske godine 2013./2014., na Studiju dizajna
odrZano je ¢ak petnaest vanrednih predavanja gostujucih pre-
davaca, ne racunajuci zasebni izvanredni edukativni program
Migranti u Europi, cime je ovakav tip izvannastavnih aktivnosti
napokon postao uobicajena praksa na studiju. Predavanja su
zajednickim snagama organizirali studenti i predavacki kadar;
a teme su se kretale u rasponu od prakti¢nih pitanja rjesavanja
dizajnerskih i umjetnickih problema, kao i planiranja buduce
karijere i opstanka u struci, preko zanimljivih tehnickih aspekata
produkcije dizajnerskih rjeSenja, pa sve do Sirih humanistickih
sagledavanja drustvene uloge dizajnera i dizajnerica sada i ovdje.
Predavanja su redovito bila popracena narocitim zanimanjem
ne samo studenata i profesora, ve¢ i posjetitelja namjernika, a
gotovo je svako predavanje popraceno plakatima u koheren-
tnom identitetskom kljucu, koje su, naravno, dizajnirali studenti.

Visiting Lecturers at the
School of Design

The academic year 2013/2014 saw a series of fifteen lectures
held by visiting lecturers, in addition to extracurricular educa-
tional programme entitled Migrants in Europe which establi-
shed this type of extracurricular programme at the School of
Design. The lectures were organised jointly by the lecturers and
the students and the topics covered comprised of practical
issues, tackling of designer and art-related problems, ranging
from planning and professional survival, through vital technical
aspects in the production of designer solutions to broader hu-
manistic stances on designer roles in the contemporary world.
The lectures arouse substantial interest amongst the students,
the professors and the remaining audience and nearly each
lecture was accompanied by a poster designed by students in
a coherent identity key.
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NA STUDIJU
DIZAJNA

—algoritmi
vizualnim
umjetnostima

-srijeda 1112
u 20 sati

LUKA RECHER
DIZAJN PLAKATA / POSTER DESIGN

CANGRY CANKAYA

— DESIGNER ON THE ROAD

‘Hello I'm Cagri Cankaya, a designer on the road.

This is my latest project and it’s about a world trip
without money. | want to compete it only with
power of design. To achive this goal | have left my
current job. Travelling the world with the aim of
participating in many design projects will give a
unique opportunity to give the real living example
for the young designers. | want to show that a
talented designer can earn on his living by his great
design skills and it is the core of my project. | need
the helps of all designers and design offices for this
journey. My professional skills allow me to work with
different companies, involved in illustrations, graphic
design, games software development, marketing
agencies, graphic studios, different magazines and
journals, advertising agencies, etc. I'm open for any
job about design on my way.’

CANGRY CANKAYA

— DESIGNER ON THE ROAD

‘Hello I'm Cagri Cankaya, a designer on the road.
This is my latest project and it’s about a world trip
without money. | want to complete it only with the
power of design. To achieve this goal | have left

my current job. Travelling the world with the aim

of participating in many design projects will give a
unique opportunity to give the real living example for
the young designers. | want to show that a talented
designer can earn his living by his great design skills
and it is the core of my project. | need the help of
all designers and design offices for this journey. My
professional skills allow me to work with different
companies, involved in illustration, graphic design,
games software development, marketing agencies,
graphic studios, different magazines and journals,
advertising agencies, etc. I'm open for any job about
design on my way.’

LEGA LEGA

— BICIKL, GORILA, MUFFIN, SOVA | BUDDHA

Vodeci se filozofijom oblikovanja uvijek svjeZih,
iskrenih i nadasve korisnih proizvoda Lega Lega ve¢
sedam godina 3iri svoju pozitivnu energiju stvarajudi
time sve 3iri krug prijatelja, kolega, lega, sretnih
korisnika blokova, rokovnika, majica, plakata, vrecica,
podloZaka i onih smijesnih biciklistickih drZaca za
nogavice. Zasto vole bicikle, retro stilove i rukopisnu
tipografiju, kako kreiraju ilustracije te za3to su citirali
bas Franka Zappu i Buddhu doznali smo na druZenju
sa ovim mladim predavacima, od kojih su neki
proizasli upravo sa Studija dizajna.

LEGA LEGA

— A BICYCLE, A GORILLA, A MUFFIN,

AN OWL AND A BUDDHA

Against the backdrop of the philosophy of design
of always innovative, sincere and above all useful
products, Lega Lega has been spreading its positive
energy for seven years, expanding its circle of friends
and colleagues (playing with words: the Croatian
word kolega — lega: colleague), happy blog users,
as well as users of planners, those who opted for
T-shirts, posters, bags, pads and the funny pant

leg cuffs for cyclists. Why they are fond of bicycles,
retro styles and manuscript typography, how they
create illustrations and why they have quoted
primarily Frank Zappa and Buddha were the issues
we managed to find out upon socialising with these
young lecturers, some of whom originated from the
School of Design.

VLATKO CERIC

— ALGORITMI U VIZUALNIM UMJETNOSTIMA

Ovo zanimljivo predavanje prikazalo je metodu
programibilnog stvaranja slika i animacija
(algoritamska umjetnost). U uvodu se ukratko
osvrnulo na znacaj i jedinstvene moguénosti softvera
u funkcioniranju suvremenog drustva. Prikazane se
znacajke algoritamske umjetnosti, primjeri radova
poznatih umjetnika u tom podrucju te primjer
razvoja jedne teme/tehnike rada te njenih vizualnih
rezultata. Komentirana je kompleksnost algoritama i
slika te estetika slike. Mogucnosti programskih jezika
u stvaranju umjetnickih i dizajnerskih radova prikazali
su se na primjeru open source softvera Processing
razvijenog na Media Lab-u na Massachussets
Institute of Technology (MIT).

VLATKO CERIC

— ALGORITHMS IN VISUAL ARTS

This interesting lecture presented the method of
programmable creation of images and animations
(algorithmic art). The introduction provided a

brief overview of the importance and the unique
opportunities of software for the functioning

of the contemporary society. Specific features

of algorithmic art have been presented, as well

as examples of works of acclaimed artists in this
field, as well as an example of development of a
topic/work method and its visual results. Moreover,
the complexity of algorithms, images and image
aesthetics have been commented on. Opportunities
of the programming languages in the creation

of artistic and design work were presented using
the example of open source software Processing
developed in Media Lab at Massachusetts Institute
of Technology (MIT).

DOGADAN]JA
EVENTS

NARCISA VUKOJEVIC | LANA CAVAR
— ISKOPAVANJA

Projekt Iskopavanja, zapocCet prije tri godine, bavi
se pretraZivanjem, prevrednovanjem i tumacenjem
djela iz povijesti hrvatskog dizajna u vremenskom
razdoblju od 1950. do 1990. godine. Prvo izdanje,
Sudi knjigu po koricama, tematiziralo je naslovne
stranice knjiga izdanih od hrvatskih nakladnika.
Drugo izdanje, Znakovi proizvodnje — proizvodnja
znakova, tematizira vizualna identitetska obiljeZja,
zastitne znakove uglavnom proizvodnih poslovnih
subjekata koji su djelovali na podrugju Hrvatske u
zadanom razdoblju. Rijec je o izboru vise od tisucu
naslovnica knjiga — artefakata i oko dvije stotine
zastitnih znakova rekonstruiranih prema izvornim
predlo3cima pronadenima u razli¢itim arhivskim
materijalima. Osim oblikovne/estetske komponente,
mozZda se znacajnijim ¢ini poku3aj kontekstualizacije
izabranog vizualnog materijala prema povijesnom
vremenu i prostoru i pronalaZenja eventualnih
intertekstualnih veza sa suvremenom praksom
hrvatskog dizajna.

NARCISA VUKOJEVIC AND LANA CAVAR

— EXCAVATIONS

The project entitled Excavations was launched
three years ago and it deals with the overview,
reassessment and interpretation of works
throughout the history of Croatian design during
the period ranging from 1950 to 1990. The first
issue, ‘Don’t Judge a Book by its Cover’, addressed
the issue of the covers of books published by
Croatian publishers. The second issue, ‘Signs of
production — production of signs’, deals with the
topic of visual identity features and trademarks
primarily of business entities involved in
manufacturing that operated in Croatia during a
particular period of time, comprising of a selection of
over one thousand book covers — artefacts, as well
as around two hundred trademarks reconstructed
based on the original templates found in diverse
archival materials. In addition to a design/ aesthetic
features, the attempt at contextualisation of the
selected visual material against the backdrop

of historical and spatial setting, as well as the
identification of potential intertextual connections
with the contemporary practices in Croatian design
appear to have a significant role.

361



GODISNJAK STUDIJA DIZAJNA 13./14.
SCHOOL OF DESIGN ANNUAL REVIEW 13/14

IVAN ANTUNOVIC

— SAMOIZDAVANJE

Samoizdavanje naziv je predavanja u sklopu kojeg
autor predstavlja odabir radova nastalih u samizdat
domeni, na relaciji dizajner — glazbenik. Uz osvrt na
vizualni odabir pilot-izdanja kao i onih realiziranih u
razdoblju od 1998 do 2014, Ivan je kazao i rije¢-dvije
o svojim uzorima, €iji primjeri oblikovnog djelovanja
do danas ostaju za njega nepresusan izvor inspiracije.

IVAN ANTUNOVIC

— SELF-PUBLISHING

Self-publishing is the title of the lecture during
which the author presented a selection of work
created in the domain of self-publishing, between
the designer and the musician. In addition to a
visual overview of pilot editions, as well as those
created during the period ranging from 1998 to
2014, Ivan said a few words about his role models
whose design work he considers as an inexhaustible
source of inspiration to date.

MAJA MESIC
— PODUZETNISTVO U DIZAJNU

Boya bojice su proizvod koji malo vise od godinu dana
egzistira na domacem, ali i stranom trzistu. Kako od
ideje stvoriti poduzetni¢ku viziju i proizvod koji je
odrZiv, te kroz koje sve procese na putu realizacije
proizvoda ova mlada poduzetnica, nasa bivia

studentica prosla, bila je glavna tema ovog predavanja.

MAJA MESIC

— ENTREPRENEURSHIP IN DESIGN

Boya colours are a product that has been on both
the domestic and the global market for slightly

more than a year. How to transform an idea into

an entrepreneurial vision and a sustainable product,
and the processes during the implementation of a
product followed by this former student of School of
design were the principal topics of this lecture.
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MIHO KAROLY
— PRIPREMA | TISAK:

TEHNICKO TEHNOLOSKI ELEMENTI MAlAr
U dizajnerskom procesu faza realizacije projekta MES]E

jednako je vaZna kao i faza kreativnog projektiranja. HA sTu n u u
ZAJNA

Nauciti pravilno pripremiti dizajnerski projekt D]
podrazumijeva poznavati niz tehni¢kih specijalnosti

3to je bila tema ovog predavanja. Bilo je rijeci o
sustavima boja, definiranjima i provjeri ispravnosti
otiska; o 150 standardima te o ispravnom
postavljanju parametara separacije u Adobe paketu,
te o suradnji dizajnera sa proizvodacima ambalaZe,
nacrtima i tehnologijama pakiranja. Drugi dio
predavanja bio je posvecen vrstama tiska ambalaze
te doradnim tehnikama tiska. Tijekom predavanja bili
su prikazani probni otisci i njihovi gotovi primjeri.

mrrsreama

poduzetnistvo
u dizajnu _

srijeda 5.3.
u 18 sati

pmm—

MIHO KAROLY

— PRINT PREPARATION:

TECHNICAL AND TECHNOLOGICAL FEATURES

The phase of project implementation is equally 1]
important as the phase of creative design )
throughout the design process The correct

preparation of a design project implies the insight

into a vast array of specific technical features and

that was the principal topic of this lecture. The

lecture addressed the issues of the system of colours,

the definitions and the verification of faultlessness

of print; 150 standards and the proper setting of

parameters for separation in Adobe package, as

well as of co-operation among designers and

packaging producers, and those involved in drafts

and packaging technologies. The second part of the

lecture was dedicated to types of packaging print

and finishing print techniques. Both the trial print

and the final print were presented during the lecture.

SANDRA USKOKOVIC

— URBOGLIFI: URBANE FIGURE MEMORIJE
Razumijevanje, pravilno is¢itavanje, nezavisno
razvijanje i njegovanje kulture vrednovanja

urboglifa kao materijalnih svjedocanstava

doprinosi razumijevanju, osvjestavanju i o¢uvanju
nematerijalne bastine, kulture Zivljenja, odnosno
urbane memorije kao cjeline, a time ujedno i
prepoznavanju, vrednovanju, i razvitku nematerijalne
bastine grada i njegovog integralnog identiteta.
Urboglifi jesu komunikativni protoci ili fluksi (Gilles
Deleuze i Felix Guattari), a njihovo otvaranje jest
logika koja djeluje u danagnjem urbanom prostoru tj.
logika dijaloga, nuZna za produkciju urbanosti.

SANDRA USKOKOVIC

— URBAN GLYPHS: URBAN FIGURES OF MEMORY
Understanding, correct reading through, independent
development and enhancement of the evaluation
culture of urban glyphs as material evidence which
contributes to the deepening of understanding,
raining of the awareness and intangible heritage
protection, the living culture, or urban memory

as a whole, and simultaneously recognition,
evaluation and development of intangible heritage
of a city and its integral identity. Urban glyphs are
communicational flows or fluxes (Gilles Deleuze and
Felix Guattari) and their opening shows the logic in
the current urban space i.e. the logic of dialogues,
indispensable for the production of urbanity.

MIROSLAV HUZJAK

— SABLONE U CRTEZU

Sablonama, kligejima ili stereotipovima nazivamo
izricaj koji nema originalnost niti individualnost
autora koji ga koristi, ve¢ upotrebljava nepromisljen
i neproZivljen sustav znakovne komunikacije.
Posezanje za 3ablonom oslobada njenog korisnika
napora za razmisljanjem. To je konformizam koji nas
odvaja od vlastite prave osobnosti i uranja u mirnu
stajacicu prosje¢nosti. Sablone nastaju u najranijoj
dobi (ve¢ oko 3-4 godine) kada dijete uz nedovoljno
educiranogodgojitelja ili roditelja dobiva informacije
‘ovako se crta’ Sablona u crteZu nije opasna sama po
sebi, ali ona impregnira osobu da prihvati i Sablonski
nacin ponasanja.

DOGADANJA/GOSTUJUCA PREDAVANJA NA STUDIJU DIZAJNA
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MIROSLAV HUZJAK

— PATTERNS IN DRAWING

Patterns, clichés or stereotypes are normally used
to refer to expression deprived of originality or
individuality of the author using it and opting for
a reckless and unlived system of communication
through signs. Opting for a pattern liberates its
user from the effort of deliberation and thinking.

It is conformism which separates us from our

own real personality and immerses us into a calm
stagnant water of mediocrity. Patterns are created
at the earliest age (around the age of 3 or 4) when
the child is provided information such as ‘this is the
way to draw.” by an insufficiently educated parent.
Patterns in drawing per se are not dangerous,

but they impregnate a person to accept a
stereotypic behaviour.

10. KORALJKA VLAJO

— PROIZVOD KAO POVOD

U sklopu predavanja autorica je predstavila tri
projekta istraZivanja povijesti domaceg dizajna.
Rije¢ je 0 izloZbama koje se fokusiraju na (nekad)
velike hrvatske tvornice — Jugokeramiku, Rade
Koncar i Nevu. Povijest domaceg dizajna uglavnom
je neistraZena i svaka od ovih izloZbi otkrila je niz
novih dizajnerskih imena i proizvoda. Medutim,
tvrtke i proizvodi povod su i za dodatna slojevita
istrazivanja metoda prizvodnje, drustvenopoltickih
odnosa, rodnog pitanja u industrijskoj proizvodnji, i
kojecega drugoga.

KORALJKA VLAJO

— PRODUCT AS AN INCENTIVE

The lecture included a presentation of three projects
of research in the field of history of domestic design
through exhibitions focusing on (formerly) large
Croatian factories — Jugokeramika, Rade Koncar
and Neva. History of domestic design is primarily
unexplored and each of the exhibitions revealed a
large number of new designer names and products.
Nevertheless, the companies and the products are
an incentive for additional multi-faceted research of
the methods of production, socio-political

MARKO PRPIC ZETS
— ZETSOLOGIJA

Njegov nakit od lanaca za bicikle upao je u oci

prije nekoliko godina, a zatim su usljedile majice s
ilustracijama neobicnih zeCeva, flatty project i avatari,
upecatljivi logo, da bi se sve zaokruzilo kolektivom
koji udruZuje, podrzava i promovira autore raznih
umjetnickih profila. Kako Marko Prpi¢ Zets uskladuje
sve svoje interese i izri¢aje kao grafiter, ilustrator i
modni dizajner, kako kao art direktor u reklamnoj
agenciji i jedan od voditelja Boonike povezuje to
iskustvo sa kreativnim trzistem te koji su mu daljnji
planovi i Zelje doznali smo na zajedni¢kom druZenju
dan prije Sudnjeg Dana.

MARKO PRPIC ZETS

— ZETSOLOGY

His ornaments made from bicycle chains caught
attention several years ago and were followed by
T-shirts with illustrations of unusual rabbits, flatty
project and avatars, an impressive logo to finalise

it all by a collective that brings together, supports
and promotes authors of diverse artistic profiles. We
aimed to find out in what way Kako Marko Prpi¢ Zets
synchronises all his interests and his expression as a
graffiti creator, illustrator and a fashion designer, as
art director in an advertising agency and one of the
managers of Boonika brings together this experience
with the creative market and about his future plans
during our socialising on a day before Doomsday.
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MARKO PAVLOVIC

— OD STUDENTSKOG ZADATKA DO

GLOBALNOG PROIZVODA

Predavanje je obuhvatilo rad na njegovim
najpoznatijim radovima, igrackama Oblo™ Spheres
i Logiq Tower™. Marko zapocinje rad na igracki
Oblo 2007. na prvoj godini Studija dizajna po
mentorstvom prof. Mladena Ore3i¢a. Studentski
zadatak je zahvaljuju¢i brojnim nagradama i
publikacijama 2070. privukao investitora i postao
globalni proizvod.Marko Pavlovi¢ se u predavanju
osvrnuo na put od ideje preko koncepta do gotovog
(globalnog) proizvoda; nacina rada, promociju
idejnog rjesenja, zastitu proizvoda, pregovaranje

s investitorom i licenciranje. Podijelio je s nama
svoja iskustva o razvoju proizvoda, izazovima i
ocekivanjima, kao i o poslovnim rezultatima.

MARKO PAVLOVIC

— FROM A STUDENT ASSIGNMENT

TO A GLOBAL PRODUCT

The lecture included his work on his best known
work: toys Oblo™ Spheres and Logiq Tower™.
Marko commenced his work on the toy Oblo 2007
during his first year at the School of Design under
the mentorship of the professor Mladen Oresic.
Due to many awards and publications, in 2010 his
student’s assignment caught the attention of an
investor and became a global product. During his
lecture Marko Pavlovi¢ elaborated on the path
from an idea through a concept and finally leading
to the final (global) product; the method of work,
conceptual design promotion, product protection,
negotiation with the investor and licensing.

He shared with us his experiences on project
development, challenges and expectations, as well
as on business results.
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NIKA GRABAR

— KONTRADIKCIJE | IZVOPENJA

Predavanje se bavilo pitanjem materijalne kulture,
fetisizma objekata i masovne proizvodnje na
podrucju dizajna i arhitekture u kontekstu tranzicije
kroz interpretaciju slovenskog omladinskog filma
Sreca na uzici iz godine 1977. Kakav svijet je krojilo
drudtvo tada u kontekstu jednog ljubljanskog kvarta?
U tom kvartu danas ne moZemo govoriti o istom
zajednickom prostoru. Medutim, moZemo govoriti o
modernizaciji i 0 odnosu prema potrosackoj kulturi
u kontekstu traZenja odrzivog na¢na razvoja i novih
oblika djelovanja.

NIKA GRABAR
— CONTRADICTIONS AND PERFORMANCES

The lecture addressed the issue of material culture,
commodity fetishism and mass production in the
area of design and architecture against the backdrop
of transition through interpretation of the Slovenian
youth film Luck on a leash dating back to 1977. What
kind of world was created by society at the time

in the context of a city quarter of Ljubljana? It is
impossible to talk about common area in this quarter
today. Nevertheless, we can talk about modernisation
and the relationship with consumer culture against
the backdrop of search for a sustainable method of
development and new types of activity.

NIK OROSI

—NO LOGO/JUST TASTE: MENADZMENT ZA SNOVE
Predavanje je kratak opis djelovanja, od sna do
izazova stvarnosti, od velikih komercijalnih brendova
do uspostavljanja sustava za stvaranje svoga brenda,
od dizajna do redizajna. Prati se proces ucenja kroz
osobne greske u radu i injihovo spravljanje, potom
uocavanje manjkavosti na trzistu i u radu ‘velikih’
tvrtki te naposljetku pronalazak ‘mjesta pod suncem’
(jer za kvalitetu uvijek ima mjesta). Opisuju se izazovi
modernoga svijeta i oglasavanja te isprobavanja
potpuno ‘gerilskoga’ nacina rada.

NIK OROSI
—NO LOGO/JUST TASTE:

MANAGEMENT FOR DREAMS!

The lecture is a brief description of activity, from

a dream to the challenges of reality, from big
commercial brands to the establishment of a system
for the creation of one’s own brand, from design to
redesign. The process of learning is being followed
through one’s own mistakes during work and their
correction, followed by identification of shortcomings
on the market and in the work of ‘big” companies and
finally finding one’s own place in the Sun (as there is
always room for quality). Challenges of the modern
world and advertising were described, as well as
testing of a completely guerrilla method of work.

ANA ZAJA PETRAK
— RUZMARIN ZA KAMPRADA

Izazvati paznju, pobuditi emocije i stvoriti snaznu
vezu sa gledateljem poseban je izazov, a kada se
pritom potiu svi osjeti doZivljaj moZe postati
nezaboravno iskustvo. Kako je povezala ljubav prema
uZivanju u delicijama i ilustraciju, kako je svijet postao
njezino igraliste te kako su se u drudtvu ljubitelja

fine hrane i kapljice nasli Ingvar Kamprad, Jamie
Oliver i chef lanca Carluccio’s restorana doznali smo
u druZenju sa dizajnericom i ilustratoricom Anom
Zajom Petrak, koja je proizasla sa Studija dizajna.

ANA ZAJA PETRAK

— ROSEMARY FOR KAMPRAD

Catching attention, emotional awakening and
creation of a strong bond with the viewer is a
special challenge and, in addition to simultaneously
inciting all the senses, can become an unforgettable
experience. During our socialising with the designer
and illustrator Ana Zaja Petrak, a former student at
the School of Design, we found out how she brought
together her fondness of enjoyment in delicacies and
illustration, how the world became her playground
and how Ingvar Kamprad, Jamie Oliver and
Carluccio’s restaurant chain found their way into a
company of enthusiasts of good food and drink.

Marko Pavlovi¢
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Dan D 2014.
— Dizajn na rubu

Na izlozbi organiziranoj u okviru ove manifestacije, predstavilo
se pored mladih dizajnera iz Makedonije, Slovenije, Srbije, Bosne i
Hercegovine i veliki broj studenata Studija dizajna organiziranih u
nekoliko razli¢itih grupa. Svoje projekte nastale izvan nastavnog
programa predstavile su grupa BOKTE / Anta Bucevic, Tea Pavic,
Martin Peranovi¢, Alma Savar, grupa ELEMENTI/Grgo Petrov,
Maja Patafta, Lea Vavra, Maja Jandri¢, Ana Toth, Slavica Farkas,
Vanessa Serka, Stjepan Lucevnjak, Katarina I3tef, Teo Drempeti¢
Conki¢, Irena Bastijani¢, Marta Haraminci¢. Na izloZbi su takodjer
sudjelovale grupe Nji3/Tessa Bachrach Kristofi¢, Dina Milovci¢
i Franka Tretinjak, PUCE/ Petra Jelaska, Ema Cerovac, Ozana
Ursi¢, te grupa vk 2011/ Zita Naki¢ Vojnovi¢, Barbara Bjelis,
Klasja Habjan, Ivana Hrabar, Tena Kelemen, Rebecca Mesaric,
Jana Obradovic Josipa Prsa, Donat Radas, Hana Tintor, Matej
Vuckovi¢, Ana Vujasié, Lara Zic, Dominik Markusic.

Druga nagrada dodijeljena je projektu grupe BOKTE koji je Ziri
prepoznao kao otvorenu i inkluzivnu platformu, koja poziva ljude
da se pridruZe i sudjeluju u njegovom razvoju i uredivanju. Rad
se odvijao u stvarnom vremenu, pred publikom, pa tako i pred
samim Zirijem koji ga je mogao slobodno i neposredno iskusiti.

U programu Dana D, svojim su predavanjima sudjelovali i na-
stavnici Studija dizajna: Ivana Fabrio s temom Prostori ucenja
u tranziciji i Mladen Oresi¢ s temom Dizajner i obrtnik. Na
okruglom stolu Vizualna pismenost u redovnom obrazovanju,
pored ostalih sudionika sudjelovali su i nastavnici Studija dizajna,
Ivana Fabrio, Mladen Ore3i¢ i Feda Vuki¢. Nekoliko studenata
Studija dizajna, sudjelovalo je i na razli¢itim radionicama orga-
niziranima u okviru programa Dana D.
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Day D 2014
— Design and Beyond

A large number of students of the School of Design brought to-
gether in several different groups, in addition to young designers
from Macedonia, Slovenia, Serbia, Bosnia and Herzegovina, were
presented at the exhibition organised during this event. Their
projects created outside of the curriculum were presented by the
group BOKTE /Anta Bucevic, Tea Pavic, Martin Peranovic, Alma
Savar, group ELEMENTI/ Grgo Petrov, Maja Patafta, Lea Vavra,
Maja Jandri¢, Ana Toth; Slavica Farkas, Vanessa Serka, Stjepan
Lucevnjak, Katarina I3tef; Teo Drempeti¢ Conkic, Irena Bastijanic,
Marta Haramincic. Also the following groups participated at the
exhibition: NJi3/Tessa Bachrach Kristofi¢, Dina Milov¢i¢ and
Franka Teretinjak, PUCE/Petra Jelaska, Ema Gerovac, Ozana
Ursic¢ and the group vk 2011/ Zita Nakic¢ Vojnovic, Barbara Bjelis,
Klasja Habjan, Ivana Hrabar, Tena Kelemen, Rebecca Mesaric,
Jana Obradovi¢, Josipa Pr3a, Donat Radas, Hana Tintor, Matej
Vuckovi¢, Ana Vujasi¢, Lara Zic and Dominik Markusic.

The project by the group BOKTE received the second award. It
was identified by the judging panel as an open and inclusive
platform which invites people to join and participate in its deve-
lopment and enhancement. The work was performed during the
time of leisure, before an audience and before the judging panel
who was given the opportunity to inspect it freely and directly.

The professors at the School of Design — Ivana Fabrio covering
the topic Learning potential in transition and Mladen Oresic¢ with
Designer and Craftsperson — participated in the Day D program-
me delivering their lectures. In addition to other participants, the
professors at the School of Design — Ivana Fabrio, Mladen Oresi¢
and Feda Vuki¢ also participated in the roundtable discussion
entitled Visual literacy in regular education. Several students of
the School of Design participated in diverse workshops organised
within the Day D programme.

DOGADAN]JA
EVENTS
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Tjedan dizajna

Tjedan dizajna je nova manifestacija sa konceptom okupljanja,
povezivanja i prezentiranja kreativnih snaga u podrucju indu-
strijskog i produkt dizajna, odrZana u Zagrebu, 23. — 27. travnja
2014., u galeriji Lauba. Nastala je putem programske participacije
niza organizacija, tvrtki i inicijativa $to ukljucuje i sudjelovanje
Studija dizajna sa izlozbom studentskih radova i predavanjem
prof. Mladena OresSica. 1zloZzbom je prikazan pregled radova
nastalih u suradnji Studija sa gospodarstvom 3to je rezultat
visegodisnjeg nastojanja Studija da unaprijedi edukativni proces
prema usvajanju znanja i stjecanju iskustava u realnom okruze-
nju i okolnostima, ali i prema implementaciji dizajna u razvojne
strategije gospodarskih subjekata sa proizvodnom djelatnoscu.
Iskustva provodenja tih suradnji je bila i tema predavanja prof.
Oresica s naroCitim naglaskom na suradnju sa Hrvatskom obrt-
ni¢kom komorom koja je rezultirala nizom projekata od kojih je
nekoliko u realizaciji, a neki su postali povod za uspostavljanje
trajnije suradnje studenata i obrtnika.
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DOGADAN]JA
EVENTS

Design Week

Design week is a new event and the idea behind it is to bring
together, connect and present the creative potential in the area
of industrial and product design. It was held in Zagreb, from
23" to 27" April 2014 in Lauba gallery. It originated through a
participation of a vast array of organisations, companies and
initiatives, including the participation of the School of Design
through its exhibition of student work and the lecture delivered
by the professor Mladen Oresic. The exhibition provided an
overview of the work created due to co-operation between
the School of Design and businesses. This co-operation resulted
from long-term effort of the School of Design to enhance its
educational process by focusing on acquisition of knowledge
and gaining experiences against real environment, as well as
on implementation of design into development strategies of
business entities involved in production. The experience of im-
plementation of this co-operation was the topic of the lecture
delivered by the professor Oresi¢ with particular emphasis on
co-operation with the Croatian Chamber of Trades and Crafts
which resulted in a broad range of projects, several of which
are currently being implemented and the remaining projects
have encouraged the establishment of long-term co-operation
between students and artisans.
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Grad kao
identitetski
sustav

Prema metodi
sustavnog projektiranja
identiteta zajednice

— FEDA VUKIC

Af P®
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FEDA VUKIC

— PROMOCIJA KNJIGE

‘GRAD KAO IDENTITETSKI SUSTAV’

Knjigu je promovirala dr.sc. Daniela Angelina Jelinci¢,
recenzentica, doc. Mia Roth Cerina, urednica i autor
knjige,dr.sc. Feda Vuki¢. Prisutnima se obratio i
dekan Arhitektonskog fakulteta.mr.sc.prof. Boris
Koruznjak i voditelj Studija dizajna, prof. StipeBr¢ic.
Knjiga ‘Grad kao identitetski sustav’ nastala je
slijedom teorijsko-kriti¢ke analize zamisli “brendingu”
zajednice (place branding, citybranding) kojem se
argumentirano kao alternativa nude pozicija i termin
‘identitetski sustav’. Ta je tema uporiSte za shvacanje
da ¢e ta drugacija vizura dovesti do u¢inkovitijeg
uocavanja i shvacanja zatecenog identiteta te do
utemeljenja sustavne metodologije projektiranja
identiteta zajednice. Grad je u knjizi osnovna
jedinica kroz koju se motri drustvena zajednica kao
sustav koji ima svoje kulturno-povijesno naslijede,
svoju aktualnu stvarnost i psihosocijalnu dinamiku
te svoje mitove. No i svaka bi regjja ili moderna
nacionalna drzava mogle biti primjerom za primjenu
ovako teorijski zasnovane metodologije. Toj je
tvrdnji argument ve¢ dvadesetak godina uvedena
praksa stvaranja identitetskih komunikacijskih
programa kojom pojedine zajednice u zemljama
razvijene demokracije poticu razvojne projekte i
vlastitu medunarodnu kompetitivnost.Autor tvrdi

i temeljito argumentira da u lokalnim tranzicijskim
uvjetima (kakvi su aktualni u Hrvatskoj) nije

moguce posveprenijeti teoriju i metodiku stvaranja
identitetskog sustava grada iz konteksta ¢ije su
povijesne i kulturalne pretpostavke bitno drukcije od
onih prisutnih i vaznih u Hrvatskoj. Stoga predlaze
novu teoriju za drukéiji metodologijski pristup
lokalnim zajednicama (gradovima, regijama) zemalja
u demokratskom razvoju (poput Hrvatske) u kojima
je i stvaranje identitetskog sustava (kao kriticki
nadomjestak za ‘branding’) jedan od mogucih alata u
poticanju i razvoju demokratskog dijaloga u drustvu.
A bez tog dijaloga nema ni shvacanja zatetenog
identiteta ni u¢inkovito projektiranog identitetskog
razvojnog programa za zajednicu.

FEDA VUKIC
— “CITY AS AN IDENTITY SYSTEM’

BOOK PROMOTION

The book was promoted by Daniela Angelina Jelincic,
PhD, book reviewer, Mia Roth Cerina, Assistant
Professor and editor and the author Feda Vukic,
PhD., Boris Koruznjak, M.Sc, Dean of the Faculty of
Architecture and Stipe Brci¢, professor and Head of
the School of Design addressed the audience. The
idea behind the book entitled ‘City as an Identity
System’ was theoretical and critical analysis of the
concept of community branding (place branding,
city branding) which have been provided an
alternative term ‘identity system’ based on a vast
array of arguments. Moreover, the topic provides
the foundation for the stance that a different view
will contribute to a more effective identification
and a deeper insight of the given identity, as well
as to the creation of a systematic methodology

of identity design of the community. The city is

the fundamental unit in this book through which
social community is monitored, as a system with

its cultural and historical heritage, its actual reality,
psychosocial dynamics and its myths. Nevertheless,
any region or modern nation-state could provide
an example for the use of such theoretical
methodology. The idea behind this statement are
the practices of creation of identity communication
programmes that were introduced some twenty
years ago through which individual communities

in developed democracies encourage development
projects and own international competitiveness.
The author claims and provides comprehensive
arguments concerning the fact that in local
transitional circumstances (such as those currently
in Croatia) it is not possible to entirely transfer the
theory and the methodology of the creation of
identity system of a city from the context where
historical and cultural prerequisites are substantially
different from those currently existing fundamental
for Croatia. Consequently, he proposes a new theory
for a different methodological approach to local
communities (cities, regions) of the developing
democratic countries (such as Croatia) in which

the creation of an identity system (as a critical
substitute for branding) is one of the potential tools
in encouraging and development of democratic
dialogue in society. This dialogue is crucial for the
insight into the given identity and for the creation
of an effectively designed identity development
programme for the community.

MARKO HRASTOVEC

— POTEZ, SLOVO, PISMO

Samostalna izloZba Marka Hrastovca rijedak je slu¢aj
u domacoj dizajnerskoj praksi iz nekoliko razloga.
Prije svega ona je stigla kao posljedica nagrade
ICOGRADA EXCELLENCE AWARD koju je Hrastovec,
tada student Diplomskog studija dizajna, osvojio za
rad As | Lay Dying, na izloZbi hrvatskog dizajna 11/12
u studentskoj selekciji. Ova izioZba je takoder dokaz
visokih rezultata koje Hrastovec, kao predstavnik
svoje generacije, postigao unutar discipline
Oblikovanje pisma. Marko Hrastovac njome ne istice
samo svoj visoki kreativni potencijal ve¢ njome daje
i svoj znacajan doprinos popularizaciji ove discipline
unutar domace dizajnerske prakse.

MARKO HRASTOVEC

— “LINE, LETTER, TYPEFACE’

The Independent Exhibition by Marko Hrastovec is a
rare case in the local designers practice for a variety
of reasons. It is primarily a consequence of ICOGRADA
EXCELLENCE AWARD which was won by Hrastovec for
his work As | Lay Dying while he was still a student
at the Postgraduate Study of Design, at the student
design exhibition 2011/ 2012 for students’ works.
Moreover, this exhibition presents the excellent
results achieved by Hrastovec, as a representative

of his generation, in the category Typeface Design.
Marko Hrastovec points out his high creative
potential and is significantly contributing to the
popularisation of this category within the domestic
design practice.

POSJET VELEPOSLANICE

NIZOZEMSKE STUDIJU DIZAJNA

Povodom pocetka rada radionice Maping the

city — DNK Zagreba, u neformalni posjet Studiju
dizajna dosla je Njena Ekselencija Veleposlanica
Kraljevine Nizozemske gospoda S. Ronner-Grubaci¢
u pratnji Natase Galo Samac, Senior Press and
Cultural Officer iz istog veleposlanstva. Tom su
prilikom Studij dizajna uvaZenim gos¢ama predstavili
Prof. Feda Vukic i prof. Ivan Doroghy. S programom
radionice upoznali su ih voditelji radionice Marc
Andrews i Christian Degen. Iskreno impresionirane
rezultatima Studija dizajna, obje su gosce izrazile
spremnost za budu¢om redovnijom i znac¢ajnijom
suradnjom Veleposlanstva Kraljevine Nizozemske i
Studija dizajna na nekim buducim projektima

THE AMBASSADOR OF THE

KINGDOM OF THE NETHERLANDS

VISITS THE SCHOOL OF DESIGN

Her Excellency Ambassador of the Kingdom of

the Netherlands S. Ronner-Grubaci¢ accompanied
by Natasa Galo Samac, Senior Press and

Cultural Officer, with the same Embassy, paid an
informal visit to the School of Design to mark the
commencement of the workshop entitled Mapping
the City — DNA Zagreb. Professors Ivan Doroghy

and Feda Vukic¢ presented the School of Design to
the reputable visitors, while workshop leaders Marc
Andrews and Christian Degen introduced them to
the workshop programme. Both visitors were utterly
impressed with the results achieved by the School of
Design and expressed their preparedness for a more
regular and a more significant co-operation between
the Embassy of the Kingdom of the Netherlands and
the School of Design in the forthcoming future.
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SEVERIN FILEK NA STUDIJU DIZAJNA

17. rujna 2014. Studij dizajna posjetio je gospodin
Severin Filek, direktor Design of Austria. Dolazak
gospodina Fileka organiziran je tijekom njegova
posjeta Zagrebu, u kojem je boravio radi otvaranja
izlozbe austrijskog dizajna u galeriji Dizajn centra
Hrvatske gospodarske komore. Domacin gospodinu
Fileku bio je profesor Goroslav Keller, koji je gosta
upoznao s radom i rezultatima Studija dizajna.
Nakon krace razmjene iskustava o vaznosti, ulozi i
razvoju dizajnerske edukacije, vidno impresioniran
rezultatima Studija dizajna tijekom 25. godina
postojanja, gospodin Filek je izrazio nadu za
uspostavu tjesnje suradnje izmedu Studija dizajna

i Austrijskih dizajnerskih $kola. Severin Filek bio

je izmedu ostalog predsjedavajuci BEDA, ureda
europske dizajnerske asocijacije, gostujuci profesor
dizajna u Austriji i zvan nje, te autor brojnih strucnih
tekstova posvecenih dizajnu.

SEVERIN FILEK AT THE SCHOOL OF DESIGN

Severin Filek, Director of Design Austria, visited

the School of Design on 17th September 2014. The
arrival of Severin Filek was organised during his visit
to Zagreb where he stayed to mark the occasion

of the opening of an exhibition of Austrian design
at the gallery of the Design centre at the Croatian
Chamber of Economy. The professor Goroslav
Keller hosted Mr Filek and introduced him to the
work and the results achieved by the School of
Design. Following a brief exchange of experiences
on the importance, the role and the development
of education in the area of design, Mr Filek, notably
impressed with the results of the School of Design
throughout 25 years of its existence, expressed his
hopes for the establishment of closer co-operation
between the School of Design and Austrian schools
of design. Severin Filek has also been the President of
BEDA, the Bureau of European Design Associations,
a visiting professor of design in Austria and
elsewhere, as well as the author of a large number of
professional texts dedicated to design.

PROF. NIKOLA BUREK
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SARAJEVO 100

Krajem 2013. godine UdruZenje primjenjenih
umjetnika i dizajnera Bosne i Hercegovine,
Umjetnicka Akademija u Sarajevu i Department

of Art and Design of Missouri State University,
pokrenuli su projekt Sarajevo 100. Naziv projekta
proizaao je iz ideje da se obiljeZe tri najznacajnija
dogadaja u posljednjih sto godina grada

Sarajeva; stota godi$njica atentata na austrijskog
prestolonasljednika Franca Ferdinanda, trideseta
godisnjica od odrZzavanja 14. Zimskih olimpijskih
igara, sjecanje na trogodisnji period okupacije
Sarajeva 1992. —1995. Organizatori su pozvali
preko 200 najznacajnijih svjetskih dizajnera, uz
desetak dizajnera i studenata dizajna iz regije, da
svojim idejnim rjesenjima plakata izraze temu i

tako sudjeluju u obiljezavanju tri najznacajnija
dogadaja tijekom burnih sarajevskih stotinu godina
proslog stoljeca. Projekt je naisao na veliki odaziv
jer su se medu pozvanima odazvali svi znacajni
svjetski dizajneri poput Miltona Glasera, Jonathana
Barnbrooka, Shina Matsunage, Paula Davisa i drugih.
Pored svjetskih dizajnera pozivu na sudjelovanje
odazvali su se i studenti i nastavnici, predstavnici
dizajnerskih i umjetnickih fakulteta iz regije. Tako su
u projektu sudjelovali predstavnici Likovne akademije
u Sarajevu, Akademije umjetnosti u Novom Sadu,
Fakulteta umjetnosti na Cetinju, Studija dizajna
Arhitektonskog fakulteta Sveucilista u Zagrebu

i predstavnici Department of Art and Design of

PROF. IVAN DOROGHY
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Missouri State University. Rezultati projekta, preko
200 plakata koji su na najrazli¢itije autorske nacine
interpretirali temu Sarajevo 100 bilo je tijekom
2014. godine izloZeno na nekoliko izloZbi. Tijekom
mjeseca lipnja 2014. plakati su izloZeni u sarajevskoj
galeriji Collegium Artisticum, tijekom mjeseca srpnja
u prostorima Villa Mediterranee u Marseju te u
listopadu kao dio 13 International Poster Biennial

u Meksiku. U studenom 2014. plakati su izloZeni u
MSU Department of Art and Design. U studentskoj
selekciji ovog projekta sudjelovalo je i dvoje
studenata Studija dizajna, Matea Brki¢ studentica
prve godine Diplomskog studija i Marko Hrastovac
student druge godine Diplomskog studija dizajna.
Studij dizajna bio je u ovom projektu zastupljen i
plakatima dvojice nastavnika Studija dizajna, prof.
Ivana Doroghya i prof. Nikole Dureka.

MARKO HRASTOVEC

AR ETH

SARAJEVO 100

At the end of 2013 the Association of Applied
Artists and Designers of Bosnia and Herzegovina,
the Sarajevo-based Academy of Arts and the
Department of Art and Design of Missouri State
University launched a project Sarajevo 100. The
idea behind the project title was to mark three
most important events during the last one hundred
years in the history of the city of Sarajevo: The
hundredth anniversary of the assassination of the
Austrian heir to the throne Franz Ferdinand, the
thirtieth anniversary of the 14th Winter Olympic
Games, Remembrance of the three-year period of
occupation of Sarajevo 1992 —1995. The organisers
invited over 200 reputable international designers,
in addition to a dozen of designers and students

of design from throughout the region, to provide
their conceptual design of the poster on the specific
topic and participate in the marking of the thee
crucial events over the last one hundred years in
the history of the city of Sarajevo during the last
century. The project saw a massive response due to
the fact that all the most reputable international
designers had been invited such as Milton Glaser,

Jonathan Barnbrook, Shin Matsunage and Paul Davis,

to name a few. Students and professors, as well
as representative of both Faculties of Design and

Faculties of Arts throughout the region accepted the

invitation to participate in addition to international
designers. Hence representatives of the Sarajevo-
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based Academy of Fine Arts, the Novi Sad-based
Academy of Arts, the Cetinje-based Faculty of Fine
Arts, the Zagreb-based School of Design at the
Faculty of Architecture and the representatives of
the Department of Art and Design of Missouri State
University. The project results, over 200 posters
interpreting the topic of Sarajevo 100 in a vast
array of methods, were exhibited throughout 2014
at several exhibitions.In June 2014 the posters were
exhibited at the Sarajevo-based gallery Collegium
Artisticum, in July 2014 in Villa Méditerranée
premises in Marseille and in October as a part of
13th International Poster Biennial in Mexico. In
November 2014 the posters were exhibited in the
Department of Art and Design at the Zagrbe-based
Museum of Contemporary Art. Two students at the
School of Design participated in the student work
selection — Matea Brki¢ — a first year student of the
Postgraduate Study and Marko Hrastovac, a second
year student of the Postgraduate Study of Design.
The School of Design was presented in this project
through posters designed by two professors of the
School of Design — prof. Ivan Doroghy and prof.
Nikola Burek.
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NATASA NJEGOVANOVIE
A MALA PAUZA NAKON TRENINGA? — MOZE!
/HOW ABOUT A SHORT BREAK AFTER TRAINING? — SURE!

LENOVO YOGA MY WAY PHOTO-CONTEST

Medunarodni fotografski natjecaj Lenovo Yoga My Way odrZan je u trideset i
devet zemalja unutar Cetiri tjedna s Cetiri tematska zadatka, pod sponzorstvom
tvrtke Lenovo. U finale natjecaja uvriteno je ukupno dvadeset fotografija od
kojih je sedam nagradeno glavnom nagradom: putovanjem u London i Lenovo
Yoga uredajem.

GLAVNA NAGRADA
The get comfortable challenge /Izazov udobnosti
A mala pauza nakon treninga? — Moze!

LENOVO YOGA MY WAY PHOTO-CONTEST
International photography contest entitled Lenovo Yoga My Way was held in 39
countries during four weeks covering four thematic topics under the sponsorship
of the company Lenovo. Twenty photographs were included in the closing of the
contest of which 7 were grand prize winners consisting of a journey to London
and a Lenovo Yoga device.

GRAND PRIZE WINNER

The get comfortable challenge
How about a short break after training? — Sure!
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ANA SoLi¢
SVJETLO — SJENA/LIGHT — SHADOW

PDP KONFERENCIJA 2014

pDP je trodnevna medunarodna konferencija na kojoj

se odrZava serija predavanja renomiranih autora i
stru¢njaka iz oblasti koje grade akronim u nazivu
manifestacije — tiskarstva, dizajna i fotografije

(print, design, photography). Tema Konferencije PDP
6/BEYOND — propituje sljedede korake u tiskarstvu, dizajnu
i fotografiji: 3to je bududnost tiskarstva i na koji nacin
graficki proizvod moZe biti unaprijeden, 3to je to $to je
vise od grafickog dizajna te na koji nacin fotografija moze
biti inovativna i u kojem smjeru bi se mogla razvijati ova
umjetnicka grana? Pored predavanja, na manifestaciji se
odrzavaju radionice, izloZbe i prezentacije studentskih
radova. Za studentsku izloZbu plakata i fotografije raspisan
je natjecaj na koji je pristigao veliki broj radova iz Austrije,
Nemacke, Brazila, Danske, Indije, Italije, Kine, Velike
Britanije, Slovenije, Hrvatske, Bosne i Hercegovine, Crne
Gore, Makedonije i Srbije. Od 250 plakata i ukupno 1508
fotografija, izabrano je 49 najboljih plakata i 123 najbolje
fotografije od kojih su 44 pojedinacne fotografije, a ostale
su podijeljene u 29 serija fotografija. Stru¢ni izborni Ziri iz
oblasti ‘Fotografija’ ¢inili su Jelena Vorgugin, Jelena Vladusic
i Aleksandar Ramadanovi¢. U kategoriju pojedinacne
fotografije, uvrsteni su radovi studentica Ane Soli¢ (1.
godina diplomskog studija) i Natase Njegovanovic (3.
godina preddiplomskog studija).

NATASA NJEGOVANOVIE
KAKO NA NEBU, TAKO | NA ZEMLJI
/AS IN HEAVEN, SO ON EARTH

NATASA NJEGOVANOVIE
PJESMA O SMRTI/SONG OF DEATH

PDP CONFERENCE 2014

PDP is a three-day international conference comprising of

a series of lectures delivered by reputable professionals and
authors creating the acronym that is actually the name of
the event — print, design, photography. The Conference pop
6/BEYOND — addressed the following issues: trends in print,
design and photography: the future of print, how to enhance
a graphic product, what transcends graphic design, in what
way can photography be innovative and what direction may
it take in the future? In addition to lectures,

the event includes workshops, exhibitions and presentations
of students” work. A vast array of work to be selected for the
student exhibition of posters and photographs arrived from
Austria, Germany, Brazil, Denmark, India, China, Great Britain,
Slovenia, Croatia, Bosnia and Herzegovina, Montenegro,
Macedonia and Serbia. Out of 250 posters and a total of 1508
photographs, 49 best posters and 123 best photographs
were selected, of which 44 were individual photographs,
while the remaining photographs were divided into 29

series of photographs. A selection panel was established for
‘Photography’ comprising of Jelena Vorgucin, Jelena Vladusi¢
and Aleksandar Ramadanovi¢. Individual photographs by

the following students were included in the category of
individual photographs: Ana Soli¢ (1 year of undergraduate
study programme) and Nata3a Njegovanovic (3 year of
undergraduate study programme).
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CLANOVI VIJECA STUDIJA DIZAJNA
SCHOOL OF DESIGN COUNCIL MEMBERS

doc. Josip Bace / assistant professor

prof.dr.sc. Bojan Baleti¢ / PhD, full professor
doc.mr.sc. Sanja Benceti¢ / MSc, assistant professor
v.pred. mr.sc. Neda Bori¢ / MA, senior lecturer

prof. Stipe Br¢i¢ / associate professor

doc. Neda Cilinger / assistant professor

prof. Nenad Dogan / associate professor

prof. lvan Doroghy / associate professor

v.asist. dr.sc. Kresimir Dragicevi¢ / PhD, lecturer
doc.dr.sc. Nikola Burek / associate professor
doc.mr.sc. Ivana Fabrio / assistant professor
prof.dr.sc. Tomislav Filetin / PhD, full professor
v.asist.dr.sc. Morana Fuduri¢ / PhD, lecturer

prof. Teufik Galijasevi¢ / associate professor
prof.dr.sc. Ivica Grbac / PhD, full professor
doc.dr.sc. Tatjana Haramina / associate professor
izv. prof. Stanko Herceg / associate professor

asist. Andrea Hercog / teaching assistant

izv. prof. Boris llekovi¢ / associate professor
izv.prof.dr.sc. Janez Indof / PhD, associate professor
doc.dr.sc. Sonja Jamnicki / associate professor

izv. prof. dr.sc. Tanja Jurcevi¢-Luli¢ / PhD, associate professor
pred. Tin Kadoic / lecturer

asist. Romana Kajp / teaching assistant

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor
doc. Vedran Kasap / assistant professor

asist. Inja Kavuric¢ Kireta / teaching assistant
prof.dr.sc. Goroslav Keller / PhD, full professor
v.pred. Zlatko Klanac / senior lecturer

pred.dr.sc. Ivana Knez / PhD, lecturer

prof.dr.sc. Melita Kovacevic¢ / PhD, full professor
prof.dr.sc. Dorian Marjanovi¢ / PhD, full professor
izv.prof.dr.sc. Anka Miseti¢ / PhD, associate professor
prof.dr.sc. Milan Opali¢ / PhD, full professor

prof. Mladen Oresic¢ / associate professor

asist. Mario Petrak / teaching assistant
izv.prof.dr.sc. Marijan Palmovi¢ / PhD, associate professor
pred. Jelena Parizoska / lecturer

prof.dr.sc. Jurica Pavici¢ / PhD, full professor
pred.dr.sc. lvana Podnar / PhD, lecturer

pred. Nives Serti¢ / lecturer

v.pred. mr.sc. Nikoleta Sudeta / MA, senior lecturer
prof.dr.sc. Mladen Sercer / PhD, full professor
doc.dr.sc. Marija Simi¢ Horvath / associate professor
doc. dr.sc. Vatroslav Skare / associate professor

asist. mr.sc. Roberto Vdovic¢ / MSc, teaching assistant
asist. Tomislav Vlaini¢ / teaching assistant
izv.prof.dr.sc. Feda Vuki¢ / PhD, associate professor
doc.dr.sc. Dragan ZeZelj / associate professor

asist. Hrvoje Ziv&i¢ / teaching assistant

doc.dr.sc. lvica Zup¢i¢ / associate professor

pred. Veljko Zvan / lecturer
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PREDSTAVNICI STUDENATA PREDDIPLOMSKOG STUDIJA
STUDENT REPRESENTATIVES UNDERGRADUATE PROGRAMME

1. godina /1% year
Vita Vrebac

2. godina/ 2" year
INDUSTRIJSKI DIZAJN Iva Vu€emilovi¢ Grgi¢
VIZUALNE KOMUNIKACIJE Petra Grubigi¢

3. godina /3" year
INDUSTRIJSKI DIZAJN Matija Sviben
VIZUALNE KOMUNIKACIJE Dominik Markusi¢

PREDSTAVNICI STUDENATA DIPLOMSKOG STUDIJA
STUDENT REPRESENTATIVES GRADUATE PROGRAMME

1. godina /1% year
INDUSTRIJSKI DIZAJN Petra Vrdoljak
VIZUALNE KOMUNIKACIE Matea Brki¢

2. godina/ 2" year
INDUSTRIJSKI DIZAJN Ozana Ursi¢
VIZUALNE KOMUNIKACIE Andrea Frani¢

DEKAN
DEAN
prof. mr. sc. Boris KoruZnjak / MA

VODITEL) STUDIJA DIZAJNA
HEAD OF THE SCHOOL OF DESIGN
prof. Stipe Brcic / associate professor

TAINIK
UNIVERSITY SECRETARY
dipl.iur. Deanka Hirjan /.0

VODITEL) ISPOSTAVE STUDIJA DIZAJNA
HEAD OF THE SCHOOL OF DESIGN BRANCH OFFICE
Visnja Krajnovi¢

VODITEL) U STUDENTSKO) REFERADI STUDIJA DIZAJNA
ASSISTANT IN THE SCHOOL OF DESIGN’S STUDENT ADMINISTRATION OFFICE
Sanja Busi¢

PROGRAMSKI ODBOR
PROGRAMME COMMITTEE

prof.dr.sc. Bojan Baleti¢ / PhD, full professor

prof. Stipe Brcic / associate professor

prof. Nenad Dogan / associate professor

prof. lvan Doroghy / associate professor

doc.mr.sc. Ivana Fabrio / assistant professor

prof.dr.sc. Tomislav Filetin / PhD, full professor

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor
izv. prof.dr.sc. Anka Miseti¢ / PhD, associate professor
prof. Mladen Oresi¢ / associate professor

izv. prof.dr.sc. Feda Vuki¢ / PhD, associate professor

POVJERENSTVO ZA OBRANU DIPLOMSKOG

RADA NA DIPLOMSKOM STUDIJU DIZAJNA

COMMITTEE FOR THE GRADUATION THESES AND FINAL EXAMINATION IN
GRADUATION PROGRAMME

INDUSTRIJSKI DIZAJN / INDUSTRIAL DESIGN

doc.mr.sc. Ivana Fabrio / assistant professor

prof. mr. sc. Zlatko Kapetanovi¢ / MSc, associate professor
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